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BRITISH TRAVEL 


GUIDE FREE FROM INFORMATION BUREAU 


1. Bridlington. 1925. 
Artist: William H. Barribal (1873-1956) 


49 % x 39 % in./125.5 x 100.7 cm 

John Waddington, Leeds 

Cond B+/Slight tears at edges. Framed. 

Ref: Art Deco, p. 72; Railway Posters, p. 128; Voyage, p. 82 & 83; PAI-VII, 432 


Whether you view this scene as the isle of empowered women or a lure for single male 
travelers, one thing is certain: this poster is an utter charmer. The women have donned 
their Jazz Age beach finery and have taken to the sea with such enthusiasm that 
viewers must have felt compelled to board the next LNER train to Bridlington straight 
away. Barribal was a commercial artist who worked for Schweppes and Vogue; his wife, 
Gertrude Louisa Fannie Pitt, served as his model for many designs, including this one. 
If you look closely, you'll notice that the women share common facial characteristics— 
all borrowed from Gertrude. Rare! 


Est: $8,000-$10,000. 
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2. Great Yarmouth & Gorleston-on-Sea. ca. 1935. 
Artist: Charles Pears (1873-1958) 


49 4 x 39 % in./125 x 100.7 cm 
Jordison, London 

Cond B+/Unobtrusive folds. Framed. 
Ref: PAI-XV, 457 


To advertise beachside getaways in Norfolk, Pears keeps 
it simple—and stunning. The unimpeded ocean-meets- 
clouds backdrop allows this bathing beauty in her very 
modern swimsuit to take central focus. Swimming and 
sunbathing became popular British pastimes in the 1920s 
and ‘30s, and bathing suits evolved with figure-hugging 
materials and more revealing cuts for movability and 
better tanning potential. Ladies like this one became 
iconic symbols of British seaside resorts and modern 
recreation activities. Rare! 


Est: $7,000-$9,000. 


TRAVEL BY 


RAIL 


3. The Belgian Coast. 1934. 
Artist: Jean Droit (1884-1961) 


49 2 x 39 v2 in./125.7 x 100.4 cm 
Jarrold & Sons, Norwich 

Cond A-/Slight tears at edges. Framed. 
Ref: Côte Belge, 51; PAI-VII, 434 


In this LNER railway poster, a dynamic grouping of 
carefree young people exude the joys of a playful 
afternoon at the beach. The bright, blazing sun is 
evoked with the savvy use of bright whites and very 
pale yellows, making the scene shimmer like an 
underexposed photograph. Droit was a French 
illustrator and caricaturist who worked for 
magazines like Le Rire, and is best known 

for his 1924 Paris Olympics poster. 


Est: $8,000-$10,000. 
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4. The Isle of Man. ca. 1955. 
Artist: Charles Pears (1873-1958) 


44 2x 39 Y2 in./125.7 x 100.4 cm 

Stafford & Co., Great Britain 

Cond B/Slight stains and creases in background. Framed. 
Ref: Voyage, p. 77; PAI-XXVII, 553 


A joyously leaping woman with a colorful beach ball 
promises lots of seaside pleasure on the Isle of Man, 
midway between England and Ireland. Pears was a 
maritime painter, an Official Naval Artist in both the 
First and Second World Wars, and between the wars, 
he was a favorite posterist of the British railways 
and the London Underground. 


Est: $4,000-$5,000. 
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5. Moonlight Bathing on the East Coast. 
Artist: G. Stanislaus Brien 


50 x 40 in./127 x 101.6 cm 
SC Allen & Co., London 
Cond A-/Slight stains at edges. 


We typically assume that beach going is a daytime 
activity, but why not bathe under the glow of the moon? 
Brien makes a strong case for nighttime ocean outings 
with this Cubist-inspired design for LNER’s East Coast 
offerings: not only does this group appear to be having 
a bash, but the moon's silver beams add a magical 
glow. Brien was born in Poland and went on to become 
a lino-cut artist, illustrator, and posterist in England; he 
created a number of powerful designs for the London 
Underground, the LNER, and Shell. Rare! 


Est: $7,000-$9,000. 


6. Perth. ca. 1925. 
Artist: William Miller Frazer (1864-1961) 


49 4 x 39 3⁄4 in./12.5 x 101 cm 

McCorquodale & Co., United Kingdom 

Cond B+/Slight tears, largely near edges. Framed. 
Ref: Furness, p. 60; PAI-LXVIII, 383 


Known as “The Fair City” since 1828, Perth became one 
of the transportation hubs of Scotland with the advent 
of rail service twenty years later. Frazer gives us an 
Impressionistic view of its landscape, with Smeaton’s 
Bridge spanning the River Tay at the center. 


Est: $1,400-$1,700. 


For a searchable database of every poster we’ve ever sold at auction, 
view our Poster Price Guide at posterauctions.com 
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7. You Can Be Sure Of Shell / Haldon Belvedere. 1936. 
Artist: Carel Weight (1908-1997) 


45 x 30 in./114.2 x 76.2 cm 

Johnson, Riddle & Co., London 

Cond B-/Slight tears at vertical fold and edges. 
Ref: Purvis, p. 67 


If it wasn’t already clear by the very Cézanne-like 
landscape depicted here, Carel Weight was primarily 
a painter; his most acclaimed portrait was of another 
painter, Camille Pissarro. Here, he gives us the rare 
poster design—and a lovely one at that—to advertise 
trips to Britain’s landmarks care of Shell. In the far 
distance, the abstract shape above the hill represents 
Haldon Belvedere, an 18th century castle-like estate. Its 
position 244 meters above sea level with 99 steps leading 
to its roof continues to impress visitors with sweeping 
panoramic views of the surrounding countryside. 


Est: $1,200-$1,500. 


BRITISH TRAVEL 


8. Harrogate. ca. 1935. 
Artist: Anna Katrina Zinkeisen (1901-1976) 


49 Y% x 40 in./126.5 x 101.6 cm 
David Allen Printing Co., London 


HALDON BELVEDERE NEAR EXETER CAREL WEIGHT Cond B+/Unobtrusive folds. 
_ YOU CAN BE su RE OF SHELE aoo 
EF z Located in North Yorkshire, Harrogate has attracted spa-goers and 
7 equestriennes since the 17th century, making it an ideal destination 


for the smart set. Here, every type of person imaginable, from prim 
old maids to young families, is seen enjoying the lush gardens. 


Est: $2,500-$3,000. 


9. Moray Firth Coast / Great North of Scotland. ca. 1910. 
Artist: Anonymous 


99 x 39 % in./251.5 x 101 cm 

McCorquodale, Glasgow 

Cond B/Slight tears in bottom text and folds; linen-backed on stretcher. 
Ref: Furness, p. 91 


This anonymous designer presents an awe-inspiring eagle-eyed view of 
the sprawling Moray Firth Coast, which spans 500 miles of coastline in 
northern Scotland. It’s a great destination for eco-tourism, as it boasts 
fjords, rivers, beaches, and towering sea cliffs—and it lays claim to the 
best dolphin and whale watching in Europe. Of course, golf courses also 
abound; fans of the historic sport can choose from 15 different courses 
dating back to 1889. But it wouldn’t be a full Scottish outing without 

a dram of whiskey from a local distillery, which are also abundant. 

This is a two-sheet poster. 


Est: $1,700-$2,000. 


10. London, Rouen, Venezia. ca. 1908. 
Artist: Georges Dorival (1879-1968) 


29 s x 41 Y4 in./74.5 x 104.6 cm 
Imp. F. Champenois, Paris 
Cond A-/Slight stains in upper text area. 


From the Palace of Westminster to the Cathédrale Notre-Dame de Rouen 
and St. Mark’s Square, Dorival gives us a taste of the “picturesque and 
economical routes” offered by Chemin de Fer. The text implores travelers 
to purchase direct tickets at reduced prices from the main cities of 
Switzerland and Italy; those wishing to visit London can join from 

Paris, Rouen, Dieppe, or Newhaven. 


Est: $1,000-$1,200. 
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11. Genua. 1931. 
Artist: Aurelio Craffonara (1875-1945) 


27 3⁄4 x 39 1⁄4 in./70.2 x 99.8 cm 

Barabino & Graeve, Genova 

Cond A. 

Ref: Travel Italia, p. 70; PAI-XXXIII, 170 (var) 


The greatest seaport in Italy, Genoa spreads itself over a 
mountain amphitheater facing out towards the splendor 
of Italy's Eastern Riviera. It is a city of surprises and 
contrasts, where the most luxuriant palaces stand side 
by side with the lowliest alleyways, commonly called 
“carruggi.” From the overlook of the Villetta Di Negro, 
we can take in the lush vegetation resulting from the 
sun’s saturated beams. The belvedere-labyrinth terrace 
below teems with palm trees as it cascades over the 
higher ground to the northwest of the Piazza Corvetto, 
from which a lovely view of both city and sea can be 
appreciated by all. This is the German text version. 


Est: $1,200-$1,500. 


12. Venezia. ca. 1938. 
Artist: Anonymous 


25 3⁄4 x 37 % in./65.5 x 96.2 cm 
Luigi Salomone, Roma 
Cond B+/Slight tears at edges. 


Ah, there’s nothing like a relaxing afternoon spent on the 
banks of the Grand Canal with a perfect view of Santa 
Maria della Salute Basilica, or the Basilica of Saint Mary 
of Health. Completed in 1687, the Roman Catholic church 
was built as a votive offering for the city’s deliverance 
from the plague. The dome, which is visible throughout 
all of Venice, has been a particular source of inspiration 
for artists and poets, including J. M. W. Turner and John 
Singer Sargent. 


Est: $1,000-$1,200. 


13. Taormina. 1927. 
Artist: Mario Borgoni (1869-1936) 


27 5 x 39 1⁄4 in./70.2 x 99.6 cm 
Richter & Co., Milano 

Cond B/Slight tears at folds. 

Ref: Manifesti Posters/Travel, p. 132 


Borgoni offers us a peaceful vista from the cliffs of 
Taormina, the ancient Greek city on the east coast of 
Sicily. The old town, situated atop a very steep cliff 820 
feet above the sea, provides the perfect panoramic vista 
of the town, the lonian Sea, and the grand Mount Etna, 
which is the highest active volcano in Europe outside the 
Caucasus. Borgoni created a number of posters for the 
Italian Government Tourist Board ENIT, and all are equally 
resplendent. 


Est: $1,000-$1,200. 


14. Assisi. ca. 1926. 
Artist: Vittorio Grassi (1878-1958) 


25 3% x 40 1⁄4 in./64.6 x 102.4 cm 
Grafia, Roma 

Cond A-/Slight tear at bottom edge. 
Ref: Manifesti Posters/Travel, p. 114; 
Manifesti d’Epoca, unnumbered 


Grassi plays a clever visual trick by allowing the image’s 
border to form the window of a tower; from it, we can 
take in the peaceful countryside of Assisi, best known 
for the Basilica of San Francesco d’Assisi, seen here 

at center. Grassi was a painter, designer, architectural 
illustrator, and ceramicist who went on to co-found the 
Architecture Department at the University of Rome. He 
produced a number of posters and stamps for the Italian 
Tourist Bureau (ENIT); this poster is one such design. 


Est: $1,000-$1,200. 


15. Roma. ca. 1932. 
Artist: Virgilio Retrosi (1892-1975) 


24 2 x 39 Vo in./62 x 100.4 cm 
Novissima, Roma 

Cond A. 

Ref: PAI-LXIX, 615 


This imposing poster for Rome brings together a host of 
the city’s most famous monuments: the Altare della Patria, 
the tower of Santa Maria Maggiore, and the Column of 
Marcus Aurelius. 


Est: $1,000-$1,200. 


16. Napoli. ca. 1930. 
Artist: Anonymous 


24 ¥% x 39 V2 in./62 x 100.2 cm 
Richter, Napoli 
Cond B+/Slight tears at bottom edge. 


The Castel Nuovo (New Castle) towers above us as we 
enter central Naples. The medieval castle, built in 1279, 
is one of the main architectural landmarks of the city. The 
Gulf of Naples wraps around its edges, lending a perfect 
view of Mount Vesuvius emitting smoke during its active 
period of 1913-1944 when small amounts of lava were 
occasionally emitted. 


Est: $1,000-$1,200. 


Di” 


NAPOLI 


17. Visitate i Campi di Battaglia. ca. 1928. 
Artist: Amos Scorzon (1885-1963) 


25 %s x 39 1⁄2 in./64.3 x 100.2 cm 
L. Salomone, Roma 
Cond A. 


Despite the picturesque view seen from within a cave, the 
title of this design urges tourists to visit the battlefields 

of the Sixth Battle of the Isonzo, a World War | struggle 
between the Italians and the Austro-Hungarian forces. 
Though the Italians won, they suffered the loss of 21,000 
soldiers. Today, the battle site of Mount Sabotino—located 
in the Alpine region on the Slovenian border—is home to 
a peace park, myriad historical landmarks, and panoramic 
views across Italy and Slovenia. 


Est: $1,000-$1,200. 


18. Padova. ca. 1930. 
Artist: Marcello Dudovich (1878-1962) 


27 ax 39 Ve in./69.3 x 99.5 cm 

Edizioni Star, Milano 

Cond B+/Slight tears at edges. 

Ref: Manifesti Posters/Travel, p. 84; Manifesti d’Epoca, 
unnumbered 


Dudovich gives us a powerful scene from the northern 
Italian city of Padova (in English, Padua). At center, 
Donatello’s 1453 Equestrian Statue of Gattamelata rises 
powerfully; the sculpture of the Venetian general was 
the first full-size equestrian bronze cast since antiquity. 
Behind it, we glimpse the Basilica di Sant'Antonio da 
Padova, a Roman Catholic church completed in 1310. 
“Moving towards the thirties, the echo of Art Deco began 
to resonate also in the advertising world, with the spread 
of Romanesque monumentalism, huge block capital and 


ITALIAN TRAVEL 


architectonic lettering, theatrical effects, and brusque 
colors” (Manifesti Posters/Travel, p. 49). During the reign 
of Mussolini and the extensive government-sponsored 
tourism efforts, it makes perfect sense that Dudovich 
would focus this design on power, authority, and the 
grandeur of Italian history. 


Est: $1,400-$1,700. 
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19. Salsomaggiore. ca. 1948. 
Artist: Emidio Adriani (1897-1961) 


27 x 39 Va in./68.7 x 99.8 cm 

La Presse, Milano 

Cond B+/Unobtrusive folds; slight tears at edges. 
Ref: Manifesti Posters/Travel, p. 237 


To promote the thermal springs of Salsomaggiore, Adriani 
enlists a satyress to exhibit the calming benefits of “the 
spa treatments with iodine-rich waters.” Located in the 
province of Parma, Salsomaggiore also hosts a large 
annual festival celebrating the arts, music, and theatre 
as a dedication to women and their health. 


Est: $1,200-$1,500. 
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20. BEA / Europe. ca. 1952. 
Artist: Hugh Casson (1910-1999) 


25 Va x 40 in./64.2 x 101.5 cm 
Adams Bros. & Shardlow, London 
Cond A. 


The curves of Rome's iconic colosseum are the perfect 
material for Casson to replicate; he was an architect, 
artist, and writer whose role as director of architecture 
at the Festival of Britain ordained him as Knight 
Bachelor in 1952. For British European Airways, his 
Flavian Amphitheatre bears a grandeur that is only 
appropriate for the historic and iconic landmark. 


Est: $800-$1,000. 


> Register for online bidding at posterauctions.com 


21. Drink Italian Wine. 1955. 
Artist: Alessandro Martelli (1911-2001) 


24 Ye x 39 1⁄4 in./62 x 99.8 cm 
Bimospa, Roma 

Cond A. 

Ref: PAI-LII, 333 (var) 


What else is there to say about this overly cheery poster? 
If Coca-Cola is “happiness in your mouth,” then Italian 
wine certainly has the right to claim that it is “liquid 
sunshine.” This Cubist design was also printed in 
German and English. 


Est: $1,200-$1,500. 
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22. Remember the Maine. 1898. 
Artist: Howard Chandler Christy (1873-1952) 


35 ¥% x 23 % in./90 x 60.8 cm 
H.S. Crocker, San Francisco 
Cond A-/Unobtrusive tears in flag. 


The designer who would go on to become famous for his 
Christy girls launched his poster career with this very 
letterpress print. After completing his studies in art in 
New York City, Christy was moved by the explosion of the 
U.S. battleship Maine and signed on to cover the Spanish- 
American War. He accompanied the Rough Riders under 
fire, illustrating articles for Scribner's, Harper’s, Century, 
and Leslie's Weekly—all of which were well received 
back home. Here, Christy pays homage to the befallen 
ship, and honors the state of California, which was a vital 
contributor of National Guard troops in the war. Rare! 


Est: $1,000-$1,200. 
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23. Lest We Perish. ca. 1915. 
Artist: Ethel Franklin Bettsbains (1877-1959) 


20 1⁄4 x 28 in./51.3 x 71 cm 

Conwell Graphic Co., New York 

Cond B+/Slight stains at edges. 

Ref: Theofiles, 254; Rawls, p. 41; PAI-LXXX, 87 


Beginning in 1915, the Ottoman Empire systematically 
exterminated 1.5 million Armenians in an event we would 
come to know as the Armenian Genocide. The inhumanity 
continued with death marches through the Syrian Desert, 
as well as other ethnic mass murders of Assyrians and 
Greeks. In this poster, a raven-haired girl, adorned in 
traditionally patterned clothes of the region, extends her 
hands pleadingly—her fingertips extend beyond the frame 
of the image, centering on the words “Lest We Perish,” 
for an American drive for a $30 million fundraiser for 
survivors. It’s a doubly poignant image today. 


Est: $1,200-$1,500. 
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24. They Shall Not Perish. 1918. 
Artist: Douglas Volk (1856-1935) 


27 % x 40 % in./70.8 x 102 cm 
American Lithographic Co., New York 
Cond A-/Restored tears in margins. 
Ref: Theofiles, p. 174; PAI-LXXX, 114 


In this poster—which also addresses the Armenian 
Genocide—Lady Liberty, armed with a sword, shelters 
a Middle Eastern girl under the American flag in a $30 
million fundraiser for survivors. Over 100 years later, 
the message still resonates. 


Est: $1,400-$1,700. 
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25. That Liberty Shall Not Perish. 1918. 
Artist: Joseph Pennell (1857-1926) 


28 Vs x 41 in./72 x 104.3 cm 

Heywood Strasser & Voigt Litho., New York 

Cond B+/Slight tears at edges. 

Ref: Rawls, p. 227; Theofiles, 161; Rickards, 61; 
Darracott, p. 35; American Posters, 61; PAI-LXXX, 111 


This is a shocking and apocalyptic portrayal of what the 
Great War would look like if it came to American shores: 
Lady Liberty headless, destroyers foundering upon the 
rocks of Liberty Island, bombers streaming unchallenged 
overhead, and Manhattan a wall of flame. This image was 
created on behalf of the 4th Liberty Loan drive to fund the 
U.S. war effort. This is the larger format. 


Est: $1,700-$2,000. 


26. That Liberty Shall Not Perish. 1918. 

Artist: Joseph Pennell (1857-1926) 

21 Ye x 33 in./55 x 84 cm 

Alco-Gravure, New York 

Cond B+/Slight tears and stains at edges. 

Ref: Rawls, p. 227 (var); Theofiles, 161; Rickards, 61; 
Darracott, p. 35 (var); American Posters, 61 (var); 
PAI-LXXX, 112 


This is the smaller format version of the previous lot. 
Est: $1,400-$1,700. 
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27. | Want You for U.S. Army. 1917. 
Artist: James Montgomery Flagg 
(1870-1960) 


29 3⁄4 x 40 1⁄4 in./75.7 x 102.3 cm 
Leslie-Judge Co., New York 

Cond A-/Slight tears at edges. 
Ref: Rawls, p. 13; Theofiles, 11; 
Darracott, p. 13; 

Le Coultre, p. 208; Flagg, p. 80; 
Imperial War Museum |, p. 27; 
PAI-LXXX, 99 


Although Flagg was already a successful 
and prolific illustrator by the time World 
War | started, this poster was to become 
“his greatest public triumph.” He used 
himself as a model, and the work was 
“originally used on a Leslie's Magazine 
cover in late 1916, and was quickly 
adopted by the Army when the war broke 
out. All told nearly 5 million were printed 
in both world wars” (Theofiles, p. 9). 


Est: $7,000-$9,000. 


AMERICA! 


ca ta 
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28. Women of Britain. 1915. 
Artist: E. V. Kealey 


19 7% x 29 % in./50.5 x 75.2 cm 
Hill, Siffken & Co., London 

Cond B+/Slight tears at folds. 
Ref: Rawls, p. 32; Rickards, 40; 
Graphic Design/New History, 3.10; 
PAI-LXV, 347 


Published by the Parliamentary Recruiting 
Committee, this tender design proves the 
importance of women in the war effort. 
Whether staying at home to care for the 
children or working in manufacturing 
facilities, women were tasked with 
patriotism and sacrifice: namely, the 
sacrifice of sending their beloved male 
family members off to war. Kealey depicts 
both the struggle and the overarching 
goal by showing us the pained faces 

of the family and the troops dutifully 
marching off. 


Est: $1,000-$1,200. 


29. Wake Up, America! 1917. 
Artist: James Montgomery Flagg 
(1870-1960) 


28 Vs x 41 % in./71.5 x 106 cm 

The Hegeman Print, New York 

Cond A-/Unobtrusive folds. 

Ref: Rawls, cover & frontispiece; 
Theofiles, 7; Flagg, p. 68; PAI-LXXX, 98 


Columbia sleeps, clothed within the Stars 
and Stripes on a front-porch rocker in 
this alarm clock to the nation. One of the 
best and rarest of World War | posters, 
its slogan has been used as a title for 
innumerable books, including Rawls’ 
famous “World War | and the American 
Poster”—and its message is seemingly 
inexhaustible and just as potent today 

as 103 years ago. 


Est: $5,000-$6,000. 


WAR & PROPAGANDA 
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30. Enlist. ca. 1917. 
Artist: Fred Spear 


27 x 40 % in./68.5 x 103.5 cm 

Tudor Press, Boston 

Cond A-/Slight stains at edges. 

Ref (all var): Darracott, 43; Rickards, 159; 
Rawls, p. 68; Theophiles, p. 21; 

Graphic Design/New History, 3.14 


Rickards calls this haunting image 
“perhaps the most powerful of all war 
posters” (p. 21); Theophiles declares it 
“without a doubt the rarest and most 
elusive of war posters produced in 

the United States” (p. 21). Originally 
commissioned by the Boston Committee 
of Public Safety in 1915, it depicts the 
sinking of the Lusitania, which cost over a 
thousand civilian lives, many of which were 
women and children. Spear represents 

the tragic event with a mother and child 
embracing as they sink into the ocean’s 
depths, their love immortalized—their 
lives taken far too soon. “Like the occasion 
that produced it, it was unforgettable” 
(Rickards, p. 22). This is the larger format, 
issued by the Public Safety Committee of 
the City of Boston in 1916 or 1917. 


Est: $3,000-$3,500. 


WAR & PROPAGANDA 


FOOD WILL WIN THE WAR 


You came here seeking Freedom 
You must now help to preserve it 


WHEAT is needed for the allies 


Waste nothing 
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31. Food Will Win the War. 1917. 
Artist: Charles E. Chambers (1883-1941) 


20 x 30 Ye in./50.8 x 76.5 cm 

Rusling Wood Litho., New York 

Cond A. 

Ref (all var but Rawls and PAI): Rawls, p. 113; 
Theophiles, p. 94; Gallo, p. 92; PAI-LXXX, 90 


“Because of desperate food shortages in Europe, it was 
understood that America must find a way to feed the 
Allies—she already supplied wheat for ninety-percent of 
Britain’s daily bread. The generosity and compassion of 
the American people and the great agricultural resources 
of the North American continent would be called upon... 
Twenty million Americans signed pledges of membership in 
the Food Administration, which obligated them to conserve 
scarce food so that our Allies in Europe would not have to 
go hungry. In addition to meat and eggs, Americans were 


urged to cut back on wheat, the single most vital food item... 


Meatless and wheatless days each week were patriotically 
subscribed to by America’s families” (Rawls, p. 112-115). 
This was one of the many posters published by the U.S. 
Food Administration aimed at pleasing recent immigrants 
with an inspiring New York harbor scene that shows the 
Statue of Liberty and lower Manhattan shimmering under a 
patriotic rainbow. The poster was produced in a total of five 


languages: English, Italian, Spanish, Hungarian, and Yiddish. 


Est: $1,200-$1,500. 


32. Food Will Win the War. 1917. 
Artist: Charles E. Chambers (1883-1941) 


20 x 30 in./51 x 76.2 cm 
Cond A. 
Ref: Rawls, p. 113; PAI-XLVII, 177 


This is the Yiddish text version of the previous lot. 
Est: $1,000-$1,200. 
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33. U.S. Food Administration / Food is Ammunition. 1917. 
Artist: John E. Sheridan (1880-1948) 


20 %x 28 % in./52 x 73.2 cm 

Haywood, Strasser & Voigt, New York (not shown) 
Cond B+/Slight tears and stains at edges. Framed. 
Ref: Rawls, p. 114; Theofiles, 76; PAI-LXXX, 113 


Sheridan was enlisted by the United States Food Administration 
to promote the idea that comestible conservation is just as 
mighty as combustible ammunition. “[Herbert] Hoover often 
wondered about his standing with America’s boys and girls, 

for he knew that his name was linked to every dreaded 
vegetable children were made to swallow” (Rawls, p. 118). 


Est: $800-$1,000. 


34. U.S. Official War Pictures. 1917. 
Artist: Louis Fancher (1884-1944) 


28 Ye x 41 in./72 x 104 cm 

The Hegeman Print, New York 

Cond B+/Unobtrusive folds. 

Ref: Rawls, p. 139; Modern American Poster, 26; PAI-LXXX, 96 


Because film was the most effective way of reaching and 
eliciting a response from the American public during the War, 
“the Committee on Public Information became the official 
distributor for movies taken by military cameramen... When 
films began to arrive from France (censored of hardship, 
mutilation, and atrocity), the Committee would make 
duplicate prints of those thought most useful to the war 
effort and distribute them to the news media, to libraries, 
and to historical societies. The bulk of the motion picture 
footage shot at the front was made available, for a fee, to 
the weekly film-news syndicates. Experienced film editors 
did what they could to put the remaining footage into stirring 
movies to distribute free among state councils of defense 
and various patriotic societies” (Rawls, p. 141 and 143). 


Provenance: Hans Sachs collection. 
Est: $3,500-$4,500. 
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35. War Savings Stamps / Joan of Arc. 1918. 
Artist: William Haskell Coffin (1878-1941) 


20 x 29 % in./50.6 x 75.8 cm 

United States Printing, New York 

Cond A-/Slight crease. 

Ref: Rawls, p. 217; Theofiles, p. 132; PAI-L, 212 


“Halfway through 1918, while the quickly trained American 
doughboy was displaying his mettle at Château-Thierry 

and Belleau Wood, the costs of conducting the war 

were mounting so rapidly that it was necessary to find 
substantial new sources for money. In late July, a concerted 
drive to raise money through sales of War Savings stamps 
was officially launched. [The] War Savings movement was 
not designed simply to raise money for waging war. Its true 
purpose was... an attempt at remedying domestic problems 
that arose from rapid conversion to an all-out war economy. 
Initially this campaign might have seemed a way to make 
even young boys and girls feel a part of the War Loan 
Organization—given the low cost of its twenty-five cent 
Thrift Stamp. But there was also the Haskell Coffin poster 
‘Joan of Arc Saved France,’ which exhorted ‘Women of 
America, Save Your Country’” (Rawls, p. 215). This powerful 
design posits that everyday American women can embody 
the prowess and magnitude of Joan of Arc with the simple 
act of buying war stamps. This is the smaller format. 


Est: $1,200-$1,500. 


36. Soviet War Poster / Rush British Arms. 1941. 
Artist: Anonymous 


19 Vex 29 2 in./48.6 x 74.8 cm 
Cond A. 
Ref: Militant Poster, 34 


Hope and destruction are simultaneously offered by 

two hands—one boasting the Union flag and the other 

a Soviet star—as they meet to throttle Hitler in their 
hands. Disarmed of his pistol and bloodied axe, the Nazi 
regime is destroyed by the allegiance of British and Soviet 
troops. As the text tells us, “Two hands in friendship, 
strong as steel, one to the other are extended. The fascist 
throat their grip will feel throttling till life is ended.” 

As further evidence of the countries’ cooperation, this 
poster incorporates the original Russian design by Nikolai 
Ernestovich Radlov, which was created to mark the new 
Anglo-Soviet alliance of 1941. His image was so popular 
that it was mass produced and became a stock image 

of Soviet Propaganda during the War. In England, this 
updated version was displayed in factories to encourage 
production in support of the Soviet Union’s entry on the 
Allied side. This poster is included in the collection of the 
Imperial War Museum in London. 


Est: $1,000-$1,200. 


37 


37. Soviet War Poster / But—Russia needs 
the tools NOW! 1941. 
Artist: Anonymous 


29 4 x 19 1⁄4 in./74.5 x 49 cm 
Cond A. 
Ref: Militant Poster, 49 


As in the previous lot, an anonymous British artist has 
appropriated a Russian design for promotion in the 
United Kingdom: in this case, the original image was 
designed by Kukrynisky (the pseudonym of design trio 
ikhail Vasil’evich Kupriianov, Poririi Nikitich Krylov, 

nd Aleksandrovich Sokolov). Hitler, as a very dumpy 
aricature, is about to be struck by a rifle; behind him, his 
hadow appears as Napoleon, who is about to be impaled 
y a pitchfork inscribed with the year 1812—the year of 
the French invasion of Russia. The text reads, “Napoleon 
suffered defeat, and so also will the conceited Hitler!” 
This poster is included in the collection of the Imperial 
War Museum in London. 


Est: $1,000-$1,200. 
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WAR & PROPAGANDA / VIETNAM 


COPYENGET 1947, WOCRWIME SPENCER STEEL COMPANY 


Junk Rains Hell on Axis 


UNITED WE-WIN 


SAVE YOUR CANS 


Help pass the Ammunition 


# Si 


a es 


YOU who read this can help end the war 
sooner, and save lives of American boys at 
the front. America is dangerously short of 
scrap iron and steel, vital ingredients for 
each batch of new steel. 

Do these things: (1) Use your legs and 
arms and voice in your community's scrap 
collection drive. If one has not yet started, 
“phone or write your Mayor to appoint a 
committee at once. (2) Ransack your own 


cellar, attic and garage for metal you can 
turn in. (3) Get every other home to do 
likewise. (4) Enlist “spotters’’ to find and 
report scrap metal elsewhere. 

The Scrap Dealer needs your help, too. 
The government depends on his know- 
how in sorting, segregating, properly pre- 
paring, and shipping scrap to the steel 
mills in useable form. Give him your co- 
operation. Sell him your scrap. 


Published in the interest of an earlier Victory by Wickwire Spencer Steel Company, 
500 Fifth Ave., New York. Permission to reprint in whole or in part gladly given on request. 
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PREPARE YOUR TIN CANS 
FOR WAR 
1 REMOVE TOPS AND BOTTOMS 
2 TAKE OFF PAPER LABELS 
3 WASH THOROUGHLY 
4 FLATTEN FIRMLY 


& 
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38. Junk Rains Hell on Axis. 1942. 


Artist: Boris Artzyba 
19 2 x 41 % in./49.5 


sheff (1899-1965) 
x 105 cm 


the war was over, he applied that know-how to commercial 
art, including campaigns for Xerox, Shell Oil, Pan Am, Alcoa 
Steamship lines, Scotch Tape, and Parker Pens. His graphic 


Cond A-/Slight tear at horizontal fold. Framed. 
Ref: PAI-XLIX, 117 


Potbelly stoves, anvils, air pumps, water heaters, engine 
blocks, plows, radiators, spigots, axes. Take your pick. It 
might seem like junk to you, but as this humorously literal 
Artzybasheff poster published by the Wickwire Spencer 
Steel Company astutely points out, it’s just this sort of 
scrap that gets turned into the “vital ingredients for each 
batch of new steel” used against the Axis forces during 
World War Il. And while the bottom text dutifully conveys all 
the practical information, it’s Artzybasheff's wondrous up- 
top cartoon that delivers the real persuasive payload, with 
the lethal detritus raining down upon Hitler, Hirohito, and 
that crybaby Mussolini, as well as three literal vermin just 
in case the subtlety of the allusion evaded you. Artzybasheff 
was a Ukrainian-born illustrator active in the United States. 
During the 1920s, he illustrated several books, with his 
efforts culminating in a 1928 Newbery Medal. However, it’s 
his artwork done for magazines for which the illustrator was 
best known during his lifetime, including Life, Fortune, and 
Time—with 200-plus covers for that particular publication 
credited to him over a twenty-four year period. During 
WWII, Artzybasheff served as an expert advisor to the U.S. 
Department of State, Psychological Warfare Branch. Once 


style is striking and hi 


s commercial work often explored 


grotesque experiments in anthropomorphism, where toiling 


machines displayed di 
characteristics. Rare! 


Est: $2,000-$2,500. 


39. United We Win. 
Artist: Anonymous 


stinctly human personalities and 


1943. 


28 V2 x 40 1⁄4 in./72.3 x 102.2 cm 


U.S. Government Prin 
Cond A-/Unobtrusive 
Ref: Weapons, p. 25 


The dramatic scope o 
American factory prod 
to fulfill these efforts, 
policies that had previ 
many industrial workp 


ing Office, Washington, D.C. 
olds. 


World War Il called for a surge in 
uction. As more laborers were needed 
employers eased “the segregation 
ously kept African Americans out of 
laces. But as black workers poured 


into cities and factories they often met with resentment 
from white counterparts... Racial prejudice needed to be 


temporarily set aside 
effort. [This poster] sh 
man (Louis Ward) and 
working together at a 
The intent behind Unit 


o maximize production for the war 
ows two actual employees—a black 
a white man (Walter Shippe)— 
Republic Aircraft Corporation plant... 
ed We Win was to encourage all 


workers, regardless of race, religion, or ethnicity, to 
rise above their personal differences” (Weapons, p. 25). 
While the designer of this poster remains unknown, the 
photograph was taken by Alexander Liberman. 


Est: $1,400-$1,700. 


40. Save Your Cans. ca. 1942. 
Artist: McClelland Barclay (1891-1943) 


24 % x 33 2 in./63 x 85 cm 
Cond A. 


“Recognizing that American women desired a quick end to 
the war, advertisements encouraging women to salvage and 
recycle materials sought to establish a direct relationship 
between the home and the battlefield that would make 
women more receptive to the idea that their daily actions 
affected the outcome of the war... Not only were women 
recognized as ‘fighters’ at home, scholars have argued 
that advertisement and war campaigns caused a complete 
militarization of the household” (The Housewife’s Battle 

on the Homefront, p. 34). Barclay visualizes this concept 
with a clever bit of visual trickery: the housewife doles 

out household cans which morph into a chain of M-60 
ammunition. Below, instructions are provided for preparing 
cans to donate to the cause. This poster was published by 
The Salvage Division of the War Production Board. 


Est: $1,000-$1,200. 


VIETNAM 


During the Vietnam War, artists were tasked with communicating urgently and efficiently across a vast rural population. Posters were crucial for conveying 
information, but they were not meant to last. For these reasons, artists opted to paint their designs. Please note: quotes attributed to “Deborah Salter” are 
from her website, deborahsalter.com. 


> The following are hand-painted posters. 


~ NHIEM VY NAO CUNE 
~KETHU NAO CUNG DAN THANG 


fo asi 

L 
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41. The Vietnam People’s Army. ca. 1972. 42. Volunteer, We Are Ready. 1965. 
Artist: Toan Ngoc Artist: Truong Singh (1934-?) 
29 Ye x 38 % in./74 x 98 cm 23 x 33 ¥% in./58.5 x 84.8 cm 
Ref: Vietnam, 35; PAI-LXXXI, 54 Ref: Vietnam, 24; PAI-LXXXI, 49 
A united front was essential to Vietnamese success, and this design “This poster is influenced by elements of Soviet propaganda design. It shows a strong, 
emphasizes solidarity with its men from the army, the air force, and dominant figure leading his followers into the patriotic act of volunteering for the war 
the navy; behind them, two soldiers wave the North Vietnamese flag effort. The young soldier at the front of the picture plane has his sights fixed on glory 
as encouragement. The style is typical of propaganda posters at the as he strides out proudly holding his enlistment paper with a determined and resolute 
time, which were largely influenced by Chinese aesthetics: bright, expression. The purpose of this poster was to engender patriotism and a community 
primary colors that reverberate across a flattened scene. expectation that the younger generation would make sacrifices for an independent and 
Est: $4,000-$5,000. unified nation and enlist into the armed forces. In reality, many young men and women 


did not enlist voluntarily into the People’s Army of Vietnam. The army comprised mainly 
of ‘conscripts’ who were often ‘recruited’ from their rural villages and rice fields with 
force. They received four months of basic training before they had their intensive 
training in specialist areas. North Vietnamese soldiers were known for being tightly 
knit and an intensely cohesive force. They were strongly indoctrinated with Party 
dogma and developed steely determination. At the time of unification in 1975, 

the Vietnam People’s Army numbered one million troops” (Deborah Salter). 


Est: $3,000-$4,000. 


WAR & PROPAGANDA / VIETNAM - BICYCLES 


DANG DA DEM VE 
TUOI XUAN CHO NUOC NON 


43. Our Party has Brought Spring to the Country. 1961. 
Artist: H. Lam 


29 4 x 42 % in./74.2 x 109 cm 
Ref: Vietnam, 4; PAI-LXXXI, 48 


“The first Five Year Plan [from] 1961-1965 set the government on an ambitious 
reconstruction agenda... after the French defeat in 1954. Gripped by a severe 
food shortage, the North Vietnamese government campaigned to increase food 
and industry by emphasizing the importance of peasants and workers. The 
posters... [promoted] efficient agricultural practices and increased industrial 
production. Images of abundance and productive agriculture were common... 
Through the depiction of fertility and abundance, it was hoped that peasant 
farmers would be inspired to work harder and increase production making 

the country happy and prosperous. The government set highly unrealistic 
goals for food production and introduced a ruthless land reform program 
commencing in 1955. The harsh reality for the peasants and workers 

during this period was quite different from the positive images reflected 

in propaganda posters” (Deborah Salter). 


Est: $2,500-$3,000. 


> Download our mobile bidding app at posterauctions.com 
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44, North and South We Are One. 1975. 
Artist: Kho 


29 2 x 34 Ve in./75 x 84.4 cm 
Ref: Vietnam, 47; PAI-LXXXI, 56 


“This bold commemorative poster celebrates the fall of Saigon (now called 

Ho Chi Minh City) on 30 April 1975. Dominating the foreground, a victorious 

South Vietnamese female soldier proudly shows her FNL [National Liberation Front] 
armband and wears the checked scarf which identifies her as a southern guerrilla 
ighter. In the background stands the iconic market of Ben Thanh which gained 
notoriety during the launch of the Tet Offensive in 1968 and became the symbolic 
andmark of Saigon” (Vietnam, 47). 


Est: $3,000-$4,000. 
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45. Orient Cycles. ca. 1895. 
Artist: Edward Penfield (1866-1925) 


28 x 42 in./71 x 106.5 cm 

J. Ottmann, New York 

Cond B+/Slight tears at folds. 

Ref: Bicycle Posters, 66; Margolin, p. 184; Lauder, 174; Reims, 1279; 
Masters 1900, p. 220; Herlihy, p. 295; PAI-LXXX, 141 


Best known for his Harper’s series, this is one of three spectacular bicycle posters 
produced by Penfield in a larger format. It’s not just the size: they “show the true 
genius of the artist. In these and other posters, Penfield can be compared most 
favorably to Lautrec—his figures are at once introspective and yet powerful, 
gathering their impact from a delicate balance in composition and the use of 

wide areas of flat colors” (Bicycle Posters, p. 10). This printing bears the stamp 
of Sagot, Paris’ foremost poster dealer. 


Est: $7,000-$9,000. 
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46. Victor Bicycles / Overman Wheel Co. 1896. 
Artist: William H. Bradley (1868-1962) 


37 % x 61 in./96.2 x 153.7 cm 

Arti Grafiche, Bergamo 

Cond B/Restored tears in bottom text banner. Framed. 

Ref: DFP-I, 165; Reims, 1148; Lauder, 35; Masters 1900, 211; Bicycle Posters, 24; Weill, 120; 
Margolin, p. 208 (var); Bradley, 23 (var); Bradley/Koch, p. 53; Bambace, p. 164; PAI-LXXIX, 18 


Known for his love of intricate patterns based on nature and the work of Art Nouveau bad 
boy Aubrey Beardsley, Bradley does not shy away from giving a heavy nod to both in this 
painstakingly detailed design. With its rhythmic variety and organic flow of line, it's obvious 
why it is considered one of the greatest examples of American poster art. As for the product 
itself, the Victor bicycle was launched by A.H. Overman in 1887, and was among the first to 
include wheels of matching height (as opposed to the velocipede which had a higher front 
wheel). Here, Bradley promotes the Torino-based Italian distributor of the brand. 


Est: $20,000-$25,000. 
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47. Velodromo de Barcelona. 1898. 
Artist: Adrià Gual (1872-1943) 


35 x 50 3⁄4 in./89 x 129 cm 

Lit. Hijo de Gual, Barcelona 

Cond B+/Slight tears and stains, largely at edges. 
Ref: PAI-LXXXI, 4 


Gual presents us with a veritable vision of Modernismo, saturated with Mucha- 
esque decorative elements and Catalan imagery. Just like Paris, Barcelona 
experienced a bicycle boom in the 1890s; several cycling clubs were born, 
including Peña Ciclista, the organizers of this charity event at the Bonanova 
Velodrome in Barcelona to benefit victims of flooded villages. The day’s events 
included international races to be awarded with art objects, cash prizes, and 
commemorative medals; a military band and municipal band promised to liven 
up the party. This velodrome was Barcelona’s first such venue; the initiative was 
launched by The Cyclist magazine—the official body of the Barcelona Society 
of Velocipedalists—and was opened in 1893. Along with regular bike races, the 
venue was also home to cricket, tennis, and soccer matches, and it was the first 
playing field of Futbol Club Barcelona. This is a two-sheet poster—and rare! 


Est: $1,700-$2,000. 


48. LEtendard Français. 1891. 
Artist: Jules Chéret (1836-1932) 


33 Ye x 47 % in./85 x 121.5 cm 

Imp. Chaix, Paris 

Cond B+/Slight tears at edges. 

Ref: Chéret, 1322; Broido 998; Maindron 1896, 820; Reims 345; 
DFP-II, 219; Bicycle Posters, 52; PAI-LXXIX, 26 


This is one of just two bicycle posters Chéret created during his career of 50 
years. L’Etendard Français was a small manufacturer of bicycles and tricycles, 
sold primarily out of Paris. Its name translates as “banner,” hence the cyclist 
holding her country’s flag as well as wearing patriotic colors. Here, the company is 
offering a payment plan of fifty francs down and twenty-five per month thereafter; 
however, we are not told how many months it will take to pay off our new bicycle. 


Est: $2,000-$2,500. 


49. Pegaseo. ca. 1895. 
Artist: Carlo Casaltoli (1856-1903) 


48 ¥% x 64 Vo in./123 x 163.8 cm 
Lit. Armanino, Genova 
Cond B+/Unobtrusive tears at folds. 


The allegorical goddess is no stranger to the world of bicycle posters; this Italian muse 
guides us toward the splendor of Pegaseo bicycles and illustrates its everyday joys. 
The models were manufactured by De-Battisti Montanari in Firenze; little information 
exists on the company, but they produced both bicycles and motorcycles. Casaltoli 
was born in Florence and started out as a painter and ceramist before expanding 

into advertising graphics, which earned him great acclaim. 


Est: $2,000-$2,500. 
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BICYCLES 


LES MEILLEURES BICYCLETTES sontes RALEIGH 


er PRESHL ARC DE TRIOMPHE 


50. Raleigh. 1895. = i du (Sau27 DECEMBRE 


Artist: Emile Clouet 


35 x 46 1⁄2 in./89 x 125.7 cm 
Imp. Kossuth, Paris 
Cond B/Slight tears at folds and edges. 


This turn-of-the-century lady bids adieu to her former confinement and 
welcomes the thrill of the open road aboard her Raleigh cycle. This particular 
model boasts Fairbanks wooden rims, which the company would dispense with 
in 1901 when they developed the more ergonomic all-steel bicycle. Rare! 


Est: $1,200-$1,500. 


51. Exposition du Cycle. 1899. 
Artist: Pal (Jean de Paléologue, 1860-1942) 


62 x 87 in./157.5 x 221 cm 
R. Chardin, Paris 

Cond B+/Slight tears at folds. 
Ref: PAI-XV, 41 


One of Pal's most exquisite beauties advertises a bicycle show; in typical 
Pal fashion, she’s draped in an intriguingly translucent gauzy cloth entirely 
insufficient to hide her charms. And if the girl isn’t awe-inspiring enough 
on her own, the sheer scale of this spectacular two-sheet design is sure 
to bowl you over. Rare! 


Est: $4,000-$5,000. 


52. Patin-Bicyclette / Richard-Choubersky. ca. 1899. 
Artist: Pal (Jean de Paléologue, 1860-1942) 


36 2 x 50 % in./92.8 x 129.4 cm 
Imp. Paul Dupont, Paris 

Cond A. 

Ref: Gold, 124; PAI-LXXXI, 78 


Ladies, take note: in the case of unwanted male attention, simply don a pair 
of newfangled getaway shoes. At least, Pal’s imaginative scene would suggest 
as much—a hapless passerby has been knocked right off his feet at the 
shocking sight of this early prototype for roller blades. Over eighty years 

later, roller blades would become choice accessories for exercise, but in the 
19th century, Pal was not concerned with workout trends; the product was 
merely an excuse to create another graphic vixen, which he does here with 
sophisticated understatement. 


Est: $2,500-$3,000. 52 
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53. Cycles Clément. 1898. 
Artist: Pal (Jean de Paléologue, 
1860-1942) 


42 3⁄4 x 60 4 in./108.7 x 153.2 cm 
Caby & Chardin, Paris 

Cond B/Slight tears at folds and edges. 
Ref: DFP-II, 701; Petite Reine, 36; 
PAI-LXXXI, 76 


To proclaim the superiority of Clément 
Cycles to the world, Pal has spared no 
symbol. Many French cycle posters have 
featured this type of larger-than-life 
goddess, barely wrapped in diaphanous 
linens, striding like a colossus upon Paris. 
Few, if any, have a Gallic Rooster as a 
headdress—she’s even had to take off the 
victorious laurels in order to crown herself 
avec le coq gaulois... while her Roman 
sandals bear the Wings of Hermes. By her 
feet on the horizon is a Parisian panorama. 
You'll notice that on the left, Montmartre hill 
is missing its Sacré-Coeur; the basilica was 
only completed in 1914. 


Est: $1,400-$1,700. 


54, Clément-Cycles-Motocycles. ca. 1898. 


Artist: Pal (Jean de Paléologue, 
1860-1942) 


42 s x 55 % in./107.5 x 141.2 cm 
Imp. Paul Dupont, Paris 

Cond A-/Unobtrusive folds. 

Ref: Wine Spectator, 126; PAI-LXXXI, 74 


With a noble-looking Marianne figure 
standing proudly in front of them, we are 
presented with a glimpse of both the bicycle 
and early motorcycle models offered by 
Clément. By 1890, it was the most popular 
cycle brand in France, allowing it to boast 
the “largest factory in the world,” shown 
spreading out toward the horizon. 


Est: $1,200-$1,500. 
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55. La Marque Georges Richard. 1898. 
Artist: Pal (Jean de Paléologue, 
1860-1942) 


44 x 61 Yin./111.7 x 156.3 cm 

Caby & Chardin, Paris 

Cond A-/Slight tears and stains at edges. 
Ref: Ailes, p. 108; Affiches Automobiles, p. 12; 
PAI-LXXXI, 75 


Founded by the brothers Georges and Max 
Richard in 1893, Georges Richard only had 
hree years of bicycle manufacturing before 
urning to automobile production. This 
poster is from that in-between period for 
he company, showing off both its cycle 
and car options. 


Est: $1,200-$1,500. 


56. Cycles Humber. ca. 1895. 
Artist: Alfred Choubrac (1853-1902) 


39 x 59 % in./99 x 151.4 cm 
Cond B/Slight tears and stains at folds. 
Ref: Reims, 552; PAI-LXXX, 139 


Formed in England by Thomas Humber in 
1869, Humber Cycles would eventually— 
like so many bicycle companies—become 
dominated by its automobile division. At the 
turn of the century, though, bicycles were 
still all the rage, as is clear in this winsome 
design featuring a wide-eyed female rider. 


Est: $1,400-$1,700. 
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57. Cycles Rudge. 1897. 
Artist: Jacques Debut 


43 Ya x 61 1⁄4 in./110 x 155.7 cm 

Imp. Caby & Chardin, Paris 

Cond B/Slight tears at folds and edges. 

Ref: Petite Reine, 43; PAI-LXXIX, 30 

As Actaeon once stumbled upon the goddess Diana 
bathing in the woods, so does this modern cyclist peer 
out from the branches at the latest Rudge bicycle—so 
finely crafted it could only be from the gods. 


Est: $1,700-$2,000. 


58. Bicyclettes Terrot. 1894. 
Artist: Lucien Baylac (1851-1913) 


34 2 x 50 in./87.5 x 127 cm 

Imp. J. Kossuth, Paris 

Cond B+/Slight tears at folds. 

Ref: PAI-LXXIX, 15 

Terrot & Co. were machinists from the 1860s onward, 
and diversified into bicycle manufacturing in 1890. 
Here’s an early ad for them, encouraging two-wheeled 
couples’ outings in the Dijonnais countryside. 


Est: $1,200-$1,500. 
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59. Rouxel & Dubois. ca. 1894. 
Artist: Misti (Ferdinand Mifliez, 1865-1923) 


36 % x 51 Y% in./92.3 x 130 cm 

Lith. G. Bataille, Paris 

Cond B+/Slight tears at folds. 

Ref: Reims, 884; Ailes, p. 86; PAI-LXXIX, 45 


All sorts of women flock to see the sensational Rouxel 
& Dubois bicycle in this charming design by Misti. After 
his hectic two decades of poster designing in the early 
part of the century, Misti went on to open his own 
printing plant. 


Est: $1,200-$1,500. 
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60. Hurtu. 1896. 
Artist: Anonymous 


42 s x 59 % in./108.2 x 150.8 cm 

mp. Lemercier, Paris 

Cond B+/Slight tears at folds and edges. 

Ref (all var but PAl): Reims, 173; Bicycle Posters, 68; 
PAI-LXXIX, 11 


Printed by Lemercier as well as other firms, this basic 
design was used by Hurtu over a number of years and 
became firmly associated with the brand. Each edition had 
minor changes—the color of the road or the background, 
or example—as well as adjustments to the rider’s garb 
as the fashions of the day dictated. The original version 
probably appeared around 1894, and the identity of the 
initial designer remains unknown to us today—and even 
o the organizers of the 1896 Reims exhibition. 


Est: $1,400-$1,700. 


61. Cycles Omnium. ca. 1896. 
Artist: F. Capelli 


27 % x 39 4 in./69.5 x 99.3 cm 

Imp. N. Weill, Paris 

Cond B+/Slight tears at folds. 

Ref: PAI-LXXIX, 24 

An “omnium” was a bicycle endurance race, which was 
quite popular in the 1890s. Here, a little-known brand 
of cycles takes it name from the event, bringing forth 
images of strength and reliability. 


Est: $1,400-$1,700. 
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62. Cycles Sirius. 1899. 
Artist: H. Gray (Henri Boulanger, 1858-1924) 


38 Ys x 54 % in./97 x 138.7 cm 

Imp. Courmont Fréres, Paris 

Cond B+/Unobtrusive folds. Framed. 

Ref: Bicycle Posters, 26; Petite Reine, 61; 
Weill/Art Nouveau, p. 64; Timeless Images, 12; 
Gold, 69; Dodge, p. 117; PAI-LXIX, 23 


“If any artist could rival Pal when it came to exploring 
female anatomy in posters, it was multi-talented Gray. 
A graphic journeyman, he could readily adapt his style 
to the requirements of different clients with startlingly 
impressive results. Here, probably (if not unconsciously) 
somewhat under Pal’s influence, he creates an 
unabashed rider soaring on her cycle to its namesake 
—the brightest star in the heavens” (Gold, p. 50). 


Est: $4,000-$5,000. 


63. Cycles Sirius. 
Artist: H. Gray (Henri Boulanger, 1858-1924) 


43 x 59 % in./109.3 x 151 cm 

Imp. Courmont Fréres, Paris 

Cond B/Recreated borders. 

Ref: PAI-LXXXI, 67 

This lesser-known ad for Cycles Sirius by H. Gray 

positions the bicycle manufacturer as a fine artist, 
much to the delight of the quartet of women who 

have come to inspect his newest masterpiece. 


Est: $1,400-$1,700. 
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64. Pneumatique Morel. ca. 1898. 
Artist: Abel Truchet (1857-1918) 


23 % x 31 V2in./60.8 x 80 cm 

Imp. Edw. Ancourt, Paris 

Cond B+/Slight tears at folds. 

Ref: Bicycle Posters, p. 18; Car Graffiti, p. 80; Discount, 
p. 58; PAI-LXXIX, 60 


“Truchet was one of the organizers of ‘La Vachalcade’ 
spectacle, an effort by successful writers and artists 

of Montmartre to collect money for their more needy 
compatriots. The translation of the text: ‘Try Morel tires 
on your bikes—they go on and off instantly.’ And at the 
bottom is this conversation between the two youngsters: 
‘Listen, George, put my tire on quickly; here comes 
mom and dad.’ ‘Don’t be afraid, my little Riri, it's done 
(Bicycle Posters, p. 5). The artist Leon Chouquet created 
a nearly identical poster for the Morel company some 
five years earlier (see Ailes, p. 91); however, Truchet's 
design is far lighter, with a sly, humorous touch and an 
impressionistic sensibility. This is the smaller format. 


Est: $1,400-$1,700. 
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65. Crawford American Cycles. ca. 1895. 
Artist: Anonymous 


38 3⁄4 x 55 1⁄4 in./98.5 x 140.3 cm 

Imp. Courmont Frères, Paris 

Cond B/Tears and stains at edges. 

Ref: Bicycle Posters, 41 (var); PAI-LXXX, 136 


Crawford was manufactured in Hagerstown, Maryland, 
and like many American companies of the 1890s, 
export was a large part of the business. The same 
image appeared on their posters in several countries; 
this version bears the address of a local Paris agent. 
“The artist too... could not cope with spokes, although 
here it adds not so much to the feeling of speed as to 
one of lightness as the pretty lady seems to be floating 
over the road” (Bicycle Posters, p. 8). 


Est: $1,400-$1,700. 
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66. Snell American Cycles. ca. 1897. 
Artist: Eugene Ogé (1869-1936) 


32 x 47 in./81.3 x 119.3 cm 

Imp. Charles Verneau, Paris 

Cond B/Slight tears at folds. 

Ref: Ogé, 242; Bicycle Posters, 23; PAI-LXXX, 143 


“With Spaulding and Pope leading the way, the American 
bicycle market became saturated in the 1890s, and in 
1896 and 1897 American brands began to flood the 
European market. This invasion is depicted in this poster 
by Ogé, a designer and lithographer who had attached 
himself to one of France’s leading poster printers, 
Charles Verneau, best known for printing almost all of 
Steinlen’s masterpieces. Maindron is full of praise for 
Verneau and ‘collaborateur habituel’ Ogé. Ogé, he states, 
‘est certainement un lithographe de premier ordre, un 
artiste de grand valeur.’ His skill as a lithographer is 
seen in the way he can express his message although 
limited to two colors: black and red... with the coachman 
being understandably disturbed by this new device which 
threatens his livelihood” (Bicycle Posters, p. 5). 


Est: $1,000-$1,200. 


67. Cycles le Globe. ca. 1900. 
Artist: Charles Tichon 


36 % x 51 1⁄2 in./93.4 x 131 cm 

Imp. J. Kossuth, Paris 

Cond B+/Slight tear at horizontal fold. 
Ref: Ailes, p. 69; PAI-LXXXI, 85 


While exhibiting her independence and physical 
strength, this liberated woman has yet to overcome 
one particular struggle: the darn dress, which women 
were practically required to wear, even while bicycling. 
Luckily, manufacturers found a savvy compromise 

in the drop-frame safety bicycle, which allowed the 
ladies to ride with ease while still fulfilling their 
expectations for modesty. 


Est: $1,400-$1,700. 


68. Petit Cycles & Automobiles. ca. 1900. 
Artist: Philippe Chapellier 


37 ¥% x 51 1⁄4 in./94.8 x 130.2 cm 

Imp. Chapellier, Paris 

Cond A-/Slight stains at edges. 

Ref: Collectionneur, p. 232; PAI-LXXXI, 88 


Using the bustling Parisian backdrop of the Champs- 
Elysées, Petit cycles and automobiles are shown as main 
players in this dynamic scene full of well-heeled drivers 
breezing down the boulevard in style. 


Est: $1,400-$1,700. 


69. Cycles Griffon. 1900. 
Artist: Misti (Ferdinand Mifliez, 1865-1923) 


35 2 x 62 a in./90.3 x 158.2 cm 
Imp. du Griffon, Paris 

Cond A. 

Ref: DFP-II, 604; PAI-LXXX, 149 


Behold ferocious serenity: a griffon, ablaze in the sunlight, 
guards over a pleasant tableau of a young woman riding 
through the countryside in a particularly inspiring work 

by Misti. 


Est: $1,400-$1,700. 


70. Stimula. ca. 1900. 
Artist: George Paulme 


46 x 31 in./116.6 x 80 cm 
E. Velay, Paris 

Cond A. 

Ref: PAI-LIX, 59 


This rare and charming design by Paulme shows off the 
double-suspension benefits of Stimula Cycles, a largely 
unknown producer of motorized bicycles. 


Est: $1,200-$1,500. 


71. Terrot / Dijon / Cycles Motocycles. ca. 1902. 
Artist: Francisco Tamagno (1851-1933) 


37 % x 53 % in./96.2 x 136.2 cm 
La Lithographie Parisienne, Paris 
Cond A-/Unobtrusive folds. 

Ref: PAI-LXXX, 148 


Tamagno’s angle for Terrot cycles? Attitude—and lots of 
it, usually in the form of a woman delighting in besting 

he competition, whether that’s other bikers, autos, or 
airplanes. Here, upon a mountaintop, she’s dusting off 

he sweaty and exhausted laggards with a gesture of an 
elegant kiss-off: the epitome of feminine attitude. Terrot 
bikes were successful enough during the 1890s, but the 
irm really came into its own with motorcycles as of 1901, 
and remained in business until the 1960s with one of the 
best makes in France. 


Est: $1,700-$2,000. 


72. La Française / Dupré. ca. 1909. 
Artist: Pierre Gonzague-Privat (1880-1915) 


44 Ve x 62 in./112 x 157.6 cm 
Imp. Paul Dupont, Paris 

Cond A. 

Ref: PAI-LXXXI, 90 


This remarkably detailed portrait of the cyclist Victor 
Dupré aboard his La Française “Diamond” bicycle 
promotes Hutchinson tires. À later version of this poster 
exists in which Dupré is seen wearing the French tricolor, 
he phrases “Champion du Monde” and “Champion 

de France” written across the sky. Records suggest 

hat Gonzague-Privat was an avid cyclist himself and 
competed in a number of Tour de France races. 


Est: $1,400-$1,700. 
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73. Peugeot Cycles. ca. 1910. 
Artist: Alméry Lobel-Riche (1880-1950) 


19 Vox 27 Va in./49.5 x 69.2 cm 
Imp. Camis, Paris 

Cond A. 

Ref: Ailes, p. 95; PAI-LXXX, 150 


While automobiles racing against trains was a common 
trope in car advertising, we rarely see that comparison 
in a bicycle poster —a logical omission, as we doubt 

a bicycle could ever win that race. But Lobel-Riche 
embraces that fantastical situation with a couple 
speeding down a road at sunset with a locomotive hot 
on their heels. This is the smaller format. 


Est: $800-$1,000. 


74. Cycles Soleil. ca. 1919. 
Artist: Anonymous 


37 5 x 50 A4 in./95.7 x 127.7 cm 

Affiches Camis, Paris 

Cond B-/Restored tears at folds. 

Ref (both var): Petite Reine, 63; PAI-LXXX, 145 


This anonymous artist has conjured a flight of fancy for 
Cycles Soleil—a cosmic dreamscape shared by a pair 
of commedia dell’arte sprites who have left the confines 
of earthly matters in search of more romantic pursuits. 
Cycles Soleil opened in Raismes in 1893, and some 
documentation shows that the brand was quite popular 
at the time; eager cyclists even lined up to purchase 
their new Soleil model. 


Est: $1,000-$1,200. 
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75. FN (Fabrique Nationale). 1925. 
Artist: Marcello Nizzoli (1887-1960) 


31 3⁄4 x 47 Ye in./80.5 x 119.7 cm 

Publivox, Genève 

Cond A-/Slight tear at horizontal fold. 

Ref: Timeless Images, 117; Crouse/Deco, p. 64; 
PAI-LXXXI, 102 


izzoli’s arresting Art Deco design with a phantom-like 
motorcycle rider emphasizes both power and comfort, 
as the fashionable passenger can easily put on her 
ipstick during the ride. Nizzoli was a most versatile 
artist: painter, decorator, textile designer, and posterist. 
Many of his posters were for automobile companies. 

n 1938 he joined Olivetti and was responsible for 
some of their finest designs in the 1940s and 1950s. 
He produced a monograph on the firm in 1968. FN, 
Fabrique Nationale, was the Belgian manufacturer of 
armaments as well as bikes. 


Est: $4,500-$5,000. 


76. Dresch. 1928. 
Artist: Ramond Gid (1905-2000) 


23 % x 31 a in./60.4 x 79.5 cm 
mp. Bedos, Paris 

Cond B/Tears at folds. 

Ref: Gid, 9; PAI-LXXXI, 103 


Founded in 1920 by the eccentric multimillionaire 
French-Algerian industrialist Henri Dresch, Dresch 
motorcycles needed an equally memorable visual 
presence. This shadow-golem, sheltering one of 
Dresch’s fine pieces of machinery, epitomizes the 
coolness of Art Deco. 


Est: $1,400-$1,700. 
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77. Automobiles Corre. ca. 1901. 
Artist: Philippe Chapellier 


42 Va x 58 in./107.2 x 147.3 cm 
Imp. Philippe Chapellier, Paris 
Cond A-/Unobtrusive folds. 

Ref: PAI-LXXX, 177 


In operation from 1901 to 1947, Corre was a French automobile manufacturer known 
primarily by its logo “La Licorne’—The Unicorn. To increase sales in the early days 
of the company, they enlisted in racing competitions to notable success. The driver 
seen here is likely Joseph Collomb, who drove the C1 model throughout 20 years 

of racing for Corre and won first place at several competitions, including the 1908 
Coupe de l’Anjou and the 1912 Tour de France Automobile. 


Est: $2,700-$3,000. 
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. Automobiles de Dion Bouton. 1906. 


Artist: Anonymous 


28 


Ya x 39 in./73 x 99 cm 


J. Barreau, Paris 
Cond B/Slight tears at folds. 


Re 


Thi 


: Graphic Design/Taschen, p. 119; PAI-LXI, 25 


s rare and fanciful design showcases various bicycles and automobiles 


constructed at Dion Bouton’s Puteaux factory as they compete in a nighttime 
race to the moon. The artist took his inspiration from Georges Méliès “A Trip 


to 


he Moon,” the 1902 experimental science fiction tale that is considered 


one of the most influential films in cinema history. We can see the same sense 


for 


© 


the overtly theatrical and the sublime in this mesmerizing design. The artist’s 


5 


ials, at lower left, appear to be H. B. 


Est: $3,500-$4,000. 
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79. Exposition Décennale de l'Automobile. 1907. 
Artist: Georges Rochegrosse (1859-1938) 


45 %4 x 97 1⁄4 in./116.4 x 247 cm 

Imp. Barreau, Paris 

Cond B/Slight tears and stains at folds and edges. 

Ref: Auto Show |, 39; Auto s’Affiche, p. 227; Masters 1900, p. 227; 
PAI-LXXIX, 95 


This two-sheet automotive show poster is of impressive size and 
design, and fraught with dramatic hues and romantic tantalization, 
which are captivating without the presence of a single motorized 
vehicle. The Grand Palais in the background is surrounded by 
hundreds of horseless carriages, and an invitation is extended 

by the lovely seductive model personifying the splendor of 

the exhibition. 


Est: $5,000-$6,000. 


"EN RECONNAISSANCE” 


80. Bayard. ca. 1909. 


Artist: Er 


nest Montaut (1879-1909) 


45 Yo x 61 % in./115.6 x 156.8 cm 
Affiches Montaut-Mabileau, Paris 


Cond B/S 
Ref: Auto 


ight tears at folds; creases in bottom text area. 
Show |, 28; PAI-LXXX, 179 


Here, a vintage auto company involved in the defense efforts of World War | uses 


the oppor 
air travel. 


unity to do a bit of patriotic boasting—and indulges in a fantasy about 
Stationary blimps were used in WWI for observation and to confuse 


enemy planes, but no speeding airship such as the one depicted here existed at 
the time. The big letters at top also ran as “Clement-Bayard” (see PAI-XX, 76) in 


another p 


inting of this image; here, the full name of the company can be seen 


in white letters on the passenger compartment of the airship. 
Est: $2,500-$3,000. 
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81. Exposition International de l'Automobile. 1913. 
Artist: René Péan (1875-1940) 


29 3/8 x 41 3/4 in./74.7 x 106 cm 

Imp. Chaix, Paris 

Cond A-/Slight creases at right edge. 

Ref: Auto s’Affiche, p. 22; Auto Show Ill, 41; PAI-LXIX, 80 


This impressive and rare design for the 14th annual Paris Motor Show stands in 
stark contrast to the poster from the previous year (see PAI-LXIX, 67), choosing 
nationalistic symbols of masculinity and strength as its emblems—a nude 
blacksmith who is in awe of his creation. 


Est: $2,500-$3,000. 
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82. La Licorne. ca. 1918. 
Artist: Robert de Coninck 


57 % x 41 % in./146.5 x 106 cm 
L'Edition Artistique, Paris 

Cond B/Tears at folds. 

Ref: PAI-LXXXI, 117 


Coninck’s majestic unicorn struggles to keep up with the Corre automobile charging ahead. 
The company adopted the animal as their mascot after achieving racing successes with 
the driver Waldemar Lestienne, whose family crest bore a unicorn. The company began 
production of tricycles, quadricycles, and single-cylinder cabriolets in Levallois-Perret in 
1901; the outbreak of war forced them to relocate to Neuilly-sur-Seine, and they remained 
in business until 1947. Coninck’s genre paintings were well-received at the Salon des 
Indépendants from 1920 to 1932. 


Est: $1,200-$1,500. 
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83. Oldsmobile. ca. 1941. 
Artist: Anonymous 


37 2x 15 3⁄4 in./95.2 x 40 cm 
Cond A-/Vertical fold. 


Here’s a flashback: three passengers in stylish hats 
appear quite pleased to ride in America’s “best-looking 
car on the road.” Based on the construction and notable 
side vents, we assume this is a 1941 Oldsmobile 98 Club 
Coupe, which was the division’s top-of-the-line model 
with a Hydramatic automatic transmission, automatic 
headlight dimmers, and the highest-grade interior and 
exterior trim. Rare! 


Est: $800-$1,000. 
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84. Citroén. 1925. 
Artist: Pierre Louÿs (1870-1925) 


45 x 62 1⁄4 in./114.2 x 158 cm 

Imp. Chaix, Paris 

Cond B/Slight tears at folds. 

Ref: Auto Show Il, 50 (var); PAI-LX, 349 


Also used as the standard Parisian taxi that year, the 
1925 Citroén B-12 had the option of being purchased 
with a hard or soft top. Here, four women are out for an 
afternoon ride as the Chateau de Sully-sur-Loire—once 
home to Voltaire—towers off in the distance. This is the 
smaller format of this poster. 


Est: $1,500-$2,000. 
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85. Gran Premio de España. 1975. 
Artist: Michael Turner (1934- ) 


26 % x 38 1⁄2 in./67 x 98 cm 
Graficas Europeas 

Cond A/P. 

Ref: PAI-LXXIV, 130 


A classic mid-’70s vision of Formula 1 racing is seen in 
this announcement for the Spanish Grand Prix, whose 
track twined around the looping, dipping hills of Montjuïc 
in Barcelona. Jochen Mass won in his McLaren-Ford; 
the race was notable for the 6th-place finish of Leila 
Lombardi, the first woman to finish in points in the 
history of F1. 


Est: $1,400-$1,700. 
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86. Premiére Exposition Locomotion Aérienne / Grand Palais. 1909. 
Artist: Ernest Montaut (1879-1909) 


23 % x 31 % in./59.4 x 80.5 cm 

Montaut & Mabileau, Paris 

Cond A-/Unobtrusive folds. 

Ref: Looping the Loop, 26; Affiches d’Aviation, p. 51; PAI-LIX, 7 


“On the heels of the Rheims meeting... a memorable exhibition was opened to the public at the Grand Palais in Paris. 
Apart from a small collection previously shown at the 1908 Automobile Salon, this was the first time that aeroplanes 
representing the principal French manufacturers were assembled under one roof. Machines that had actually taken part 
in the Rheims meeting were included so that interested persons who had not been able to attend could obtain a close- 
up view of the Antoinette, Wright, Henry Farman biplanes, Louis Bréguet, and the diminutive Demoiselle constructed by 
Alberto Santos-Dumont. In the place of honor was Blériot's Model XI with which he had conquered the English Channel. 
The huge public response left no doubt that the show would become a well-attended annual feature. The arresting 
poster by Montaut, the same artist who had memorialized the meeting at Reims (see Grand Semaine d’ Aviation, 
PAI-LXXVII, 75), portrays in the foreground a primeval figure—seeming to be a blacksmith whose trade is hopelessly 
outmoded—gesturing toward those marvels in the sky. The Aviation Salon introduced by France was soon imitated in 
other countries, giving rise to a series of posters on the same subject” (Looping the Loop, p. 43-44). 


Est: $7,000-$9,000. 
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87A. G.N.R. / Doncaster. 1909. 
Artist: Anonymous 


24 5 x 39 % in./62.6 x 100.7 cm 

Photochrom Co., London 

Cond B/Slight tears and stains, largely near edges. 
Ref: Looping the Loop, 31; PAI-LXXXI, 127 


A Blériot monoplane and a Wright-style biplane jockey for position as they zing around the 
far pylon in an aerial competition billed as “England’s First Aviation Races” in the skies 
above the South Yorkshire hamlet with a rich tradition in both aviation and racing. Seeing 
as passenger flight hadn’t quite yet become a common practice, there was no better way 
to take in the sight of man claiming a little slice of the stratosphere than by rail—the Great 
Northern Railway, to be precise. If only Mother Nature would have cooperated: “Plagued by 
bad weather, the amount of flying done was far from impressive. Several of the trophies 
were withheld for lack of competition. There were arguments and recriminations, and the 
financial loss was considerable... [The poster] printed for the Great Northern Railway to 
publicize its special train service... is impressively simple. With its frontal view of a white- 
winged Blériot pursued by a biplane in a sky of limitless blue, the Doncaster poster stands 
today as a model of power and purity of line” (Looping the Loop, p. 51). 


Est: $2,500-$3,000. 
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87B. Milano Circuito Aereo Internazionale. 1910. 
Artist: Aldo Mazza (1880-1964) 


27 s x 55 % in./69.4 x 141.2 cm 

G. Ricordi, Milano 

Cond A-/Unobtrusive horizontal folds. 

Ref (all var but PAI): Affiches d’Aviation, p. 64; Looping the Loop, 43; 
Perier, 80; PAI-LXXX, 157 


The 1910 Milan Air Meet marked the first midair collision between two planes in recorded 
history. On October 3, René Thomas in his Antoinette monoplane accidentally collided with 
the rear of Captain Bertram Dickson’s Farman biplane. Although both survived, Dickson’s 
piloting career was ruined due to extreme injury. This sweeping poster by Mazza is a rare 
and wonderful design. 


Est: $10,000-$12,000. 
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88. Fêtes d’Aviation. 1911. 
Artist: Goth 


47 Va x 63 in./120 x 160 cm 
Imp. A. Pomeon, St. Chamond 
Cond A-/Slight tears at folds. 
Ref: PAI-LXXXI, 129 


In what is practically the mirror image of Le Petit Parisien’s poster for the Paris-Madrid 
race (see PAI-LXXIll, 70), we are here offered the skyline of the small town of Le Puy. 
The text below advertises a rivalry between Jules Vedrines (who would become the first 
pilot to break 100 mph the following year) and the Peruvian Juan Bielovucic Cavalié 
(the second aviator to make it across the Alps). 


Est: $1,700-$2,000. 


89. Grande Semaine d’Aviation / Rouen : Maquette. 1910. 
Artist: Anonymous 


32 2 x 48 in./82.5 x 122 cm 
Gouache and ink maquette. Framed. 


Rouen commissioned several posters for their 1910 air meet—this never-before-seen 
preliminary design apparently didn’t make the cut, but it is certainly worthy of inclusion in 
the annals of this historic event. While other designs show the soaring aircraft against the 
backdrop of the city’s medieval spires and towers, this designer opted for a perspective 
from within what is presumably the Rouen Cathedral. This vantage point allows us to feel 
the dynamic movement of the birds whooshing to join the airplane in the expansive open 
sky. “Fifty thousand spectators attended the Great Aviation Week of Rouen, with its two-mile 
circuit, to watch a dozen monoplanes and as many biplanes compete in the now classic 
disciplines: speed, altitude, and flight duration” (Affiches d’Aviation, p. 33). At bottom right, 
the artist has signed “Quo Vadis’—the Latin phrase meaning “Where are you going?” 


Est: $4,000-$5,000. 


90. Grand Prix d’Aviation. 1912. 
Artist: Ernest Louis Lessieux (1848-1925) & H. Carrey 


28 % x 40 in./73 x 101.5 cm 

Editions Nationales, Paris 

Cond A-/Slight creases in bottom text. 

Ref: Affiches d’Aviation, p. 72; Looping the Loop, p. 90; PAI-LXXIV, 45 


Military men look on, skeptically and thoughtfully, as a ground crew struggles to manage 

a Blériot XXVII on the turf outside Angers. This was “the first contest to show the extent to 
which the aeroplane could be depended upon as an instrument of war” (Looping the Loop, 
p. 83). In the actual competition, an early summer date proved unwise as terrible rains and 
winds descended upon the course. Just before the event was postponed, however, Roland 
Garros landed his Deperdussin “Demoiselle,” winning the event to the consternation of the 
other 34 pilots who hadn’t been able to compete. “‘It was a moving, at times agonizing, 
demonstration,’ reported Le Matin. ‘The most marvelous show of valor in aviation,’ chimed 
in writer Jacques Mortane. The exploit of Garros against a fierce wind had placed him 
ahead of all the pilots in the world” (p.83). This is the smaller format. 


Est: $4,000-$5,000. 
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91. Grande Festa da Aviaçäo. ca. 1913. 
Artist: Anonymous 


24 % x 37 Vain./62.6 x 94.6 cm 
Graphico F. Borgonovo, Rio de Janeiro 
Cond A-/Unobtrusive folds. 

Ref: PAI-LXXX, 155 


These colorful plumes of smoke announce a Brazilian air 
meet organized by the French aviation pioneer Lucien 
Deneau. According to the tip-on, Deneau “was the only 
one who, until today, landed in an artillery barracks and 
who flew over one city to the other.” Throughout 1913, 
Deneau stunned Brazilians with various flights across 

he country in his Blériot 50 HP. According to one report, 
Deneau was so beloved that there was talk of gifting him 
another Blériot to convince him to stay in Brazil, but alas, 
he returned to France. Rare! 


Est: $1,700-$2,000. 


92. Romanus I. ca. 1914. 
Artist: Anonymous 


37 Vs x 50 in./94.3 x 127 cm 
J. Weiner, Wien 

Cond B+/Slight tears at folds. 
Ref: PAI-LXXX, 156 


For such a striking image, there is no existing 
information about the Romanus |—or even which 
battle might be pictured here. Bomb-dropping airships 
became a popular attack vessel during World War |, 
so we can only assume that this battlefield scene 
would have occurred during that time. 


Est: $1,700-$2,000. 


93. Avions Voyages / Farman : Maquette. 1929. 
Artist: Jean Peltier 


9 78 x 11% in./25 x 32.5 cm 
Gouache maquette. Framed. 


Peltier’s stunning Art Deco design shows a powerful 
Farman plane taking to the skies. This is the F.180 model, 
which was designed to fly nonstop between Paris and 
New York. After the crossing attempt was canceled, three 
more models were developed as luxury transports to 
operate from Paris to nearby European capital cities with 
a capacity of 24 passengers. The Farman brothers were 
highly influential in the field of aviation; they built over 
200 aircraft between 1908 and 1941. 


Est: $1,700-$2,000. 


94. 1ere Exposition Nationale d’Aviation. ca. 1927. 
Artist: J. C. B. 


11 %x 15 3⁄4 in./30 x 40 cm 
Imp. Marcel Picard, Paris 
Cond A. 

Ref: PAI-LXXXI, 133 


In 1901, Police Prefect Louis Lépine inaugurated the 
Lépine Competition to exhibit and award inventions 
created by its members. For its 27th edition, the 
organization mounted the first national exposition of 
tourist aviation as an homage to Fernand Forest, a 
founding member of the Concours Lépine and the creator 
of aviation engines. Apparently, despite Forest's countless 
inventions, he was little recognized by peers, and Lépine 
decided to change that, first by making him a Knight of 
the Legion of Honor in 1910. Unfortunately, little other 
information exists on this particular event, which was 
organized with the aviation magazine L'air. The Lépine 
Competition, however, continues to thrive to this day. 


Est: $1,000-$1,200. 
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95. Veedol. ca. 1930. 
Artist: Anonymous 


29 % x 49 2 in./75.2 x 125.7 cm 

Carl Warnecke, Halle-Saale 

Cond B+/Slight stains at edges; grommets at corners. P. 
Ref: PAI-LXXIX, 15 


Let us not forget one of the most important elements of 
lying a massive zeppelin: the oil. Veedol was launched in 
America in 1913, and set its roots in Germany in 1925. 
They hold several claims to fame: in 1914, Henry Ford 
selected Veedol for the world’s first mass-produced car, 
he Ford Model T. In 1928, Veedol was the chosen engine 
ubricant of the first airship to fly around the world, the 
Graf Zeppelin. It also powered the first nonstop flight 
across the Pacific Ocean. Here, the company reminds 
pilots that “You can protect your engine through regular 
oil changes... regardless of summer or winter.” 


Est: $1,700-$2,000. 


96. Fly TWA Jets / Paris. 1962. 
Artist: David Klein (1918-2005) 


25 Ya x 39 % in./63.8 x 101 cm 
Cond A. 
Ref: PAI-LXXX, 173 


This is one of David Klein’s most celebrated posters, 

and the image itself is jubilant: the City of Light is ablaze 
with Klein’s stylized fireworks that mimic the illustrated 
showgirls of the Folies-Bergére in Belle Epoque posters. 


Est: $1,000-$1,200. 


97. TWA / Germany. ca. 1950. 
Artist: S. Greco 


25 Ve x 40 in./64 x 101.5 cm 
Cond A-/Slight tears at edges. 


To advertise TWA flights to Germany, Greco presents 

us with a quintessential German village. While it's likely 
meant to show the idyllic historic towns scattered across 
the country, we think it’s likely that the artist was inspired 
by Rothenburg ob der Tauer in Bavaria; the town is 
well-known for its well-preserved medieval old town. 

The Marcus Tower with its Röder Arch, built around 

the year 1200, is one of the town’s oldest and most 
recognizable landmarks. 


Est: $1,000-$1,200. 
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AVIATION - AMERICAN LITERARY POSTERS 


98. Pan Am / New York. ca. 1970. 
Artist: Anonymous 


28 x 42 Ve in./71.2 x 107 cm 
Cond A/P. 


This anonymous designer gives us a glimpse of New York frozen in time; the 
original World Trade Center towers are preserved in amber, glowing amidst 

the blue light of a Manhattan summer sunset. As Joan Didion poignantly wrote, 
“Blue nights are the opposite of the dying of the brightness, but they are also 
its warning.” The towers— ever symbols of a distant New York, of loss, of 
evolution—will always remain a part of the collective conscious as they’re 
guided by Lady Liberty into the night. Rare! 


Est: $1,200-$1,500. 


ufthansa 


99. Lufthansa / New York. ca. 1970. 
Artist: Anonymous 


23 2x 33 Ve in./59.5 x 84 cm 
Cond A/P. 


For international travelers in the late 20th century, these glimmering city lights 
sufficed to immediately evoke New York City. The iconic Twin Towers at the center 
draw us straight into lower Manhattan, where the lights of the Financial District 
capture and reflect the brilliant sunset. This poster by an anonymous designer 

is a dazzling testament to a New York that was. 


Est: $1,000-$1,200. 
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100. The Christmas Scribner’s. 1897. 
Artist: Maxfield Parrish (1870-1966) 


13 % x 22 in./35.3 x 56 cm 
Cond A. 
Ref: Lauder, 137; Margolin, p. 77; PAI-XLV, 440 


Atop mustard-colored paper, a maroon-liveried servant 
serves up what appears to be an enormous Christmas 
pudding. Parrish designed his first two posters only the 
year before, but they both won prizes; immediately several 
publishers commissioned him to create posters for them. 


Est: $1,400-$1,700. 


101. Scribner’s for November. 1903. 
Artist: Blendon Reed Campbell (1872-1969) 


14 Vex 22 2 in./37 x 57.2 cm 

The Grignard Litho. Co., New York 
Cond A-/Slight tears at bottom edge. P. 
Ref: Keay, p. 49; PAI-XLV, 181 


There’s something somber—almost funereal—about 

this Campbell design for the November 1903 issue of 
Scribner's. But without further details it’s difficult to say 
precisely what these two might be mourning. Perhaps 

it’s nothing more than the onset of winter making them 
less than peppy. But ennui becomes them, and no doubt 
once they begin to flip through the pages of their at-hand 
Scribner's, their outlook will brighten considerably. 


Est: $1,200-$1,500. 


102. Scribner’s Christmas Number. 1903. 
Artist: Blendon Reed Campbell (1872-1969) 


14 % x 22 % in./37 x 57 cm 
American Lithographic Co., New York 
Cond A/P. 

Ref: Wember, 161; DFP-I, 192 


Campbell gives us a crisp wintry scene for the 
Christmas Number of Scribner’s; our cool and 
collected lady is suited to brave the chill with a fur 
muff, stole, and hat, accentuated by a red cape and 
leather gloves. The publication advertised this issue as 
such: “The Christmas Number will be the most beautiful 
and sumptuous magazine of the holidays. Unrivaled in 
the variety and interest of its literary contributions, 
and gay and bright in colored illustrations, it will 

be a fitting issue with which to close Scribner's 

most successful year.” 


Est: $1,400-$1,700. 
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103. Scribner’s for April / St. Louis Exposition. 1904. 
Artist: Jules Guerin (1866-1946) 


14 3⁄4 x 22 Y2 in./37.3 x 57.2 cm 
Cond A/P. 
Ref: PAI-XXXII, 41 


Guerin presents us with a lush view of an arboreal 
island, complete with a trail of poppies that leads the 
eye unerringly to the columned Plaza of St. Louis, the 
heart of the 1904 World’s Fair. Reminiscent of woodblock 
engraving, the striking design promoted the Fair with a 
monumental panache equal to the publication touting its 
wonders within its pages. Guerin, a painter, illustrator, 
and muralist, was a widely exhibited artist whose works 
just happened to be showing at the St. Louis exhibition. 
His murals appeared in public buildings and palaces of 
commerce throughout the country, including the Lincoln 
Memorial, Pennsylvania Station, the Federal Reserve 
Bank of San Francisco, and the Union Trust Company and 
Terminal Building in Cleveland. 


Est: $1,200-$1,500. 
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104. Scribner’s for September. 
Artist: John Edwin Jackson (1876-1950) 


14% x 22 84 in./37 x 57.5 cm 
Cond A-/Slight tears at top edge. P. 
Ref: PAI-XLV, 345 


Ah, autumn. Not too hot and not too cool. The ideal time 
for a canoe ride down a lazy river with a significant other 
with nary a distraction save canopying trees and the 
occasional water lily. Stylistically speaking, Jackson’s 
artwork almost seems like a combination of Parrish and 
Penfield, a melding of the allegorical and the societal. 
However, had either of those artists been in on the design 
there most surely would have been a copy of Scribner's 
present, which isn’t the case here. That doesn’t make it 
any less lovely though. 


Est: $1,200-$1,500. 
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105. Harper’s / July. 1896. 
Artist: Edward Penfield (1866-1925) 


13 % x 18 % in./35 x 47.4 cm 

Cond B+/Tear at top edge. Framed. 

Ref: DFP-I, 358; Lauder, 182; Reims, 1275; Penfield, 10; 
PAI-LXXX, 461 


The lively colors of this redhead’s ensemble contrast 
marvelously with her serious demeanor in this simple 
promotion for the Harper’s July issue. 


Est: $1,000-$1,200. 


106. Harper’s / August / Tom Sawyer Detective. 1896. 
Artist: Edward Penfield (1866-1925) 


13 Y%x 18 % in./34.6 x 47.5 cm 

Cond A. 

Ref: DFP-I, 359; Reims, 1276; Lauder, 183; 
Kauft Bücher, p. 56; PAI-LXXX, 462 


Penfield gives us a young lady, bored and overdressed; 
and a young man, in bathing costume, smoking a 
cigarette, suspicious and perturbed by the woman's 
boredom. It’s a perfect, succinct graphic narrative, 
both true to life and effortlessly hilarious. 


Est: $1,200-$1,500. 
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107. Harper’s / May. 1897. 
Artist: Edward Penfield (1866-1925) 


13 x 18 1⁄4 in./33.2 x 46.5 cm 
Cond B+/Slight tears at edges. Framed. 
Ref: DFP-I, 378; Lauder, 196; PAI-LXX, 555 


For the 1897 May issue of Harper's, Penfield employs no 
gimmicks or extraneous elements; rather, he gives us an 
effortlessly classy looking lady out on a stroll with her 
handsome greyhound. The blank background ties her to 
no specific location, implying that all smart ladies (and 
their canine companions) will enjoy this magazine’s issue. 


Est: $1,000-$1,200. 


108. Bradley / His Book / May. 1896. 
Artist: William H. Bradley (1868-1962) 


5 4x 10 %in./13.3 x 26.7 cm 
Cond A-/Slight tears in back cover. 
Ref: PAI-XV, 150 (var) 


Having already mastered the art of the cover for various 
magazines and chapbooks, Bradley decided it was time to 
start his own publication. In May, 1896, he launched the 
irst edition of Bradley: His Book. “The cover... is one of 
Bradley’s most successful designs. A contemporary reviewer 
in The Chap-Book stated: ‘The cover is so good everyone 
will wish to buy a copy’” (Bradley/Koch, p. 72). Indeed, the 
irst issue—printed in 10,000 copies—was entirely sold 
out before the day of publication. The issue includes poetry, 
short stories, Bradley's own writing—his essay on rival 
Edward Penfield is full of praise—illustrations by Bradley 
and Penfield, and reproductions of two Bradley posters. 
This is the complete 20-page booklet with cover. 


Est: $1,200-$1,500. 
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109. Prang & Co.’s Holiday Publications. 1896. 
Artist: Louis J. Rhead (1858-1926) 


16 x 21 % in./40.7 x 55.3 cm 
Cond B/Tears at edges. Framed. 
Ref: Lauder, 251; DFP-I, 460; PAI-LXXX, 477 


L. Prang & Company was arguably the most influential 
and prolific publisher of American chromolithographs in 
the 19th century. What began as a firm specializing in 
album prints for collectors soon turned into one which 
produced not only full-color copies of famous paintings 
and popular war maps, but also an in-house magazine, 
Prang’s Chromo: A Journal of Popular Art. For the 
holidays, the company always issued greeting cards, 
which were certainly among the offerings promoted in this 
poster. This is possibly the last advertisement made for L. 
Prang & Co., as it was bought out the following year. 


Est: $1,000-$1,200. 


AMERICAN LITERARY POSTERS 


Er EX | 
THE INTERNAT 


CA. 


A: MAGAZINE: OF: FINE 
AND'APPLIED-ART: 35 Cents 
Ponthly: YEARLY SUBSCRIPTION 
3 ANE sil oR Be 


ART EXHIBITIONS 


110. International Studio. 1896. 
Artist: Joseph Walter West (1860-1933) 


15 x 20 % in./38 x 52.6 cm 
Cond A. Framed. 
Ref: PAI-LX, 543 (var) 


As the text reads, The Studio was a journal “of fine and 
applied art” based out of England. It featured some of 
the more influential artists of the day, including Aubrey 
Beardsley and Charles Mackintosh. West's delicate 
poster for the publication is a lovely example of 
American Art Nouveau, all curling lines and wintry 
hues embracing a lovely lady in Victorian attire. 

This includes the 1897 calendarium. 


Est: $1,000-$1,200. 


SALON DES CENT 


The “Salon of the One Hundred” was a series of poster exhibitions launched by the literary and art magazine La Plume. Contingent with the poster 
mania sweeping Europe, La Plume fostered a vested interest in and celebration of the poster, and championed the greatest artists of the time. Each artist 
designed the poster to announce their exhibition, and these designs have become heralded emblems of this golden age of the poster. For Mucha’s Salon des 


Cent poster, see No. 372. 


AFFICHE INTERIEUR 


LALADAN - PARIS 


111. Salon des Cent. 1895. 
Artist: René Hermann-Paul (1864-1940) 


16 x 24 in./40.5 x 61 cm 

E. Ladam, Paris 

Cond A. 

Ref: Salon des Cent, p. 42; Salon des Cent/Neumann, p. 57; DFP-II, 706; Reims, 960; 
Schardt, 56; Posters of Paris, 59; Color Revolution, 58; PAI-LXXI, 347 

In this self-portrait of the artist—pencil and portfolio in paint-stained hand, complete 
with blue smock and lavender bow—the red-haired Hermann-Paul appears to be 
kissing his own image in a mirror. Strongly colored and delineated against a pale 
green background, this is one of the best in the distinguished Salon des Cent series. 


Est: $3,000-$4,000. 
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112. Salon des Cent. 1894. 
Artist: Eugene Grasset (1841-1917) 


18 1⁄2 x 23 % in./46 x 60 cm 

Malherbe, Paris 

Cond B-/Slight tears and creases. 

Ref (all var): Salon des Cent, p. 19; Salon des Cent/Neumann, p. 38; 
DFP-II, 410; Reims, 684; Wagner, 54; Berthon & Grasset, p. 6; Weill, 39; 
Gold, 274; PAI-LXXIV, 313 

Russet, lemon, cerulean: the vibrant colors ring out from Grasset’s poster 
for his own exhibition at the Salon des Cent. In this image, Grasset's muse 
contemplates a flower: an insight into the moment of inspiration. This is a 
hand-signed proof before letters—and rare! 


Est: $2,000-$2,500. 
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113. Salon des Cent / February 1896. 1896. 
Artist: Armand A. L. Rassenfosse (1862-1934) 


17 %x 25 1⁄4 in./45.3 x 64 cm 

Imp. Aug. Bénard, Liège 

Cond A-/Slight creases at top edge. 

Ref: DFP-II, 114; Reims, 1499; Salon des Cent, p. 45; 
Belle Epoque 1970, 108; Timeless Images, 45; 
Chaumont/Exposons, p. 18; PAI-LXXV, 430 


Rassenfosse created a sophisticated and straightforward 
design that visually links the Salon with its sister 
publication La Plume. In the background, a woman 
peruses the latest creations by artists represented 

at the Salon, while the lady facing us views the same 
images within the pages of the magazine. On the bottom, 
it notes that La Plume was the official publication of 

the Salon—but it was technically the other way around; 
La Plume used the Salon as a marketing outlet for the art 
it published. The exhibitions lasted until 1900, while the 
magazine stayed in circulation until 1913. 


Est: $3,000-$4,000. 
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114. Salon des Cent. 1897. 
Artist: Louis J. Rhead (1858-1926) 


16 x 24 in./40.8 x 61 cm 

Imp. Chaix, Paris 

Cond A. 

Ref: DFP-!, 468; Affichomanie, 29; Salon des Cent, p. 61; 
Gold, 198; PAI-XLVIII, 426 


This is Rhead’s announcement for his Paris exhibition which 
preceded Mucha’s at the famed showplace. It consisted 

of 60 maquettes, all of which are listed in the April 15, 

1897 issue of La Plume. The design is one of Rhead’s 

best, showing the artistic muse in contemporary dress with 
a triumphant wreath of laurel in her hair. The handsome 
scheme of three colors is carried out in the daubs on her 
palette. A critic writing in the issue of La Plume a month later 
had high praise for Rhead’s restrained color play: “Nothing is 
more powerful in achieving a variety of effect than limitation 
of means. See how often this economy and methodic 
restraint create, as a result, the development of nuances. 
Rhead has banished half-tones, and by juxtaposing a blue 
with other colors, he has created a whole chromatic range. 
In the panel, for example, you seem to see greens, blues and 
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violets; you notice their freshness and... you're continually 
astonished to discover that there is one and only one color!” 
(Salon des Cent, p. 61). 


Est: $1,700-$2,000. 


115. Salon des Cent. 1897. 
Artist: Andrew K. Womrath (1869-1939) 


13 %4 x 19 1⁄4 in./35 x 48.7 cm 

Cond A-/Slight tears at edges. 

Ref (all var but DFP and PAI): DFP-II, 895; 

Salon des Cent, p. 58; Salon des Cent/Neumann, p. 68; 
Gold, 196; PAI-LXXX, 516 


The only known poster by this artist, this design wittily 
undermines conventions at the annual Salon des Cent. 
While most artists promoting this exhibition have focused 
on women in contemplation, Womrath takes a different 
tack: a gentleman is rapt with attention at the shape of 

a vase while a woman looks on, dreamily and with slight 
interest, as her hand leafs through drawings or paintings, 
possibly of nude men. This is a pochoir print. 


Est: $1,400-$1,700. 


CIRCUS & WILD WEST 
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116. Barnum & Bailey / Les 12 Plus Fameux 
Écuyers. 1897. 
Artist: Anonymous 


37 Va x 30 Va in./94.6 x 76.8 cm 
Strobridge Litho., Cincinnati 

Cond B+/Tape stain at vertical fold. 
Ref: PAI-LXXX, 62 


Always eager to claim the best of the best, Barnum 

& Bailey present the “12 Most Famous Riders” in the 
world. This image was originally used during their tour in 
England, and then again in 1909 for their European tour. 
Of particular note in the lineup are the Mathews Sisters, 
known for their mounted clown act, and Miss Dunbar, the 


ringmistress in the center. This is the French text version. 


Est: $1,200-$1,500. 
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117. Barnum & Bailey / Girafes Vivantes. 
Artist: Anonymous 


28 % x 40 ¥% in./73.2 x 103 cm 
Imp. Courmont Fréres, Paris 
Cond A. 

Ref: PAI-LVIII, 32 


This is one of the few early Barnum & Bailey posters 
to not be printed by Strobridge; for their French tour, 
the troupe advertises the only living pair of giraffes in 
captivity at the time. The artist credit in the lower 
right is not clear. 


Est: $1,700-$2,000. 


118. Young Buffalo / Sheriff of Angel Gulch. 1905. 
Artist: Anonymous 

17 % x 27 Yein./45 x 69 cm 

Strobridge Litho., Cincinnati 

Cond A. Framed. 

Ref: PAI-LXXXI, 145 


Most successful stars inspire copycats, and Buffalo Bill 
was no exception. The great mythologizer of the Wild West 
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provided fertile ground for a number of related personas, 
including one Vernon C. Seavers who dubbed himself “Young 
Buffalo.” Unfortunately, his acts didn’t achieve much of a 
lasting impact, as very little information exists on him or his 
shows. But he did have one brush with stardom thanks to 
Annie Oakley. At fifty years old, Oakley had all but retired 
from show business, though she received many offers to 
perform, including from Buffalo Bill. For whatever reason, 
she turned him down and went on tour with the Young 
Buffalo Wild West show. Many newspapers heralded her 
performances, such as this review from an unknown paper: 
“The elephants were great, and the clowns did their best to 
make Young Buffalo’s Wild West show, but it remained for 
the veteran Annie Oakley, best female shot in the world, to 
make the show a success.” This pre-Oakley design promotes 
a Young Buffalo (indeed looking young) in his new play, 
Sheriff of Angel Gulch. The top text area is a tip-on. 


Est: $1,700-$2,000. 
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119. Henry Chanfrau. 
Artist: Anonymous 


21 Vax 25 % in./53.7 x 65.4 cm 
À. Hoen, Baltimore 

Cond A. 

Ref: PAI-LXXXI, 150 


For thirty years, Kit, the Arkansas Traveler was one of 
the most popular plays in America. It opened in 1869 in 
Buffalo, NY before sweeping the New York City theatre 
circuit in 1871. The production was initially owned by 
and starred Frank Chanfrau, who then passed on the 
responsibilities to his son, Henry, who performed in the 
star role until 1899. In the genre of American border 
drama, Kit Redding, his wife, and daughter are kidnapped 
by a frontier outlaw. Over a period of years, Kit gets into 
gun fights, gambling, drinking, and robbery: the standard 
stuff of Western drama. This play gave a massive boost 
to frontier dramas in general, paving the way for Buffalo 
Bill's theatrical performances. 


Est: $1,000-$1,200. 
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120. Miller Bros. / 101 Ranch / Wenona. 1914. 
Artist: Anonymous 


27 Y2 x 18 Va in./70 x 46.2 cm 
Strobridge Litho., Cincinnati 
Cond A. 

Ref: PAI-LXXXI, 148 


This delightful half-sheet design features some of the 
best performers from the 101 Ranch. Included are 
Wenona, the Sioux-pseudonym given to the Caucasian 
sharpshooter Lillian Smith, as well as the marksman 
couple Edith and D. T. Tantlinger. 


Est: $1,200-$1,500. 


121. Circus Schumann. ca. 1910. 
Artist: Carl Moos (1878-1959) 


37 3⁄4 x 28 V2 in./96 x 72.5 cm 

Vereinigte Druckereien und Kunstanstalten, München 
Cond A-/Slight stains in margins. P. 

Ref: DFP-III, 2262 


Moos presents us with an unconventional vision of the 
circus: there’s no “greatest show ever” text, no costumed 
performers or acrobats, and no grand circus tent. 

Instead, he shows a herd of horses kicking up dirt as 
they engage in a round of “pushball.” Albert Schumann 
was an equestrian and circus director; he built the Albert 
Schumann Theater in Frankfurt in 1905 and acquired the 
Renz Circus in Berlin in 1918. His acts with horses gained 
such renown that “Schumannship” became a popular 
descriptor for his second-to-none capabilities. 


Est: $1,000-$1,200. 


CIRCUS & WILD WEST - A-Z 


122. Lord John Sanger. 1895. 
Artist: Pal (Jean de Paléologue, 1860-1942) 


164 4 x 83 % in./417.2 x 212,7 cm 
Imp. Paul Dupont, Paris 

Cond A-/Restored tears at seams. 
Ref: Artisten/Zirkus, 83 


If the might of these lions is not enough to impress you, then perhaps the imposing 
scale of this poster will do the trick. Using six sheets, Pal is able to provide us with 
seven awe-inspiring scenes of Lord John Sanger with his beasts, which alternate 
between impressive trained skills and reckless abandon: the lions violently attack a 
bull, strain against having Sanger open their jaws, enjoy a polite dinner of milk at the 
table, and perform various other feats. Sanger’s circus career started as a child, when 
he and his brother, George, assisted their father with peep shows and magic tricks. 

In 1845, the brothers launched their own circus in London, focusing mostly on 
equestrian acts. The Sanger Circus went on to become one of the most well-known 
and beloved troupes in England. But after 1871, the brothers—who both added ‘Lord’ 
to their names as adults—decided to forge their own paths in the circus. It was at 
this point that John added elephants and lions to his menagerie. This is a six-sheet 
billboard—and the only known copy! 


Est: $4,000-$5,000. 


For a searchable database of every poster we’ve ever sold at auction, 
view our Poster Price Guide at posterauctions.com 
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Anonymous 


123. Eau de Cologne de Vourloud. 1824. 


18 % x 24 ¥% in./47.7 x 62 cm 
Cond B+/Slight tears at edges. Mounted. Framed. 
Ref: À Votre Santé, p. 40; Timeless Images, 2 


This very early pochoir lithograph was hand-colored “to announce 
the wonders of the Eau de Cologne de Vourloud. Historic and mythical 
figures are used to convey the divine quality of this perfumed spirit, 
while exotic people and animals refer us to its far-away sources. 
The text at bottom, signed by Mr. Jean Francois Nicolas, indicates 
the many testimonials of medical societies as well as the patents 
and other approving certificates issued by governmental agencies. 

It is obvious that in this early stage of advertising, a conscious effort 
was made to create an illusion of impressive credits and authority 
behind the product” (Timeless Images, 2). To boot, the design also 
notes the perfume’s awards won in 1823 and 1829. Rare! 


Est: $2,500-$3,000. 


124. Savons de Favrot. 1840. 


20 4 x 23 1⁄4 in./51.3 x 59 cm 
Lith. de Beraud, Lyon 
Cond B/Slight tears and stains at folds and edges. Framed. 


It would appear that Vourloud (see previous lot) was not just an award- 
winning parfumerie in its own right—it launched prized successor 
brands as well, including Savons de Favrot. This company specialized 
in soaps and perfumes, but these were not meant for only olfactory 
pleasures; the inset scenes show us one woman coughing and another 
being fanned by her male companion, presumably being nursed back 
to health with the help of Favrot's stimulating aromas. As with the 
previous design, praise, awards, and decadent scenes help to add to 
the product's allure. Rare! 


Est: $2,500-$3,000. 


125. Régiment des Chasseurs des Alpes. 1787. 


16 Ve x 21 in./41 x 53 cm 
Imp. Couret de Villeneuve 
Cond A. 


This rare historic document is a call to enlist new recruits to the 
French light cavalry of the Alps. Dating back to 1743, the mixed corps 
of light infantry and horsemen were assembled into volunteer legions 
under the Dragoons-chasseurs de Conflans corps. Here, the garrison 
at Landrecy in Flanders seeks young people to join the regiment: 
“Good engagements will be given; those who will procure good 

men will be rewarded.” This is a woodblock engraving. 


Est: $1,400-$1,700. 


TOUS LES SOIRS à "4 


PLACES de 1! à 5! (Consommation comprise) 


He ce à = 


32, RUE RICHER, 52 


HAVERLY'S UNITED MASTODON MINSTRELS. 


ANONYMOUS | A-Z 


DENMAN THOMPSON 
=" 1415 JOSHUA WHITCOMB 


VA- — 


126. Folies Bergère / Tous Les Soirs. 1869. 


14 % x 21 in./37 x 53.3 cm 

mp. Bertauts, Paris 

Cond A. Framed. 

Ref: Folies-Bergère, 33; Pessis & Crepineau, p. 4 


This is the first poster ever created for the now iconic 
Folies-Bergére music hall. “Its archaic style and 
advertising message lead us to believe that this is the 
poster for the first performance (hence dating back to 

ay 1869) or one immediately following the opening. 

The style is indeed romantic and unlike the much more 
powerful music hall posters which appeared shortly 
afterwards. A bergére (shepherdess) half opens the 
curtain which announces: operettas, sketches, one-acters, 
ballet, and song. Performances were given seven times a 
week at 7:30 pm. The price of a seat, 3 francs, included 
refreshments... A dancer covered with small bells appears 
from behind the curtain. The characters, the decor outlined 
in the background, the garlands of flowers, everything 
reminds us of the pleasures of the 18th century which the 
artist ʻE. B.’ (possibly the initials of E. Bar, a lithographic 
designer whose 1872 poster for the Théatre des Menus- 
Plaisirs can be found at the Bibliothèque Nationale) must 
have taken from Watteau who inspired quite a few others, 
including Chéret!” (Folies-Bergére, 33). Rare! 


Est: $1,700-$2,000. 


127. Haverly’s Minstrels / Mr. Frank 
Cushman. ca. 1881. 


26 4 x 34 in./66.8 x 86.2 cm 
Strobridge Litho., Cincinnati 
Cond B/Tears and stains in margins. 


Haverly’s United Mastodon Minstrels was a powerful 

force in American minstrelsy; formed in 1877, the troupe 
included 40 performers, lavish stage sets, expensive 
costumes, and “dazzling extravaganzas” (Blacking Up, 

p. 147), including a brass band and a drum corps. Here, 
Frank Cushman receives a special promotion for a series 
of performances at Haverly's Theatre. Cushman was 
revered for his singing ability and his impersonations of 
old black men. He began performing with Haverly in 1880, 
and though Cushman took roles with other companies, he 
continued to support Haverly up to his last show in 1898. 
However fraught the practice of minstrelsy was, Haverly 
was noted as taking a more respectable approach by 
removing slanderous acts from his shows. And at any rate, 
the image proves the technical skill of Strobridge. 


Est: $1,700-$2,000. 
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128. Denman Thompson as 
Joshua Whitcomb. ca. 1890. 


35 % x 24 1⁄4 in./90.8 x 61.6 cm 
Forbes Co., Boston 
Cond B-/Slight tears and stains, largely at edges. 


This delightful, early theatrical image advertises the 
Portland performance of Denman Thompson’s four-act 
play, The Old Homestead. It premiered in Boston in April 
1886; the play was performed across the country and 
debuted on Broadway in 1904. Based on Thompson's 
New England upbringing, the lead character travels to 
New York City to find his son who fled home after his 
reputation was destroyed; they eventually return home 
together. The play was a huge success, and Thompson 
continued to star in the production for over 25 years. 


Est: $1,000-$1,200. 


129. Gus Williams. ca. 1895. 


24 V2 x 32 1⁄4 in./62 x 82 cm 
Strobridge Litho., Cincinnati 
Cond B/Tears at horizontal fold. 
Ref: PAI-LXVI, 66 


Starting his career as an entertainer for Union 
troops during the American Civil War, Gus Williams 
soon became a popular vaudeville entertainer. This 
incredibly detailed poster in metallic silver and gold 
ink encapsulates the skill afforded to him by 
Strobridge lithographers. 


Est: $1,200-$1,500. 
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130. The Real Issue / McKinley. 1896. 


35 1⁄4 x 47 Sa in./89.5 x 121 cm 
Edwards Deutsche & Heitmann, Chicago 
Cond B/Slight tears, largely at edges. 
Ref: PAI-LVIII, 579 


William McKinley, the 25th United States President, 
stands in front of a domestic factory while his campaign 
rival, William Jennings Bryan, welcomes foreign 
workers into the US Mint. Below, the text quotes part of 
McKinley’s 1896 address in which he says, “I believe it 
is a good deal better to open up the mills of the United 
States to the labor of America than to open up the 
mints of the United States to the silver of the World.” 
That sentiment seems quite familiar even today. This 
is a particularly rare poster and an important historic 
document. 


Est: $2,000-$2,500. 


131. Kontors-Utstallning. ca. 1897. 


28 % x 43 in./72.7 x 109 cm 
A. Bortzells, Stockholm 

Cond A. 

Ref: PAI-LXXXI, 159 


Old habits die hard, but this stately man appears ready 
to ditch the old quill in favor of a shiny new typewriter. 
This image announces the exhibition of office goods 

at Stockholm’s Industrial Palace. Opened in 1888 as a 
circus, the venue was fashioned with Oriental details 
and held 2,700 spectator seats. From 1893 to 1897, 
the building served as an exhibition hall for trading 
companies and new inventions. In 1900, it changed 
course again to serve as a theatre, but in 1913, 
careless smokers led to its final demise. 


Est: $1,200-$1,500. 
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132. Chase & Bachelder’s American 
Museum of Art. ca. 1897. 


27 % x 36 % in./70.2 x 93 cm 
Stafford, Nottingham 

Cond A. 
Ref: PAI-LXXV, 190 


The spirit of Columbia soars over the Great Plains, 
stringing electric poles along the locomotive tracks, 
which are following the settlers along the Oregon Trail 

in an allegory of Manifest Destiny: a classic All-American 
image at the cusp of the nation’s 100th birthday. But 
Chase & Bachelder’s museum is in England, specializing 
in American art. It’s a fascinating interpretation of the 
American Dream as seen from across the pond. This 

is a woodblock print. 


Est: $1,200-$1,500. 


133. Uncle Tom’s Cabin. 


20 Ye x 27 Ya in./51.2 x 69.2 cm 
Ackermann-Quigley Litho., Kansas City 
Cond A-/Slight creases. 


Harriet Beecher Stowe’s “Uncle Tom's Cabin” spurred a 
bevy of theatrical adaptations around the world. Here, 
a performance is announced for an unknown venue. 
The enslaved Eliza has decided to escape with her 
son, Harry; she runs to Uncle Tom’s Cabin to share her 
plan and to warn him that he has been sold and will be 
taken away the following day. Aunt Chloe suggests that 
Tom join her in her plight, but Tom decides it is more 
important for Eliza to escape, and he doesn’t want to 
leave his family behind. Above this scene, cameos of 
Abraham Lincoln and Stowe are seen, perhaps as a 
nod to the abolitionist movement. 


Est: $800-$1,000. 
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134. Brotherhood of Railroad Trainmen. 


21 2x 27 % in./54.8 x 70.5 cm 
Republic Bank Note, Pittsburgh 
Cond A-/Slight tears at left edge. 
Ref: PAI-LXXXI, 154 


The Brotherhood of Railroad Trainmen, “organized 

Sept 23rd 1883,” was one of America’s very first 

nions. Originally created to collectively bargain 

with management, it eventually grew to become the 
argest railroad union. Championing the watchwords 

of “sobriety” and “industry,” the BRT campaigned 

for increased life insurance coverage—and, upon 
succeeding, their goals grew to encompass the “mental, 
moral and physical improvement of its members, and 
consequently a better and more desirable class of men, 
who can be depended upon at all times, and into whose 
care and watchfulness thousands of lives and millions of 
dollars worth of property can be safely entrusted.” The 
eight inset scenes depict a widow mourning her loss, 
an office agreement, a train bridge collapse, funerals, 
vigilance, and family scenes. 


Est: $1,200-$1,500. 


135. Mignon. 


39 Ve x 53 % in./99.4 x 136.5 cm 
Cond B/Slight tears at folds. 
Ref: PAI-LXXXI, 166 


It is said that the flapping of a butterfly’s wings in Illinois 
can create a hurricane in the Gulf of Mexico. How then 
shall we think about this fractal iteration of showgirl- 
butterflies curled around a whirling dervish-girl in an 
ice-cream cone of flame? We can discover nothing about 
this outstanding work of art, leading us to believe it is 
exceptionally rare. 


Est: $1,400-$1,700. 
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136. Femina. 


38 Va x 60 % in./97 x 154.2 cm 

Lit. Mateu, Madrid 

Cond B-/Slight tears and stains at folds. 
Ref: PAI-LXXXI, 1 


The French have always been role models for high-end 
fashion with their undefinable aura of effortless class, 
and this bourgeois Spanish woman has fallen under the 
spell. Dressed to the nines on a stroll with her elegant 
greyhound, she’s picked up the latest issue of Femina, a 
Parisian women’s magazine that covered leisure activities, 
fashion, literature, and art. It was quite the feminist 
publication: in 1903, they dedicated an entire issue to 
female artists at the 1903 Salon, and the illustrations 
and cover were all drawn by women. In 1909, when the 
Académie Française proposed electing female members, 
Femina asked its readers to nominate 40 women 

writers to constitute an imaginary female academy, who 
were then featured in the magazine. Unfortunately, the 
Académie did not elect its first woman until 1980. 


Est: $3,000-$3,500. 


137. Thornley’s Pure Sunbright Ales. ca. 1900. 


39 % x 59 % in./100 x 151.4 cm 
Whitmore Ltd. Litho., Birmingham 
Cond B+/Slight tears at edges. 


The farm-to-table trend might be all the rage right now, but 
this early 20th century design proves that consumers have 
long been drawn to freshly harvested goods—including 
beer. This anonymous artist coyly exaggerates the “country 
to city” philosophy with a brewer's arm stretching from 

the hills alongside the Radford Hall Brewery to offer a cold 
glass of ale to a commuter. Henry Edward Thornley was a 
farmer at Radford Hall in Leamington; his brewing business 
started as a casual endeavor meant solely for his workers. 
But by 1900, he’d developed a brewery and gained a solid 
reputation in the area. 


Est: $1,200-$1,500. 
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Anonymous (Continued) 


138. The Eisenbarth-Henderson Floating Theatre. ca. 1902. 


24 Y% x 47 4 in./63 x 120 cm 
Donaldson Litho., Newport, KY 
Cond B/Slight tears at folds; mounted on board. Framed. 


The showboat is a vestige of Americana lore: in the 1800s, when most pioneers lived along 

he river banks, boats provided a convenient and accessible mode of entertainment. By the 
urn of the century, showboats were a popular commodity. In 1900, Ohio-born Ellsworth 
Eisenbarth converted a glass barge into The Eisenbarth-Henderson Floating Theatre, dubbed 
he “Modern Temple of Amusement.” This extravagant three-sheet design displays the masses 
ining up to take in the “highest class drama, vaudeville, music, and big electrical productions” 
along the Ohio River. The barge was known for presenting plays by Shakespeare, and it 
gained a reputation for its high level of production and entertainment. Rare! 


Est: $1,400-$1,700. 


139. The Ellington Piano. 


27 Vex 40 % in./69 x 102.6 cm 
U.S. Lithographic Co. 

Cond B+/Slight tears at folds. 
Ref: PAI-LXXXI, 165 


When the words “Ellington” and “piano” are combined, the image that most immediately pops 
to mind is one of a jazz genius working his magic on the keys—not a scaled-down version 

of the Von Trapp Family Singers. This, of course, doesn’t detract a bit from the charm of 

this lovely poster portrait that celebrates an all but forgotten element of the entertainment 
landscape: the family recital. It’s a comforting tribute to less technologically saturated times. 


Est: $1,500-$1,700. 


140. Abdulla. 


37 % x 28 Ve in./95.5 x 71.4 cm 
Hollerbaum & Schmidt, Berlin 
Cond A. 


Abdulla cigarettes: a melting pot of the tobacco world. The brand with the Middle Eastern 
name was founded in London in 1902; they produced Egyptian, Turkish, and Virginian blends 
and advertised around the world, often sculpting their image to match the local culture. Here, 
a sense of the exotic is brought to Germany with text that notes Abdulla as “The empress of 
cigarettes” and “England’s most popular brand”—only found in first class specialty stores. 


Est: $1,000-$1,200. 


141. Bruzzone. ca. 1930. 


39 2 x 27 % in./100.2 x 70.8 cm 

S. Tavella, Milano 

Cond B+/Slight abrasions in background. 

Ref: Manifesti Posters/Eat & Drink, p. 174; PAI-LXXX, 216 


Against a cloudy night sky, a chipper peacock has been drawn to the aroma of Bruzzone’s 
sparkling wine, the specialty product of this historic Piedmont vineyard. Founded in 1860, 
the company was acquired by Castello Banfi in the 1970s. 


Est: $1,200-$1,500. 


142. Amer Picon. 1925. 


46 3⁄4 x 62 Y% in./118.7 x 158.7 cm 
mp. Carlos Courmont, Paris 

Cond B+/Slight creases. 

Ref: PAI-XLII, 103 


Gravity appears to be a relative option for this wispily 
clad, orange-toting lovely, who makes it perfectly clear 
hat Amer Picon provides an invigorating boost. In 1837, 
Gaetan Picon was living in Phillipeville, Belgium, when 
he first concocted Amer Picon—an orange bitter cordial 
“amer” means “bitter” in French). It was supposed to be 
good for the stomach and aid digestion. It wasn’t until 
Picon returned to France at the turn of that century that 
he began to mass produce the cordial. The apéritif-loving 
French found many uses for Amer Picon, including “Picon 
Punch” and as an additive to beer. At the current time, 
this product can be fairly difficult to find, and in fact 
doesn’t appear to be available in the United States at all. 


Est: $2,000-$2,500. 


143. Edion Kino Variete. ca. 1920. 


13% x 18 1⁄2 in./34 x 47 cm 
Cond A. 


The debaucheries of the Roaring Twenties could be 
found the world over; in the Bavarian town Wildenau, 
bon vivants and crooks had a heyday at the Edion, the 
first variety and burlesque theatre in upper Franconia. 
Opened by Eduard “Edi” Miller in 1918, the venue 
included a bar named Café Lieblich (Café Lovely), 
violinists, roaming peacocks, film theatres, and back 
rooms with scantily clad ladies entertaining guests with 
dances and peep shows. Family friendly film screenings 
were offered during the day, and at nighttime, the Edion 
transformed into a bacchanal. Müller also owned a 
drugstore in town, where locals could purchase a variety 
of beauty products as well as tickets to the Edion. Here, 
both businesses are advertised in an intricate die-cut 
poster featuring one of the beauties of the Edion. 


Est: $800-$1,000. 


144. Bray-Dunes. ca. 1930. 


29 2 x 41 1⁄4 in./75 x 104.8 cm 
Imp. Grau Nerfi, Lille 

Cond A-/Slight stains at edges. 
Ref: PAI-LIV, 241 


One of the northernmost points in France, Bray-Dunes got 
its name by combining that of local benefactor Alphonse 
Bray and the area’s most prominent natural feature, the 
dunes. This poster showcases that famous landscape at 
sunset with long shadows sliding across the sand. The 
artist's signature, at upper right, is illegible. 


Est: $1,200-$1,500. 


145. Harringay Arena. ca. 1938. 


19 Ya x 29 2 in./49 x 75 cm 
Cond A-/Slight tears at edges. 
Ref: PAI-LXXXI, 173 


As it turns out, Canadians are not the only ones to love 
ice hockey—the Brits do, too. This Greyhound directs the 
puck with utmost ease during a match at North London’s 
Harringay Arena. The venue was in operation from 1936- 
1958 and was famous for ice hockey and boxing until the 
1940s, when programming shifted to classical music and 
ballet. The artist’s initials are E.R.B.; match dates and 
times are part of a tip-on. 


Est: $1,400-$1,700. 
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SOUTH HANCAUAIA RAILWAY CONPANY 


—_ 


Anonymous (Continued) 


146. South Manchuria Railway Co. ca. 1940. 


28 V2 x 37 % in./72.5 x 96.2 cm 
Cond A-/Slight stains at edges. 


This striking image borrows the impact of Art Deco 
design for the South Manchuria Railway. The Japanese- 
developed enterprise, with tracks totaling 701 miles, 
originally belonged to the Russian-built Chinese Eastern 
Railway, but came into Japanese hands as a part of the 
indemnity in the Russo-Japanese War. This anonymous 
designer gives us head-on impact with a map of the 
service area. Rare! 


Est: $2,000-$2,500. 
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147. SS United States. ca. 1955. 


20 Ya x 29 % in./51 x 76 cm 
Cond A. 
Ref: PAI-LXXIX, 150 


This most patriotic design presents the SS United States, 
a luxury passenger line built in 1952 and designed to 

win the transatlantic speed record. It cost $78 million to 
build her, but she was the largest ocean liner constructed 
entirely in the U.S., and she did indeed lay claim to the 
fastest speed across the Atlantic in either direction. In 
1951, she bested the Queen Mary’s 14-year speed record 
from New York to Cornwall; the United States managed 

to shave over 10 hours off the same trip. 


Est: $800-$1,000. 


> Register for online bidding at posterauctions.com 
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148. Cape Cod. 


28 x 42 in./71.3 x 106.6 cm 

U.S. Government Printing Office, Washington, D.C. 
Cond A. 

Ref: PAI-LXXX, 192 


This simple silkscreened image of a lighthouse acts 
as an emblem of the quaint New England charm still 
available in Cape Cod. 


Est: $1,200-$1,500. 
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WINTER OLYMPIC PLAYGROUND: LAKE TAHOE 


149. Olympics / Squaw Valley. 1960. 


30 78 x 23 in./78.4 x 58.3 cm 
Cond A. 


This sunny infographic collage provides visitors with 
maps, inspiring imagery, and a list of participating 
countries in the VIII Olympic Winter Games in Squaw 
Valley, California. That year’s event had some 
groundbreaking moments: men’s biathlon and women’s 
speed skating both made their debuts, and the idea for 
an “instant replay” was born when officials were unsure 
if a skier had missed their gate and asked CBS-TV if they 
could review the videotape. 


Est: $1,200-$1,500. 


150. Carrera de Veleros. ca. 1961. 


18 s x 27 % in./47.3 x 70.5 cm 
Eco Publicistas, Mexico 
Cond A. 


The American and Mexican flags are distilled into 
minimalist geometry to represent the union of these two 
countries via the art of sailing. For the International Cup 
Regatta, contestants sailed along the Gulf of Mexico from 
Corpus Christi, Texas to Tampico, Mexico—a 462 mile 
journey by car. Unfortunately, documentation of the event 
appears to be nonexistent, but this bold design is sure to 
appeal to regatta fans. 


Est: $1,200-$1,500. 


Jack Abeillé (1873-1949) 


151. Parisiana / Vénus à Paris. 1904. 


32 x 47 Vo in./81.2 x 119.7 cm 
Imp. Jack Abeillé, Paris 
Cond B+/Slight tears at edges. 


Abeillé was an illustrator known primarily for his 
numerous contributions to French humor magazines. This 
revue poster reveals his clear admiration for Grün: the 
buxom coquette, all wind-tussled hair and floral lingerie, 
poses proudly while an eager-looking man undresses 
her. The “fantasy operetta” written by Henry Moreau, 

F. Verdellet, and Charles Quinel made its debut at the 
Parisiana in 1904. The Parisiana was located at 27 Blvd. 


149 


Poissoniére in the Montmartre area (this address was 
the first Paris home of Frederic Chopin in 1831-32). 
Set up in 1894 as a circular room with a stage, large 
balcony, and strolling gallery, it originally charged no 
admission; the public paid only for drinks. In 1897 the 
Isola brothers established a different format: a singer 
before intermission and a play or revue such as this one 
afterwards. New management changed the policy to 
revues-only in 1905, and the building was turned into a 
movie house in 1911. 


Est: $1,200-$1,500. 


Axel Andreasen (1878-1953) 


152. Pygmalion. 1914. 


23 % x 33 V4 in./60 x 84.2 cm 
Andreasen & Lachmann, Kabenhavn 
Cond A/P. 

Ref: PAI-LXXXI, 179 


This poster for the Danish premiere of George Bernard 
Shaw’s Pygmalion simply sparkles with personality, due 
in large part to Andreasen’s refreshingly frank approach 
to the subject matter at hand. The play—based on the 
classical Greek legend of a king and sculptor who falls 
in love with a statue of Aphrodite he has created— 
concerns a professor of phonetics transforming a 
Cockney guttersnipe into an elegant woman. The beauty 
of the poster lies in the depiction of the flower girl, Eliza 
Doolittle, not drawn as an Audrey Hepburn diamond in 
the rough, but as a big-boned gal who's seen more than 
her share of hard times yet still manages to keep her 
head held high. Andreasen was trained as a lithographer, 
as was his brother, Karl. However, the life of the theatre 
and cabaret engaged him as much as his activity in the 
graphic arts, and he reported on the theatre scene for 
the Danish newspaper, Politiken. Though known for a 
naturalistic sensibility with elements of Art Nouveau and 
a touch of humor, he abandoned poster design altogether 
when, after achieving success as a song writer, he 
primarily concentrated on a career as a lyricist. 


Est: $1,400-$1,700. 
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Vicke Andrén (1856-1930) 


153. Pol Roger / Epernay. 1896. 


22 3/4 x 33 1/2 in./57.6 x 85 cm 
Generalstubens Litografiska Anstalt, Stockholm 
B/Slight tears at folds. 


Pol Roger was founded in 1849 in the French city of Epernay; it’s one of 

the last family-owned champagne companies. A favorite of Winston Churchill, 
Andrén takes us back in time to observe a coy 19th century lady enjoying 

a glass of the bubbly in Stockholm. 


Est: $2,000-$2,500. 


Ottomar Anton (1895-1976) 


154. Hamburg-Amerika Linie / Deutscher Schnelldienst / Cuba und Mexico. 


23 Ya x 33 Ve in./60.3 x 84.2 cm 

Kunst im Druck, München 

Cond A. 

Ref: Crouse/Deco, p. 244; PAI-LXXV, 220 


While its service extended from the Arctic to the tropics, this poster for the 
Hamburg-Amerika Line focuses on its Latin American destinations, specifically 
Cuba and Mexico. The design itself is pure Art Deco, forcefully pushing the hull 
of the ship into the viewer's face, so large that it extends well beyond the 
confines of the poster. 


Est: $1,400-$1,700. 
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Bac (Ferdinand Bach, 1859-1952) 


155. Ambassadeurs / Yvette Guilbert. 1895. 


31 % x 79 in./80.5 x 200.5 cm 

Affiches Camis, Paris 

Cond B+/Restored tears at bottom edge. 
Ref: DFP-Il, 31; PAI-LXXIX, 240 


A lifelong friend of the performer, Bac created numerous designs for 
Yvette Guilbert. This elegant image shows her in noble profile for her 
nightly revue on the Ambassadeurs’ stage. 


Est: $2,000-$2,500. 


156. Scala / Yvette Guilbert. 1893. 


31 4x 81 Ye in./79.4 x 206 cm 

Imp. Chaix, Paris 

Cond B+/Slight stains at seam. 

Ref: DFP-II, 30; Reims, 213; Abdy, p. 103; Maitres, 19; PAI-LXXXI, 182 


Yvette Gilbert debuts at the Scala “tout les soirs” in magnificent form: regal profile, 
flowing gown, laurel branches o’erhanging... But what's this? She holds in her hands 

a decrepit marionette, in top hat and tails and a reaper’s sickle, labeled “Fin 0’ Siec,” 
or “End of Century.” In the background, the silhouette of the Notre-Dame rests on the 
right horizon; on the left, the scaffolding of the in-construction Sacré-Coeur rises at 
the top of Montmartre hill. This is one of three posters for Yvette Guilbert by her lifelong 
friend, Bac; she opened at the Scala on September 29, 1893, having signed a record- 
setting, two-year contract with the large theater on the Boulevard de Strasbourg. 

This is a two-sheet poster. 


Est: $1,700-$2,000. 


155 


Ralph C. Barker, Jr. 


157. National Wildlife Restoration Week. 1938. 


22 1⁄4 x 32 1⁄2 in./56.5 x 82.5 cm 
Cond A. 


National Wildlife Restoration Week was launched in the 
U.S. in 1938 with the goals of restoring and conserving 
wildlife, establishing environmental committees in the 
U.S. Senate and the House of Representatives, preventing 
pollution and misuse of waterways, and securing federal 
and state laws to protect wildlife. Barker, who was a 22 
year-old Pratt Institute student at the time, was awarded 
“Best Wildlife Week Poster” for this design of a Canadian 
goose fleeing a deserted landscape meant to represent 
the dust bowl. The image was also available as a U.S. 
postal stamp—at a cost of just one cent per stamp. 


Est: $800-$1,000. 
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Saul Bass (1921-1996) 


158. 2nd New York Film Festival. 1964. 


30 x 46 in./76.2 x 117 cm 
Cond A/P. 
Ref: PAI-XLVIII, 84 


A native of New York, Saul Bass studied at Brooklyn 
College and the Art Students League, then opened a 
studio in Los Angeles in 1946. He made his reputation 
with film posters that radically broke from tradition and 
conveyed the crux of the movie with a simple graphic 
image or symbol. Here we have a strip of film and 
international flags—what could be clearer? It’s one 

of the best posters in the List Foundation program 

of posters for Lincoln Center. 


Est: $1,200-$1,500. 


Otto Baumberger (1889-1961) 


159. Speck’s Cinema. 1913. 

35 V2 x 50 Ve in./90 x 127.3 cm 
J.E. Wolfensberger, Zürich 

Cond A. 

Ref: Baumberger, 14; PAI-LXVI, 131 


This is one of many designs Baumberger created for 
the movie house known as Speck’s Cinema; here he 
gives us a full variety of exotic characters who would 
appear in the various films shown there. 
Provenance: Hans Sachs collection. 


Est: $1,400-$1,700. 
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Charles Béglia (1887-1963) 
160. Marseille. ca. 1920. 


25 Va x 39 1⁄4 in./64.2 x 99.7 cm 
Litho. du Petit, Marseilles 
Cond B+/Slight tears at folds. 


Béglia specialized in illustrations of the south of France, 
making him a natural choice for tourism posters. Here, 
the Planier lighthouse towers above the port, leading 
the eye to the city beyond. Seagulls flock around the 
billowing flag of Marseille, exaggerated in scale to 
become a powerful graphic force. 


Est: $1,000-$1,200. 


Lucian Bernhard (1883-1972) 


161. Manoli Dandy. 1914. 


18 % x 27 Y2 in./47.5 x 69.7 cm 

Hollerbaum & Schmidt, Berlin 

Cond B+/Slight tears at folds. Framed. 

Ref (both var): Bernhard, p. 95; Schindler, 242 


To promote Manoli’s Dandy cigarettes—the first machine- 
made tipped cigarette developed in 1909—Bernhard gives 
us a veritable dandy, culled from centuries of aristocratic 
yearnings and aesthetic presentation. The Manoli dandy 
embraced the Parisian ideals of the 1810s, when monocles, 
op hats, and canes symbolized the intellectual elite. He 
ooks out at us with an expression verging on boredom, 

or perhaps a nonchalant skepticism. As Baudelaire wrote 
in his influential “The Painter of Modern Life,” “The man 
who is rich and idle, and who, even if blasé, has no other 
occupation than the perpetual pursuit of happiness... he, 
in short, whose solitary profession is elegance, will always 
and at all times possess a distinct type of physiognomy, 
one entirely su/ generis” (p. 26). Bernhard began working 
or Manoli in 1910, and created a wealth of posters for the 
brand, as well as their logo. With the onset of World War |, 


161 


an initiative to remove foreign words from advertising forced 
Manoli to rename some of their brands; the Dandy then 
became Dalli. 


Est: $4,000-$5,000. 


162. American Gas. ca. 1945. 


26 %s x 42 % in./67 x 108.7 cm 
Cond A. 


Bernhard exchanges his Jugendstil aesthetic for a 
streamlined American look in this advertisement for 
American Oil Company, better known as Amoco. Bernhard 
emigrated to the United States in 1922; he quickly found 
that his style was too advanced for American tastes and 
struggled to get his footing. Finally, in the late 20s, he 
caught his design stride with the consortium Contempora 
and began producing advertisements for a number of 
companies, including Amoco. He created the company’s 
logo and, for nineteen years, he designed one 24-sheet 
poster each month, alongside other materials. In this 
unsigned work, Bernhard proves that being “the best 

of the regulars” is still a success. 


Est: $1,400-$1,700. 


162 


Richard Bernstein (1939-2002) 


163. New Year’s Eve Central Park. 1974. 


25 4 x 35 % in./64.2 x 91.2 cm 
Cond A. 


The City of New York proudly invited the public to join in 
a very ‘70s masked costume ball to celebrate the new 
year of 1975. Entertainment included a waltz orchestra, 
medieval brass, a Latin band, and fireworks—all 
preempted by a 10:15 parade to the park. And should 
you be at a loss for what to wear, Bernstein has provided 
suggestions: Mickey Mouse, Batman, a geisha, Jane Avril, 
or a Pierrot. Bernstein was a New York City artist through 
and through: he received degrees from Pratt Institute 
and Columbia; in the early ‘60s, he moved into the Hotel 
Chelsea, where he continued to live until his death. He 
was a member of Andy Warhol’s circle and also created 
the cover artwork for Interview magazine. 


Est: $700-$900. 


Paul Berthon (1872-1909) 


164. Les Eglantines. 1900. 


22 % x 16 % in./57 x 42.7 cm 
Cond A-/Slight stains at edges. Framed. 
Ref: Berthon & Grasset, p. 106; Gold, 200; PAI-LXXX, 233 


“The subject is the wild rose, but it hardly matters, as it is 
the flower gatherer who engages our attention; we derive 
our enjoyment from the way she enjoys the beauty and 
fragrance around her. Berthon always interprets women 
with an exquisite finesse—in terms of their spirituality 
rather than their physical substance” (Gold, p. 136). 


Est: $1,000-$1,200. 
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Edward H. Beyer-Preusser (1881-1934) 
& Fritz P. Glasemann (1880-1929) 


165. Das Narrenschiff. 1913. 


24 3⁄4 x 36 in./62.8 x 91.2 cm 
Buch-Kunstdruckerei, Hofgeismar 

Cond A-/Very slight tears at edges. 

Ref: DFP-III, 324; PAI-LXVII, 178 

Taking its name from the famous Medieval book 
of humor, Das Narrenschiff (The Ship of Fools) 
was a German satirical weekly. Here, the two 
artists Beyer-Preusser and Glasemann give 

us a wild design in heavily saturated colors. 
Provenance: Hans Sachs Collection. 


Est: $1,200-$1,500. 
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168 
R.O. Blechman (1930- ) 
166. The New Yorker / New York at Night. 1979. 167. Museum Mile. 1981. 168. The New York Times : 3 Posters. ca. 1980. 
29 x 42 Va in./73.8 x 107.4 cm 23 % x 20 ¥% in./60.8 x 51.6 cm Each: 30 Ye x 46 Y% in./76.5 x 117.2 cm 
Cond A-/Horizontal creases. P. Cond A/P. Cond A/P. 
Ref: PAI-LXXVII, 139 Ref: 100 Best Posters, p. 145 Blechman’s illustrations for The New York Times are 
R.O. Blechman’s “New York at Night” is an elegant If New York is the melting pot of the world, then prolific; here, he employs his typical charm and paired- 
and refined depiction of the city that never sleeps. Blechman’s running man is a composite of the city’s back aesthetic to promote the newspaper with their 
The buildings of midtown and lower Manhattan are fine art offerings. For the 1981 Museum Mile Festival, slogan “These times demand the Times.” Whether using 
gently outlined in black ink, while colored details draw Blechman annotates each participating institution (the a more straightforward approach or imbuing his wry 
attention to some of New York’s architectural wonders: Met, the Guggenheim, Cooper Hewitt, et al) as a different sense of humor, they’re classic examples of his unique 
Grand Central Station, the Empire State Building, and color and shape in the man’s body and clothes. It’s an eye for design. These are hand-signed by Blechman. 
the Chrysler Building, their spires and facades glowing altogether clever design that exhibits the artist's graphic Est: $1,200-$1,500. (3) 
like jewels in the night. Blechman is an accomplished whimsy. This is hand-signed by Blechman. f , 
animator, illustrator, children’s book author, graphic Est: $700-$900. 
novelist, and editorial cartoonist; he created 15 iconic 


covers for the New Yorker between 1974 and 1996. 
This is hand-signed by Blechman. 


Est: $1,200-$1,500. 


These times demand The Times. 


The New Pork Times 


Tome Delivery Call 800-68) 2500 


169. New York Times : Maquette. ca. 1980. 


15 x 22 3% in./38 x 56.7 cm 
Watercolor and ink maquette with color acetate overlay. 
Framed. 


Blechman lets us in on his creative process in this 
maquette for the New York Times, we see his color 
layering process under two sheets of acetate. His 
“Monday morning quarterback” is armed with all 
the sports accessories he can manage to carry 
—an exaggeration of hindsight and alternative 
problem-solving. This is hand-signed by Blechman. 


Est: $1,400-$1,700. 
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V. Bocchino 


170. Lefèvre-Utile. 1911. 


26 3%% x 20 V2 in./67.7 x 52 cm 

Imp. F. Champenois, Paris 

Cond A. 

Ref: Art & Biscuits, 26; Art du Biscuit, front & back inside 
covers; Alimentaires, 160; Gold, 58; PAI-LXXXI, 190 


“Among the most enlightened companies of its day, 
Lefèvre-Utile sought many ways to popularize its products, 
among them posters prepared by top artists. Here, we see 
an assortment of decorative boxes and toys the company 
used to attract youthful clientele, some of whose adorable 
members are obviously responding to the bait—an 
equally sure lure for mothers interested in pleasing their 
offspring” (Gold, p. 42). Bocchino’s several designs for the 
company had a wholesome feel about them—he was the 
Norman Rockwell of the biscuit world, as is evident by this 
image. This poster is on the original display board. 


Est: $800-$1,000. 
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Robert Bonfils (1886-1972) 


171. Paris-1925. 1925. 


14 % x 22 % in./37.5 x 57.5 cm 

Imp. de Vaugirard, Paris 

Cond A. Framed. 

Ref: Weill, 316 (var); Delhaye, p. 2 (var); Art Deco/Tokyo, 1; 
PAI-LXXIV, 200 


Here is where Art Deco was made: in the iconic fusion 

of primitive woodblock and avant-garde typography. The 
Paris Exposition was originally planned for 1915; World 
War | had other plans. In the decade of its postponement, 
a new style to define the 20th century had emerged— 
synthesizing angular simplicity with the romantic pastoral. 
It needed a name. “Art Décoratifs et Industriels Modernes” 
had too many syllables. Abbreviated, “Art Deco” became 

a popular aesthetic of worldwide modernity. This is the 
smaller format. 


Est: $2,000-$2,500. 
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Pierre Bonnard (1867-1947) 


172. La Revue Blanche. 1894. 


23 % x 30 % in./60.7 x 78.2 cm 

Imp. Edw. Ancourt, Paris 

Cond A. Framed. 

Ref: Marx, p. 32; Bouvet, 30; DFP-II, 77; Ives, 151; Maitres, p. 38; Word & Image, p. 26; 
Modern Poster, p. 8; Reims, p. 234; Posters of Paris, p. 8; PAI-LXXX, 237 


Bonnard’s best-known and most enigmatic poster advertises the monthly La Revue 
Blanche, published by his close friends the Natansons. The significance of this image 
eludes us today and seems not to have been all that clear when published. Maindron 
admitted that he could not understand it, but found that “nonetheless it’s quite curious.” 
Bouvet attempts an analysis: “The strange form [at right] apparently following the young 
woman, is in fact a man, seen from behind, an opera hat on his head and coat collar 
turned up, reading the poster for the Revue on the wall” (p. 30). The design itself is quite 
ahead of its time, creating a geometric pattern out of other posters for the publication, 
while simultaneously contrasting the sassy pose and voluptuous costume of the female 
reader against the grisly nature of the street urchin-cum-newsie to her right. 


Est: $5,000-$6,000. 


173. L'Estampe et l’Affiche. 1897. 


24 Va x 32 Vo in./61.2 x 82.5 cm 
Cond A-/Slight stains at edges. 
Ref: Marx, 38; Bouvet, 44; DFP-Il, 80; Gold, 89; Iskin, 24; PAI-LXXX, 238 


Although it appeared for only two years during the heyday of postermania 
(March 1897 to December 1899), this magazine exercised a major influence 
on poster designers and collectors alike. Bonnard’s poster was featured on 
the first page of the first issue, and it was seen as a declaration of intentions 
on the part of the posterists: we see the older woman—representing the Print 
—look with curiosity at the brash kid with her portfolio—representing the up- 
and-coming Poster—obviously ready to take over as the collectible of choice. 


Est: $3,000-$4,000. 


CHOCOLAT 
MENIER 


IMP. PICHOT. PARIS 


Firmin Bouisset (1859-1925) 


174. Chocolat Menier. ca. 1895. 
39 x 58 3⁄4 in./99 x 149 cm 


Imp. Pichot, P 


aris 


Cond B+/Slight tears at folds. 


Ref (all var bu 
Musée d’Affic 


Karcher & PAI): DFP-Il, 85; Reims, 237; Maindron 1896, p. 42; 
he, 49; Weill, 75; Masters 1900, 75; Chocolate Posters, Cover & p. 20; 


Karcher, p. 75; PAI-LXXXI, 194 


Most frequent 
scribbling “Ch 


y, Bouisset’s design of this young female graffiti artist shows her 
ocolat Menier” on the blank slate of a wall she has happened upon. 


In this lesser-seen, later version, the young girl is writing “Eviter les Contrefaçons” 


(Avoid Substit 
remains, maki 
used children 


tes). Regardless of the version, the seductive charm of the composition 
ng it one of the most appealing posters by this artist who frequently 
as his theme. 


Est: $3,000-$4,000. 
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175. Biscuit La Touraine. 1901. 


39 Ye x 55 Ye in./100.4 x 140 cm 

Imp. P. Vercasson, Paris 

Cond A. 

Ref: PAI-LXXXI, 196 

Bouisset, of Chocolat Menier fame, levels the playing field to prove that all children 
—male or female—enjoy the occasional rascally behavior. Here, the little boy has 
been caught in the act of urinating on the wall in a scene that is both a bit 
uncomfortable and strangely delightful. 


Est: $1,700-$2,000. 
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Bouisset (Continued) 


176. Phospho Guano. ca. 1897. 


39 % x 50 % in./100.6 x 128.8 cm 

Affiches Camis, Paris 

Cond B+/Slight tears and stains at folds and edges. 
Ref: PAI-LXXX, 241 


The designer who brought us the most iconic chocolate 
poster of all time also designed this poster for an unlikely 
product: fertilizer. In 1897, the Compagnie du Phospho- 
Guano, headquartered in La Rochelle, opened a factory 

in the port area of Honfleur. Their main product was 
fertilizers derived from Peruvian guano, or bird droppings. 
Here, Bouisset gives us an approving couple surveying the 
fruits of fertilized labor. 


Est: $1,200-$1,500. 
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Emile-Antoine Bourdelle (1861-1929) 


177. Exposition Internationale 
des Arts Decoratifs. 1925. 


15 Y% x 23 % in./39 x 59.7 cm 
Imp. Crété, Paris 

Cond A. Framed. 

Ref: PAI-XLVIII, 128 


One of the all-time great sculptors—France is replete 

with approximately 1,000 of his statues and monumental 
designs—Bourdelle briefly sets down the chisel and 
hammer to render this spectacular bronze-tined promotion 
for the 1925 International Exhibition of Decorative Arts for 
France's Ministry of Commerce and Industry. Embracing 
industrial and modern design as well as the purely 
decorative, Bourdelle—whose lithographic sensibilities are 
no less epic or mythic than his sculptural—recognizes that 
it takes both genius and hard work to create a masterpiece. 
The influential sculptor—even the legendary Auguste Rodin 
was a great admirer of his work—left school at the age of 
thirteen to work as a wood carver in his father’s cabinet 
making shop. He would go on to learn drawing with the 
founder of the Ingres Museum in Montauban, then sculpture 
in Toulouse, and finally he would win a scholarship to the 
Ecole des Beaux-Arts in Paris in his twenty-fourth year. 


Est: $1,200-$1,500. 


178 


Roger Broders (1883-1953) 


178. Sainte-Maxime. 1928. 


24 V4 x 39 3⁄4 in./61.6 x 101 cm 

mp. Art et Tourisme, Paris 

Cond A. 

Ref: Broders, p. 85A; Broders/Travel, p. 14; 

Voyage, p. 39 (var); Image de Mer, 88; 

Railway Posters, 136; Affiche Réclame, 96; 

Affiches Riviera, 42; Publicité, p. 150; PAI-LXIII, 126 


n many of his great works, Broders used “a process close 
o the technique of paper cutouts. Sainte-Maxime remains 
his masterpiece of this category. The palm leaves, the 
sea, the beach, the sails, are nothing but non-underlined 
lats. Here again Broders is able to express, as by magic, 
he light of the Mediterranean—light—always light” 
Broders/Travel, p. 13-14). The poster was reissued 

in a smaller format the following year, and again eight 
years later for the SNCF, the national railroad into which 
he PLM and others were consolidated. The poster’s 
endurance attests to its quality. 


Est: $4,000-$5,000. 


PORTE DE L AFRIQUE DU NORD 


179. Marseille / Porte de l'Afrique du Nord. 1929. 


24 % x 39 1⁄4 in./63.3 x 99.7 cm 

Imp. Lucien Serre, Paris 

Cond A-/Restored tears in bottom text. 
Ref: Broders, p. 81; Broders/Travel, p. 31; 
Mer s’Affiche, p. 189; Karcher, 408; 
Publicité, p. 72; PAI-LXXXI, 199 


At the Porte de L’Afrique du Nord, hoards of international 
ships fill the peaceful sea as they anticipate new trade 
opportunities resulting from PLM’s railway expansion. 
From Broder’s idealized vantage point, we glimpse the 
Basilique Notre-Dame de la Garde, a church dedicated 

o the seafarer, rising on the hill; the dome to the left, of 
he Cathédrale La Major, would be difficult to see from 
he harbor at this angle. Nevertheless, the geometric 


is a powerful depiction of the monumental change about 
o shake Marseille. 


Est: $3,500-$4,000. 


composition, specked with coral red and dreamy sea blue, 


Vicente Canet Cabellôn (1887-1951) 


180. Desamparados Valencia. 1923. 


13 x 19 in./33 x 48.2 cm 

jas S. Pablo, Valencia 

ond B+/Slight stains at edges. Framed. 
ef: Espafia, 421 


his extravagantly ornate design announces the 
oronation of the Virgin of the Forsaken, an event 
tended by thousands of Valencians and chaired by 
ng Alfonso XIII and Queen Victoria Eugenie. The 
atroness of Valencia is a Catholic invocation of the 
rgin Mary whose history dates back to 1409. For 
her coronation, she was presented with a rich gold 
embroidered mantle and a decadent crown, as seen 
here. To this day, her coronation is celebrated annually 
in Valencia, and her statue can be found at the Basilica 
on Plaza de la Virgen, which is considered to be the 
city’s most important religious building. 


Est: $800-$1,000. 
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Lucien-Pierre Cadène (1885-1958) 


181. Montauban. 1926. 


16 x 24 2 in./40.5 x 62.2 cm 
Imp. Busson, Montauban 
Cond A. 


Two svelte athletes loosen up their muscles in preparation 
for Montauban’s competition of gymnastics and shooting. 
Cadéne spent his entire life in Montauban and worked 

as a painter and designer. He was greatly influenced by 
Cézanne and Braque, which is reflected in this ornate 
design that borrows more from the Art Nouveau aesthetic 
than the Art Deco period in which it was made. 


Est: $1,200-$1,500. 
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Gaspar Camps (1874-1942) 


182. Kina St. Yves / Enraptured Rose. ca. 1904. 


9 % x 19 %in./24.2 x 49.5 cm 
Cond A. 
Ref: Weill/Art Nouveau, p. 47 (var); PAI-LXXX, 248 


This Art Nouveau muse, radiant with the aroma of 
freshly cut roses, exemplifies the restorative effects 

of this apéritif and tonic. Her allure was so palpable 
that this design was used to promote the printing firms 
Champenois and Brancher Frères, and it was also 
released as a decorative panel without text. 


Est: $1,200-$1,500. 


183. Cordial-Médoc. ca. 1905. 


14 x 27 1⁄4 in./35.5 x 69.2 cm 

Imp. F. Champenois, Paris 

Cond B/Slight tears and stains at edges. 
Ref: Champenois, 100; PAI-LXXX, 251 


Camps presents a luscious Art Nouveau design—executed 
with the most meticulous workmanship and printed in 
exceptionally rich colors on silk—for a well known liqueur. 
Note how the peacock’s feathers make an ideal decorative 
addition to the woman’s ensemble. All of Camps’ subtle 
indulgences are lushly highlighted in this silk printing, 
creating a warmth and richness not attainable with 

mere paper. 


Est: $2,000-$2,500. 


184. Pharmacie Bentalou / Printemps. 1920. 


13 % x 29 % in./34 x 75 cm 
Imp. B. Sirven, Toulouse 
Cond A-/Slight stains at edges. Framed. 


To advertise the Bentalou pharmacy, Camps brings out 
one of his dreamy maidens, lost in thought on the river 
bank, and basking in rose buds, orchids, and birds. 
We'd be hard pressed to find an advertisement for a 
pharmacy this decadent today! This poster includes a 
tip-on at lower right with the December 1920 calendar. 


Est: $2,000-$2,500. 
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Leonetto Cappiello (1875-1942) 


185. Folies-Bergère / Spectacle Varié. 1900. 


36 x 49 in./91.5 x 124.5 cm 

Imp. Chaix, Paris 

Cond B+/Unobtrusive folds. 

Ref: Cappiello/Rennert, 2A; Cappiello, 208; Cappiello/St. Vincent, 4.4; 
Menegazzi-|, 75; PAI-LXXVIII, 208 


“The mission of this orange-haired dancer was to attract visitors at the 1900 Paris World's 
Fair to come to the Folies-Bergére... Cappiello chose a variant of the can-can dancer 

from his first Frou-Frou poster of the year before. Still rooted in his early caricature 

style, it is nevertheless an excellent poster, with its flat colors and eye-catching quality. 
The image was also issued in an edition of 100 copies, before letters, and an extremely 
limited silk edition of only 10 copies. Although all contemporary references make it clear 
that the Frou-Frou poster was Cappiello’s first, a black-and-white flyer was issued which 
proclaimed this to be ‘The First Poster of Cappiello.’ It is not clear if this was also issued 
in 1900” (Cappiello/Rennert, p. 39). 


Est: $4,000-$5,000. 


> Register for online bidding at posterauctions.com 
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186. Waterman / Plume “Ideal.” 1913. 


28 Yo xX 38 V2in./72.5 x 97.8 cm 

mp. P. Vercasson, Paris 

Cond B/Slight tears at folds. 

Ref: Crayons, 48; Cappiello/Rennert, 260; PAI-LI, 158 


Waterman was known for its aggressive marketing campaigns, which greatly 
contributed to the introduction of fountain pens as a mass consumer good in 
he 19th century. Fashioned out of hard rubber with 14k gold nibs, Waterman 
pens were a high-quality bestseller. Here, Cappiello ingeniously showcases 
he benefits of a writing implement with a self-contained ink supply—no 
mess, no fuss. 


Est: $3,000-$4,000. 
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Cappiello (continued) 


187. Fumez le Globe. 


39 4 x 54 % in./99.7 x 139 cm 

Imp. P. Vercasson, Paris 

Cond B+/Slight tears at folds. 

Ref: Cappiello/Rennert, 199; PAI-XLI, 129 (var) 


“A cigarette with a name like Le Globe virtually goads Cappiello into making the world 
go ‘round with the smoke from the lady’s cigarette. The lettering at lower left indicates 
that this printing, at least, was intended for the eyes of the Far Eastern commuter” 
(Cappiello/Rennert, 199). Rare! 


Est: $5,000-$6,000. 


188. La Cantabrica. 


38 % x 54 % in./98.5 x 138.5 cm 
Imp. P. Vercasson, Paris 

Cond B/Slight tears at folds. 

Ref: Cappiello/Rennert, 75 


“The La Cantábrica health insurance plan for infants is represented as a protective 
fairy who guards over a child as the father works. La Cantábrica is an area around 
the Bay of Biscay” (Cappiello/Rennert, 75). Rare! 


Est: $3,000-$4,000. 


189. Les Registres Plateau. 


39 Ve x 54 % in./99.5 x 139 cm 
Imp. P. Vercasson, Paris 

Cond B+/Slight tears at folds. 
Ref: Cappiello/Rennert, 205 


“The bureaucrat is delighted with the Registres Plateau, a ledger that opens flat, a 
great convenience at a time when all data was entered by hand” (Cappiello/Rennert, 
205). Ah, the things we take for granted in this modern world. Rare! 


Est: $2,000-$2,500. 


190. Au Grand Alexandre : Maquette. 1908. 


15 % x 21 Ye in./39 x 53.6 cm 
Signed gouache and crayon drawing. Framed. 


Fancy a dip in some nice warm bouillon broth? Though we wouldn't recommend trying 
this at home, the concept does make for a fantastic image in Cappiello’s hands. The 

man daintily hanging above the steam is Alexandre Duval; his father, Paul-Louis, owned 
a butcher shop and brasserie which served primarily beef broth to Parisians. Alexandre 
then broadened the scope of business by opening several restaurants, the most famous 
of which was Bouillons Duval. But he was not just a man of the broth—he was a cultured 
man of the world, who proudly wore purple clothes with muslin cuffs, lace frills, and 
demi-top hats. He appears to have been fondly admired, which earned him the nickname 
“Godfrey of Bouillon” after the French nobleman and leader of the First Crusade. This 
design originally appeared in the January 18, 1908 issue of Le Rire. 


Est: $10,000-$12,000. 
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Cappiello (continued) 


191. Louise Balthy / Folies-Bergére. 1902. 


39 2 x 54 Ya in./100.2 x 137.5 cm 

Imp. P. Vercasson, Paris 

Cond A-/Slight tear at bottom edge. 

Ref: Cappiello/Rennert, 31b; PAI-L, 150 (var) 


“Louise Balthy (1869-1926), like Réjane, got off to a 
precocious start, being hired by the Eldorado at 17, and 
getting favorable notices in the revue ‘Taraboum’ in 
1892. She became best known for comic songs that she 
delivered while maintaining a somewhat stern demeanor. 
However, her talents also included parodying various 
styles of dancing, impersonating other actresses (most 
notably Sarah Bernhardt), and playing a mean xylophone. 
A native of Bayonne near the Spanish border, she 
sometimes affected the occasional Spanish mannerism, 
a fact that Cappiello makes clear in this design for the 
revue’s opening at the Folies-Bergére on March 8, 1902” 
(Cappiello/Rennert, p. 57). 


Est: $3,000-$3,500. 


ob 
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192. Cognac Pellisson. 1907. 


45 4 x 61 3⁄4 in./114.8 x 156.7 cm 

Imp. P. Vercasson, Paris 

Cond B/Slight tears in black background. 

Ref: Cappiello/Rennert, 121; Karcher, 112; PAI-LXXIX, 270 


“Cognac Pellisson is one of Cappiello's best and earliest 
in the overstatement department—shocking and 
surprising us with its incongruity—and it provided the 
visual punch of lasting impact... The company, founded 

in 1836, remained in the Pellisson family’s hands until 
1980 when they sold it to the Hennessy conglomerate. 
Yet Cappiello’s magnificent barrel-carrying imp survived 
all changes of hands and is still lugging the huge cask on 
the product’s logo” (Cappiello/Rennert, p. 101). This is the 
larger format. 


Est: $1,400-$1,700. 
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193. Automobiles Charron Ltd. / Puteaux. ca. 1906. 


49 % x 77 Y4 in./125.5 x 196.2 cm 

mp. P. Vercasson, Paris 

Cond B+/Slight tears at folds. Framed. 

Ref: Cappiello/Rennert, 99; Auto Show I, 30; PAI-LXXXI, 212 


“Fernand Charron, who won the first Gordon Bennett cup 
in a car of his own design in 1900, eventually took over 
he Automobiles Charron firm and manufactured large, 
comfortable—and expensive—sedans. The closed cab 
shown in the poster was the natural automotive evolution 
rom a carriage design—it was very popular with the 
aristocracy as it exuded elegance and luxury. All of this 
is reinforced in Cappiello’s design, showing an elegant 
ady giving directions to her driver before entering the 
cab. The frame around the image, including the title plate, 
suggests that the Charron automobile is a masterpiece” 
Cappiello/Rennert, p. 90). 


Est: $5,000-$6,000. 


dit dei CINZANO- Torino. E.V. 


VERMOUTH 
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194. Cinzano Vermouth. ca. 1910. 


38 x 54 74 in./96.6 x 139.4 cm 
Lit. del Cinzano, Torino 
Cond B+/Slight tears at folds. 


Re 


a 


all var): Cappiello/Rennert, 156; Wine Spectator, p. 178; Cappiello/St. Vincent, p. 33; 


Cappiello, p. 281; Menagazzi-l, p. 419; PAI-LXXVII, 151 


“What the red horse did for Chocolat Klaus, the zebra did for Cinzano—and for Cappiello. With a 


high 


y respected, long-established firm from his native country endorsing his unorthodox approach 


to advertising, he was now universally honored as a pioneer of the new bold wave of product 


publ 
only 
of th 


cists. Jacques Vienot declared it a revolutionary poster and announced that 1910 ‘was not 
an important date in the career of Cappiello, but an important year in the history of the art 
e poster’ (p. 61). Shrewd enough to recognize that [this poster was a stroke of genius], the 


prog 
they 


essive firm used his talents again and again, and even twenty years down the road, when 
merged with Florio, they called on him and used the association to their advantage with a 


second zebra” (Cappiello/Rennert, p. 118). 


Est: 


$6,000-$8,000. 
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195. Monna Delza. ca. 1907. 


31 x 89 %i 
Imp. P. Verc 


Cond A. 
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Est: $3,000-$4,000. 


n./79 x 227.6 cm 
asson, Paris 


47; PAI-LXXXI, 213 


a date, the flat red background 
detail suggests this is from the 
o’s career—and the same could 


onna Delza, whose vaudeville and theatre 


920. It was most likely a stock 
h theatre details at a later date. 
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Cappiello (continued) 
196. Zym Vin. 1912. 197. Zenith. 1912. 
46 x 62 2 in./117 x 159 cm 29 4 x 43 % in./74.3 x 110.2 cm 
Imp. P. Vercasson, Paris Imp. P. Vercasson, Paris 
Cond A-/Unobtrusive folds. Cond B/Slight tears at folds. 
Ref: Cappiello/Rennert, 220; PAI-LXXX, 268 Ref: Cappiello/Rennert, 239; PAI-LXXVII, 152B (var) 
Claiming to be a health-giving tonic prepared by way of a doctor’s formula, Cappiello keeps it simple in his poster for Zenith: the pocket watch is the 
Zym wine is hauled before the viewer atop an impossibly strong panther. central element and the figures that frame it symbolize night and day. 
This is the larger format. This is the smallest format. 
Est: $2,000-$3,000. Est: $2,000-$2,500. 


> Download our mobile bidding app at posterauctions.com 
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198. Comédie-Royale / Jean Ill. 1912. 


30 % x 47 VY in./76.8 x 120.2 cm 
Imp. P. Vercasson, Paris 

Cond B+/Slight tears at folds. 
Ref: Cappiello/Rennert, 250 


“Sacha Guitry (1885-1957) was one of the major celebrities of the French theater; here, 
he both wrote and starred in Jean Ill at the Comédie-Royale, a play in which a young 
prince, who just happens to dabble in amateur theatricals against the wishes of his 

amily, jumps at the chance to play himself in a local production, with expected hilarious 
results. The play opened on March 7, 1912. Cappiello’s depiction of Guitry is grounded in 
he caricature tradition, catching the actor’s dashing stage presence with acute insight. 
Guitry’s unusual first name stemmed from the fact that he was born in Russia where his 
ather, the equally renowned Lucien Guitry (1860-1925), was touring at the time. Sacha 
wrote more than a hundred plays, but he was destined to make his most lasting impression 
in the French cinema, making approximately thirty important, always interesting films from 
he 1930s to the time of his death” (Cappiello/Rennert, p. 168). Rare! 


Est: $3,000-$4,000. 
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199. Le Roi des Classeurs. 1913. 


31 1⁄2 x 47 % in./80.2 x 120 cm 
Imp. P. Vercasson, Paris 
Cond B+/Slight tears at folds. 
Ref: Cappiello/Rennert, 253 


“Many products at this time referred to themselves as the ‘Queen’ or ‘King’ of this or 

that category. This was obviously meant to indicate that they were what we could today 
call the ‘top of the line.’ And Cappiello readily crowns them, even if it’s a prosaic binder 
that calls itself Le Roi des Classeurs (The King of the Binders) and that Emile Gautier of 
Le Journal, in a letter about to be punched into the binder also calls ‘The Binder of Kings. 
It claims to be the sole binder that holds papers while at the same time perforating them. 
Naturally it’s available at all fine stationery outlets. And in a letter dated April 23, 1913 to 
Mr. Derveaux, ‘inventor and manufacturer of the Roi des Classeurs,’ a satisfied customer 
testifies that he has been using the binder for more than a year and it has functioned so 
admirably, he would like to order 25 more!” (Cappiello/Rennert, p. 170). Rare! 


Est: $2,500-$3,000. 
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Cappiello (Continued) 


200. Visseaux. 1913. 


30 4 x 41 % in./76.8 x 105.3 cm 
Imp. P. Vercasson, Paris 
Cond B-/Tears at folds. 
Ref: Cappiello/Rennert, 255; Publicité, p. 50; PAI-XLVI, 227 (var) 


“Typically, light bulbs just don’t lend themselves to exciting graphics 
and so, faced with the task of attracting attention to Visseaux bulbs, 
Cappiello, in the grips of another fit of happy excess, gives us a 
beaming, if somewhat foolish juggler daring to keep eight bulbs 
airborne at once. How can one help but take notice?” (Cappiello/ 
Rennert, p. 172). This is the medium format. Rare! 


Est: $2,000-$2,500. 


201. Unic. 1913. 


46 4 x 62 Vo in./117.5 x 158.8 cm 

Imp. P. Vercasson, Paris 

Cond A-/Unobtrusive folds. 

Ref: Cappiello/Rennert, 257; Publicité, p. 63; PAI-LXI, 158 


As rare as Cassandre’s design is for this shoe manufacturer, 
Cappiello’s is even rarer. And while the former focuses on handsome 
simplicity in his design, Cappiello gives us nothing but pure luxury 
when presenting the brand’s signature footwear on a bed of silk. 


Est: $3,500-$4,000. 


202. Thé Booddah Brand. 1917. 


50 % x 78 in./127.3 x 198 cm 

Imp. P. Vercasson, Paris 

Cond B+/Slight tears at folds. 

Ref: Cappiello/Rennert, 273 

“The producer of the Booddah Brand of tea’s transparent attempt 

to somehow associate its product with Buddha inspired Cappiello to 
favor us with an Eastern potentate on a rajah-sized throne partaking 
of the beverage” (Cappiello/Rennert, p. 181). Rare! 


Est: $4,000-$5,000. 
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Cappiello (Continued) 


203. Le Printemps : Maquette. 1919. 


21 x 15 in./53.3 x 38 cm 
Signed gouache and crayon drawing. Framed. 
Ref: PAI-LXXXI, 227 


Cappiello gives us a joyful and enchanted image of dancers emerging out of the 
clouds in a dreamlike scene. Clearly, the environment is festive; despite some 

of the men getting a little frisky, the action seems to be in goodhearted fun. The 
rendering is less caricaturistic for Cappiello and feels more so like a film still from 
the golden age of Hollywood. This image was reproduced as a two-page spread in 
the 1919 issue of Fantasio magazine. 


Est: $10,000-$12,000. 


ZE m= VERCASSON 
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204. Chianti Mirafiore. 1921. D I 


13 % x 9 in./33.6 x 227 cm M 
Cond B+/Slight stains. Framed. ON ACO 
Ref: Cappiello/Rennert, 339 (var) | 9 

9 ZO 


“The familiar shape of Chianti bottles in their straw sleeves makes us instantly 
recognize what kind of wine we're talking about in this Mirafiore poster. The merry 
sprite doesn’t appear to have any trouble handling her intoxicating burden. And the 
company was obviously pleased with Cappiello’s work, as it commissioned a total 
of four posters from the artist” (Cappiello/Rennert, p. 219). This is a fan-shaped 
promotion. 


Est: $1,700-$2,000. 


205. Source Reine Spa-Monopole. 1922. 


47 x 63 in./119.5 x 160 cm 

Imp. P. Vercasson, Paris 

Cond B+/Slight tears and stains at folds. 

Ref: Cappiello, 182; Cappiello/Rennert, 282; PAI-LXIX, 266 


Personifying the spring (Source Reine), a fairy is used to promote the Spa-Monopole 
waters. Cappiello originally envisioned this design in a maquette created before 
World War |; after the war ended, Vercasson was able to print the poster. 


Est: $3,000-$4,000. 


206. Exposition de Monaco 1920. 1920. 


30 % x 42 2 in./77.2 x 108 cm 

Imp. Devambez, Paris 

Cond A. 

Ref: Cappiello/Rennert, 299; Train à l'Affiche, 168; Train/Favre, p. 16; PAI-LIV, 261 
When the subject matter is spectacular in and of itself, as Monaco doubtlessly 

is, Cappiello felt that it need not be extolled flamboyantly; just a woman tossing 
blossoms about, the Riviera coast in the background, and voila! A perfectly 
charming image. 


Est: $2,500-$3,000. 
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Cappiello (continued) 


207. Montre Election. 1922. 


31 %4 x 46 % in./79.5 x 119 cm 

Imp. P. Vercasson, Paris 

Cond B/Slight tears at folds and right edge. 

Ref: Cappiello/Rennert, 281; PAI-LXXVI, 185 

Founded in 1905, this Argentinean watchmaker employed Cappiello to create 
a brand identity of both elegance and class. Here, a different muse for each 
of the hours glides out of the pocket watch, implying that each Election 
product is a thing of beauty. 


Est: $3,000-$4,000. 
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208. Huile de Bordeaux. 1925. 


47 2x 63 Ve in./120.5 x 160.3 cm 
Imp. Devambez, Paris 

Cond B+/Slight tears at folds. 

Ref: Cappiello/Rennert, 424 


“Le Pavillon was a brand of peanut oil manufactured by the Bordeaux-based 
Compagnie Générale de l'Afrique Française. This Huile de Bordeaux is being 
hawked by a woman representing the French colonies in Africa, which at this 
time included Algeria, Senegal, French Equatorial Africa, Dahomey, most of 
Morocco, Madagascar, and several smaller enclaves” (Cappiello/Rennert, p. 265). 


Est: $3,500-$4,000. 
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209. Biscotti Wamar. 1925. 


8%x12 1⁄4 in./22.2 x 31 cm 
Cond A. 
Ref: Cappiello/Rennert, 419 (var); PAI-LXXXI, 233 


“For Biscotti Wamar, Cappiello indulges in a delicious 
flight of fancy: a winged fairy on a rearing unicorn is not 
exactly an everyday image for a humble food product, 
but the posterist was never afraid to follow his muse in 
whatever direction it led him. What we don’t know, in this 
case, is how he alit on the idea of a unicorn—his only 
known use of the mythical beast” (Cappiello/Rennert, p. 
262). This is an embossed in-store display. 


Est: $1,400-$1,700. 


NANQUETTE 


210. Poéles Nanquette. 1925. 


51 1⁄4 x 77 in./130 x 195.6 cm 

Imp. Devambez, Paris 

Cond B/Slight tears at folds. 

Ref: Cappiello/Rennert, 420; PAI-LXVIII, 289 


As the tagline at the top would imply, Nanquette stoves 
get hot fast so you can start cooking immediately. 
Cappiello puts his clever whimsy to work by negating 
the sun’s self-heating power to show us just how 
necessary a Nanquette is for all beings, human 

or celestial. 


Est: $4,000-$5,000. 


For a searchable database of every poster we’ve ever sold at auction, 
view our Poster Price Guide at posterauctions.com 
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211. Poéles Nanquette. 1925. 


11 %x 16 % in./29 x 42.5 cm 

Imp. Devambez, Paris 

Cond B+/Slight tear at horizontal fold. 

Ref (both var): Cappiello/Rennert, 420; PAI-LXVII, 289 


This is the smaller format in-store display of the 
previous design. 


Est: $1,700-$2,000. 
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lo/St. Vincent, 4.68; 


founded his Lyon-based umbrella company in 1851, one could purchase 
his wares in both silk and cotton. While the subjec 
ne of Cappiello’s most ingenious and delightful designs. As effective as 


matter may seem slightly ordinary, 


orm like black ships’ sails. All the 
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detail than necessary” (Cappiello/Rennert, p. 236). Although the company closed its doors 


in the 1950s, 


This is the three-sheet version of the poster. 


Est: $3,000-$: 


4,000. 


his poster remains a testament to its once brilliant advertising campaign. 
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213. Cognac Monnet. 1927. 


50 4 x 77 s in./127.5 x 197.2 cm 

Imp. Devambez, Paris 

Cond A. 

Ref: Cappiello/Rennert, 443; Publicité, p. 92; PAI-LXXIX, 274 


Founded by a group of local vintners in 1838 under the name “Company of the Vineyard 
Owners of Cognac,” Cognac Monnet did not obtain its current name until 1897 when 
Jean-Gabriel Monnet became the owner of the society. Here, the slogan “sunshine in 

a glass” is interpreted quite literally by Cappiello as a Bacchus-like nymph expresses 
adoration for the beverage. This is the larger format. 


Est: $3,000-$4,000. 


214. Eau Minérale des Abatilles. 1926. 


49 ¥% x 79 v% in./125.4 x 201 cm 

mp. Devambez, Paris 

Cond B+/Slight tears at folds. 

Ref: Cappiello/Rennert, 430; PAI-XXXIX, 197 


“The sheer whiteness of the Abatilles design featuring an angelic being is meant 

o signify the purity of the mineral spring, an image that stands in stark contrast 

o the rather industrial beginning of the enterprise. In 1922, an oil company drilling 
a test hole in Abatilles, a section of the town of Arcachon on the Atlantic coast near 
Bordeaux, discovered instead a spring of pure water that proved to contain various 
health-promoting minerals. A bottling company was set up in 1925 to sell the water; 
it was acquired in 1969 by Vittel, which by then was already itself part of the Nestlé 
corporate family” (Cappiello/Rennert, p. 268). 


Est: $4,000-$5,000. 
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A-Z | CAPPIELLO 
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Cappiello (continued) 


215. 26ème Salon des Humoristes. 1933. 


31% x 47 4 in./80.4 x 120 cm 

Imp. Devambez, Paris 

Cond A-/Slight stains at edges. 

Ref: Cappiello/Rennert, 501; PAI-XXXIX, 203 


Laugh and the world laughs with you. Cappiello had designed the poster for the 1922 
Salon (see PAI-XXXIX, 195) and “now, twenty-five years after his first poster for the 
occasion, he was commissioned to create the graphic promotion for the event for a third 
time. Keeping things simple, we’re shown a few of the many faces of comedy, the pink bow 
of this duplicitous joker tying everything up nicely, while at the same time, providing the 
sole color present in the design” (Cappiello/Rennert, p. 310). This is the larger format. 


Est: $2,000-$2,500. 


216. Antinea : Maquette. ca. 1928. 


11 %x 14 % in./29.2 x 37.5 cm 
Signed crayon maquette. Framed. 
Ref: PAI-LXXVII, 154 


By the looks of this hand-signed crayon maquette, Cappiello has been seduced by the 
charms and whims of Queen Antinea, descendant of the rulers of Atlantis, and charmer 

of men from Pierre Benoit's 1919 fantasy novel, “L’Atlantide.” In the story, she has a cave 
wall with 120 niches carved into it, one for each of her lovers; with 53 filled, she needs to 
reach a total of 120, at which point she will sit atop a throne in the center of the cave and 
rest forever. Here we see her gently floating upward, curls bobbing in the breeze, as she 
drifts towards her ultimate fate. It is not clear if this was a design intended for a poster 

or an illustration. 


Est: $4,000-$5,000. 


217. Rachel Berendt. 1933. 


47 x 61 in./119.2 x 155 cm 

Imp. Devambez, Paris 

Cond B/Slight tears in background. 

Ref: Cappiello/Rennert, 503 

“Although Cappiello’s portrayal of theatrical personalities was most often executed in his early 
caricature style, the poster for actress Rachel Berendt is a well-conceived professional design that 
creates the effect of the artiste stepping out from the dark wings into the glow of the spotlight. 
Berendt’s real name was Marie Monique Arkell (1893-1957)” (Cappiello/Rennert, p. 311). Rare! 


Est: $4,000-$5,000. 
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218. La Menthe-Pastille. 1929. 


47 2x 63 Y4 in./120.7 x 160.7 cm 

Imp. Devambez, Paris 

Cond A-/Unobtrusive folds. 

Ref: Cappiello/Rennert, 471; PAI-LXXVI, 196 


In contrast to the deeply colored, almost mystical image Cappiello created for this brand in 1906, 
the artist gives us this lighthearted social scene 23 years later. The hedge behind the drinkers, all 
a-fury in the wind, creates a kind of energetic vortex in which the two female tipplers are blown 
away by the fresh minty taste of Menthe-Pastille, while the waiter side-eyes them. 


Est: $10,000-$12,000. 
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Cappiello (Continued) 


219. Chocolat Tobler. 1932. 


35 2 x 50 1⁄2 in./90.2 x 128.2 cm 

Imp. Devambez, Paris 

Cond B/Slight tears at folds. 

Ref: Cappiello/Rennert, 502; PAI-X, 153 


“Swiss chocolatier Tobler already used a falcon on its company’s 
packaging, so Cappiello takes the next logical promotional step 
by giving the regal fowl life and stature. Simple and effective. 
The poster was printed in Switzerland from a design provided 

by Devambez” (Cappiello/Rennert, p. 310). Rare! 


Est: $2,000-$2,500. 


220. Graf / “Tartinette.” 1933. 

46 % x 62 2 in./118.6 x 158.8 cm 

Imp. Devambez, Paris 

Cond A-/Unobtrusive folds. 

Ref: Cappiello/Rennert, 504; PAI-LXXX, 289 

“What better setting for the Graf tartinette than one that suggests 
a marionette theater? Childlike, appealing, and perfectly suited to 
miniature treats” (Cappiello/Rennert, p. 311). 


Est: $3,000-$4,000. 
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221. Knorr Suppen. ca. 1934. 


15 %s x 24 1⁄4 in./39.2 x 61.7 cm 
Cond B/Slight creases. 
Ref: Cappiello/Rennert, 518; PAI-LXXX, 290 


Knorr is, to this day, one of the largest German 
companies that produces bouillon cubes, soup mix, and 
similar products. “Cappiello skillfully demonstrates that 
from a packet of Knorr condensed soup you can prepare 
a minimum of three bowls—perhaps even four—all for 
15 pfennigs. It’s not clear if the initials ‘DS’ at bottom 
left refer to Damour or some other agency” (Cappiello/ 
Rennert, p. 319). 


Est: $1,400-$1,700. 


221 


M= RÉJANE 


222. “Campari” / l’aperitivo. 1950. 


37 4x 55 V2 in./94.6 x 141 cm 
Ricordi, Milano 

Cond A. 
Ref (both var): Cappiello/Rennert, 330; PAI-LXXVII, 156 


The mid-century resurgence of Campari in Italian bars 
harkened a revival of Cappiello’s iconic poster from 1921. 
Ricordi reissued the image of a clown embodying the 
spirit of the orange peel as marketing material for Italian 
bars. It’s a strong testament to Cappiello’s irrefutable 
impact on advertising. 


Est: $1,500-$2,000. 
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223. Les Contemporains Célèbres. 1904. 


10 1⁄4 x 13 in./26 x 33 cm 
Published by Publications Octave Beauchamp 
& G. de Malherbe, Paris 

Ref: Cappiello/Rennert, 13; PAI-LII, 460 


This volume was published by Lefèvre-Utile and Octave 
Beauchamp in Paris and distributed by G. de Malherbe; 

it contains portraits, biographies, signed testimonials, 

and some of Cappiello’s finest caricatures of contemporary 
celebrities. You might be asking yourself just what do Sarah 
Bernhardt, Anatole France, Réjane, Granier, Massenet, 
Bartholdi, and the Queen of Madagascar have in common? 
The answer is quite simple: they all love Lefèvre-Utile 
biscuits, of course. Complete and in superb condition. 


Est: $1,700-$2,000. 
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Emil Cardinaux (1877-1936) 


224. Schuster / Teppichhaus. 1916. 


35 V2 x 50 ¥% in./90 x 128 cm 
J. E. Wolfensberger, Zürich 

Cond A. 
Ref: Cardinaux, 46; PAI-LXXX, 50 


In Cardinaux’s colorful, impressionistic design for a 

Swiss rug merchant, a woman demonstrates the pleasure 
of lounging atop rich Oriental carpets. The repeating 
notes of red, green, and yellow form a lovely and lively 
composition with a parrot as the vibrant apex. As is typical 
of Cardinaux, he treats the image as a painting, strongly 
separating text from image. 


Est: $1,400-$1,700. 


225. Schuster / Teppichhaus. 1924. 


35 % x 50 1⁄4 in./91.2 x 127.8 cm 
Wolfsberg, Zürich 

Cond A. 

Ref: Cardinaux, 96; PAI-LXXX, 51 


This Swiss dealer in carpets often used top artists and 


always encouraged them to come up with original ideas. 


A case in point is this quasi-Oriental idyll by Cardinaux, 
with the plush red rug as the featured attraction. Rare! 


Est: $1,400-$1,700. 
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226. Sommer in der Schweiz. 1921. 


35 2 x 50 1⁄4 in./90.3 x 127.6 cm 

Wolfsberg, Zürich 

Cond A-/Slight creases in bottom text area. 

Ref: Cardinaux, 78; Touristikplakate, 9 (var); Paradis, 1 


As part of his series celebrating the seasons of Switzerland, 
Cardinaux created this serene design of hikers pausing 

to take in the view. His use of color is both unusual and 
brilliant, as the white clothing meets the cloud beyond and 
draws our eyes up to the open skies. Though he reveals 
only an intimate portion of landscape, he manages to 
capture the awe and grandeur of the country’s mountainous 
regions. Cardinaux was born in Bern and studied in Munich 
and Paris; his love of climbing mountains brought him back 
to his homeland, where he launched a brilliant career of 
tourism posters. This is the German version. 


Est: $2,500-$3,000. 
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À. M. Cassandre (Adolphe Mouron, 1901-1968) 


227. Triplex. 1931. 


31 Ye x 47 % in./79.2 x 120 cm 

Alliance Graphique, Paris 

Cond A-/Slight tears at paper edge. 

Ref: Crouse/Deco, p. 79; Cassandre/BN, 48; Mouron, pl. 26 (var); Brown & Reinhold, 54; 

Weill, 340; Cassandre/Suntory, 15; Le Coultre, p. 257; Cassandre/Weill, p. 41; Avant Garde, 160; 
Word & Image, p. 80; Encyclopédie/Weill, p. 78; Moderno Frances, p. 157 (var); PAI-LXXV, 272 


The indelible apex of Deco cool has a practical back story: with automobile production on the rise, by the 1920s 
the demand for safety glass was soaring. To meet this demand, Ford Motor Company teamed up with Pilkington, 
an English glass manufacturer, and formed Triplex in 1923. The question for Cassandre: how to advertise safety 
glass without actually showing it in action, amid the violence and destruction that would attend? Here’s the 
answer, with exceptional cleverness: glass becomes something you both look at, and look through, by giving it 
an angle. The driver’s strong, confident fists wrap around the steering wheel while framing the glass-pane; the 
steering wheel reflects the X of Triplex, solidifying the connection between brand and driver. 


Est: $20,000-$25,000. 
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Cassandre (Continued) 


228. Bergson : Maquette. ca. 1930. 


6 4 x 9 3⁄4 in./17 x 24.7 cm 
Signed gouache and ink maquette. Framed. 


Cassandre takes a break from his routine of product and travel advertising to 

create an image of Henri-Louis Bergson, the French philosopher whose concepts about 
experience and intuition had a powerful impact on designers of the time. A question 
mark forms Bergson’s head—a symbol of the ever-inquisitive philosophical mind—while 
the text reads “Clear like Bergson.” Cassandre used his Bifur typeface, released in 1929, 
which has been credited with advancing the modernist and artistic reaches of typography. 
It's also possible that this design was meant to promote the art and literary publication 
Bifur, which ran from 1929-1931. Though there is no record of Bergson contributing 

to the journal, it featured a wealth of famous writers and artists—James Joyce, Ernest 
Hemingway, Franz Kafka, Jean-Paul Sartre, and Laszlo Moholy-Nagy, among others 
—who could be considered as Bergsonian thinkers. 


Est: $4,000-$5,000. 


> Register for online bidding at posterauctions.com 
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229. Fétes de Paris. 1935. 


24 Vo x 38 % in./62.2 x 98.4 cm 

L. Danel, Paris 

Cond B+/Slight stains at edges. 

Ref: Mouron, pl. 52; Brown & Reinhold, pl. 52; PAI-LXXIV, 256 


A surrealistic face and a grouping of Parisian landmarks against an early summer 
sky comprise the poster for the 1935 Paris Fair. During this period, Cassandre 
deviated from his purely geometric lines and experimented with more decorative 
approaches. These posters “were designed to appeal to the eye and, to give 
them their due, they succeeded in doing so perfectly” (Mouron, p. 71). 

This is the smaller format. 


Est: $2,500-$3,000. 
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Marc Chagall (1887-1985) 


230. Metropolitan Opera / Opening September 1966. 


25 3⁄4 x 39 Ya in./65.2 x 100 cm 

Mourlot, Paris 

Cond A. 

Ref: Sorlier, p. 109; Lincoln Center, 14; Theaterplakat, 223; 
PAI-LXI, 202 


This is the second poster Chagall created for the inaugural 
season of the Metropolitan Opera's move to Lincoln Center 
in New York. According to Sorlier, the subject is the opera 
“Carmen;” but the central figure is Rudolf Bing, the Met's 
director and the man who commissioned Chagall to create 
the large paintings framing the entrance to the Opera. 


Est: $2,000-$2,500. 


231. Paris / l'Opéra. 1965. 


39 x 25 in./99 x 63.5 cm 

Imp. Mourlot, Paris 

Cond A/P. 

Ref: Sorlier, p. 97; Weill, p. 358; PAI-LXXX, 301 


Romeo and Juliet fly above the Arc du Triomphe, the Place de 
la Concorde, and the rooftops of a dreamy Paris. It’s a detail 
from Chagall’s wondrous ceiling for the Opéra Garnier, which 
was unveiled the same year as this poster’s creation. Almost 
all of Chagall’s posters are taken from paintings and prints 
that were not originally created as posters, but many of them, 
because of their bold images and bright colors, turn out to 
make fine posters nonetheless. 


Est: $1,200-$1,500. 
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Jules Chéret (1836-1932) 


232. Valentino / Mardi-Gras. 1869. 


36 Ya x 49 Ve in./91.8 x 124.8 cm 

Imp. J. Chéret, Paris 

Cond A-/Unobtrusive folds. 

Ref (all var): Chéret, 424; Broido, 324; Maindron 1896, 264; 
Maindron 1886, p. 83; PAI-XLIX, 201 


The earliest posters of Chéret, from 1868 to 1881, are especially prized by collectors. 
Posters from this period are printed by “Imprimerie J. Chéret;” after merging and becoming 
its artistic director in 1881, the printing credit is given to Imprimerie Chaix. Here, visitors 
to the Valentino may enter for the price of 3 francs for men—and just one franc for 
women. Not a bad investment—one that other gents might want to consider—for this 
corpulent capitano, seeing as that allows him to at least enter this pre-Lenten costumed 
and masked bash with a barely clad cutie on each arm. Seeing as the hedonistic féte 

was a theoretic last chance to let it all hang out before an extended period of fasting and 
behaving, Chéret’s red-blooded approach is most effective. This is likely Chéret's first 
poster—and rare! 


Est: $2,500-$3,000. 


ALPACA 
INE ANGL 


35 Rue Le Peletier Rue ut 
-FABRIQUE Rue $! Denis, 1 


VOIS EN PROVI E pe 
T 


233. Aux Paragons. ca. 1870. 


34 3⁄4 x 48 Va in./88.3 x 122.2 cm 

Imp. J. Chéret, Paris 

Cond B+/Slight tears at folds and edges. 
Ref: Chéret, 1355; Broido, 1009 


This charming design for an umbrella store might not immediately strike you as 
a work by Chéret—and that’s because this is one of his earliest posters, made 
before he developed his typical impressionistic style. But the whimsy of his later 
work is certainly here; the little girl imagines taking flight with her red umbrella, 
and Chéret gives the impression of wind billowing against her clothes to support 
the fantasy. Rare! 


Est: $2,000-$2,500. 


SS | 


234. Tivoli Waux Hall / Bal de Nuit. 1872. 


35 % x 49 2 in./91.2 x 125.7 cm 
Imp. J. Chéret, Paris 
Cond B/Slight tears at folds and edges. 

Ref: Broido, 333; Chéret, 434; Maindron 1896, 270 


One of Chéret's earliest lithographs, this design promotes the spectacles of Tivoli Waux 
Hall, a dance hall with a predominantly young clientele from the nearby trade schools and 
commercial establishments. Chéret designed several posters for the venue between 1872 
and 1885; this one features a seductive woman in Harlequin-style dress with Punchinello 
on her left and a Pierrot on her right. This was truly a “Bal de Nuit:” the excitement started 
at 9:30pm and went on to 5am. Rare! 


Est: $2,500-$3,000. 
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235. Voltaire. 1876. 


35 x 48 % in./88.7 x 123.5 cm 

Imp. J. Chéret, Paris 

Cond A-/Unobtrusive folds; slight stains at edges. 
Ref: Chéret, 946; Broido, 757 


Chéret created a number of designs for children’s clothing and playthings, 

all of which share the same peculiar charm. There is something both nightmarish 
and fantastical about his characters: a grinning clown with elfin ears, a rabbit playing 
drums with a menacing look in his eye, a jolly potbellied man who swoops in with 

a sweet young child. The design announces clothing for men, young people, and 
children at Voltaire, which was located on the square now known as the Place 

de la République. 


Est: $1,700-$2,000. 
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Chéret (Continued) 


236. Folies-Bergère / La Loïe Fuller. 1893. 


34 Ya x 48 1⁄2 in./84.2 x 123.2 cm 

Imp. Chaix, Paris 

Cond B/Restored tears, largely at folds. 

Ref: Chéret, 154; Broido, 125; Maindron 1896, 113; DFP-II, 233; Maitres, 73; 
Reims, 411; Wine Spectator, 13; Loïe Fuller/Current, p. 129; PAI-LXXIX, 294 


The ethereal performer Loïe Fuller commissioned and paid for many lithographic 
posters for her performances, and this one from Chéret lives on in infamy. The editor 
of The Poster wrote in 1899, “With excellent judgment she went to Chéret—Chéret 
the master of gorgeous and fantastic color—to herald her earlier performances 

in that metropolis to the gaiety of which his posters have added so materially... In his 
long career as an affichiste, Chéret has produced nothing more successful than his 
series of designs for Loïe Fuller” (Loïe Fuller/Current, p. 129). 


Est: $3,000-$4,000. 
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237. Folies Bergère / Fleur de Lotus. 1893. 


34 3⁄4 x 49 Va in./88.2 x 124.8 cm 

Imp. Chaix, Paris 

Cond B/Slight stains at folds. 

Ref: Chéret, 143; Broido, 126; Maindron 1896, 114; Abdy, p. 356; Reims, 366; 
Dance Posters, 27; Wine Spectator, 7; PAI-LXXIX, 291 


The Folies-Bergére commissioned over 60 posters from Chéret during his prolific career. 
Here, six diaphanously-clad ballerinas leap across the page, promoting Armand Silvestre’s 
ballet-pantomime, “Fleur de Lotus.” Reviews from the premier claim that it is a Loie Fuller- 
like performance populated with clowns and delicate dancers. There is also mention of 

a “wondrous machine” which rains diamonds down upon the audience “like tears” from 
electric lamps (L'Ermitage 1893). 


Est: $2,500-$3,000. 
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238. Redoute des Etudiants. 1894. 


34 % x 48 % in./88 x 124 cm 

Imp. Chaix, Paris 

Cond A-/Unobtrusive folds. 

Ref: Broido, 291; Maindron 1896, 247; Maitres, 85; 
DFP-II, 245; PAI-XLVI, 283 


This is one of Chéret’s most ebullient and animated 
scenes, full of verve and gusto. A classic Chérette leads 
her twirling comrades to a student ball that was surely 
as effervescent as this design. This poster has become 
increasingly difficult to find—rare! 


Est: $7,000-$9,000. 


DT 504-1805 \ 
Jhercredi 16 janvier W 


Redoutes Etudiants 


CLOSERIE ves LILAS (SALLE BULLIER) 
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239. Montagnes Russes / Danseuses 
Espagnoles. 1889. 


33 Ye x 48 in./85.2 x 122 cm 

Imp. Chaix, Paris 

Cond B-/Restored tears at fold. 

Ref: Broido, 344; Maindron 1896, 277; DFP-ll, 182; 
PAI-XXXVII, 220 


Montagnes Russes, a cabaret on Boulevard des 
Capucines, announces a program of Spanish dancers. 
Chéret provides the viewer with an exotic teaser, showing 
us only one member of the troupe as she struts her stuff 
in a yellow dress and red mantilla. 


Est: $1,400-$1,700. 


p Download our mobile bidding app at posterauctions.com 
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240. Paris Courses. 1890. 


34 x 49 54 in./86.5 x 126 cm 

Imp. Chaix, Paris 

Cond B+/Slight tears at edges. 

Ref (all var but PAI): Chéret, 657; Broido, 520; 
Maindron 1896, 421; DFP-II, 191; Maitres, 61; 
PAI-XXVII, 344 


Chéret created a vibrant scene with a Chérette in an 
extravagant dress riding side saddle to announce a racing 
event at the Hippodrome. Unfortunately, Sagot informs us 
that this particular poster was never displayed because 
the race it advertises at the Hippodrome was canceled. 
This poster is hand-signed and includes a Sagot stamp. 


Est: $2,500-$3,000. 
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Chéret (Continued) 


241. Alcazar d’Hiver / Maquettes Animées. 1890. 


34 3⁄4 x 49 Y% in./88.2 x 125.2 cm 

Imp. Chaix, Paris 

Cond B+/Slight tears at horizontal fold. 

Ref: Chéret, 214; Broido, 171; Maindron, 151; 

Reims, 424; PAI-LXXX, 305 

The painter Georges-Bertrand traveled around France 
with his Animated Models show, in which various small 
sculptural creations moved in time to a phonographic 
recording of music. 


Est: $1,200-$1,500. 
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242. Olympia / Anciennes Montagnes Russes. 1892. 


34 4 x 48 V2 in./87 x 123.2 cm 

Imp. Chaix, Paris 

Cond B+/Slight stains at edges. 

Ref: Chéret, 454; Broido, 345; Maindron 1896, 278; 
Gold, 146; Maitres, 133; DFP-II, 225; Folies Bergère, 28; 
Masters 1900, p. 12; PAI-LXXX, 313 


As the oldest surviving music hall in Paris, the Olympia 
was originally opened in 1889 under the name 
“Montagnes Russes.” While this was also the French word 
for roller coaster, there is no evidence of there ever being 
an actual ride in the particularly narrow building. This is 
the poster from the establishment's reopening in 1893, 
when it was renamed Olympia, a name which stays with it 
even today. This is the larger format. 


Est: $2,500-$3,000. 
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243. Eldorado. 1894. 


33 V4 x 47 Ya in./84.3 x 121.4 cm 

Imp. Chaix, Paris 

Cond B/Slight tears at edges. 

Ref: Chéret, 270; Broido, 216; Maindron 1896, 189; 
DFP-II, 244; Reims, 340; PAI-LXXX, 312 


One of the most famous music halls in Paris, the Eldorado 
hosted some of the greatest performers of the day. Here, 
Chéret does not advertise a specific act, but rather the 
venue in general, claiming that every night is a wild, not- 
to-be-missed event at the Eldorado. This is the larger 
format version of the poster. 


Est: $1,700-$2,000. 


244. Trois Jolies : Painting. 


24 78 x 15 % in./63.2 x 39 cm 
Signed oil painting. Framed. 


Chéret renders three smiling ladies in washes of 
impressionistic oil paint. With wind rustling in their 
hair and flowers adorning their outfits, they're a 
charming rosy trio. It’s always fascinating to see 
Chéret apply his creative vision to paintings, which 
add another level of skill and interest to his already 
prodigious amount of work. 


Est: $14,000-$17,000. 


245. Femme Assise : Drawing. 


7 % x 12 in./19.3 x 30.5 cm 

Signed crayon drawing. Framed. 

Ref: PAI-LXXX, 319 

Chéret captures his model dressed for a night on the 
town and coyly twisting to face the viewer. It’s a lovely 
moment with both soft and detailed qualities—notice 
the folds in her leg-of-mutton sleeves. 


Est: $2,000-$2,500. 
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Chéret (Continued) 


246. Bigarreau. 1895. 


35 Ya x 96 1⁄2 in./89.2 x 245.2 cm 

Imp. Chaix, Paris 

Cond A. 

Ref: Chéret, 1107; Broido, 875; DFP-II, 254; Reims, 276; 
PAI-XXXVIII, 266 


A young taster is sampling a finished product as the 
lass on the ladder picks this year’s vintage of grapes to 
be transformed into Bigarreau liqueur. It’s a somewhat 
offbeat, but most appealing two-sheet poster by Chéret. 


Est: $2,000-$2,500. 


247. Pastilles Poncelet. 1896. 


33 % x 47 Ya in./85.5 x 121.3 cm 

Imp. Chaix, Paris 

Cond B+/Slight tears at edges. 

Ref: Chéret, 1188; Broido, 908; DFP-II, 260; 
Schardt, p. 69; PAI-LXXV, 285 


The girl in the red dress and hat is doing her best to 

fend off the elements in this poster for cough tablets. It’s 
highly unusual to see a Chéret girl in anything but the 
most exuberant spirits, but here he makes her look a little 
wistful to convey her soon-to-be cured ailment. This is the 
larger format. 


Est: $1,700-$2,000. 
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248. Les Affiches Illustrées. ca. 1896. 


20 % x 12 in./51.8 x 31.7 cm 
Cond A-/Slight stains at edges. 
Ref: PAI-LXXX, 317 


Ernest Maindron’s Les Affiches Illustrées was a seminal 
ithographic volume published from 1886-1896 by 
mprimerie Chaix; it featured original lithographic prints 
by top artists of the time, including Mucha, Toulouse- 
Lautrec, Steinlen, and of course, Jules Chéret. Here, 
Chéret revisits his 1896 cover with a print version that 
nravels the entire affichomanie scene. 


Est: $1,400-$1,700. 


249. Benzo-Moteur. 1900. 


34 V2 x 49 in./87.5 x 124.6 cm 

Imp. Chaix, Paris 

Cond A. 

Ref: Chéret, 1369; Broido, 1031; DFP-II, 201; Affiches 
Automobiles, p. 14; Abdy, p. 52; Gold, 22; PAI-LXXIX, 90 


“In 1900 cars were still pretty much a hobby for the 
venturesome. That meant mostly men, but Chéret shows 
one daring young woman at the wheel in the foreground 
and another in the smaller background image. The poster 
is for one of the first European brands of gasoline, sold 
at the time in canisters at general and hardware stores” 
(Gold, 17). 


Est: $2,500-$3,000. 
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250. Casino Municipal de Nice. 1921. 


30 x 45 % in./76.2 x 116.3 cm 
Imp. Chaix, Paris 

Cond B+/Unobtrusive folds. 
Ref: Broido, 1069; PAI-VIII, 69 


This is the last poster produced by Chéret—and one of 
the rarest today! This stock poster for the Nice Municipal 
Casino shows a joyous duo of musicians beckoning us to 
join them in their revelry. It is fitting that Chéret’s poster 
career ended with this work for Nice: it was here that he 
retired, where the Musée Jules Chéret opened in 1928, 
and where he died on September 23, 1932. 


Est: $1,400-$1,700. 


251. Project pour Palais des Rois de Sardaigne : 
Maquette. ca. 1905. 


25 3% x 19 in./64.5 x 48.3 cm 

Signed pastel maquette. Framed. 

Ref (all var but PAl): Chéret, p. 91; 

Jean Forneris, frontispiece; PAI-LXXXI, 252 


In 1908, Chéret graced the halls of the Palais des Rois de 
Sardaigne with six large-scale paintings dedicated to Nice's 
Carnival and concurrent Batailles de fleurs. Here, we see his 
preparatory work for one of the panels which wraps around 
the entryway to the gallery; in the center, Chéret has included 
a design of the doorway. In vibrant colors, he depicts a joyous 
picnic scene with musicians and frolicking guests. In 1999, 
the panels were thoroughly cleaned to recover their original 
vibrant colors, and they remain on view to this day. 


Est: $15,000-$20,000. 
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Francisco de Cidón Navarro (1871-1943) 


252. Antigua Casa Soteras Novedades. 1902. 


29 Ya x 41 ¥% in./74.3 x 105 cm 
Affiches Barral, Barcelona 

Cond B/Several tears, largely at folds. 
Ref: Cataluña, 100; PAI-LXXXI, 19 


De Cidón slyly composes the scene by calling direct 
attention to the two fashionable passersby—Sefiora 
Esteva y Portabella—with the text at right, which 
promotes new wares from Barcelona’s Old House of 
Sundries. It’s a fine example of de Cidôn's creative 
abilities: a split-second moment distilled down to its 
essence, allowing us to admire the women’s long dresses 
and oversized hats while the wash of negative space 
leaves plenty of breathing room for the text. 


Est: $1,500-$2,000. 


Colbe 


253. Bowie : Drawing. 1983. 


19 %x 25 A in./49.5 x 64 cm 
Signed gouache maquette. Framed. 
Ref: PAI-LXXXI, 259 


David Bowie, ever the shape-shifting ingenue, is captured 
here between two of his distinct eras: the Major Tom/ 
Pierrot character associated with his 1980 album, 
“Scary Monsters,” looks toward the next phase with the 
typography featured on his 1983 album, “Let's Dance.” 
The portrait of Bowie bears an incredible resemblance to 
Edward Bell's collaged artwork for the 1980 album, but 
the signature is not Bell’s; nor do we have evidence of a 
finalized poster made from this drawing, though it could 
have been a preliminary design for one of the “Serious 
Moonlight” promotions. It’s a drawing as attractive and 
mysterious as the legendary artist—and an incredibly 
unique work to remember him by. 


Est: $1,700-$2,000. 


#1. CHACHOIN Imp. 1928 
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Paul Colin (1892-1986) 


254. La Nuit du Theatre / Luna Park. 1928. 


46 Y4 x 62 Vo in./117.5 x 158.8 cm 

Imp. H. Chachoin, Paris 

Cond B/Tears and stains at folds. 

Ref: Colin, 32; Colin Affichiste, p. 92; 
Colin/Spectacles, p. 111; PAI-LXXXI, 260 


“Luna Park was an amusement park at the Porte Maillot, 
near the Place de l'Etoile. Its director was Leon Volterra, 
who was the most important influence on the Parisian 
entertainment business for 30 years, as head of the 
Olympia, the Lido, the Théatre de Paris, the Marigny, 

and other establishments. It was at Luna Park, on June 
29, 1928, that a night of festivities was planned to raise 
money for a charity for needy, retired actors. Colin, as he 
was to do for so many groups and on so many occasions 
in the future, donated his talents to this worthy cause and 
in the process created a most delightful poster and— 
since it looks like it's going to be a fun evening and we'd 
want to go there for sure—a most effective poster as 
well” (Colin, p. 8). 


Est: $3,500-$4,000. 


Edouard Collin (1906-1983) 


255. French Line / “Liberté.” 1950. 


23 3⁄4 x 38 % in./60.3 x 97.7 cm 
Editions “Transatlantique” 

Cond A. 

Ref: PAI-LXXIII, 263 


The SS Liberté was the sister ship to the famous German 
SS Bremen. Originally christened the SS Europa, it took 
the name Liberté in 1950 when it was purchased by 
French Line. It is perhaps most famous for being the main 
vessel in the Jane Russell film “The French Line.” Collin 
gives it a post-Deco treatment, emphasizing its stature 
and might against the light blue sky. 


Est: $1,200-$1,500. 
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Gordon Craig (1872-1966) 


256. The Dome. 1898. 


19 % x 29 % in./50.2 x 74.5 cm 
Cond A-/Slight stains. 
Ref: Beggarstaff, fig. 47; DFP-1, 27; PAI-LXXXI, 264 


An artist-actor and member of the Beggarstaff circle in London, Craig was bowled over by the 
alents of his friends. “Renting a room over a pork butcher’s shop while on tour in Chatham 
during the spring of 1896, he worked alone on some posters ‘a la Beggarstaff.’ Craig was 
honest enough to admit that the work he produced in the second half of the 1890s was ‘utter 
imitation’” (Beggarstaff, p. 65). Reviewing this image, The Poster magazine of November 1899 
gives the artist much more credit, describing it as “the remarkable little poster by the clever 
son of a clever mother... The design is conceived in the Beggarstaff vein of extreme simplicity, 
hough not altogether Beggarstaffian in treatment.” It goes on to help explain why this image is 
so rare today: “We understand that only a thousand of these posters were printed, so that it is 
ikely to quickly become scarce” (p. 136). The figure depicted is famously brooding actor Henry 
rving in a peaked hat, flowing cape, and olive scarf wrapped theatrically around his neck. 


Est: $1,400-$1,700. 


Jean-Gabriel Domergue (1889-1962) 


257. LHiver à Monte-Carlo. 1937. 


20 % x 39 % in./62 x 99.7 cm 

Imp. Lucien Serre, Paris 

Cond B+/Restored tears in bottom text panel. 

Ref (all var but PAI): Deco Affiches, p. 103; Affiches Azur, 211; PAI-LXXXI, 269 


The Gatsby is strong in Domergue’s life and work. As a resident of Monte-Carlo, swanning about 

with the glitterati was both his artistic subject and his life’s object. It was a rather ideal business 

model: illustrate the world’s most beautiful women on the Riviera, design fashion accessories for 

them, and organize elegant balls in which to show them all off. He became a local celebrity in the 
process. This is one of Domergue’s finest designs—a perfect balance of colors and forms as the 

flashbulb-Hollywood couple is caught by the paparazzi. This is the smaller format. 


Est: $4,000-$5,000. 


T. Drivin 


258. L’Huile de Foie de Morue. ca. 1900. 


40 x 58 % in./101.6 x 149 cm 
Imp. Mulcey, Saint-Etienne 
Cond A-/Slight tears at folds. 
Ref: Santé, 318; PAI-LXXXI, 274 


No cod liver oil is fresher than this! The oil boasts high levels of omega-3 fatty acids, and it 
was often used as a nutritional supplement for growing children. The little ones here don't 
seem deterred by the fishy taste—in fact, they’re all too game to drink it up, straight from 

the fish’s body. Though slightly off-putting, it’s a wholeheartedly clever design by an otherwise 
unknown artist, and this poster features especially vivid colors! 


Est: $1,700-$2,000. 
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Georges Fay (1871-1916) 


259. Le “Quartier” Cabaret-Salon. 1897. 


31 Ye x 46 Ve in./79.7 x 117.2 cm 
mp. P. Vercasson, Paris 
Cond B+/Slight tears at folds and edges. 

Ref: DFP-II, 337; Schardt, p. 103; PAI-LXXX, 336 


Whether it’s 1897 in Paris, 1967 in San Francisco, or 2020 
in Brooklyn, the counterculture scene resonates in this 
indelible image: a Bohemian poet, orating in wild hair and 
angled beard, to a gaggle of female admirers in a dimly lit 
night café—this one was just a block from the Jardins du 
Luxembourg and two blocks from the Sorbonne. It’s the first 
known poster of the little-known Georges Fay, and was good 
enough to get him noticed by Jules Chéret, who solicited two 
pieces from him for inclusion in Les Maîtres de l'Affiche. 


Est: $1,400-$1,700. 
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Ernst Dryden (Ernst Deutsch, 1883-1938) 


260. Riva. ca. 1920. 


37 Va x 25 in./94.8 x 63.5 cm 
Fabrik, Wien 
Cond B/Slight tears at folds and edges. 


For Vienna’s Riva beauty products, Dryden gives us a 
sensuous, gossamer scene of a reclining lady inhaling the 
sweet nectar of a rose. The manufacturer of perfumes, 
cosmetics, and creams has left little information behind 
aside from this lovely design. Rare! 


Est: $2,000-$2,500. 


Q 


Rudolf Eberle 


261. Maria Theresia-Diele. ca. 1925. 


33 3⁄4 x 37 in./85.7 x 94 cm 
Kunst im Druck, München 
Cond A. Framed. 

Ref: PAI-XXXII, 303 


Apart from his name, nothing is known about the designer 
of this sophisticatedly detached poster for Munich’s Maria 
Theresia Hall. He captures the fashionable ennui of the 
smart set with porcelain finesse. The cabaret advertises 
itself as “the good café” during the afternoons, and at 
night: dance. Little more needs to be said, as the Jazz era 
coolness of these evening affairs is made visually evident: 
flapper fashion, discreet libations, lively music, and a 
partner on the dance floor—what more could you ask for? 


Est: $3,000-$3,500. 


Edward M. Eggleston (1887-1941) 


262. Pennsylvania Railroad / Atlantic City. ca. 1935. 


24 % x 39 3⁄4 in./63 x 101.2 cm 
0. Co., Clifton, New Jersey 
Cond A. Framed. 

Ref: PAI-LXXXI, 275 


Now that’s a bathing suit! This fresh windswept beach- 
blonde is a knockout introduction to Atlantic City right 
around the city’s heyday as the Boardwalk Empire in the 
"30s. There’s nary a Pennsylvania Railroad in sight, but 
there’s no doubt this ad was a head-turner—and 
remains so today. 


Est: $5,000-$6,000. 


lil 


Ludwig Lutz Ehrenberger (1878-1950) 


263. Aufgalopp. ca. 1937. 


46 Ve x 67 in./118.2 x 170.3 cm 
Herm. Sonntag, München 

Cond B+/Slight tears along folds. 
Ref: PAI-LXXXI, 276 


Undoubtedly, we’ve got a party—champagne corks pop, 
confetti explodes, and a horse-riding performer flies high 
above it all—but this is actually a sanitized version of the 
annual Carnival horse racing party in Munich. Christian 
Weber, city council chairman and Nazi conspirator, 
created the Brown Ribbon (a popular horse race in Reim) 
and the Munich-Reim racing club, as well as this event 
at Munich's largest vaudeville hall. Journalist Edward 
Pope attended and wrote, “Picture... the cellar of the 
Metropolitan [Opera House in New York] as a maze o 
beer halls, chambres-séparées and necking laboratories, 
where beer, champagne, kisses, hot dogs, re- and pro- 
creation mingle in gay abandon... Add a buxom contralto 
rom the Munich State Opera, a nude ballet of clumsy 
ormer milkmaids and shopgirls (unshaven), a Turkish 
striptease artiste that Christian himself salvaged specially 
or the occasion from Paris... Reim stable fans, local Nazi 
brass hats, reckless Munich students, and all kinds of 
women from Christian’s mistresses to blond Hitler Girl 
Leaders...” Truly, there is more than meets the eye at this 
ambunctious affair. 


Est: $1,200-$1,500. 
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Eric 
264. Philips / Blue Hand. 1961. 


62 % x 45 % in./159 x 116.2 cm 

Elvinger, Paris 

Cond A. 

A glowing blue hand emerges out of the darkness to 

lip a switch on a Philips transistor radio, while other 
models sit patiently in the background, waiting to burst 
out with music. The mystery, the saturated colors, and 
he bold forms of the radios make this a stunning design 
by Eric, who created several posters for Philips and other 
echnology companies. Sadly, no other information exists 
on the artist. Rare! 


Est: $2,500-$3,000. 
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Candido Aragonese de Faria (1849-1911) 


265. Alexandre. ca. 1900. 


25 ¥% x 64 in./64.5 x 162.4 cm 

Imp. Formstecher, Paris 

Cond A-/Horizontal fold. 

Ref: PAI-LXXXI, 282 

Alexandre, the bird charmer, is awash in shimmering gold and 

Art Nouveau floral decadence. He specialized in mimicking the 
songs of birds, but aside from this luscious design, little else is 
known of him. This is a two-sheet poster. 


Est: $1,400-$1,700. 
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266. Wilhelmine. 


24 Y2 x 34 Vo in./62.2 x 87.5 cm 
Imp. E. Delanchy, Paris 

Cond A-/Unobtrusive folds. 

Ref: PAI-LXXXI, 280 


De Faria has certainly left us few clues to solve 

his poster mystery, so we'll have to take a gamble. 
This “queen of virtuosos” is likely Friederike Sophie 
Wilhelmine, Princess of Prussia. Born in Berlin in 
1709, she suffered an abusive childhood but found 
solace in music; she became an accomplished 
lutenist and composer, as evidenced here. But what, 
exactly, was de Faria advertising? Perhaps a theatre 
production or performance of her works? The case is 
still open, so let us know if you have any insight. 


Est: $1,400-$1,700. 
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Fernand Fernel (1872-1934) 


267. Belle Jardiniére. 


49 Vo x 38 1⁄4 in./125.8 x 97.2 cm 
Imp. Devambez, Paris 

Cond A. 

Ref: PAI-XXXV, 312 


Fernel takes the snazzy fashion sense he typically 
used to help promote the techno-toys of his day— 
bikes and automobiles—and applies them to this 
Parisian department store. And though there's no 
evidence on display that the mother of this brood 
is a “Pretty Gardener,” this from-behind view 
marvelously conveys the all-inclusive family fare 
available to the everyday consumer from the Belle 
Jardiniére department store. 


Est: $1,200-$1,500. 


WSURNAL 
LiTT. ILLU 


` | wsus Ko 


Parisit 


2 
WILHELM 
HOFFMANN 


DRESDEN 


270 


Georges de Feure (1868-1943) 


268. Le Diablotin. 1894. 


24 x 31 1⁄4 in./61 x 79.3 cm 

J. Weiner, Paris 

Cond A. 

Ref: de Feure, p. 27; DFP-II, 345; PAI-LXXXI, 285 


This was de Feure’s very first poster in a remarkable 
career that led to internationally famous designs for the 
Salon des Cent and more. To advertise the Brussels- 
based, illustrated literary journal Le Diablotin (The Imp), 
a delightful woman in Belle Epoque finery dances away 
from a thoughtful little devil. 


Est: $1,200-$1,500. 
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IMEN )BOURGERIE cC Paris 


269. Paris-Almanach. 1894. 


23 % x 31 Ve in./60.2 x 79 cm 

Imp. Bougerie, Paris 

Cond A. Framed. 

Ref: DFP-II, 342; Maindron 1896, p. 64; Abdy, p. 155; 
Timeless Images, p. 40; de Feure, p. 72; Gold, p. 79; 
Reims, 618; Posters of Paris, p. 50; 

Weill/Art Nouveau, p. 118; PAI-LXXX, 337 


Paris-Almanach is one of de Feure's most collectable 


tous les LIBRAIRES = 


posters. Look carefully at the 
tones on our Parisian tourist’s 
against the textured fox-fur fri 


ine gradations of skin 
face, or “brush your hands” 
nge of her cloak. Her vibrancy, 


and her look of sagaciousness, is in direct contrast to the 
grayscale, cold, and aloof crowd behind her. One gentleman 
looks over, stunned by her shine. She is enlightened, 
because she has read “Paris-Almanach,” a tourist guide to 
the City of Light, just as the city was being illuminated. 


Est: $2,000-$2,500. 
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Otto Fischer (1870-1947) 
270. Wilhelm Hoffmann / Dresden. 1896. 


24 x 36 % in./61.2 x 93.3 cm 

Wilhelm Hoffman, Dresden 

Cond B/Slight tears at folds and edges. 

Ref: Maitres, 127; DFP-IIl, 908; Wember, 309; 
Timeless Images, 70; PAI-LXXXI, 286 


The printer advertises his shop as “an art institute 

for modern posters,” and the designer gives him the 
image to go with it—that of an artisan lithographer, 
pipe and all, submitting a proof to the critical eye of a 
female customer. It’s obviously a high-class printing 
establishment. Fischer was born in Leipzig and worked 
as a painter, decorator, and lithographer; he earned an 
honorary title of professor at the Dresden Academy. 


Est: $1,400-$1,700. 
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Charles Gesmar (1900-1928) 


271. Maurice Chevalier. 1917. 


46 2 x 63 1⁄4 in./118.2 x 160.6 cm 
mp. Réunies, Lyon 

Cond A-/Unobtrusive folds. 

Ref: Gesmar, p. 65; PAI-LXVI, 273 


Chevalier is 29 years old in this design, but Gesmar shows him with the blush of 

youth, which is perhaps more appropriate for the artist—he designed this at the 

ender age of 17. Or perhaps Chevalier is blushing because this poster is for his 

inaugural revue at the Casino de Paris in December of 1917, where he performed 
with his partner at the time, Mistinguett (Gesmar made her a separate poster for 

he event; see PAI-LXVII, 104). 


Est: $2,000-$2,500. 


272. Mistinguett. 1925. 


46 Ye x 63 in./117 x 160 cm 

mp. H. Chachoin, Paris 

Cond B/Slight tears and stains at folds. 

Ref: Delhaye, p. 47; Gesmar, p. 117; PAI-LXXXI, 292 


This wry image of Mistinguett plays on her legendary performance style involving 
uxurious flirtation with the viewer. It’s also a testament to the seamless collaboration 
between the showgirl and her costume-designer artist, the young prodigy Charles 
Gesmar, who designed thousands of costumes and 55 posters for her. Note the 
identical hue of coral upon wrist-bauble, nails, and lips; the lapis lazuli upon her finger, 
and in her eye shadow; the emerald upon her ring finger, and in her eyes; the black 
pearls and Mistinguett's mascara. Peek-a-boo, the colors say: | see you. 


Est: $1,200-$1,500. 


273. Bal des Petits Lits Blancs à L'Opéra. 1928. 


45 % x 60 Ye in./116 x 152.7 cm 
Imp. Frangaises Réunies, Paris 
Cond B+/Restored tears at edges. 
Ref: PAI-LXXXI, 296 


In one of Gesmar’s most dazzling—and elusive—designs, this beauty dressed 
seemingly in nothing but beads invites us most tantalizingly to a charity ball at the 
Opera sponsored by the newspaper L’/ntransigent. As is hinted at by the snoozing 
tikes below, this famous annual event benefitted a children’s hospital. This is the 
larger format—and rare! 


Est: $3,000-$4,000. 


Milton Glaser (1929-2020) 


274. Dylan. 1966. 


22 Ve x 33 in./56.2 x 83.6 cm 

Cond A/Usual folds. 

Ref: Glaser, p. 51; Glaser Posters, p. 83; Müller-Brockmann, 124; Hutchinson, 206; 
Johnson, 148; Modern Poster, 237; American Posters, 78; Images of an Era, 39; 
Encyclopédie/Weill, p. 254; Modern American Poster, 148; Glaser/Manifesti, p. 15; 
Push Pin, 20; PAI-LXVII, 313 


Originally included in Bob Dylan's Greatest Hits-Volume 1 album on vinyl, this image 
of the singer is possibly Glaser’s most iconic design. When speaking of it, the artist 
mentions being influenced by Duchamp and Islamic paintings, resulting in “a style 
some now consider peculiarly American” (Glaser, p. 50). 


Est: $1,000-$1,200. 
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275. Mahalia Jackson. 1967. 
24 ¥% x 37 % in./62 x 96 cm 


Security Printing Co., N 


ew York City 


Cond B+/Slight tear at top edge. 
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Est: $2,500-$3,000. 
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against the bright orange and red background creates 
a mesmerizing optical treat. Warwick was backed by a 
276. WCBS/FM / All Together Now. 1974. 24-piece orchestra led by composer Burt Bacharach; 
33 74 x 24 Vs in./86 x 61.5 cm Anthony and the Imperials opened. The venue was 
Cond A. packed to nearly full capacity, and Warwick crooned 
Ref: Glaser, 124; Glaser Posters, p. 132 her way to stardom. 


For New York's WCBS-FM radio station, Glaser Est: $1,200-$1,500. 
brought together a host of characters that represent 
he variety of music played on WCBS, as well as its 
broad range of listeners. Glaser humorously wrote, 
“It is not entirely successful, but | like parts of it. The 
ype is Neo-Futura, my stencil variation of the classic 30 x 40 % in./76.2 x 102.7 cm 
Bauhaus Future type face. | was surprised that the Brown & Bigelow, St, Paul, MN 
ype reads as well as it does, in spite of the visual Cond A. 

interruption in the letterforms” (Glaser, p. 127). Glaser, 
in his recent, revealing book of all his posters, further 
comments: “[This is] one of my earliest attempts to 
represent the idea of diversity. For a corporate entity, 
it’s a subject that doesn’t seem to go away” (Glaser 
Posters, p. 132). 


Est: $800-$1,000. 


Glaser (Continuec) 


Maaron Glemby (1907-1997) 
278. Northern Pacific / Indian Country. ca. 1935. 


Glemby was a true outdoors-woman: she studied art in 
Montana, traveled to Peru and Chile to paint portraits 
of the locals, spent time with Native Americans out 
West—even becoming an honorary princess of the 
Blackfoot Indian Tribe and learning nine different 
Indian dialects—enjoyed hunting and fishing, and 
was known as one of the sharpest female rifle shots 
in the world. Her portraits of Native Americans were 
exhibited at the American Museum of National History, 
24 74 x 38 % in./63 x 97.5 cm at which point Northern Pacific asked her to create 
Security Printing Co., New York City posters for the line. Here, she depicts important 

Cond A. members and chiefs of various tribes, including the 
Lakota, the Flatheads, and the Oglala Sioux—all of 
which may have at one point been found along the 
“Main Street of the Northwest.” 


Est: $1,000-$1,200. 


277. Dionne Warwick. 1966. 


Ref: Glaser Posters, p. 61 


For Dionne Warwick’s debut performance at Lincoln 
Center’s Philharmonic Hall, Glaser imagined the 
performer on stage with spotlights illuminating her 
and casting shadows. The deep black of her shadows 


H. Goodwin 


279. Greyhound / Washington, D.C. 


28 x 38 Ysin./71 x 97.5 cm 
Cond A. 


Why not hitch a ride to the White House? Greyhound 
advertises its services to the United States capital 
with this picturesque view of its most iconic landmark. 


Est: $800-$1,000. 


Mary Golay (1869-1944) 


280. Chanson Antique. 


16 % x 39 Ye in./41.2 x 99.3 cm 
Cond A-/Slight tears at edges. 
Ref: PAI-LXXX, 357 


Golay was an enigmatic female artist who was utterly 
devoted to the precepts of Art Nouveau and all the 
splendid excesses which that entails. Here, she tenderly 
guides us into the heart of some idyllically Byzantine 
wonderland—a world filled with classical intoxications, 
where the dulcet notes of a deftly plucked harp and fleshy 
hibiscus transport us to an environment ripe with sensual 
indulgence. “Ancient Song,” as the design was named, is 
the Number 1 panel in Series #235 published by Clément, 
Tournier & Company of Geneva. 


Est: $1,200-$1,500. 


281. Poppy Perfection. 


16 % x 39 4 in./41.2 x 99.7 cm 
Cond A-/Slight tears at edges. 
Ref: PAI-LXXX, 358 


When last we saw this captivating design, it was as a part 
of a decorative panel series known as “Les Demoiselles” 
see PAI-XXVII, 410) in which four beauties appear to 
have lost themselves in the sensual nature that surrounds 
hem. In this panel, our poppy ensconced Byzantine 
maiden retains all of the raven-haired charm of the dusky 


Est: $1,200-$1,500. 


Oskar Graf (1873-1958) 


282. Landliches Tanz-Fest. 1911. 


46 Va x 34 % in./117.3 x 88.3 cm 

Vereinigte Druckereien und Kunstanstalten, München 
Cond B/Slight tears, largely at edges. 

Ref: PAI-LXVII, 320 


This vibrant Arts & Crafts design was used over multiple 
years to announce an annual dance festival held in 
Munich’s Schwabinger Brewery. The venue was home to 
many bohemian artists’ balls and bacchanalian Carnival 
soirées. The event advertised here was organized by the 
Association for German Cultural Relations Abroad. 


Est: $1,400-$1,700. 
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Affiches artistiques LEMERCIER. 


Eugène Grasset (1841-1917) 


283. Exposiciôn Internacional de Madrid. 1893. 


42 54 x 58 % in./108.4 x 149.6 cm 

Imp. Lemercier, Paris 

Cond B/Slight tears and stains at folds and edges. 

Ref (all var but PAI): DFP-Il, 407; Berthon & Grasset, p. 
32; Hiatt, p. 51; Reims, 673; Chaumont/Exposons, p. 23; 
España, 722; PAI-LXXXI, 27 


This exceptionally rare Grasset is an extravaganza of 
multiculturalism: a Russian-language poster, printed in 
France from the design of a French artist, to promote 
a Spanish event: the 1893 International Exposition in 
Madrid. It’s additionally remarkable for its medley of 
patterns and textures: crinkly sky, wavy hair, triangle 
cloak, square-patterned dress, laurel leaves, and wavy 
rivulets of water echoing the pattern in the stone. 

The structure in the background is likely the 

Palacio Real de Madrid. 


Est: $2,500-$3,000. 
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S* des Imp’** LEMERCIER, 57, Rue de Seine, Paris. 


284. LEstampe et L’Affiche. 1895. 


16 % x 23 Ye in./43 x 59 cm 
Cond A-/Slight stains. 
Ref: PAI-LXXXI, 300 


In this marvelously rare, tongue-in-cheek design, 
Grasset demonstrates how the poster is literally 
shooing aside the print as the preferred artistic 
medium—the poster triumphs! This rare single 
color proof is a must-have for the poster collector. 


Est: $1,200-$1,500. 
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H. Gray (Henri Boulanger, 1858-1924) 


285. Casino Marie-Christine. ca. 1895. 


39 Y% x 55 in./100.5 x 139.7 cm 
Affiches Camis, Paris 
Cond B/Slight creases, largely near edges. 


Gray appears to have indulged in a moment of pure 
fantasy when he dressed this lady in what appears to 

be a negligée. Only two decades before, female beach- 
goers were expected to wear full-length wool gowns that 
covered them from wrist to ankle. In the late 19th century, 
French swimsuits still came to the knee, and changing 
clothes was commonly done in the privacy of a bathing 
machine. So this provocative lady would appear to be a 
historical outlier-—but she certainly would have turned 
heads and caught the attention of passersby. The Casino 
Marie-Christine, named after the princess of the two 
Sicilies (1806-1878), was built in 1882 in Le Havre; it 
was replaced by a luxury building in 1960. 


Est: $1,400-$1,700. 


Groulier 


286. Concours de Chiens. 1907. 


42 2x 30  in./108 x 76.5 cm 
Imp. A. Roux, Lyon 

Cond A-/Slight tears at edges. 
Ref: PAI-LXXXI, 305 


This robber doesn’t stand a chance against these finely trained dogs! 


In fact, the heist was most likely staged as one of the challenges 
included in this competition for police dogs. A writer by the name of 
Veranet reviewed one such event in 1908, writing, “So think! There 
were French, German, Swiss, Belgian, Dutch dogs there, and they 
did not seek a moment to devour each other! What a lesson for 
men!” The dogs did share a common shortcoming, however: none 
could resist a slice of “forbidden” cake, which was meant to test 
their obedience against temptation. Veranet continues, “But, was 

it not enough that dogs behave like men, what am | saying! Much 
better than men? Why demand that they also behave like heroes?” 
We agree that the dogs should have their cake and eat it too. 


Est: $1,400-$1,700. 


Jules-Alexandre Grün (1868-1938) 


287. Folies-Bergère / Napoli. 1901. 


34 % x 49 A in./88.3 x 125.2 cm 

Imp. Chaix, Paris 

Cond B/Slight tears at folds and edges. 

Ref: DFP-Il, 438; Grün, p. 67 (var); PAI-XLVI, 348 


“At the beginning of 1901, on January 29 to be more specific, the 
Folies-Bergère presented a ballet pantomime using the standard 
type of show in four scenes, baptized ‘Napoli.’ As usual, the dullness 
of the plot was surpassed only by its unlikelihood—in this instance 
an aristocrat being seduced by a Neapolitan singer (who, as may 
be seen on the poster, was a transvestite). The couple, against a 
saraband background is colored and charming. As on many of his 
posters at the time, Grün displays a caption in a small circle at the 
bottom right saying, ‘If this seal is not white, this poster cannot 

be sold or given away.’ As usual, this copy is illegal, which did not 
prevent its owner from being delighted and going scot-free!” (Grün, 
p. 67). The bottom right circle displayed in the poster being offered 
here, however (as opposed to the one in the reference) is all-white, 
so buy with confidence—no Belle Epoque charges will be brought 
against you. 


Est: $1,700-$2,000. 


Olaf Gulbransson (1873-1958) 


288. Conrad Dreher. 1912. 


37 Ya x 28 % in./95 x 73 cm 

Franz Hanfstaengl, München 

Cond A-/Slight creasing in upper left text. 

Ref: DFP-IIl, 1125 (var); Rademacher, 87 (var); 
Internationale Plakate, 194; Schindler, 94 (var); 
Deutsche Plakat, p. 93 


Although born in Oslo, Norway, Gulbransson later moved to Munich, 
where he became an integral figure in the poster and art world; he 
was a contributor to Simplicissimus, gained notoriety for his political 
caricatures, and was a professor of drawing and painting at the 
Munich Academy. “His exemplary linear technique—which aptly 
captured and illuminated situations with the most economy and 
found concise formulations with caricature intentions—found only 

a small field of activity in the field of poster making—and that only 
later—but should not be left unmentioned because the few designs 
of Gulbransson’s demonstrate the striking surface art in the best 
possible way. A significant example is the poster for Conrad Dreher’s 
lecture evening. Here the distinctive trait of the early German poster 
becomes clear: to achieve the greatest possible impact with the 
simplest means” (Deutsche Plakat, p. 83). 


Est: $2,500-$3,000. 
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Albert Guillaume (1873-1942) 


289. Folies Bergére / Lona Barrison. 1896. 


38 Ya x 51 % in./98.4 x 131.2 cm 
Affiches Camis, Paris 

Cond A-/Unobtrusive folds. 

Ref: Folies-Bergère, 81; PAI-XLVII, 278 


The flamboyant Lona Barrison, in an audacious pose, makes for one of the best 
Fin-de-Siécle posters. There were originally five Barrison sisters, Danish by birth. 
Their parents took them to the U.S. at an early age and developed a vaudeville 
act in which the five danced and acted with an air of kittenish innocence 
augmented with a boatload of suggestive flirting and naughty songs. The act 
went over well and was booked in Europe as an American troupe; in 1894, they 
appeared at the Berlin Wintergarten and created an unprecedented (and to this 
day still unsurpassed) sensation, so much so that soon self-appointed moralists 
rose to condemn their frivolity. Seeing that a scandal was in the offing, Abelone 
(nicknamed Lona), the eldest—allegedly born in 1871—broke off and developed 
a solo act with which she toured in the best of music halls and circuses for 
several years. This is the larger format. 


Est: $2,000-$2,500. 


289 


Harford 


290. Les Soeurs Dumaine. 


24 Vo x 39 1⁄4 in./62.4 x 99.6 cm 
Litho. Hardford 
Cond A. 


This glamorous duo is certainly dressed to the Jazz Age nines, but they are 

not your stereotypical couple hitting the dance floor—they are sisters. We’ve 
been unable to uncover any information about the ladies or their performances, 
but we’re betting they were stunners. 


Est: $1,000-$1,200. 
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Keith Haring (1958-1990) 


291. Italia 83. 1983. 


18 Vox 27 in./47 x 68.5 cm 
Cond A. 
Ref: Haring Posters, 7 


“The Galleria Lucio Amelio in Naples was one of Italy’s most well-known 
galleries and presented exhibitions by Andy Warhol, Joseph Beuys, and 
many others. For Haring, this was his only exhibition with Amelio. He spent 
three weeks in Milan and produced all of the works in the exhibition there, 
in part in collaboration with his friend Angel Ortiz, also known as LA II” 
(Haring Posters, p. 107). 


Est: $1,200-$1,500. 
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292. Swatch / World Breakdance Championship. 1984. 


23 Ye x 32 % in./59.2 x 83 cm 
Cond A. Framed. 
Ref: Haring Posters, 20 


“The Swiss watch manufacturer Swatch sponsored the first—and for six years 

the only—break-dance world championship. Swatch also commissioned the poster” 
(Haring Posters, p. 109). The Roxy, located in Manhattan’s Chelsea neighborhood, 

got its start in 1978 as a roller disco, earning the name the “Studio 54 of roller rinks.” 
In 1982, the space was revamped into a dance floor, and the venue became a hub 

for dance music, hip hop, punk, and DJ experimentation. 


Est: $1,200-$1,500. 
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Haring (Continued) 


293. Emporium Capwell. 1985. 


22 Ya x 28 in./56.2 x 71 cm 
Cond A. 
Ref: Haring Posters, 31 


For the San Francisco-based department store Emporium 
Capwell, Haring envisions stacks of wriggling figures 

in bright, festive colors. The specifics of the event are 
unknown, but it must have been a blast. 


Est: $1,400-$1,700. 


Keith Haring (1958-1990), Andy Warhol 


(1930-1987), Roy Lichtenstein (1923-1997), 


Jean-Michel Basquiat (1960-1988) 
& Yoko Ono (1933- ) 


294. Rain Dance. 1985. 


21 % x 30 % in./55.6 x 78.2 cm 

Cond A. 

Ref: Haring Posters, 25; Warhol Posters, No. 41; 
PAI-LXXVII, 250 


Curated and organized by Keith Haring, Rain Dance was a 
benefit for UNICEF's African Emergency Relief Fund: Pop 
Art’s contribution to pop music’s Live Aid that same year. 
This poster—now considered to be an iconic piece of the 
Pop era—stemmed out of Warhol’s system of collaborating 
upon the same canvas with a variety of his protégées. 


293 


Here, he joins forces with Lichtenstein, Haring, Basquiat, 
and Yoko Ono to create a unified, exciting composition. 
“This poster reflects the créme de la créme of New York’s 
artistic and social circles in 1985. Water, so essential to 
combat drought and famine prevailing in Ethiopia, was the 
poster’s principal message and its theme, rain, is treated 
from different perspectives by each of the artists: graphic 
(Lichtenstein’s oblique lines), practical (Warhol’s umbrellas), 
ethnographic (the rain dance by Haring), political (Basquiat, 
combining the homophones rain and reign), and geographic 
(Ono, whose footsteps illustrate Africans’ long walks to 
reach rare water sources)” (Warhol Posters, p. 116). 


Est: $1,000-$1,200. 


Dv + 


Haring (Continuec) 


295. Keith Haring à Paris. 1986. 


15 2 x 19 % in./39.5 x 49 cm 
Cond A/P. 
Ref: Haring Posters, 51; PAI-LXXVIII, 317 


Haring promotes his exhibition at Galerie Daniel Templon 
with a bright, playful design with his Haring-figures 
climbing atop a robo-elephant creature. The exhibition 
featured large-scale paintings and painted steel 
sculptures, which naturally made use of bold primary 
colors and his signature geometric characters. 

This poster is from an edition of about 200. 


Est: $1,200-$1,500. 
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296. Club DV8. 1987. 


16 % x 19 % in./41.5 x 49.2 cm 
Cond A/P. 
Ref: Haring Posters, 62 


Haring was well-connected with musicians and dance 
clubs around the world; after meeting the owner of San 
Francisco's Club DV8, Haring was asked to create a 
custom mural to hang behind the bar. The five-panel work 
is a wild odyssey of dragons and other fictional beasts 
romping and raging through a hot pink forest. Here, 
Haring creates another dizzying, vibrational design to 
promote the club. DV8 is credited for establishing house 
music in San Francisco. After closing in 1997, Haring's 
murals were removed, and they have since been exhibited 
around the world. 


Est: $800-$1,000. 
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297. Pop Shop. ca. 1986. 


22 ax 33 3⁄4 in./56.5 x 86 cm 
Cond A. 
Ref: Haring Posters, 40 


Haring’s Pop Shop in Soho was a unique retail 
experience where consumer goods designed by Haring 
were offered along with exhibitions and events. In this 
striking black and yellow design, Haring announces the 
opening with the sort of gusto that only Haring could 
manage to pull off. As he said, “I discussed the Pop 
Shop many times with Andy Warhol, and he was totally 
supportive of my taking the plunge, and not caring 
what people thought” (Haring Posters, p. 113). 


Est: $1,400-$1,700. 


298. Crack Down! 1986. 


17 x 21 % in./43 x 55.5 cm 
Cond A/P. 
Ref: Haring Posters, 47; PAI-LXXXI, 313 


“In 1984, Haring had employed a young assistant who 
became addicted to crack. His struggle with the drug 
prompted Haring to come up with an idea for a large- 
scale mural in East Harlem, directly on the FDR Drive” 
(Haring Posters, p. 114). This poster was created at the 
same time, and was used to help promote the 1986 
“Crackdown on Crack” benefit concert in New York 


297 


City. Bill Graham, the famed music promoter, organized 
the event to raise funds to combat the crack cocaine 
epidemic in New York. 


Est: $800-$1,000. 


299. A Very Special Christmas. 1987. 


24 Ya x 35 74 in./61.2 x 91 cm 
Cond A. 
Ref: Haring Posters, 63 


“Haring was friends with several of the musicians 
(Madonna, Run DMC) on the Christmas album released 
by A&M Records and designed the album cover. The 
choice of colors is reminiscent of Christmas wrapping 
paper. A share of the proceeds went to the Special 
Olympics. The poster lists the musicians below a 
reproduction of the cover. To fit the occasion, Haring 
drew a madonna and child. He also sold a special 
print of the motif in the same colors in his Pop Shop” 
(Haring Posters, p. 117). This design incorporates 
metallic gold ink. 


Est: $1,400-$1,700. 
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Haring (Continued) 


300. Kijken is de Kunst. 1988. 


23 Y% x 33 2 in./60 x 85 cm 
Cond B/Slight stains at folds. P. 
Ref: Haring Posters, 79 


“The exhibition about ‘looking at art’ in the Brussels 
suburb of Hasselt compared the artists Marcel 
Broodthaers, Richard Hamilton, and Keith Haring” (Haring 
Posters, p. 120). 


Est: $1,200-$1,500. 


301. Knokke Casino 87. 1987. 


20 2 x 28 2in./52 x 72.5 cm 

Cond A. 

Ref: Haring Checklist, p. 187; Haring Posters, 58; 
PAI-LXXX, 370 


To promote his exhibition at the Knokke Casino—a sea- 
front venue in Flanders that is also the country’s largest 
casino—Haring designed a typically playful image of 

a Haring-figure riding a dolphin (which apparently has 
managed to evolve to walk on land). The venue not only 
has permanent Haring works on view, but is also home 
to work by Paul Delvaux and a giant 360° mural by the 
surrealist master René Magritte. It seems that Haring’s 
work is in good company. 


Est: $1,200-$1,500. 


302. American Music Festival / NYC Ballet. 1988. 


36 x 23 % in./91.2 x 60.8 cm 
Cond A/P. 
Ref: Haring Posters, 67; PAI-LXXXI, 317 


Haring created this charmingly patriotic design for the 
40th Anniversary of the New York City Ballet; it was one of 
a series of 11 artists’ posters commemorating the event. 
The poster was published by Philip Morris Companies. 


Est: $1,200-$1,500. 
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303. Act Up / Ignorance = Fear. 1989. 


43 x 24 Ys in./109.2 x 62 cm 
Cond A. 
Ref: Haring Posters, 83; PAI-LXXVI, 298 


Keith Haring spent the 80s among the New York art 
world’s elite, fully in the Madonna-Basquiat-Warhol golden 
triangle, and was at the height of his fame when he was 
diagnosed with AIDS in 1988. Openly gay and a strong 
advocate of safe sex, he established the Keith Haring 
Foundation for AIDS in 1989. This poster for the AIDS 
organization ACT UP (AIDS Coalition to Unleash Power) is 
without a doubt the most famous and most impactful of 
all AIDS activist artworks produced during the period. 


Est: $1,200-$1,500. 


Ok Homma 
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304. Galerie Hiinermann. 1989. 


23 V4 x 33 Va in./59.2 x 84.3 cm 
Cond A. 
Ref: Haring Posters, 92 


This is one of the last posters Haring designed before 
his untimely death in 1990. He attended this exhibition 
at the Düsseldorf gallery before a trip to Monaco, where 
he received an honorary medal from Princess Caroline 
and designed another poster for the Monte-Carlo ballet. 
Both posters share the same central figure who languidly 
reaches to the ground with extra-long arms, either in 

a moment of ballet beauty, or otherwise slumped over 
from weakness. The latter, of course, would relate to the 
artist's unfortunate demise due to AIDS. 


Est: $1,400-$1,700. 
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305. Dolce Vita. ca. 1991. 


35 % x 50 % in./90.5 x 127.8 cm 

Duo d'Art Serigraphie 

Cond A/P. 

Ref: Haring Posters, 95; PAI-LXXXI, 311 


Dolce Vita was Lausanne’s rock-and-roll version of Studio 
54—so naturally, Keith Haring was a frequent visitor and 
creative contributor. To capture the vibe of the place, he 
conjured these two porous wrestlers whose limbs create 
an abstract geometric form. The owners of the venue so 
loved the design that they adopted his text as their official 
sign before closing in 1999. And because the Swiss 
have always been hip, you'll find this text at bottom: “An 
original creation of Keith Haring published by the Swiss 
State Dept. to commemorate the 700th anniversary of the 
Swiss confederation.” Rare! 


Est: $1,200-$1,500. 
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Thomas Theodor Heine (1867-1948) 


306. Simplicissimus. 1965. 


18 x 27 Vein./45.5 x 68.8 cm 

Wolf u. Sohn, München 

Cond A-/Slight tears at folds. Framed. 

Ref (all var but Schindler): DFP-I, 1212; Schindler, 
81; Deutsche Plakat, p. 83; Rademacher, 40; Weill/Art 
Nouveau, p. 220; Graphic Design/New History, 2.50 


Heine hit the graphic design jackpot with this striking 
image for the German satirical magazine, Simplicissimus, 
which he co-founded and illustrated for 10 years. 


Launched in 1896, the magazine was bitingly critical of 
Kaiser Wilhelm Il’s regime, rigid hierarchies, Prussian 
militarism, and the newly rich. Simplicissimus was 
frequently censored and even confiscated by the police; 
after one such incident, Heine responded with this bold 
design which centers on a crisp red bulldog—symbolizing 
the common people—who refuses to be chained up. 
“This classical German poster combined all the elements 
of a genuine poster—concise statement, striking optical 
effect, drawing confined to essentials, broad planes of 
colour and integration of detail into a unified whole... 

A feature of his work, which derives especially from 
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English models, is a simplicity amounting at times to 
almost parsimony. But his posters are agog with life, 
sometimes with buffoonery, sometimes with mordant 

wit” (Rademacher, p. 16). To boot, Heine defied all of the 
aesthetic conventions of Jugendstil, instead launching 

a new style of poster design that would lead to the 
Sachplakat era. He was right to take the risk—the bulldog 
has become an icon of not only the magazine, but of an 
entire era of German poster design. This is a 1965 limited 
edition reprint of the original 1897 poster, issued by 
Verlag der Kunst Dresden. 


Est: $1,700-$2,000. 
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Armand Henrion (1875-1949) 


307. Affiches Illustrées. 1898. 


27 x 33 V2in./68.7 x 85 cm 

C.H. Gordinne, Liége 

Cond B+/Slight tears at folds. 

Ref: Wallonie, p. 81; DFP-Il, 1051; Antwerpen, 2; 
PAI-LXXX, 372 

In promotion of a local poster-printing firm, a beaming 
redhead prepares to glue a poster to a wall of a woman 
gluing a poster to a wall—clearly proving that meta- 
absurdist techniques long predated postmodernism. 


Est: $1,200-$1,500. 


142 NAPLAN. Faris 
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[UNION des ARTISTES RUSSES à PARIS 


BAL COSTUME TRADITIONNEL DE L'UNION 
Prix d'Entrée 30 


Auguste Herbin (1882-1960) 


308. Bal de la Grande Ourse. 1925. 


31 x 42 in./78.6 x 106.8 cm 

Imp. Kaplan, Paris 

Cond B+/Slight tears at folds. 

Ref: Weill, 323; Müller-Brockmann, p. 162; 
PAI-LXXVII, 253 


The Great Bear Ball, organized by the Union of Russian 
Artists in Paris, is appropriately announced by a poster 
executed in the Constructivist style that was at the time 
all the rage in Russia and some western countries. And 
yet, this may well be the only French Constructivist 
poster we've come across. 


Est: $3,000-$4,000. 
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|. Herrmann 


309. Kunsthaus Zürich. 1913. 


27 % x 39 3⁄4 in./70.5 x 101.2 cm 
J.E. Wolfensberger, Zürich 

Cond A/P. 

Ref: PAI-LXXXI, 323 


Three years after its opening, Herrmann created this 
playful emerald and ochre design to announce an 
exhibition of Swiss painters, sculptors, and architects at 
the Kunsthaus Zürich. Today, the museum's collection is 
renowned for its holdings of both Swiss and international 
artists, and it is the country’s largest museum. 


Est: $1,200-$1,500. 
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Léon Hingre (1860-ca. 1929) 


310. Théophile Roederer & Co. / Champagne. 1897. 
11 %x 24% in./29.2 x 63 cm 
Cond A/P. Framed. 


Ref (all var): Weill/Art Nouveau, p. 123; Masters 1900, p. 29; 
PAI-LXXIV, 326B 


For one of the most beloved Champagne houses in France, 

Hingre fuses the motifs of Mucha with the poses of Jean-Auguste- 
Dominique Ingres, and produces a work that perfectly balances 
lightness, strength, structure, and opulence. It’s a rather 

fine translation of the Champagne itself into visual form. 

This is the rare smaller format. 

Provenance: The Albertina Museum, Vienna. 


Est: $2,000-$2,500. 


311. Bretelles Hygiéniques / Guyot. ca. 1895. 

9 % x 5 3⁄4 in./23 x 14.5 cm 

H. Bernard, Paris 

Cond B+/Embossed and mounted with pinholes at corners. Framed. 


Remember suspenders? They were quite the men’s fashion 
accessory back in the day, and producers like Guyot emphasized 
that their products were “the only famous suspenders ever 
produced” and “the only perfect suspenders in the world.” In 
fact, men had an awful time keeping their pants up before Guyot 
: came along with this well-fitting and comfortable handmade 
BRETELLES HYVGIE product, which won the gold medal at the Paris Exposition and 
the Grand Prix at the St. Louis exposition. Here, Hingre’s maiden, 
alit by a Mucha-esque mosaic sun, bestows a pair of the revered 
suspenders to a young boy who waits pleadingly to try them on. 
Provenance: The Albertina Museum, Vienna. 
311 Est: $1,200-$1,500. 
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Hippo-Dup 
312. Olympia / Miss Bouton D’or. 1902. 
37 ax 51 3 in./94.7 x 130.5 cm 


Imp. G. Bataille, Paris 
Cond B+/Slight tears at folds and edges. P. 


We can almost hear the rustling of petticoats in this 
fanciful design promoting a performance of “Miss Bouton 
d'Or” with music by Louis Ganne. One reviewer wrote of 
“this exotic and chimerical name, flowered with Parisian 
malice... it could also designate the very modern muse 
of the composer Ganne, who has so much spirit.” 


Provenance: The Albertina Museum, Vienna. 
Est: $2,000-$2,500. 
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Adolfo Hohenstein (1854-1928) 


313. Vino-Vermouth Cinzano. ca. 1900. 


38 % x 64 % in./98.2 x 164.8 cm 

Doyen di Luigi Simon, Torino 

Cond B-/Restored tears. 

Ref: Manifesti Posters/Eat & Drink, p. 196; PAI-LXXX, 373 


Hohenstein summons forth an eroticized fever dream in 
the service of Cinzano vermouth, an image loaded with 
hedonistic portent that swirls about the miasmic actions 
of Pan—companion of nymphs; god of shepherds, 
mountain wilds, hunting, and rustic music; renowned 
for his sexual prowess—and a pulchritudinous grape 
squisher. “The Cinzanos have been prominent burghers 
of Turin since at least the 16th century; however, what 
really put them on the map was the license to make 
brandy, obtained in 1757 by brothers Carlo, Stephano, 
and Giovanni Cinzano. Their first concoction, considered 
the prototype of vermouth, was distilled from raisins, 
cinnamon, clove, mugwort, and dittany. Over the next 
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century, the product was developed gradually, becoming a 
standard drink of Europe; later, other liquors were added 
to the line. Cinzano remains a major Italian enterprise 
whose products are sold in every corner of the world” 
(Wine Spectator, p. 178). Rare! 


Est: $2,500-$3,000. 


Ludwig Hohlwein (1874-1949) 


314. Erdal Schuputz. 


26 Ve x 37 in./66.5 x 94 cm 

Korniand, Frankfurt 

Cond B/Ten-inch tear at top; mat stains at edges. 

Ref: PAI-LXXX, 375 

Hohlwein borrowed the froggy king from this shoe polish 
can, but the women’s pumps and rollicking attitude are his 
inimitable own. Exhibiting a humorous style found only in 
the artist's earliest posters, this image is exceptionally rare. 


Est: $1,700-$2,000. 
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Fred Hyland (1869-1939) 


315. Pallanza. 1900. 


32 3⁄4 x 85 4 in./83 x 216.4 cm 

Lit. Almassio, Intra 

Cond B/Slight tears and stains at folds and edges. 
Linen-backed on stretcher. 

Ref: PAI-LXVII, 377 


Also used in a smaller format to promote an issue of Harper's 
magazine in 1896 (see PAI-XXXIII, 387), Hyland’s stoic 
redhead appears in this two-sheet design holding a flower, 
announcing a festival in the town of Pallanza. Hyland was born 
in London where he studied at the Polytechnic School of Art; 
in 1898, he emigrated to Canada. Most of his life remains a 
mystery, as does his connection to the town of Pallanza. 


Est: $1,200-$1,500. 
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Paul Igert (1899-2) 


316. Champagne Moët & Chandon. ca. 1923. 


13 7 x 19 % in./35.3 x 49.8 cm 
Imp. Joseph-Charles, Paris 
Cond A-/Slight stains at left edge. 


Moët & Chandon preemptively celebrates two centuries 
of fine bubblies with this sculptural design by Igert. 
The rosy-cheeked lady presents us with the 1923 
vintage Imperial Brut; behind it, the original 1743 
bottle offers a comparison. This is an in-store 

display mounted on board. 


Est: $1,400-$1,700. 
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Japhet (Alexandre J. L. Jazet, 1814-1900) 


317. Le Pôle Nord. ca. 1895. 


37 3 x 61 % in./95 x 157 cm 

mp. Courmont Frères, Paris 

Cond B/Slight tears at folds and edges. 
Ref: PAI-LXXXI, 328 


Other posters for the fashionable Parisian “North Pole” 
ice skating rink mention that the establishment offers 
“Perpetual Skating on Real Ice” to the accompaniment 
of a forty-piece orchestra. This poster, however, focuses 
instead on two of the venue’s gorgeous patrons, decked 
out in the finest of Art Nouveau couture. 


Est: $1,700-$2,000. 
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E. Mcknight Kauffer (1890-1954) 


318. Winters Gloom / Summers Joy. 1927. 


25 x 40 Ye in./63.7 x 101.8 cm 

Vincent Brooks Day & Son, London 

Cond A. 

Ref: Kauffer, frontispiece & checklist; PAI-LXXX, 381 


Kauffer designed his first poster for the London 
Underground in 1919: a commission for the winter sale 
at the Derry & Toms department store. Naturally, the 
partnership blossomed, and soon Kauffer was designing 
posters for their annual winter sales. “...Kauffer 

shifted the focus of his imagery from the explicit to 

the implicit, from pictorial to abstract, which he 
achieved by emphasizing the complex beauty and 
geometry of his subject rather than its immediate 
appeal” (Art for All, p. 133). The overarching idea of 
these works was that wintry weather should not impede 
flights of fancy—simply ride the Underground to your 
retail bliss. Here, against sharp geometric forms, 
Kauffer shows a silhouetted man in a hat and overcoat 
seamlessly transition into a springtime tennis player, 
thanks to the marvel of transit. It’s worth noting that 
Kauffer purposely eliminated apostrophes from the text, 
perhaps for visual cohesion. 


Est: $2,000-$2,500. 
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Charles Kiffer (1902-1992) 


319. Maurice Chevalier. 1946. 


45 4 x 61 1⁄4 in./115 x 155.7 cm 
Imp. Bedos, Paris 

Cond A. 

Ref: PAI-LXXII, 251 


We instantly know by the yellow straw hat and broad 
smile against blue that this is a poster for Maurice 
Chevalier in his signature pose. The poster was issued 
for his triumphant return to Paris after an extended 
American tour, and never came with text—the image 
says it all. This is the larger format version. 


Est: $1,700-$2,000. 


320. Maurice Chevalier / Edith Piaf: Two Hand- 
Signed Prints. ca. 1974. 


Each: 21 % x 29 % in./55 x 76 cm 


Cond A/P. 
Ref: PAI-XXXVIII, 390 
Kiffer’s two most popular posters employ bold solid 


backgrounds to let the stars shine: Edith Piaf strikes 
a typically forlorn pose while belting out one of her 
raspy romantic songs, while Maurice Chevalier flashes 
his toothy whites beneath his beloved and famous hat. 
Kiffer captures them both so well because he worked 
closely with each; he created several designs for 

Piaf, and for Chevalier, he prepared virtually all of his 
publicity for some forty years. Leave it to those who 
know best to create the greatest homage. These are 
hand-signed from an edition of 150 copies. 


Est: $1,400-$1,700. (2) 
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Per Krohg (1889-1965) 


321. Jean Börlin. 1920. 


60 3⁄4 x 90 % in./154 x 229.9 cm 

mp. H. Chachoin, Paris 

Cond B/Tears, primarily at folds and edges. 

Ref: Weill, 470; Dance Posters, p. 53; Plakat Kunst, p. 94; 
PAI-LXXXI, 335 


Founder of the Swedish Ballet in Paris, Jean Bürlin was 
an extremely successful dancer and choreographer, 
determined “to enlarge the field of ballet, and re- 
invigorate it, by bending to its service the newest 
tendencies in art, music, and literature, yet never 
allowing any of these elements to dominate the dance... 
Experiment succeeded experiment, each bolder than the 
ast” (Complete Book of Ballets, p. 669). This is the two- 
sheet version of the design. 


Est: $1,700-$2,000. 


Gustav W. Krollmann (1888-1962) 


322. Montana / Northern Pacific. 


30 x 40 % in./76.2 x 102.6 cm 
Brown & Bigelow, St. Paul, Minn. 
Cond A. 

Ref: PAI-XLVII, 310 


Accentuated by billowing cumulus clouds, the towering 
peaks of the Absaroka range (a sub-range of the Rocky 
Mountains, named after the Native American Crow Nation) 
loom over the North Coast Limited as it slices across 

he image—the contrast of light and dark, vertical and 
horizontal, nicely echo the yin and yang of the Northern 
Pacific Railway’s monad trademark. The NP, the first of 
hree northern transcontinental competitors, was famous 


Passengers may well be enjoying these on-line Idaho 
delights as they speed west in first class comfort toward 
he Pacific Northwest. The artist was a native of Austria 
who settled in Minneapolis, where he produced a number 
of paintings and portraits; he also created murals for the 
University of Minnesota. Krollmann was also employed as 
an instructor at the Minneapolis School of Art between 
1931 and 1947. 


Est: $1,200-$1,500. 


or the “Great Big Baked Potato” served on its dining cars. 
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Stephan Krotowski (1881-1948) 


323. PKZ / Burger, Kehl & Co. 1920. 


38 % x 52 Ya in./98.5 x 133 cm 

G. Tanner 

Cond B+/Very slight tears at edges; two unobtrusive 
horizontal creases. 

Ref: DFP-III, 1892; PAI-LXX, 427 


Krotowski keeps extraneous information at bay to allow 
us to admire the striking form of a stylish gent walking 
his equally elegant hound. Along with Hohlwein and Fries, 
Krotowski's sophisticated designs dominated the early 
days of PKZ’s advertising. Even 100 years later, we can 
imagine this design promoting contemporary menswear 
with great panache. 


Est: $3,000-$4,000. 


Arno Kypke 


324. Pompadour. 


37 V4 x 28 Va in./94.5 x 72 cm 
Plakat-Kunst Kypke 
Cond B+/Unobtrusive folds. 


Berlin's Pompadour Grill Room is clearly an elite setting 
for the academic and stylish urbanites, as evidenced by 
this seriously fashionable couple enjoying a Cézanne- 
esque bowl of fruit and a bottle of crisp champagne. 
We know very little about this posterist, but we admire 
his sophisticated use of negative space. 


Est: $2,500-$3,000. 


Heinrich Lefler (1863-1919) 


325. Jübilaüms Kunstausstellung. 1898. 


19 Ye x 28 1⁄4 in./49.5 x 71.8 cm 
E. Wundseh, Berlin 
Cond A-/Unobtrusive folds. 
Ref: PAI-LXXXI, 337 (var 


This Secessionist-inspired design promotes an exhibition 
by members of Vienna’s Kunstlerhaus; it was one of many 
events staged to celebrate the 50th anniversary of Kaiser 
Franz Josef's assumption to the throne. Lefler himself 
was a member of the Kunstlerhaus, as well as a founding 
member of the Hagenbund, which rebelled against the 

art establishment of the time. He was also a painter and 
stage designer for the Vienna Opera and contributed a set 
to New York’s Metropolitan Opera. This printing includes a 
tip-on with the date of the opening. 


Est: $2,000-$2,500. 


324 


Lem 


326. A la Place Clichy. 1901. 


37 x 51 ¥% in./94 x 130.5 cm 
Imp. Chaix, Paris 
Cond B+/Slight stains at folds. P. 


Grinningly wearing her newest winter fashions, this 
beaming lady promotes the new seasonal wares at 
La Place Clichy—and the text lets us know that all 
buyers will receive a bonus item. 


Provenance: The Albertina Museum, Vienna. 
Est: $1,400-$1,700. 


Claude Lepape (1913-1994) 


327. Bonbel. ca. 1955. 


44 %4 x 60 % in./113.8 x 154.6 cm 
Chavane Publicité 
Cond B+/Slight tears at folds. 


Lepape gives us a sumptuous yet simple feast: a hunk 
of fresh bread, a large wheel of cheese, and a glass of 
red wine to wash it down. Sometimes the simple joys 
are the most satisfying, and we're tempted to dig right 
in to this delicious still life. Today, Bonbel’s most well 
known product is their mini Babybel cheese, which 
come individually packed with the Laughing Cow logo. 


Est: $1,700-$2,000. 
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Privat Livemont (1861-1936) 


328. Absinthe Robette. 1896. 


33 x 43 2 in./83.7 x 110.5 cm 

Goffart, Bruxelles 

Cond A. 

Ref: DFP-II, 1062; Maitres, 104; Belle Epoque 1970, 75; Timeless Images, 38; 
Wine Spectator, 80; Absinthe, p. 134; Masters 1900, p. 88; Weill/Art Nouveau, p. 164; 
Absinthe Affiches, cover & 105; Livemont, p. 93; Belle Epoque/Belgique, 246; 
Schoonbroodt, 6; PAI-LXXIX, 368 


One of the most iconic posters of all time, Livemont's design for Absinthe Robette 
perfectly captures the spirit of Art Nouveau. Every element of the image is lavishly 
decorative yet delicately organic. Holding up her glass with the reverence of a holy 
relic, we do not see the hand that pours the water over the sugar, adding a mystical, 
otherworldly quality to the concoction. The background is made up of sensual plumes 
of mint on green, echoing the milky swirl within the cup. 


Est: $8,000-$10,000. 


Otto Lobl 


329. “Fox.” ca. 1930. 


48 3⁄4 x 36 % in./123.7 x 93.5 cm 
Otto Plakate, Wien 

Cond B/Slight tears at folds. 

Ref: PAI-LXVI, 349 


To avoid that rumpled look from long daytime outings, Fox trousers advertises 
their technique for the “everlasting crease in your pants.” Löbl translates the 
message with simple geographic forms that create a bold statement. It’s a 
wonderfully sharp Art Deco design. 


Est: $1,700-$2,000. 


Lotti 


330. Le Dauré. 1924. 


40 % x 61 Ye in./102.7 x 155.2 cm 
Imp. P. Vercasson, Paris 

Cond A-/Slight stains at bottom edge. 
Ref: Publicité, p. 96; PAI-LX, 343 


This fanciful design for a French wine producer shows a red-faced waiter 
walking across a sea of tables, filling each glass with an endless stream 
of Le Dauré’s latest vintage. Rare! 


Est: $3,000-$4,000. 
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Charles Loupot (1892-1962) 


331. Sérodent. 1925. 


35 ¥% x 50 % in./90 x 127.6 cm 
Säuberlin & Pfeiffer, Vevey 
Cond A. 
Ref: Loupot/Lyon, 76; Loupot/Zagrodzki, 94C; 
Affiche Réclame, 34; PAI-LXXXI, 345 


n this simple and effective design, a double stripe of 


The dark background is characteristic of the stylistic 
change displayed by Loupot’s work of this period, 
immediately following his four-year collaboration with 
Cassandre in the Alliance Graphique. Possibly because 
his was a Swiss product, Loupot succumbed to the 
“object poster” style which was so popular there and 
in Germany at the time. 


Est: $3,500-$4,000. 


332. Exposition / Arts Décoratifs. 1925. 


15 % x 22 % in./40 x 59.7 cm 

Editions de l'Image de France, Paris 

Cond A. Framed. 

Ref: Loupot, 23; Loupot/Zagrodzki, 58; Takashimaya, 
138; Affiche Réclame, 111; PAI-LXV, 375 


This is the exhibition that crowned the Art Deco 
trends of the period, gave it its name, and helped it to 
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dominate applied arts for the next decade. Loupot 
was one of four artists selected to create posters 
for the event; the rose billowing upwards from the 
factory below symbolizes the cooperation of art and 
industry. As the Art Deco era had only just officially 
begun, Loupot’s style is still more expressionistic 
and painterly—but the typography is pure Art Deco. 
This is the smaller format. 


Est: $1,400-$1,700. 


333. Dauphinet. 1926. 


46 3⁄4 x 63 in./119 x 160 cm 

Les Belles Affiches, Paris 

Cond A. 

Ref: Loupot/Zagrodzki, 65; Affiche Réclame, 44; 
Loupot/Lyon, 54; Loupot, 39; PAI-LXXXI, 347 


Loupot offers us an interesting study in contrasting 
graphic styles. The princess—all geometric contours, 
smudged tones, and Modigliani neck—becomes a 
antasy of taste above and beyond the photographically 
depicted chocolate bar wrapper. It’s an inspired choice 
hat perfectly embodies the brand experience. 


Est: $2,500-$3,000. 
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Loupot (Continued) 


334. Mira. 1929. 


9 4 x 12 1⁄4 in./23.6 x 31.2 cm 

Imp. Chaix, Paris 

Cond A/P. Framed. 

Ref (all var): Crouse/Deco, p. 76; Loupot, 46; Loupot/Forney, 34; 
Loupot/Zagrodzki, 80; Weill, 358; Publicité, p. 121; PAI-LXXV, 363 


“While it is perhaps not the most visually intelligible advertisement, this poster for Mira 
razor blades is without a doubt one of Loupot’s most interesting. The product itself is 
shown in a straightforward, realistic manner, but the object being ‘shaved’ is slightly 
confusing. It is Loupot’s most cubist rendering of the human form... we know what it is, 
but we can’t quite explain how we know” (Crouse/Deco, p. 76). This is the smaller format. 


Est: $2,000-$2,500. 


335. Café Precia. 1929. 


23 2x 31 1⁄4 in./59.8 x 79.4 cm 

Les Belles Affiches, Paris 

Cond B/Slight tears at folds. 

Ref: Loupot/Zagrodzki, 83; Loupot, 37; Negripub, p. 78; Publicité, p. 121; PAI-LXXXI, 350 


In a bold but refined Art Deco graphic, Loupot transports us to the land where Precia’s beans 
are grown, and a local pours a fresh cup of coffee with finessed flair. This is the smaller format. 


Est: $2,500-$3,000. 


336. Securit. 1931. 


31 12 x 47 Aa in./80 x 120 cm 

Alliance Graphique, Paris 

Cond B/Slight tears at folds. 

Ref: Loupot/Forney, p. 75; Loupot/Zagrodzki, p. 84; PAI-LXXX, 396 


Loupot's image for safety glass and Cassandre’s Triplex (see No. 227) were executed the 
same year—shortly after the beginning of their association in Alliance Graphique. Both use a 
pane of glass, but in characteristically different ways. Cassandre’s image, rendered in sober 
black and brown, focuses on the threat to the driver's eyes. Loupot’s design has nothing of 
this stark quality. Indeed, the glass here shatters, but the shower of the fragments resembles 
a joyous snowfall; the person behind it comes through smiling, and the colors offer a sense 
of safety and well-being. It’s not precisely what you'd expect, but it is a most effective—and 
entertaining—vision of precisely what non-cutting broken glass might look like. 


Est: $4,000-$5,000. 
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337. Valentine. 1932. 


9% x 12 % in./23.8 x 31.2 cm 
Cond A/P. Framed. 
Ref: Loupot/Zagrodzki, p. 107; PAI-LXXX, 397 


In his poster life, Loupot's famous Valentine harlequin would trade his spray gun 
for a brush in order to get his point across. In fact, the harlequin with the clearly 
delineated diamonds would evolve into nothing more than a solid flat-black figure 
or line drawing so as to better show off the colorful Valentine palette behind him. 
Here, in a more recently discovered smaller, in-store display format (which easily 
could have been used as a mailer as well), his avid brusher is captured in the 
process of making a blue chair goldenrod, while the background burst and can- 
enhancing triangles hint at the broad, profound Valentine prismatic array. A neat 
conceit from the master colorist who can make even black look brilliant. The 
figure of the jolly painter himself is still used by the company today. 


Est: $2,000-$2,500. 


338. Cointreau. 1930. 


46 % x 62 % in./119 x 159.5 cm 

Les Belles Affiches, Paris 

Cond A. 

Ref: Loupot/Zagrodzki, 86B; Affiche Réclame, 19; PAI-LXXXI, 351 


Loupot created two posters for Cointreau using the image of the commedia dell'arte 
clown Pierrot; one male (see PAI-XLV, 369) and one female, as seen here. Pierrot 
had been a staple of advertising for more than 30 years and Loupot was brought 

in to give a much-needed update to the clown. Loupot abstracts and stylizes the 
character into Cubist forms defined by a textural orange peel which refers to the 
sour orange whose peel flavors this curacao liqueur. The clown’s nose clip is not 
just an eye-catching device—Loupot borrowed the accessory from photographs 

of the famed mime artist Najac as Pierrot. 


Est: $5,000-$6,000. 


339. Fétes de Paris. 1935. 


47 Vo x 62 Ve in./120.6 x 159.8 cm 
Cond A. 
Ref: Loupot/Zagrodski, 93; PAI-LXXXI, 352 


Awash in gold ink and tiny spectators, this compound image of a caravel 
and a crown help promote a Paris trade fair. This is the larger format 
version of the design. 


Est: $2,500-$3,000. 
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Loupot (Continued) 


340. Fétes de Paris. 1935. 


24 Ve x 39 % in./61.2 x 100 cm 

Cond A-/Slight stains at edges. 

Ref: Loupot/Zagrodzki, 93; Loupot, 54 (var); 
PAI-LXXV, 365 


This is the rare smaller format version of the previous lot. 
Est: $1,700-$2,000. 


341. St. Raphaël Quinquina. 1947. 


10 x 25 in./25.3 x 63.5 cm 
Imp. Barreau, Paris 
Cond A. 


In 1938, after a series of redesigns and refinements, 
Loupot created the St. Raphaél trademark: the logo in 
angular red script (see Loupot/Forney, 53), which he 
paired with two geometric waiters. Just under a decade 
later, he conceived this artwork for the company. The 
waiters, though cropped and tilted askew, remain 
immediately recognizable. At this point in his career, 
Loupot focused more on flattened perspectives and 
geometric exploration. This design was a product of the 
“Les Arcs” art agency created by Max Augier for Loupot 
in 1947. Together, they developed a modular brand 
system that could be applied to all promotional 
materials for St. Raphaél. Rare! 


Est: $2,500-$3,500. 


quinquina 


342. St. Raphaél / Rouge Blanc. 1948. 


23 34 x 31 1⁄2 in./60.3 x 80.2 cm 

Affiches Gaillard, Paris 

Cond A. 

Ref: Loupot/Zagrodzki, 109; Loupot, 89; 
Musée d’Affiche, 112; Moderno Francés, p. 35; 
PAI-XLVIII, 336 


The two one-toned waiters are still on duty—more than 
a decade after their initial appearance—though the 

pair certainly have been pared down to their geometric 
essentials. This is the head-on version of the waiters that 
the company settled on in 1945. Loupot needed little 
beyond the basic trademark and the colors of the two 
available versions of the quinquina to sell the product. 
And what more could be deemed necessary? This is 

the smaller format. 


Est: $1,700-$2,000. 


343. Fourrures Canton / 20 rue de Bourg. 1949. 


35 Ye x 49 % in./90.5 x 126.7 cm 

R. Marsens, Lausanne 

Cond A. 

Ref: Art Deco/Duncan, p. 426; Lopez, 27; Loupot, 13; 
Loupot/Zagrodzki, 54D; Margadant, 335 (var); 
PAI-LXXX, 395 


Loupot created three designs for Canton Furriers in 
Lausanne; this image of a fur-swaddled, ivory-skinned 
woman with a bee-stung pout first appeared in 1924 

see PAI-LXVIII, 473). In the early 1930s, the background 
color changed to blue and would remain so throughout 

a variety of address changes for the company. This is 

he third edition in the series with the 20 Rue de Bourg 
address, printed from the same lithographic stones as the 
original. Asked why the black background was replaced 
by blue over time, the chief of operations, Richard Canton, 
revealed that blue provided better visibility during the 
winter months. 


Est: $1,700-$2,000. 


: 


Les 
ns 


um. F. APPEL 12,8. oeira, PARIS 


E. Charle Lucas 


344. Folies Bergère / La Loïe Fuller. ca. 1894. 


38 % x 58 % in./98 x 149 cm 
F. Appel, Paris 

Cond B/Restored tears at folds. 
Ref: PAI-LXXXI, 354 


In one of the rarest designs promoting Loïe Fuller, Lucas 
captures the dancer at the moment of anticipation, with 
her diaphanous fabrics curled against her like oversized 
robes. In the next instant, she would be leaping and 
twirling, the sheer gowns revealing her curves, dozens of 
colored lights creating a psychedelic vision of modernity 
long before psychedelic drugs became popular. She was 
considered the perfect blend of human and machine, so 
much so that many art historians mark the beginning of 
the Modern period with her first performance. 


Est: $2,000-$2,500. 


344 


345. Le Journal. 1897. 


31 x 46 % in./78.6 x 119 cm 

Imp. Charles Verneau, Paris 

Cond B/Slight tears at folds. 

Ref: Fit to Print, 54; PAI-LXXXI, 355 


While Le Journal's main focus was fictional literature, 

it also offered a wealth of other captivating content. As 
exemplified here, an illustration supplement was available 
every Wednesday for 5 centimes, and a fashion guide 
was available for 10 centimes every Monday—and 

all in full color. 


Est: $1,200-$1,500. 
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Hubert M. Luns (1881-1942) 


346. Jubileum Tentoonstelling / Rembrandt. 1923. 


26 %s x 49 Ve in./67.5 x 124.8 cm 
Conrs. Immig & Zoon, Rotterdam 
Cond A-/Slight stains at top edge. 
Ref: PAI-LXXI, 404 


In 1923, Amsterdam’s Rijksmuseum wished to promote its 
Rembrandt Society, and Luns was the perfect artist for the 
commission. Among other things, he’d been a professor of 
art history and an author of books on art. The finely drawn 
design, showing half-profiles of Rembrandt and Raphael, 
uses gold ink in addition to the black. The same image, 
with very different borders and embellishments, was used 
by Luns to advertise an Italian travel agency. 


Est: $1,700-$2,000. 
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Gian Emilio Malerba (1880-1926) 


347. Mele & Ci. / Mode Novita. 1910. 


55 %4 x 80 % in./141.6 x 204.2 cm 

G. Ricordi, Milano 

Cond A-/Unobtrusive folds. Framed. 

Ref: Mele, 44; Manifesti Posters/Advertising, p. 126; 
PAI-LXXXI, 356 


Three elegant creatures take a two-sheet stroll—two 

of them showing off their latest finery from the Mele 
department store, the third equally well coifed and 
wearing fur. Malerba designed a number of posters for 
Ricordi, including at least three for Mele. “This poster of 
1910 is the best bearing the painter Malerba’s signature 
and certainly among the most interesting of the Mele 
posters” (Mele, p. 206). Rare! 


Est: $8,000-$10,000. 


Beatrice Mallet (1896-1951) 


348. Les Maisons d’Enfants de la Céte d’Azur. 


24 Vo x 39 % in./62.5 x 100 cm 
Imp. Lucien Serre, Paris 
Cond A-/Slight stains at edges. 


For PLM, Mallet gives us an utterly heartwarming scene 
of young children gleefully playing on the beach on the 
French Riviera. Mallet was born in England and later 
moved to Paris with her husband; she designed posters, 
catalogue covers, and advertisements that primarily 
featured children, often with the round faces and small 
eyes seen here. Her greatest claim to fame is perhaps 
that she created Marinette, the award-winning mascot of 
the Petit Bateau children’s underwear brand. 


Est: $1,200-$1,500. 
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Gustave Marie 


349. Folies-Bergère. 


35 1⁄4 x 49 54 in./89.5 x 126 cm 
Affiches Marie, Paris 
Cond A-/Slight tears and stains at edges. 


Marie’s design for an unknown revue at the Folies- 
Bergére employs a fairy tale-like cast of characters 
rushing from the cold outdoors to partake in the magic 
within the cabaret. The meandering milieu, in various 
stages of costumed dress and undress, are an assurance 
of the good times that await its guests. Marie was both a 
designer and lithographer and edited the review, L’Art et 
la scène. Rare! 


Est: $1,700-$2,000. 
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350. Tout L’Ba-Ta-Clan. 1903. 


37 3% x 51 4 in./95 x 130.3 cm 
Imp. Glaise, Paris 
Cond A. 


The Bataclan, in its beautiful and eye-popping Chinoiserie styling, has been one of Paris’ 
most beloved venues since it opened in 1864. Here, Marie beckons us into the sultry 

pits of hell for a revue called “Tout L'Ba-Ta-Clan” (Kit and Caboodle) by Ch. Quinel and 

F. Verdellet. No information exists on the show that we’ve found, but the come-hither pose 
of the leading lady and her squadron of devilish revelers attest to a wild evening for all. 


Est: $1,800-$2,000. 


351. La Samaritaine. 1904. 


32 x 47 V4 in./81.5 x 120 cm 
Atelier Marie, Paris 
Cond A. 


Obviously, Marie was heavily inspired by Mucha’s 1897 design for the same play—he’s 
borrowed Mucha’s color pallete and the circular halo with Hebrew text, and his leading 
lady stands in almost the exact same position as Sarah Bernhardt. The play was originally 
written for Sarah Bernhardt by Edmond Rostand in 1897; the Biblical drama adapted from 
the gospel story of the woman of Samaria was an important part of Bernhardt’s repertoire. 
Here, both posterist and actress pay homage to the original. Rare! 


Est: $1,700-$2,000. 
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A-Z | MATISSE - MAZHAR 


Henri Matisse (1869-1954) 


352. Nice / Travail & Joie. 1947. 


25 x 39 1⁄4 in./63.5 x 99.7 cm 

Imp. Mourlot, Paris 

Cond A/P. 

Ref: Affiches Azur, 54; PAI-LXXIV, 355 


This poster, created in the same year as the painting, 
transforms Matisse’s “Still Life with Pomegranates” 
into a promotion for Nice, the town of work and joy. 


Est: $1,400-$1,700. 


Sascha Maurer (1897-1961) 


353. Flexible Flyer / Moose Head Hotel. ca. 1937. 


24 Va x 37 Va in./61.2 x 94.8 cm 
Cond A. 
Ref: PAI-LXXX, 405 


Old Forge, New York is a quaint hamlet tucked away in the 
Adirondack region; as of 2010, their population was 756, 
and they regularly record the lowest winter temperatures 
in the state, as in their 1979 record low of -52 degrees 
Fahrenheit. All signs point to ideal ski conditions, as 
evidenced by Maurer’s athlete flying high above 

the snowy peaks. 


Est: $1,700-$2,000. 
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354, Flexible Flyer / James Campion. ca. 1937. 


24 x 37 in./61 x 94 cm 
Cond A-/Slight tears at bottom edge. 
Ref: PAI-LXXX, 405 (var) 


The same skier seen in the previous lot now advertises an 
ice skating rink named after Hanover selectman James W. 
Campion Ill. But after a spin on the ice, locals and tourists 
alike can head to one of New Hampshire’s many ski resorts. 


Est: $1,700-$2,000. 


355. Gregg Skis. ca. 1948. 


20 % x 31 in./52.7 x 78.7 cm 

Cond A/P. 

Ref: PAI-LXXX, 406 

Perhaps the only thing more outstanding than the quality 
of Gregg skis is the monstrous pair jutting out of the 
snow—and the skier in the foreground is blissfully 
unaware of what’s behind him. 


Est: $1,200-$1,500. 
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Luciano Achille Mauzan (1883-1952) 


356. Impermeabili Moretti. 1921. 


54 x 78 Vs in./137.3 x 198.4 cm 

AGA, Paris 

Cond A-/Slight tear at upper left. 

Ref: Mauzan, A 182; Takashimaya, 204; PAI-LXXXI, 358 


auzan’s “Copertoni Impermeabili Moretti” poster 

with an elephant is world-famous; here’s another angle, 
on a smaller, cuter scale: a delighted scarecrow, bundled 
in a Moretti raincoat, shelters two conversational frogs. 
t’s another sunny tale in the middle of a dark, down- 
pouring night. 


Est: $1,200-$1,500. 


357. Amaro Spech. 1922. 


52 x 76 1⁄4 in./132 x 194 cm 
MAGA, Milano 

Cond B/Slight tears at folds. 

Ref: Mauzan, A272; PAI-LXXXI, 359 


This strangely wonderful design is classic Mauzan 
and Maga Advertising magic: the hypnotized man 
enchanted by his freshly poured glass of Amaro lets 
us know that no matter your birthplace, you, too, 
can be entranced by Amaro Spech. 


Est: $2,500-$3,000. 
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Jack Maxwell 


358. Le Golf de Chiberta. 1948. 


31 4x 47 Ys in./79.2 x 120.4 cm 
Imp. B. Sirven, Paris 

Cond A. 
Ref: Golf, p. 33; PAI-LXXX, 407 


This simple but merry design celebrates the opening 

of the Biarritz golf course for the season. With the endless 
sea stretching to the horizon and the manicured but lush 
fairway rolling toward the viewer, one can’t help but feel the 
absolute tranquility and pleasure available at this fine resort. 


Est: $1,400-$1,700. 


Mazhar 


359. VI Balkan. 1935. 


27 %4 x 39 1⁄2 in./78.3 x 100.4 cm 
Alaeddin Kiral, Istanbul 
Cond A-/Unobtrusive folds. 


Beginning in 1930, the Balkan Games united athletes 
from Albania, Bulgaria, Romania, Turkey, Yugoslavia, and 
Greece, who competed in basketball, equestrian sports, 
boxing, fencing, wrestling, tennis, and more. The first 
four Games were held in Athens, after which participating 
countries rotated hosting. The 6th edition, in 1935, 

took place in Istanbul. 


Est: $1,200-$1,500. 
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F. Médaille 


360. La Pêche / La Chasse. ca. 1900. 


Each: 21 % x 29 in./55.3 x 73.7 cm 
Imp. F. Champenois, Paris (not shown) 
Cond A-/Slight stains at edges. 

Ref: PAI-LXXXI, 363 


This pair of decorative panels proves that there are elements 

of interior design to suit every taste. You say that allegorical 
representatives of flowers, seasons, artistic expression, celestial 
bodies, and the times of the day are a little too girlie? Well, 

this nice set of Byzantine women embodies the bounty of the 
great outdoors—seen here before the addition of “Fishing” 

and “Hunting” designations in the panels directly above their 
heads—and are respectively bordered by appropriate flora 

and game, from crabs and prawns to pheasant and squirrel. 
Butch enough for you? Never have fishing and hunting looked 
so good. These compositions were offered by Champenois as 
“estampes décoratives” in his catalogue for ten francs a pair (in 
comparison, Mucha pairs, such as “Plume et Primevére” and the 
two Brittany women, sold for twelve francs). 


Est: $1,700-$2,000. (2) 


Lucien Métivet (1863-1932) 


361. Eugénie Buffet / Ambassadeurs. 1893. 


30 %4 x 46 % in./78.2 x 119 cm 

Imp. Charles Verneau, Paris 

Cond A-/Slight tears at edges. 

Ref: DFP-II, 574; Maitres, 22; Musée d’Affiche, 68; Gold, 170; 
PAI-LXXXI, 364 


This image of Eugénie Buffet walking down a snowy street, her 
hands stuffed into her pockets and eyes burning intensely, is 
one of the classics of poster art. “This is the earliest of three 
posters Métivet did for this chanteuse; in all cases, he puts her 
on ordinary Paris streets in the clothes of a Paris working girl, 
the persona she projected in her performances” (Gold, p. 118). 


Est: $2,500-$3,000. 


Leopoldo Metlicovitz (1868-1944) 


362. Iris. 1899. 


20 %4 x 28 % in./52.7 x 73.3 cm 

G. Ricordi, Milano 

Cond A. 

Ref: Ricordi, 56; Manifesti Italiani, p. 33; La Dolcissima, 48; 
PAI-LXXXI, 366 


The art of the Italian poster was born out of the opera; it was 
the only national cultural institution in Italy at the turn of the 
century. The music publisher Ricordi created an in-house 
printing operation in 1874 to promote its music, and Adolfo 
Hohenstein was hired to train the Italian staff, which included 
Metlicovitz. He went on to create brilliant designs for Puccini's 
La Bohéme, Tosca, and Madame Butterfly. Here, he promotes 
Mascagni’s /ris, an opera in three acts about a young girl’s 
escapades in Japan. Metlicovitz masterfully combines notes 
of Italian Art Nouveau with a Japanese woodblock aesthetic to 
create a lush and resplendent scene. 


Est: $1,400-$1,700. 
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363. Tosca. 1899. 


20 % x 27 Ya in./52.7 x 69.8 cm 

G. Ricordi, Milano 

Cond A-/Slight tear in left margin. 

Ref: Weill, 139; Menegazzi, 80; La Docissima, 50; PAI-LXXXI, 367 


Although La Tosca was originally a play written by Victorien Sardou with Sarah 
Bernhardt in the title role, Puccini’s operatic adaptation has an enduring acclaim. 
The plot takes place in Rome in the year 1800, and a century later, the opera 
premiered in Rome at the Teatro Costanzi. Ricordi was naturally in charge of 
promotional designs, and both Hohenstein and Metlicovitz created posters for 
the premier. But where Hohenstein’s image is a blood-red scene full of drama 
and tragedy, Metlicovitz positions the heroine as contemplative and subdued. 
Floria Tosca is seen with her eyes cast downward with a youthful glow of 
innocence—much like the idyllic flowers that surround her. Perhaps 
Metlicovitz's image represents the age of innocence—and Hohenstein’s 

the eventual destruction. 


Est: $1,400-$1,700. 


Georges Meunier (1869-1942) 


364. Crème Eclair. 1895. 


32 4 x 44 Ya in./82 x 113.7 cm 

Imp. Chaix, Paris 

Cond B/Slight tears at folds and edges. Framed. 

Ref: Meunier, 15; Reims, 857; Gold, 52; PAI-LXXXI, 371 


“Thanks to this instant whipped-cream product, this woman escapes mess 
and bother. She can prepare elegant desserts in dinner dress: cinched waist, 
poufy sleeves, and flowers in her hair and décolletage—a veritable belle 

of the Belle Epoque” (Gold, p. 38). 


Est: $1,400-$1,700. 
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Mich (Michel Liebeaux, 1881-1923) 


365. Bec-Kina. 1910. 


46 3⁄4 x 62 % in./118.6 x 159.5 cm 
Publicité Wall, Paris 

Cond A. 

Ref: PAI-LXIII, 399 


With a bottle of Bec-Kina as a makeshift ball, a 
strapping group of agile rugby players are shown 
vivaciously fighting over the “athlete’s apéritif.” 
Compositionally, this is one of Mich’s most energetic 
designs, full of movement and interesting angles. 


Est: $1,000-$1,200. 


366. Chanteclair. ca. 1917. 


15 % x 23 % in./39.8 x 60 cm 
Publicité Wall, Paris 
Cond A/P. 
Ref: Picture of Health, 28; Graphic Design/Taschen, p. 182; 
Santé, p. 365; PAI-LXVII, 428 


“An embrocation is meant to be rubbed on painful skin 
areas for relief, but in his illustration the artist implies 
that Chanteclair will do much more. His muscular genie 
has escaped from the bottle charged with electricity, for 
the product is, as the poster declares, ‘the developer 

of athletes.’ The product claims also that it ‘softens, 
fortifies, and electrifies,’ the last action in keeping 

with the now-discarded belief that electricity had 
health-giving properties” (Picture of Health, p. 45). 

This is the smaller format version of the poster. 


Est: $1,200-$1,500. 
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Misti (Ferdinand Mifliez, 1865-1923) 


367. Châlet du Touring Club. 


31 a x 47 Y4 in./79 x 120 cm 

Lith. G. Bataille, Paris 

Cond A-/Slight tear at bottom edge. 
Ref: PAI-XXX, 286 


The woods and forests that surround Paris at this time 
were filled with “châlets” such as this one with locations 
in both the Bois de Boulogne and Porte Maillot. These 
cafés were convenient meeting places for Parisian 
cyclists. This boite, however, was not your everyday 
watering hole. This was the official convening center of 
the French Touring Club, and the favorable amber glow 
lets the viewer know with a quick look that the service 
and clientele are both top notch. 


Est: $1,200-$1,500. 


Heinrich Molenaar (1909-2 


368. Holland. ca. 1949. 


25 Ve x 31 % in./63.8 x 81 cm 
Cond A-/Slight stains and creases. 
Ref: PAI-LXV, 407 (var) 


Molenaar gives us a striking and modern look 
at the “quaint land of peace and serene beauty,” 
as some copies’ text notes in the bottom area 
(see PAI-LXV, 407). 


Est: $800-$1,200. 
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Pierre Mourgue 


369. Jean Borlin. ca. 1925. 


47 Vs x 62 7% in./120 x 159.6 cm 
Imp. H. Chachoin, Paris 

Cond A-/Slight tears at edges. 
Ref: PAI-XLV, 400 


Jean Börlin, the Swedish dancer and choreographer, was something of a multi- 
disciplinarian, determined “to enlarge the field of ballet, and reinvigorate it, by 
bending to its service the newest tendencies in art, music, and literature, yet never 
allowing any of these elements to dominate the dance... Experiment succeeded 
experiment, each bolder than the last... In after years, it is sometimes difficult to 
understand the clamour excited by certain productions, so often is the sensation of 
to-day the commonplace of to-morrow. But the pioneers are sacrificed on the altar of 
progress, and Börlin suffered from being in advance of his time” (Complete Book of 
Ballets, p. 669-670). It’s interesting to compare Mourgue’s Börlin poster with Colin’s 
(see PAI-XLV, 268): though the costume pieces in each clearly indicate that both 
artists were promoting the same Börlin stock character (if not the same performance), 
Colin’s design is executed with a nimble, sleek sense of Art Deco movement. On the 
other hand, Bourgue’s creation is a bit more earthy, something of a jubilant peasant 
on-the-move, which is rather appropriate seeing as Börlin often created dances 
based on Swedish folklore and the folklore of other, non-European cultures. 


Est: $2,500-$3,000. 


Paul Mohr (1890-1959) 


370. Auto-Perco-Thermos. 1946. 


38 2 x 58 % in./98 x 149 cm 

Affiches Paul Mohr, Asniéres 

Cond A-/Unobtrusive folds. 

Ref: Négripub, 193; Célébrités, 216; Plumeau, cover & p. 29; PAI-LXXX, 30 


Josephine Baker premiered what would become her signature song, “J'ai deux 
amours, mon pays et Paris,” at the Casino de Paris in 1930. Sixteen years later, 
Baker's two great loves—the United States and Paris—have been replaced by 

a pair of insulated coffee makers. Mohr demonstrates Baker’s continued celebrity 
appeal while recognizing the commodity value of her greatest hit. 


Est: $1,700-$2,000. 


Thomas Moran (1837-1926) 


371. Northern Pacific / Yellowstone Park. 1924. 


40 2 x 30 in./102.8 x 76.2 cm 
Brown & Bigelow, St. Paul, Minn. 
Cond A. 

Ref: PAI-LXVIII, 494 


Influenced by Turner’s sense of color and composition, Moran used his ability to 
romanticize the American wilderness in promotional commemoration of Congress 
establishing a National Park System in 1916. Successful, he soon created similar 
designs for the railroad, resulting in the “first and certainly the most reproduced 
poster image [of his] famous painting ‘Grand Canyon of the Yellowstone’” 

(Travel by Train, p. 83). This is the horizontal format of the poster. 


Est: $1,400-$1,700. 
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Alphonse Mucha (1860-1939) 
> For other Salon des Cent posters, see Nos. 111-115. 


372. Salon des Cent / XXme Exposition. 1896. 


17 Vax 24 Ys in./43.5 x 62.7 cm 

mp. F. Champenois, Paris 

Cond B+/Slight tears at top edge. Framed. 

Ref: Rennert/Weill, 12; Lendl/Prague, p. 133 (var); DFP-II, 634; Modern Poster, 9; 

Wine Spectator, 74; Salon des Cent/Neumann, cover & 19 (var); Mucha/Art Nouveau, 18; 
Gold, 192; Reims, 901; Posters of Paris, 69; PAI-LXXX, 438 


n 1896, Mucha was flush with success after his work for Sarah Bernhardt. But he was 
about to be exhibited alongside the stars of French fin-de-siécle lithography—Toulouse- 
Lautrec, Bonnard, Steinlen, Grasset—in the Salon des Cent (the Salon of the One 
Hundred), a new series of exhibitions hosted by the literary magazine La Plume, which 
championed the art of lithography. “Mucha’s ambition was to become a member of this 
group,” wrote Victor Arwas. The artist succeeded by attracting the attention of the gallery’s 
owner, Deschamps. “Deschamps visited Mucha in his studio while he was designing the 
poster. Fascinated by what he saw, he persuaded Mucha to print it... Mucha agreed, and 
the publisher's feeling, that this lightly outlined, impressive poster would make Mucha 
famous, proved to be correct” (Mucha/Art Nouveau, p. 156). 


Est: $12,000-$15,000. 


373 


373. Job. 1896. 


17 % x 25 in./45 x 63.5 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 15; Lendl/Prague, p. 118; Mucha/Art Nouveau, 20; DFP-II, 635; 
Maitres, 202; Weill, p. 41; Timeless Images, 33; Driehaus, p. 79; PAI-LXXXI, 393 


This is Mucha’s single most famous work, though it seems impossible that such 
flamboyant effort would be devoted to selling cigarette papers. But the exotic tendrils 
of her hair conjure up the fractal whorls of smoke from an idle cigarette. The image 

is breathtaking; the beauty intoxicating. Photographs are seldom able to capture the 
metallic gold paint used for the hair, which gleams and radiates in the light, delivering 
an experience not unlike a religious icon. 


Est: $17,000-$20,000. 


374. Gismonda / Théâtre de la Renaissance. 1894. 


29 x 85 in./73.7 x 216 cm 

Imp. Lemercier, Paris 

Cond A-/Slight tears and stains at edges. Framed. 

Ref: Rennert/Weill, 3; Lendl/Prague, p. 41; Mucha/Art Nouveau, 5; DFP-II, 624; 
Maitres, 27; Timeless Images, 32; Wine Spectator, 71; Posters of Paris, 66; 
Driehaus, p. 20; Graphic Design/Taschen, p. 65; Gold, 152; PAI-LXXX, 415 


“This is the poster that launched Mucha’s career and introduced a new artistic 
style into commercial lithography. Prepared by Mucha as a rush order for Sarah 
Bernhardt’s theatre during the Christmas period of 1894, when the printer could 
not find any other artist available, it is a sensitive portrayal of the actress in an 
ornate costume for a deeply religious play that has her, in the third act, carry a 
frond in a Palm Sunday procession. The full size of the poster gives the viewer 

an opportunity to get the full effect of the lengthy robe; the Byzantine mosaic 
decoration emphasizes the biblical background; Sarah's pious expression of faith; 
and the gentle pastel hues whisper the commercial message instead of shouting 
it. It was a radical departure from prevalent poster styles, and Paris took notice of 
the fact. Sarah Bernhardt was so grateful she made Mucha one of her protégés, 
and for the next few years he was the darling of Parisian high society. During 

this period, Art Nouveau and /e style Mucha were synonymous, and his ideas on 
composition and decoration were taught in every art school. It is doubtful that any 
other single poster has ever had such far-reaching consequences for its creator 
and his whole epoch” (Lendl/Prague, p. 41). This is a two-sheet poster. 


Est: $20,000-$25,000. 
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Mucha (Continued) 


375. Nestle’s Food for Infants. 1897. 


13 Vo x 28 in./34.3 x 71.2 cm 

Imp. F. Champenois, Paris 

Cond A-/Horizontal fold. Framed. 

Ref: Rennert/Weill, 26; Lendl/Prague, p. 79; DFP-II, 646; 
PAI-XXVI, 434 


“This poster is sharply divided into two halves, the bottom part 
devoted to the baby and the sales message, the top half providing 
a semi-circular mosaic background for the lovely mother. Note 
the use of the mother birds feeding their young in the decorative 
corners at top” (Rennert/Weill, p. 124). Rare! 


Est: $10,000-$12,000. 
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376. Monaco-Monte-Carlo. 1897. 


29 4 x 42 Ya in./74.3 x 107.3 cm 

Imp. F. Champenois, Paris 

Cond A-/Unobtrusive vertical fold. 

Ref: Rennert/Weill, 31; Lendl/Prague, p. 111; DFP-II, 639; Wine Spectator, 73; 
Affiches Azur, 194; Voyage, p. 15; Train à l'Affiche, 114; Mucha/Art Nouveau, 24; 
Affiches Riviera, 92; PAI-LXXXI, 384 


“Mucha went all out with a most opulent design. The shy maiden, kneeling, 
enraptured with the tranquility of the bay of Monte-Carlo, is completely 
encircled by the curving stalks of lilacs and hydrangeas, featuring some of the 
most intricate conflorescences ever painted by Mucha. Since the client was 

a railroad—Chemin de Fer P.L.M.—it is probable that the design is meant 

to suggest the tracks and wheels that convey the public to Monte-Carlo. The 
maiden is probably Spring herself, enraptured with the beauty of the seascape” 
(Rennert/Weill, p. 136). 


Est: $12,000-$15,000. 
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377. Lance Parfum “Rodo.” 1896. 


12 Vex 17 in./31 x 43 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 14; Lendl/Prague, p. 113; 
Livre de l'Affiche, 13; PAI-LXXIX, 394 


“Mucha's beauteous maiden advertises a spray perfume—apparently 
something of a novelty at this time, as the fact that the container 
dispenses the fragrance ‘automatically’ is stressed in the copy. 

The design is one of the earliest to feature what were to become 
Mucha’s trademark elements: a girl with buoyant hair, an elegant 
dress whose every fold is meticulously noted, a circular background 
with a mosaic pattern and decorative rosettes, well executed lettering 
which complements the theme of the poster, and gentle pastel colors” 
(Lendl/Prague, p. 112). 


Est: $5,000-$6,000. 
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378. The Seasons / Winter. 1896. 


21 %x 41 Y% in./55.5 x 104.7 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A-/Recreated borders. 

Ref: Rennert/Weill, 18, Var. 1; Lendl/Prague, p. 180; 
Mucha/Art Nouveau, 44d; PAI-LXXX, 424 


“The idea of personifying the four seasons was nothing new—the printer 
Champenois had done it before with other artists—but Mucha breathed 
so much more life into it that this became one of the best-selling sets of 
decorative panels, and he was asked to repeat this theme at least twice 
more, in 1897 and 1900. Winter, her brown hair barely visible as she is 
huddled in a long green cloak, snuggles by a snow-covered tree trying to 
warm a shivering bird with her breath” (Rennert/Weill, p. 90). 


Est: $10,000-$12,000. 
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Mucha (Continued) 


379. The Seasons. 1897. 


Each: 6 x 16 % in./15 x 42.5 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A. Framed. 

Ref: Rennert/Weill, 37; Lendl/Prague, p. 188-189; PAI-LXXXI, 388 


This is the second set of beguiling women Mucha created to represent the four 
seasons. Other than Winter, who is cozily hooded against the cold, they all sport 
Mucha’s trademark flowing cascades of hair and assume languid poses of sensual 
allure. A big marketing success for the printer Champenois, this set was used in a 
number of ways: with calendars for various years or without them, with the names 
of each season imprinted or not, sometimes with commercial clients’ names, and 
sometimes entirely blank. This is the smaller format. 


Est: $9,000-$11,000. (4) 
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380. The Seasons. 1897. 


Each: 5 % x 12 % in./14.6 x 31.7 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A-/Recreated borders. Framed. 

Ref (all var but PAI): Rennert/Weill, 37; Lendl/Prague, 186; PAI-LXXX, 426 


This is the image-only variant of the previous lot. 
Est: $8,000-$10,000. (4) 


For a searchable database of every poster we’ve ever sold at auction, 
view our Poster Price Guide at posterauctions.com 
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Mucha (Continued) 


381. Têtes Byzantines. 1897. 


Each: 14 3% x 20 % in./36.5 x 53 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill 40, var 1; Lendl/Prague, p. 196-197 (var); PAI-LXXII, 315 


“The mastery evident in creating two archetypes of the female form against a decorative 
background confirms Mucha’s artistic maturity. Both women, portrayed in profile, have 
their heads decorated with beautiful jewelry, the richness and oriental nature of which 
suggested the name Byzantine Heads for the series. The subtle differences in details 
between the paintings are worth noticing. For the first time, there appears the perfect 
form of Mucha’s often-used motif, circle framing each head interrupted by a strand of 
hair. With this device, it is as if Mucha’s unreachable beauties have broken the magic 
border between themselves and their admirers and suggest the possibility that they might, 
perhaps, meet.” (Mucha/Art Nouveau, p. 192). In this version, Mucha added corners 
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filigreed with curves to the original circular designs in order to create the standard 
rectangular shape of decorative panels. This is the rarest of all variants. 


Est: $20,000-$25,000. (2) 


382. Ages of Man Calendar. 1899. 


35 Vex 12 Ye in./90.2 x 30.7 cm 

Imp. F. Champenois, Paris 

Cond A. Framed. 

Ref: Rennert/Weill, 47, Var. 1; Lendl/Prague, p. 174-175 (var); 
PAI-LXXXI, 400 

“This series of four panels depicting the Ages of Man [was] used as the 
basis for a calendar for 1898” (Rennert/Weill, p. 47). The images show 
a young boy growing into an old man, always accompanied by a doting 
female muse. This is the rare proof before letters. 


Est: $4,000-$5,000. 


+ Le Vent qui passe 


emporte lu Jeunesse « 


383 


383. Le Vent Qui Passe. 1899. 


92x12 1⁄2 in./23.5 x 31.7 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A. 

Ref (all var): Rennert/Weill, 68, Var. 1; Lendl/Paris, 74 (var); Mucha/Art Nouveau, 75; 
PAI-XLIX, 392 


The strange shape of this design is due to the fact that it was originally meant to decorate 
a crescent wall space in a proposed pavilion in the 1900 World’s Fair. When that project 
was not realized, the printer Champenois had Mucha add a few details which would enable 
them to market it as “a design for a fan,” although there was never any intention actually 
to produce one. The design shows a girl strewing leaves to denote the passage of time; 
behind her, an allegorical spirit hovers as a guardian of her (i.e. mankind’s) maturation. The 
text (“The wind that passes by takes youth away”) goes along with Mucha’s mythological 
concept. This is the smaller version with the text; there was also a larger one without. This 
lithograph, appearing in the July 15, 1899 issue of Revue Illustrée, is offered here with 
issues 15-24 of the publication in a bound volume. 


Est: $3,000-$4,000. 
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384. The Flowers / Carnation. 1900. 


4 7% x 13 14 in./12.2 x 33.5 cm 
Cond A. Framed. 
Ref: PAI-XXXVI, 450 (var) 


The only brunette of The Flowers series, Carnation is happily 
entangled in a field of flowers; she pauses from inhaling a 
freshly picked bloom to glance coyly back at us. It’s a beautiful 
image created for beauty's sake. But this particular version 
boasts another accomplishment: it was printed and varnished 
by F. Champenois on a metal plate with a Voirin machine. The 
text tells us that Champenois has eight such machines that 
print on metal, and who better than Mucha to advertise this 
technique? This is an in-store display with grommet at top, 
and it’s rare! 


Est: $3,000-$4,000. 
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385. The Flowers. 1900. 


25 x 19 in./63.3 x 48.3 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A/Slight stains at edges. P. Framed. 

Ref: Rennert/Weill, 49, Var. 2; Lendl/Prague, p. 202-203 (var); PAI-LXXXI, 386 


“One of the fundamental premises of Art Nouveau was to look for inspiration in nature, 
and in ‘The Flowers’ set Mucha produced one of the best arguments for it. The four 
ethereal sprites represent [from left to right, respectively] the Rose, the Iris, the 
Carnation, and the Lily, and it is a clear case of Beauty celebrating beauty in each 
instance” (Lendl/Prague, p. 201). Originally, these images each occupied a separate 
panel, and were sold in a set; here, they’re placed side-by-side on a single sheet, which 
enabled Mucha to create a particularly Belle-Epoque border for it with ivy leaves, vines, 
and blossoms bursting out from the margins. 


Est: $8,000-$10,000. 
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386. Heather & Sea Holly. 1902. 


Each: 11 % x 24 % in./29.5 x 62.6 cm 

Imp. F. Champenois, Paris (not shown) 

Cond A-/Slight stains in Heather image. Framed. 

Ref (all var but PAI): Rennert/Weill, 80; Lendl/Prague, p. 229; PAI-LXXX, 435 


Heather from Brittany; Holly from Normandy. Both the flora and the costumes of the two 
women symbolize these seaside provinces of northwestern France, which look across to one 
another, both in these pictures and on the map. “Mucha himself, according to his son Jiri, 
always referred to the pictures as ‘La Bretonne’ and ‘La Normande.’ Their official names 
are Chardon de Gréves (Thistle of the Beach) and Bruyére de Falaise (Heather of the Cliffs). 
The thistle depicted here, however, is a common European plant of the eryngo family named 
Sea Holly—the real thistle would be too prickly [for the pose]” (Rennert/Weill, p. 290). This 
is a rare variant: the bottom decorative flourishes are eliminated and the white paper areas 
anticipate the lettering of titles as seen in Rennert/Weill, 80 var. 3. 


Est: $8,000-$10,000. (2) 
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387. Times of the Day / Dewez. 1904. 


25 Vex 20 Ye in./64 x 51 cm 

Imp. F. Champenois, Paris (not shown) 
Cond A. Framed. 

Ref: Rennert/Weill, 62 (var); PAI-LXXXI, 390 


In subdued pastels, this “quartet of barefoot young ladies represents the different times 

of the day. The borders are decorated in identical patterns... and the crisscross areas at 
the top have different floral panels. Each girl appears in an outdoor setting, with slender 
trees or tall flowers emphasizing her slim figure... The borders are worked out in such an 
exquisite pattern that each picture appears to be mounted in an elaborate frame of its own, 
or else seen through a decorated window. Quite possibly Mucha’s whole concept for the 
series was that of gothic stained-glass windows” (Rennert/Weill, p. 232). This is the only 
known variant of the decorative set, here used to advertise the Dewez printing firm as a 
promotional calendar with a 1905 calendarium. 


Est: $12,000-$15,000. 


z Manufacture 


388. Figures Décoratives : Drawing. 1904. 


9% x 9 1⁄4 in./23 x 23.5 cm 
Signed pencil and gouache drawing. Framed. 


This is a signed drawing for plate 14 of Mucha’s seminal “Figures Décoratives,” the 1905 
book that encapsulated his vision and artistic ethos, and became a road map for pupils 
and aspiring artists. “His marvelous instinct for composition and a gift for decoration 
were based on a profound knowledge of his craft. The ideal proportion of the bodies, the 
harmony between the movement of the head, limbs, and drapery, the sense of balance 
inherent in each pose reveal the essential laws that govern nature. [The process] of 
simplifying and at the same time exaggerating the sinuous pose, and suffusing it with 
charm can be detected when we compare the reclining female figure in Plate 14 with the 
panneau Rêverie de soir (Evening Reverie) of 1899” (Figures Décoratives, introduction). 
Today, the plates have become highly sought collector's items; the original drawings, 
immediate products of Mucha’s deft hands, are the quintessence of the Master of Art 
Nouveau—rare, revered, and revelatory. 


Provenance: Grosvenor Gallery, London. 
Est: $14,000-$17,000. 
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389. Lefévre-Utile: 2 Box Tops. 


Each: 7 %x 10 1⁄2 in./19 x 26.6 cm 
Cond A. Framed. 
Ref: PAI-LXXX, 500 (var) 


Mucha created a host of box designs for the Lefévre-Utile 
biscuit company. Here are two images for the Biscuits 
Madère and the Biscuits Petit-Boudoir, each showing 
trios enjoying their treats. 


Est: $1,700-$2,000. (2) 


390. Russia Restituenda. 1922. 


18 4x 31 % in./46.5 x 80.6 cm 

Melantrich, Prague 

Cond A. 

Ref: Rennert/Weill, 108; Lendl/Prague, p. 288; 
Mucha/Art Nouveau, 40; PAI-LXXX, 445 


Between 1918 and 1921, during the Russian Civil War, it 
was all against all. Bolsheviks, White Russians, Anarchists, 
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and seceding nationalities had each provisioned their sides 
by seizing food from those who grew it, giving it to their 
armies and supporters, and denying it to their enemies. 
Drought, then severe flooding in the Volga region, made 
matters worse. As late as 1921, Lenin refused outside 

aid as interference in Russian internal affairs. Mucha’s 
1922 poster, portraying a starving mother and her lifeless 
child, is adorned with two words: “Russia Restituenda,” i.e. 
“Restore Russia” (to health). It was part of an international 
relief effort throughout Europe and the United States once 
Lenin relented in 1922. “Two wounded doves in the upper 
corners signify a Slavic nation that would die without 

aid, and the hearts in the lower corners express hope in 
human compassion” (Mucha/Art Nouveau, p. 181). The aid, 
however helpful, was belated; an official Soviet publication 
concluded that about 5 million deaths occurred in 1921 
from famine and related disease. 


Est: $2,000-$2,500. 


391. Slavia. 1907. 


12%2x19 % in./31.7 x 50.2 cm 

Lit. Th. Bohm, Nové, Mesto nad Metuji 

Cond A-/Horizontal fold. P. Framed. 

Ref: Rennert/Weill, 93, var. 1; Lendl/Prague, p. 265 (var); 
PAI-LXXIX, 403 (var) 


Slavia, the heritage symbol of the Slavic peoples of Eastern Europe, 
occupies the same function as Uncle Sam does for Americans—but 
we can all agree she’s much younger, prettier, and more elegant 
than old Sam. “Mucha’s model for the ‘typical Slav’ is, strangely 
enough, an American girl. He was asked to do this poster while living 
in the United States, and he chose for it a variant of his portrait of 
Josephine Crane Bradshaw, daughter of his millionaire friend Charles 
R. Crane who eventually became his patron and the sponsor of the 
monumental Slav Epic project. Slavia holds a ring in her hand which 
symbolizes unity... and there are two stylized peace doves on the 
arm rests of the hidden throne she is sitting on; but just in case, 
she also has a sword in her lap, the message being that the Slav 

is peaceful by nature but will fight when attacked.” Here, Slavia is 
merely encouraging you to buy insurance from the Mutual Insurance 
Bank of Prague. But she has a bright future in store. “This was 

one of Mucha’s favorite designs, and was used again on a Czech 
100-korun note issued in 1920, and finally on a stained glass 
window for St. Vitus Cathedral” (Rennert/Weill, p. 322). This 
version, with Czech text, has not been seen before. 


Provenance: The Albertina Museum, Vienna. 
Est: $6,000-$8,000. 


392. Northeast Bohemia Fair. 1903. 


26 Y x 62 % in./67.2 x 159.6 cm 

Ustavy Unie, Praha 

Cond B+/Three horizontal folds; restored tears in bottom text area. P. 
Ref: Rennert/Weill, 84; Lendl/Prague, p. 154; PAI-LIX, 490 


Similar in design to other posters he made for this annual fair in 
Moravia, located in what today is the eastern part of the Czech 
Republic, we see a traditionally dressed peasant girl with flowers at 
her head and feet. Within the roundel behind her head, the heraldic 
crest of the country—a lion—can almost be seen. This is one of the 
more tellingly Slavic designs by Mucha, all the more important as 

it reflects his actual heritage mixed with his signature Art Nouveau 
flourishes. An interesting side note: Mucha sent the design for this 
poster from Paris before boarding a ship to America. 


Provenance: The Albertina Museum, Vienna. 
Est: $14,000-$17,000. 
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Alfred Müller (1869-1939) 


393. Swans. 1903. 

57 % x 20 in./147 x 52 cm 
Cond A. Framed. 

Ref: PAI-LXXXI, 404 


The is the companion piece to a decorative panel of peacocks; this tranquil design 
reflects Müller's fascination with how light vibrates off certain objects—in this 
case, how the swans’ reflections ripple through the placid waters of a pond. 


Est: $1,700-$2,000. 


Jean-Raoul Naurac (1878-1932) 


394. Nord-Wagons Lits - P.L.M. 1927. 


29 3⁄4 x 42 in./75.5 x 106.7 cm 

Imp. Lucien Serre, Paris 

Cond A. Framed. 

Ref: Train à l'Affiche, 243; Shackleton, p. 143; PAI-LXII, 216 

The Paris-Lyon-Mediterranée railway advertises the plush Pullman 
accommodations on its north-south route with an elegant couple and 
furnishings in matching rich blue. Although the rural countryside speeds 
by the window, inside the cabin is nothing short of cosmopolitan luxury. 


Est: $3,000-$4,000. 


Michel Noa 


395. Corsets Obersky. ca. 1912. 


37 Ya x 27 Vo in./94.3 x 69.8 cm 


Rotophot A.G., Berlin 
394 Cond A. 


Ref: DFP-III, 2401; PAI-XXVII, 187 


The undergarment—and matching stockings—probably didn’t come in the gold 
color shown, but that’s undoubtedly a design choice intended to attract our 


LUCIEN SERRE £C 


LONDRES ViCHY.PULLMAN 


attention. Having done that, Noa lays out a woman relaxing effortlessly against 
a cushion, making the point that the corset is a dream to wear—despite its 
known constrictions. It’s a direct, well-organized sales pitch from a bygone 
era of fashion. 


Est: $1,200-$1,500. 


Stefan Norblin (1892-1952) 


396. Polska. ca. 1925. 


24 Ve x 39 Ye in./61.7 x 99.4 cm 
Kozianskich, Warszawa 

Cond A-/Slight tears at edges. 
Ref: PAI-VII, 507 


Advertising Poland as a hunter’s paradise, the Ministry of Communications chose 
this effective scene with a hunter who has just apparently brought down a snow 
leopard. Norblin captures the light’s ethereal glow with vibrant colors that elevate 
the scene from the ordinary to the magical. Norblin was born in Warsaw and went 
“ae on to work as a painter, illustrator, interior designer, architect, and posterist. 


395 Est: $1,000-$1,200. 
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Société Anonyme de la Distillerie BLANQUI 
CAPITAL, 850.000 francs. NICE 


Wwe LREVON Et C°. 93 Rue Oberkampt . PARIS 


397 
Nover 
397. Absinthe Blanqui. ca. 1895. 398. Amara Blanqui. 
38 Ye x 54 % in./96.8 x 139.4 cm 39 3% x 55 in./100 x 139.8 cm 
mp. L. Revlon, Paris Imp. Revon, Paris 
Cond A-/Unobtrusive folds. Cond B+/Horizontal fold. 
Ref: Absinthe Affiches, p. 50 Ref: PAI-LIII, 385 
The Nice distillery J.U. Blanqui specialized in an apéritif with Obviously influenced by Mucha’s signature wild curls and Byzantine ladies, 
onic properties; in 1889, it was taken over by Félix Thiel, who Nover presents us with Amara Blanqui—an apéritif singled out as “the best 
renamed it Société anonyme de la Distillerie Blanqui. “After a of all known bitters.” Similar to a Rossa, Amara’s flavor sat somewhere 
irst poster in 1898, paying homage to the founder, the Blanqui between ginger and bitter herbs, best served as the ladies here are 
house gave in to the fashion of Orientalism. The arabesque showing us: chilled and with soda. 
of the design, the eyes circled in kohl, the jewels, everything Est: $1,200-$1,500. 
invites us to travel to the splendor of the thousand and one f , 
nights. In short, Blanqui absinthe brings us the pleasures of 
he Orient” (Absinthe Affiches, p. 48). For another absinthe 


poster by Nover, with the same exuberant touch, see Absinthe 
Vichet: PAI-LXXIX, 417. 


Est: $2,000-$2,500. 


A-Z | OGÉ - PAL 


Eugene Ogé (1869-1936) 


399. La Menthe-Pastille. 1904. 


78 7e x 50 3⁄4 in./200.4 x 129 cm 

Imp. P. Vercasson, Paris 

Cond B/Slight tears at folds. 

Ref (all var but PAI): Ogé, 240; Boissons, 380; PAI-LXXXI, 408 


Though digestifs are not usually associated with politics, Ogé takes up the task 
of distilling current events in the service of advertising. The Hague Tribunal 
serves as the gathering place for the politicos seen here: William Il serves a 
drink to the Japanese Emperor, Matsuhito, behind the Emperor of France; the 
new Catholic Pope puts his arm around King Emmanuel Ill of Rome; Edward 
VII, King of the United Kingdom, gazes at a globe alongside Jacques Lebaudy; 
Leopold Il of Belgium gazes at an image of his muse, Cleo de Merode; the new 
King of Spain, Alfonso XIII, boasts his new crown; and Uncle Sam serves a glass 
of liquor to a black baby—certainly, Ogé's criticism of American racism. But we 
can rest assured that conversations should be peaceful thanks to the Menthe- 
Pastille that absolves the differences between these men. 


Est: $1,400-$1,700. 


Olsky 


400. Chapeaux Mossant. 1928. 


46 % x 62 Y4 in./118.4 x 158.2 cm 

Imp. P. Vercasson, Paris 

Cond A. Framed. 

Ref: Deco Affiches, p. 69; Publicité, p. 97; PAI-LXXII, 329 


Cappiello’s triple-chapeaux tableau may be the more famous (see PAI-LXXIX, 
275), but Olsky’s dramatic Deco image for Mossant may be the more handsome 
design. Combining elements of the Object Poster with mysterious, seductive 
graphics, the product pops off the page while the background figure lures us in 
with desire. It’s an intriguing visual tease. 


Est: $3,500-$4,000. 


Paul Paige 


401. Map of Cape Cod. 


36 x 26 % in./91.5 x 68 cm 
Cond A-/Unobtrusive folds. 
Ref: PAI-LXXVII, 320 


This whimsical map is a must-have for Cape Codders and summertime 
vacationers: in precise and playful detail, Paige denotes landmarks and 
activities across the island. Some of our favorite elements include: ships sailing 
in from the east, including the Mayflower and the Norsemen; an oyster bed, 
illustrated with oysters sleeping in an actual human bed; lighthouses that dot 
the coastline; and mermaids that protect either end of the Cape Cod Canal. 


Est: $1,000-$1,200. 


Pal (Jean de Paléologue, 1860-1942) 
B> For others by Pal, see Nos. 51-55 and No. 122. 


402. Miss Florence West. ca. 1893. 


39 2 x 86 a in./100.5 x 218.7 cm 
Canning & Co., London 
Cond B+/Slight tears at folds. 


Standing at a staggering height of over seven feet, Miss Florence West yields 
a powerful—yet softly romantic—presence. Born Florence Brandon (1862- 
1912), she married actor Lewis Waller in 1883 and came to be known as 
Mrs. Lewis Waller offstage—but on stage, she was Miss Florence West. In 
1883, she made her stage debut as May Belton in Uncle Dick’s Darling, and 
went on to have a successful career as the leading lady in plays including An 
Ideal Husband, A Woman’s Reason, and The Tree Musketeers. An 1896 issue 
of The Strand wrote, “Few of our well-known actresses have risen quicker to 
the foremost coveted ranks than Mrs. Lewis Waller... nor is there any actress 
on the stage who has better deserved the success which she has obtained 
and the high esteem in which she is held by the general public of theatre- 
goers as well as by the most exacting critics.” Pal created this design before 
he came to Paris from London in 1893; it is the only known copy of Pal’s 
signature as “Paléologue.” This is a three-sheet poster. 


Est: $1,700-$2,000. 
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403. Olympia / Brighton. 1893. 


30 % x 48 % in./77.2 x 123 cm 

Imp. Paul Dupont, Paris 

Cond A-/Unobtrusive folds. 

Ref: Maitres, 35; Maindron 1896, 99; Dance Posters, 33; Reims, 929; 
Spectacle, 1279; Femme s’Affiche, 63; Gold, 162; PAI-LXXVII, 322 
Just as Pal was arriving to Paris from London, the Olympia was 
opening its doors to the public. Here, he’s clearly enjoying introducing 
two Parisian cancan girls to the seashore along Brighton’s famous pier 
to promote Leopold Wenzel’s “grand ballet.” 


Est: $2,000-$2,500. 


A-Z | PAL - PEIKERT 


Pal (Continued) 


404. Schneider / Société des Encres. 


37 Vex 53 2in./94.4 x 136 cm 

Caby & Chardin, Paris 

Cond B+/Slight tears and creases, largely near edges. 
Ref: PAI-LXXIX, 425 


In a typically risqué fashion for Pal, this busty beauty 
doesn’t shy away from flaunting her assets in the print 
shop. She is making the ink for printing color stone 
lithographs in promotion of Schneider’s printing 
products and the Society of Inks. This is the 

rare version before letters. 


Est: $1,700-$2,000. 


404 


405. La Bodiniére. 1894. 


32 Va x 48 Va in./82 x 122.3 cm 

Imp. Paul Dupont, Paris 

Cond A-/Slight tears at edges. 

Ref: DFP-II, 682; Reims, 937; PAI-LXIII, 457 


A nude with a portfolio of paintings under her arm calls 
the public to an exhibition of four contemporary painters, 
Pal himself among them, at the Left Bank gallery of La 
Bodiniére. The owner clearly recognizes fine talent: two 
months later that same year, he gave Steinlen his first 
important show. Uncharacteristically for Pal, the design 
is done solely in sepia and pale green. 


Est: $1,400-$1,700. 


p> Download our mobile bidding app at posterauctions.com 
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René Péan (1875-1940) 


406. Aux Trois Quartiers / Jouets. ca. 1899. 


42 % x 62 Ye in./108.3 x 158 cm 
Imp. Chaix, Paris 

Cond A-/Unobtrusive folds. 

Ref: PAI-XII, 363 (var) 


Péan contributed several designs to the Aux Trois 
Quartiers store which was located on the Boulevard 
de la Madeleine. This one, for its toys sale, is the best 
of them, with an endearing children’s fantasy about 

a fairy bringing them gifts. 


Est: $1,400-$1,700. 
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408 


407. Chamonix. 1905. 


34 4 x 48 Ya in./87 x 123.7 cm 

Imp. Chaix, Paris 

Cond A. 

Ref: Montagne, p. 197; PAI-LXXXI, 421 

We've seen many grand solicitations for Chamonix in 
the wintertime; here, this lovely lady with her hiking 
cane would like to introduce you to summer in the 
Alps at the Grand Casino. 


Est: $1,700-$2,000. 


408. Paris a Londres. 1905. 


29 2x 41 Y4 in./74.8 x 104.7 cm 
Imp. Chaix, Paris 

Cond B+/Slight tears at folds. 

Ref: Train a l'Affiche, 36; PAI-XXV, 450 


Like Lucien Lefévre, Péan was a student of Chéret 
and worked under him at the Chaix printing plant. The 
influence is detectable here in the attitudes of the two 
charming women who dominate this French railway 
poster. A pipe-smoking gentleman completes the 
companionable trio advertising the boat-train 

across the English Channel. 


Est: $1,400-$1,700. 


STRANDBAD 
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Martin Peikert (1901-1975) 


409. Strandbad Interlaken. ca. 1930. 


34 5 x 49 % in./88 x 126.5 cm 

Otto Schlaefli, Interlaken 

Cond A-/Slight tears at edges. 

Ref: Peikert, p. 133; PAI-LXXVIII, 414 


Peikert compels viewers to visit the bathing beach of 
nterlaken with this lithe and lovely Art Deco muse. The 
own is tiny, but famous: nestled between two stunning 
akes in the heart of Switzerland, it boasts an Olympic 
pool, a band shell, and a lakeside beach that offers a 
combination spa/riviera-esque experience for guests. Note 
Peikert’s superb artistry at the model’s midriff, where the 
ine of the mountain plummets directly into the curve of 
he woman’s white belt, then onward into the snowcapped 
peak—accommodated perfectly by the crook of her elbow. 


Est: $2,000-$2,500. 
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Edward Penfield (1866-1925) 


410. Hart Schaffner & Marx : 7 Drawings. ca. 1920. 


Each approximately: 19 % x 16 % in./49.7 x 41.7 cm 
Signed ink drawings; matted. 


B> For others by Penfield, see No. 45 and Nos. 105-107. 


411. Hart Schaffner & Marx / Washington Number. 413. Hart Schaffner & Marx / New Style Book. 1910. 
19 1⁄2 x 29 % in./49.4 x 75.3 cm 19 Vex 29 % in./48.7 x 74.2 cm 
Cond A-/Slight tears at edges. Cond A-/Slight tears at edges. 


War images might not be expected advertising materials For the “Good Clothes Makers” at Hart Schaffner & Marx, In a similar vein to No. 411, Penfield depicts Victorian 


for a men’s department store, but Hart Schaffner & Marx 
opted for patriotic bravery when they commissioned 
Penfield to create these images at the end of World War I. 
They recall the American Revolutionary War, perhaps in 
an attempt to revive the bravado of protecting this new 
nation. Indeed, both the store and Penfield focused their 
practices on the war effort; Hart Schaffner & Marx turned 
their production from fashion to military uniforms in both 
WWI and WWII. The scenes here include the Aldens, the 
Wright Tavern in Concord, the Battle of Lexington, and the 
Boston Tea Party. Note that one drawing is the original 
design for the Washington Number (see No. 411). 


Est: $2,500-$3,000 (7). 


Penfield harkens back to the nation’s founders who 
flaunt the newest wares while tending to important 
colonial business. 


Est: $1,200-$1,500. 


412. Hart Schaffner & Marx / Spring Style Book. 
ca. 1912. 

19 % x 29 1⁄2 in./49.8 x 74.8 cm 

Cond A. 

Ref: PAI-LII, 276 

For the Spring style book of the Chicago-based clothier, 
Penfield provides military patriotism with “scenes from 
the ‘Old South.” 


Est: $1,200-$1,500. 


New England fashion with a couple traveling 
by horse carriage. 


Est: $1,400-$1,700. 
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Edmond M. Petitjean (1844-1925) 


414. Paris Vivant. ca. 1911. 


42 4x 59 in./107.3 x 150 cm 

La Lithographie Nouvelle, Asniéres 
Cond B+/Slight tears at folds. 

Ref: Fit to Print, 155; PAI-LXXXI, 425 


Paris Vivant was a short-lived humor magazine begun 
in 1883. Here, a Cappiello-esque redhead smirks and 
points to its amusing contents. 


Est: $1,400-$1,700. 


Teddy Piaz 


415. Serge Lifar. 1929. 


47 x 62 % in./119.3 x 159.6 cm 

De Champrosay 

Cond B/Slight stains and creases. 
Ref: Dance Posters, 80: PAI-XXXIII, 46 


“This is a two-color, brown-and-black duotone offset 

of the famed dancer and choreographer, Serge Lifar. 

And while the design of Lifar (shown here in his ballet 
Promethée) cannot in any way be compared to the superb 
work of Colin (see PAI-XXIV, 250), this photographic 
treatment does have merit and strength in the marble- 
like sensuousness of the central figure, seemingly 
gaining stature from the letters forming his name as 

if chiseled on a monument” (Dance Posters, p. 13). 


Est: $1,000-$1,200. 
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Pablo Picasso (1881-1973) 


416. Côte d’Azur. 1962. 


25 ¥% x 38 in./64.5 x 96.5 cm 

Imp. Mourlot, Paris (not shown) 

Cond A. Framed. 

Ref: Czwiklitzer, 177; Affiches Azur, 31; PAI-XXXVI, 84 


Picasso opens a window on to the Riviera, permitting the 
viewer, at least graphically, to while away in the balmy 
breezes and lucid colors of the sun-sated paradise. One 
of the aspects of Picasso’s genius—whether in posters 
or paintings—that is altogether awesome is his ability 
to create permanence and vitality from a few, relatively 
harried series of brushstrokes, evoking whatever he 
chooses with the facility of doodling. Two versions of 
this design exist, the other being a Cannes variant. 


Est: $1,400-$1,700. 


L. Pousthomis 


417. Melle Janette Denarber. ca. 1900. 


37 ax 51 3s in./94.7 x 130.5 cm 
Affiches Pousthomis, Paris 
Cond A-/Folds. P. 


The “Eccentric French” Janette Denarber was actually a 
native Londoner, but adopted the attitude of a Parisienne. 
She was a regular performer and singer at the Folies- 
Bergére in New York City and at various cabarets in 

Paris and London. Though this design does not advertise 
a specific performance, it does show her flaunting her 
charms on the stage. 


Provenance: The Albertina Museum, Vienna. 
Est: $1,700-$2,000. 


A-Z | RABIER - REDON 


Benjamin Rabier (1869-1939) 


418. La Vache Qui Rit. ca. 1953. 


47 4 x 62 % in./121.2 x 159.5 cm 
Damour, Paris 

Cond A-/Unobtrusive folds. 

Ref: Alimentaires, 144 (var) 


Rabier created the famous laughing cow in 1924 to 
advertise the Bel fromagerie. Here, she grins over her 
Alpine Gruyére, and we can’t help but want to join her. 
“Behind the hilarious and sympathetic face of the cow 
of Monsieur Benjamin Rabier, an empire of the French 
cheese industry” (Alimentaires, p. 144). 


Est: $2,000-$2,500. 


Leslie Ragan (1897-1972) 


419. A Century of Service / Norfolk 
and Western. 1938. 


22 Ya x 28 in./56.2 x 71 cm 
Cond A. 
Ref: PAI-XXXVI, 509 


The past is the present, while the dream of a yet-to-be- 
realized powerful engine rides like a phantom on the smoke 
of the technological marvel of a coal-burning locomotive in 
a scene from the 1830s, the very first decade of railroading 
in the United States. Ragan, an lowa native who studied 
painting and illustration in Chicago before moving to New 
York City, spent most of his career creating posters for the 
Norfolk and Western and the New York Central railroads. 


Est: $1,200-$1,500. 


Sidney Ransom (1881-1958) 


420. The Poster. 1898. 


19 78 x 29 1⁄4 in./50.5 x 74.2 cm 
David Allen & Sons, London 
Cond B/Slight tears at edges. 
Ref: DFP-I, 145; PAI-LXXXI, 430 


This poster is a jewel in any serious poster collection. 
For the lively English monthly journal which chronicled 
the contemporary poster scene in Europe and America, 
we are shown a character from one poster stepping 
out to admire one from another! Little is known of this 
artist, who signed his works, largely caricature-style 
illustrations, either M.Y. or M. Yendis, or as shown here, 
Mosnar Yendis. The design is an instructive example of 
how to deal effectively with the subject of posters, and 
remains the most admired legacy of the artist. 


Est: $1,000-$1,200. 


Owl 


418 


Aage Rasmussen (1913-1975) 


421. DSB. 1937. 


24 Yo x 39 in./62 x 99.7 cm 

Andreasen & Lachmann, Kobenhavn 

Cond A. 

Ref: Weill, 469; Danish Posters, p. 228; PAI-LIX, 537 


Rasmussen took over the graphics of the Danish State 
Railway in 1937 with two breakthrough works: “the classic 
ight rail poster and the picture of the Storstrømsbroen 
bridge [see next lot], shown in modern monumentality and 
lattering moonlight. With technical bravado and high quality 
requirements in the work process, Rasmussen evoked the 
ine-tuned nuances that enrich the mood values in the light 
rail poster. The metaphorical and suggestive power of the 
image has its energy in particular in the strong effects of 
chiaroscuro in deep space and in the linear perspective 
play on the time factor in the typhoon’s propulsion. Like a 
glowing mirage in the blue night sky, the arrow of speed 
stands at top speed, but the fascination of speed and the 
glorification of technology is full of excitement with an 
undercurrent of the demonic” (Danish Posters, p. 227). 


Est: $1,200-$1,500. 


422. Die Storstrombrücke. 1937. 


24 2x 39 Vo in./62 x 100.5 cm 
Andreasen & Lachmann, København 
Cond A. 

Ref: PAI-LIX, 536 


Rasmussen, one of Denmark’s finest posterists, was 

as greatly involved with the Danish State Railway as 
Cassandre was with the French. All of his works for the 
DSB show a keen talent for dramatizing the ride as an 
adventure of rushing steel and converging perspectives. 
Here we are presented with one such design, executed 
primarily in somber blue, with the massive trestle 
supports creating an image of solidity, while the train 
glides by like a ghostly dark streak above. The Storstrøm 
Bridge connects Sjaelland Island (where Copenhagen 

is situated) with Falster Island, which has a ferry 
connection to Germany. This is the German-language 
version of the poster. 


Est: $1,200-$1,500. 
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CIEARETITES 


DIE STORSTROMBRUCKE 


IMP. BÉNARO LIEGE, S.A. 


422 423 


Armand A. L. Rassenfosse (1862-1934) 


| s 
423. Cigarettes Job. 1910. z 
37 A x 51 3⁄4 in./94.5 x 131.6 cm AF E i C ri E 
Imp. Bénard, Liège 
Cond B/Slight tears at folds. 

Ref: Rassenfosse, 46; Wine Spectator, 102; PAI-LXXIX, 462 | N @ 


“Armand Rassenfosse... was expected to follow in the footsteps of his father, 
a prosperous merchant in Liège, pursuing his penchant for drawing and 
engraving only as a hobby. But on a business trip to Paris, he met Felician 
Rops who persuaded him to attend the Academy at Liége... Rassenfosse at first 
designed small graphic works like ex libris and letterheads, then went on to 
book illustrations and magazine cover designs. His posters have a directness 
and simplicity that bring them an immediate attention. For Cigarettes Job, 
Rassenfosse uses more color, and for some reason, he has chosen a Spanish 
motif; it was probably easier, in 1910, to imagine a ‘gypsy’ woman smoking a 
cigarette than having a more genteel girl indulge in such unladylike behavior. 
According to Weber, women who smoked ‘belonged to the lower orders or to 
criminal classes... By the 1890s one begins to hear of respectable women 
smoking, but they were either eccentrics or feminists’” (Wine Spectator, 102). 


Est: $4,000-$5,000. 


Dansé par 
Georges Redon (1869-1943) 


424. Café Riche / Tango. 1914. 


47 Ye x 63 % in./119.6 x 160.7 cm et sa Da nseuse 
Imp. Gaillac-Monrocq 


Cond A-/Slight tears and stains at edges. 


Founded in 1785, Café Riche was a luxury restaurant that played host to the 
likes of Flaubert, Baudelaire, Dumas, and Zola. Here—about two years before 
shuttering its doors—Redon announces a night of tango with “Jack and his 
dancer.” The specific type of tango they're performing is the Brazilian maxixe, 
which was created by black slaves in Rio de Janeiro in 1868. When the tango 
made its way to Europe, Parisians were titillated by the exotic dance moves, 


i i 
and it became a popular part of cabaret culture. Rare! Imp GAILLAC-MONROCO &G.3, Rue Sucer Atelier Geonsts REDON.63.Rve Nourri 


Est: $4,000-$5,000. 424 
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Reinoso 


425. Boris Kniaseff. ca. 1926. 


46 Vo x 62 % in./118 x 159 cm 
Affiches Gaillard, Paris 

Cond B/Slight tears, largely in text area. 
Ref: PAI-LXVIII, 567 


Emigrating from Russia to Paris in 1924, Boris Kniaseff quickly became known as both 
a gifted dancer and teacher, developing the floor barre method that is still used today. 
Here, his lithe form is contorted to promote an Egyptian-themed ballet, much in tune 
with the lavish Oriental style of the Ballet Russe. 


Est: $2,000-$2,500. 


Alejandro de Riquer (1856-1920) 


426. Fabrica de Lustres / S. Ricart. 1898. 


20 % x 32 % in./52.7 x 82.5 cm 

Utrillo & Rialp, Barcelona 

Cond B+/Slight tears at top paper edge; printer’s mark at lower right edge. 
Ref: Cataluña, 33; Riquer, p. 104; Cartells Catalans, p. 383; PAI-LXXXI, 6 


Spain's foremost practitioner of Modernismo proves here that his work is an excellent 
rival to French Art Nouveau. While undoubtedly influenced by the style, the Spanish 
aesthetic of the late 19th century invited a broader integration of the arts. Notice 
here the influence of Japanese woodblock printing in the layers of floral details that 
traipse into the scene; the woman’s fiery red tendrils and loose dress reference Pre- 
Raphaelite portraits; the composition and symbolist imagery are a nod to Belgian 
posterists like Livemont. Ultimately, the design is meant to promote shoe polish: a 
testament to de Riquer’s unique vision, as well as his goal to democratize art by 
bringing visions such as these to the average people. 


Est: $2,500-$3,000. 


427. Mosaicos Hidraulicos Orsola Sola y Cia. 1898. 


33 Ye x 49 A in./84 x 125.2 cm 

Utrillo & Rialp, Barcelona 

Cond B/Slight tears at folds. 

Ref: Cataluña, 36; Riquer, p. 116; Artes Gráficas, p. 173; PAI-LXXXI, 10 


De Riquer contributes his Art Nouveau aesthetic to a Barcelona firm specializing in 
hydraulic mosaics—a collaboration that was actually quite typical at the time. The 
decorative pigmented cement tiles were first invented in France in the mid-19th century, 
but it was a Barcelona company that developed them into an alternative product to 
natural stones like marble. The rise of this technique coincided with Modernismo, 
spurring complex and artistic designs created by artists including de Riquer and Gaudi. 


Est: $1,700-$2,000. 


MONSAVON 
au lait 


THEATRE DES 
CHAMPS-ELYSEES 


APRES” 

BALLET, MUSIQUE ET PAROLES DE CLAUDE DUBOSCQ 

CHŒURS UKRAINIENS , AVENEMENT AU POUVOIR DES 
CHEVALIERS DE LA MISERE NOIRE 

DANSE DES POUX ET DES PUNAISES , INTERVENTION 


«AVANT , PENDANT , 


DE L'HYGIÈNE , INDIGNATION DES COLOMBES = 
LA MISERE NOIRE AUX ETATS-UNIS,EN RUSSIE, EN SUEDE 
EN ARGENTINE , AU JAPON ETC..NOUVELLE MODE FEMININE 
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TENUE : MISÈRE NOIRE ET TOUT AUTRE COSTUME 
OU TENUE DE SOIREE 
ENTREE: 100 FRS, BILLETS EN VENTE AU THEATRE DES CHAMPS-ELYSEES 
DANS LES GALERIES D'ART, LES GRANDS HÔTELS ET LES AGENCES DE THEATRE 
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Raymond Savignac (1907-2002) 


428. Monsavon au lait. 1949. 


39 ¥% x 59 ¥% in./100 x 150.8 cm 

Imp. Bedos, Paris 

Cond B+/Unobtrusive tears at folds. 

Ref: Savignac, 314; Savignac A-Z, p. 21; Savignac/Forney, 314a; Weill, 515; 
Musée d’Affiche, 103; Publicité, p. 167; PAI-LXXVI, 411 


As his most celebrated poster, the importance of this image to Savignac’s 
career cannot be overstated. It is emblematic of his iconic style: disarmingly 
simple, almost childlike in its brushwork, relying on basic colors and uncluttered 
compositional space to impart a cheerful, amusing message to the viewer. The 
design lets us know in no uncertain terms that this soap is made with milk. 


Est: $3,000-$4,000. 


Abel Savin 


429. Saint-Brévin. ca. 1950. 


23 Va x 38 1⁄4 in./58.8 x 97.2 cm 
Le Novateur, Paris 
Cond B+/Slight tears at folds. 


Using bright swaths of saturated color, Savin entices us to holiday on the Jade 
Coast in Saint-Brévin. Stretching over 43 kilometers, the seaside resort area 
boasts wide sandy beaches, hidden coves, steep coastlines, and leisure activities 
including fishing, shellfish-gathering, and water skiing. 


Est: $1,000-$1,200. 


Guy Jean Selz & Cyrille Polissadim 


430. Theatre des Champs-Elysées / Misère Noire. 1927. 


15 % x 23 1⁄2 in./40 x 59.7 cm 

mp. H. Chachoin, Paris 

Cond A-/Slight tear at top edge; slight creases at right edge. 
Ref: Spectacle, 192; PAI-LXXXI, 444 


Get out your glad rags—and we do mean rags. The shabbiest chic and dirtiest 
patches are requested for the Dadaesque “Utter Poverty” costume ball. It’s going 
o be a don’t-miss night: fox-trotting (that’s what the lice-ridden do) to four jazz 
bands until 5 a.m., a dreadful theatrical presentation, a fashion show, and other 
hings we're too embarrassed to translate. Don’t shave, don’t shower, just slum. 
The place must have been mobbed: this cubist announcement by the unknown 
Selz and Polissadim couldn’t fail but bring them in motley droves. 


Est: $1,400-$1,700. 
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Ben Shahn (1898-1969) 


431. Lincoln Center / Philharmonic Hall. 1962. 


30 x 46 in./76.2 x 117 cm 
Cond A/P. 
Ref: Shahn, p. 177; Lincoln Center, 8; PAI-LXXXI, 446 


432 


“Shahn's love of music, musicians, and instruments, modern 

as well as ancient, is reflected in his many works dealing with 
musical themes. His image here of an angel... the graceful swirls 
of the feathery wings and the trance-like, ecstatic posture of the 
organist have that eye-arresting quality so important to poster 
art. This poster announcing the opening of Philharmonic Hall in 
the new Lincoln Center for the Performing Arts in New York City 


was the first to be commissioned by the Center, under a gift 


from the Albert A. List Foundation” (Shahn, p. 145). 
Est: $1,000-$1,200. 


Dwight Clark Shepler (1905-1974) 


432. New Hampshire. 1936. 


24 34 x 24 Ys in./63 x 62 cm 

The Rumford Press, Concord 

Cond A. 

Ref: Art/Skiing, p. 104-5; PAI-LXXXI, 447 


“The best known of the posters promoting the state, 
Dwight Shepler’s ‘Land of glorious winter’ captures 
precisely the fresh outdoors freedom, the spectacular 
backdrop, along with the joys of social skiing to be 
found in New Hampshire in 1936” (New Hampshire 
on Skis, p. 15). Below this impressionistic scene, 

the text at the margin is of particular interest: 

“This poster reproduction of a painting made 
specially for the New Hampshire State Planning and 
Development Commission by Dwight Shepler, Boston, 
Massachusetts, may be purchased at a price of $1.00 
from the Commission at Concord.” 


Est: $1,000-$1,200. 
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Aage Sikker-Hansen (1897-1955) 


433. Junglebogen. 1946. 


24 4 x 33 Ya in./61.5 x 84.7 cm 
Andreasen & Lachmann, København 
Cond A-/Slight tears at edges. 

Ref: Danish Posters, p. 32 


“The established, older illustrators made a number of their 
most successful posters in the first post-war years and in 
he 1950s. In this international phase of decolonization, 
Sikker-Hansen drew two colored advertising girls for FDB’s 
the Danish Consumer Association] poster campaigns for 
obacco and coffee, just as the poster with the wolf boy 
owgli, his third ‘noble wild,’ is from these years. With 
its anthropological, evocative realism, the study of light, 
and the simple movement of the composition, it is one 
of the absolute exceptions among the cultural-industrial 
images of the time” (Danish Posters, p. 30). This poster 
advertises Danish screenings of the first film release of 
“Jungle Book;” the 1942 Technicolor action-adventure 
ilm employed real animals in the fanciful narrative. 
Produced by the Hungarian Korda brothers and initially 
released in the United Kingdom, the film was nominated 
or four Oscars. 


Est: $2,000-$2,500. 
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Théophile-Alexandre Steinlen (1859-1923) 


434. Chocolats / Thés Cie Française. 1895. 


31 Vex 45 % in./79 x 116.3 cm 

Imp. H. Laas, Paris 

Cond B/Slight tears at folds. 

Ref: Bargiel et Zagrodzki, 19C; Crauzat, 494 (var); DFP-II, 784 (var); Wagner, 62 (var); 
Timeless Images, 49 (var); Maîtres, 170 (var); Chocolate Posters, p. 42; PAI-LXXXI, 454 


This is a very rare version with enlarged text border. A charming domestic scene 
advertises a tea importer. The cat was obviously expecting a dish of milk that would 
be used in the making of cocoa, the company’s other most popular product. The girl 
is Steinlen’s daughter, Colette, and the woman is his wife, Emilie. More than any other 
poster artist, Steinlen entices us with a heartfelt charm and sympathetic treatment of 
subjects. In fact, this design was so irresistible that the client used it with several text 
variations; this is one of the least known versions. 


Est: $5,000-$6,000. 


> For a searchable database of every poster we’ve ever sold at auction, 


view our Poster Price Guide at posterauctions.com 
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np CHARLES VERNEAU IH Rue Déertamp 


435. Lait pur Stérilisé. 1896. 


38 Ye x 53 2in./96.8 x 135.8 cm 

Cond B+/Slight tears at edges; slight scuffs in red dress. 

Ref: Bargiel et Zagrodzki, 16. A1; Crauzat, 491; Wine Spectator, 112; 

Maitres, 95; DFP-II, 783; Abdy, p. 97; Weill, 63; Gold, 56; Encylopédie/Weill, p. 54; 
Posters of Paris, 80; PAI-LXXVIII, 450 


All the warmth, humanity, and affection for which Steinlen is so loved comes through 
gloriously in this poster for the newly marketed “lait stérilisé” that was touted over the 
“lait ordinaire” at that time. Charles Knowles Bolton, writing a year after its publication, 
proclaimed that this “is perhaps the most attractive poster ever made. No man with half 
a heart could fail to fall in love with the child.” Louis Rhead himself commented: “When 
| saw it in Paris last year... it seemed to me the best and brightest form of advertising 
that had appeared.” This is the medium format version. 


Est: $12,000-$15,000. 
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Steinlen (Continuec) 


436. Nestlé’s Swiss Milk. 1895. 


38 ¥% x 55 3⁄4 in./97.5 x 140.6 cm 

Lith. G. Gerin Fils, Dijon 

Cond A-/Unobtrusive folds. Framed. 

Ref (all var): Bargiel & Zagrodzki, 17b; Hiatt, p. 97; PAI-XXIV, 519 


Steinlen adapted his Lait pur Stérilisé for Nestlé's Swiss Milk, which is “Richest in Cream.” How did this version come about? 

A speculative scenario: the original version had been printed in February 1894 by Verneau. The British manufacturer and poster 
promoter Bella was in Paris that spring to gather posters for his upcoming exhibition at the Royal Aquarium in London that October. 

He was so impressed with the design that he bought the copyright for the British market from Verneau and announced in his catalogue, 
under the listing of this poster solely, “This copyright is for sale.” In walks the head of Nestlé, who is equally impressed, and bargains 
with Mr. Bella to reproduce it, reportedly in an edition of 10,000 copies in a smaller format. Charles Hiatt, in October 1895, reproduced 
this version, without text, in his noted book. This particular printing, however, is a completely different production meant to advertise 
the lithographic skill of the printers rather than promoting milk to consumers. At the top, G. Gerin Fils have provided instructions to 
adapt the poster for commercial use: “Just cover these letters with the slip Nestlé.” This is the only known copy of this design.. 


Est: $17,000-$20,000. 
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437. Chat Noir / Réouverture. 1896. 


39 4 x 55 % in./99.8 x 141.2 cm 

mp. Charles Verneau, Paris 

Cond A-/Unobtrusive folds; slight stains in bottom text. Framed. 
Ref (both var): Bargiel & Zagrodzki, p. 46; PAI-LXXX, 490 


Though only in operation for six years, the Montmartre cabaret and arts publication Chat Noir would become 
infamous—as would its iconic mascot designed by Steinlen. His poster plays on some of Mucha’s signature 
lairs—the cat’s halo, the curve of the tail redolent of Mucha-maidens’ tousled hair—to create an indelible 
symbol at once wicked, subversive, seductive, and silly. The poster was often adapted to announce the cabaret's 
roupe performances both at home and abroad, which were typically led by Chat Noir founder Rodolphe Salis. This 
poster is one such example: using Steinlen’s original design as the foundation, text has been added as a tip-on to 
announce the venue’s reopening on October 3, 1896 with shows beginning three days later. Another version was 
created with Russian text as a tip-on to appeal to the émigré community (see PAI-VIII, 512). The only other known 
copy of this poster with English text is in the collection of the Victoria & Albert Museum in London. Rare! 


Est: $20,000-$25,000. 
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Steinlen (Continued) 


438. Le Journal / Les Mystéres de la Tour 
Pointue. 1899. 


23 Vox 31 % in./59.8 x 80.5 cm 

Imp. Charles Verneau, Paris 

Cond B+/Unobtrusive folds; slight tear at left edge. 
Ref: Bargiel & Zagrodzki, 38B; Crauzat, 506; 

Fit to Print, 9; PAI-LXXXI, 452 


Based on the memories of a retired police chief, “Les 
Mystéres de la Tour Pointue” (Mysteries of the Pointed 
Tower) is one of many autobiographical installments in 
this series which ran for at least two years in Le Journal. 
Each involved some sort of gruesome murder, such as 
the one portrayed here in which a dastardly pair strangle 
an elderly gentleman, presumably over what is or is not 
written on the pages placed on the table. 


Est: $1,200-$1,500. 


439. Le Journal / La Traite des Blanches. 1899. 


46 % x 60 % in./118.7 x 153.7 cm 

mp. Charle Verneau, Paris 

Cond B-/Light-stained; slight tears near edges. Framed. 
Ref: Bargiel & Zagrodzki, 35D; Crauzat, 503; 
PAI-LXXX, 491 


“Quite a few literary works of this era first saw the 
ight of day as installments printed in daily or weekly 
papers... The lure of a new sensational novel was often 
used to advertise the paper itself. And sensational 

is the word for this poster advertising installments 

of ‘White Slavery.’ It depicts a heartless pimp with 
hree of his victims. One is arguing passionately for 
her freedom, one seems resigned to her fate, and one 
is in utter despair. In Steinlen’s original version, the 
willing prostitute had her breasts bared, but there was 
an adverse reaction to the poster, and this censored 
version was hastily substituted” (Gold, p. 66). This is 
the larger, censored version without top text panel. 


Est: $3,000-$4,000. 
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Gustave-Max Stevens (1871-1946) 


440. Le Sillon / 4me Exposition. 1896. 


32 3⁄4 x 43 1⁄4 in./83.2 x 110 cm 

O. de Rycker, Bruxelles 

Cond B/Slight stains and creases, largely at edges. 
Ref: DFP-II, 1129; Belgische Affiche, 148; Galerie 
CGER, 13; Belgique/Paris, 6; Reims, 1503; Belle 
Epoque, 1970; Beaumont, p. 61; PAI-LXXXI, 456 


“Stevens began with a poster of the highest style... 
or the Art Exhibition of Le Sillon. In itself the subject 
is common: a young woman hangs a painting on the 
wall. Only the artist implements his originality and his 
alent as a designer and colorist and right away has 
made of his poster a print of more than simple worth, 
elegant and distinguished” (Beaumont, p. 60). Le Sillon 
The Furrow) “was an artistic society following realist 
endencies; it was founded in Brussels in 1893 and 
asted until 1925, as a continuation of Voorwaarts 
1885-1893), a small Brussels society aiding budding 
artists” (Belle Epoque 1970, p. 72). 


Est: $1,400-$1,700. 


Francisco Tamagno (1851-1933) 


441. D. Guillot Liqueurs. 1895. 


44 Ys x 58 1⁄4 in./112.8 x 148 cm 
Imp. P. Vercasson, Paris 

Cond B+/Slight tears, largely at folds. 
Ref: PAI-LXVII, 517 


Although the bottle shown in this poster is the 
company’s Triple Sec, D. Guillot made many liqueurs 
around the turn of the century, including crème de 
menthe, kirsch, cognac, punch, and many other fine 
cordials and spirits. Mom's snifter here is so appealing 
that even her daughter would like to try a sip. 


Est: $1,200-$1,500. 
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442. Exposition Russe. 1895. 


38 V2 x 54 % in./97.5 x 139 cm 
Affiches Camis, Paris 
Cond A-/Unobtrusive folds. 


In 1895, the Champ-de-Mars, a large public field 

in Paris, played host to an extravagant Russian 
Exhibition. Primarily focusing on the country’s 
equestrian and cultural prowess, it gave the French 
people a glimpse into some of Russia’s most cherished 
national treasures, from its historic Cossack riders to 
the infamous ballet. Tamagno highlights the inclusion 
of Imperial Studs: selectively bred and high quality 
horses that served a variety of royal and utilitarian 
purposes. In 1900, there were more than 200,000 
horses in St. Petersburg alone. 


Est: $1,200-$1,500. 
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Henri Thiriet (1866-1897) 


443. Exposition de Blanc / Place Clichy. 1898. 


53 x 37 Yein./134.5 x 94.2 cm 

Imp. de Vaugirard, G. de Malherbe, Paris 

Cond A-/Slight tears at edges. 

Ref: DFP-II, 815; Schardt, pp. 166-67; Gold, 24; 
PAI-LV, 502 


“A saleswoman at the Place Clichy White Sale shows 
a discerning customer some fine bed linens. Thiriet 
makes the women’s appearances and attitudes so 
charming and gives the sheets themselves such 
sumptuous volumes that purchasing what is essentially 
a household requirement seems as delightful as 
choosing a new dress” (Gold, p. 18). Crauzat, 
announcing its publication in L’Estampe et l'Affiche, 
calls it “a beautiful design with pleasing colors. We 
hope that it will be followed by many more [from 

the artist]” (1898, p. 43). Pleasing colors might be 

an understatement in this case—this poster boasts 
incredibly vivid colors: tangerine lettering and accents, 
burgundy and turquoise apparel, and the strangest— 
but most delightful—magenta and scarlet hair. 


Est: $3,000-$3,500. 
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Henry Thomas (1834-1904) 


444. L'Eclair / Journal Politique Indépendant. 1897. 


35 x 48 1⁄2 in./88.8 x 123.4 cm 

Imp. Chaix, Paris 

Cond A-/Unobtrusive folds. 

Ref: Abdy. p. 167; Maitres, 222; Fit to Print, 86; 
PAI-XLI, 550 


Thomas was an American painter, lithographer, and co- 
owner of the printing firm Thomas & Wylie of New York. 
At the age of sixty-three, he submitted this design to a 
competition sponsored by the Paris newspaper L’Eclair; 
to the surprise of many, including runners-up Vavasseur, 
Meunier, and Gottlob, he won—and deservedly so. It 
was one of the most successful poster competitions 
ever mounted: 500 entries were submitted (about 

forty of which were printed in a handsome book by the 
publisher), and the jury was a “Who’s Who” of the day’s 
graphic giants, including Puvis de Chavannes, Chéret, 
Forain, Grasset, Guillaume, Mucha, Steinlen, and 
Willette. This is the larger format. 


Est: $3,500-$4,000. 
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Charles Tichon 


445. A la Place Blanche. 


46 Va x 60 % in./117.2 x 153.3 cm 
Affiches Kossuth, Paris 

Cond A-/Unobtrusive folds. 

Ref: PAI-LXXXI, 464 


À white sale is not just a white sale when the venue is 
the Place Blanche, the home of the Moulin Rouge. In 
keeping with the extravagant nature of the music venue, 
the sale too must be spectacular. Tichon fashions 
Columbine as a scantily clad shopper whose extremely 
low cut dress seems to have shocked poor Pierrot. 


Est: $1,700-$2,000. 
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Louis Titz (1859-1932) 


446. Aquarellistes / Belge. 1896. 


18 x 23 in./45.7 x 58.4 cm 
O. de Rycker, Bruxelles 
Cond A-/Slight tears at edges; horizontal fold. 


Titz was himself a member of the Royal Belgian Society 
of Watercolorists; the group mounted annual exhibitions 
throughout Brussels, and from 1890 onwards, these took 
place at the Museum of Modern Art. Using an approach 
meant to mimic the style of watercolor painting, Titz gives 
us a glimpse into the studio of a female painter with wild 
Mucha-esque hair. 


Est: $1,200-$1,500. 
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Henri de Toulouse-Lautrec (1864-1901) 


447. Moulin Rouge / La Goulue. 1891. 


48 % x 67 Vain./124 x 171 cm 

Imp. Ch. Levy, Paris 

Cond A-/Slight tears at top edge. Framed. 

Ref: Wittrock, P1B; Adriani,1; DFP-Il, 822; Maitres, 122; 
Wagner, 1; Weill, 46; Wine Spectator, 40; PAI-LXXVI, 430 


Both Lautrec’s first poster as well as his first lithograph, 
the Moulin Rouge design marked not only a new direction 
for the artist, but for art and advertising in general. It is a 
masterpiece in every respect of the word, magnificently 


capturing the essence of two popular performers at 
the music hall: the dancer La Goulue and her partner 
Valentin le Désossé. By leaving the paper blank, Lautrec 


captures at dead center the heart and soul of the cancan: 


the rush and swirl of layer upon layer of lacy petticoats, 
erotically calling to the viewer. In a letter to his mother, 
Lautrec writes: “I am still waiting for my poster to come 
out—there is some delay in the printing. But it has been 
fun to do. | had a feeling of authority over the whole 
studio, a new feeling for me” (Lautrec by Lautrec, p. 90). 
This is the two-sheet version of the poster, without the 
top text banner. It should be noted that this is the way 


e Martel Pers 


447 


that it was sold in the 1890s. With the missing banner, it 
would have been too large for the print galleries and print 
collectors who began the collecting craze of the era. And 
how prized was this image at the time? Arnould, in his 
1896 catalogue, sold it for the highest price of any French 
poster: 25 francs, which was 10 times the price of the 
Elles poster and five times the price of La Revue Blanche. 
It was rare then—and it's rarer still today! 


Est: $250,000-$300,000. 
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448. Ambassadeurs / Aristide Bruant. 1892. 
39 Vex 59 % in./100.3 x 151 cm 


Imp. Edw. Ancourt, Paris 
Cond A-/Unobtrusive folds. 
Ref: Wittrock, P4; Adriani, 3; 


Driehaus, p. 101; Reims, 773; Wine Spectator, 46; Wagner, 5; PAI-LXXX, 494 


“The Montmartre chansonnier turned restaurateur, Aristide Bruant, was a strong, imposing personality, and in the 


several posters of him Toulou 
nothing else to distract our a 


se-Lautrec conveys this by letting him dominate the picture completely, with virtually 
tention, and with Bruant’s characteristic red scarf, hat, and walking stick adding impact 


to the image... This design was seen by Bruant as a masterpiece, but the manager of the Ambassadeurs rejected it as 
too brutally frank and unflattering; the only way the performer could get it accepted was by warning the manager that 
he would not appear on stage unless there was a copy on either side of the proscenium, and unless the whole of Paris 


was plastered with further co 
when Bruant appeared at the 


Est: $50,000-$60,000. 


pies” (Wine Spectator, 46). The same image would be recycled by Lautrec two years later 
Eldorado (see No. 449). 
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449. Eldorado / Aristide Bruant. 1894. 


38 1⁄4 x 58 Ve in./97.2 x 147.5 cm 

mp. Bourgerie, Paris 

Cond A. 

Ref: Wittrock, P5; Adriani, 4; Wagner, 6; Lautrec/Montmartre, 
115; PAI-LXXXI, 466 


Despite the fairly discouraging reactions to his first artistic 
attempt at publicizing Aristide Bruant, Lautrec also designed 

his poster, at Bruant’s request, for his appearances at the 
Eldorado on the Boulevard de Strasbourg. He used new stones 
or the drawing, with the same dimensions and the same color 
arrangement as the design for his Ambassadeurs poster two 
years prior, but reversed. Strategically, this was a brilliant move, 
as the Ambassadeurs poster was already well known to the 
public. However, the management of the Eldorado was hardly 
more amenable, as we see from a letter by Lautrec which may 
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refer to the Eldorado poster: “Bruant, my good friend. Enclosed 
the states as requested. As far as the poster ex condition is 
concerned, there are no good impressions left. The Eldorado 
management was very mean, haggling over the price and giving 
me less than the printing costs at Chaix. So | have worked at 
cost price. | am sorry they misused our good relations to exploit 
me. It remains to be hoped we will be more careful next time” 
(Adriani, p. 23). That said, once the poster was printed and hung 
it became “one of the undisputed masterpieces which adorned 
the billboards of Paris. Such an impressive combination of form 
and color, of picture and lettering, has probably never been 
achieved since. Just as the red scarf and the wide-brimmed 

hat were Bruant’s trademark, so too this poster epitomize[d] 
Montmartre and its cabarets in the heyday” (Schardt, p. 176). 
This is a two-sheet poster. 


Est: $70,000-$90,000. 
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Due to delays, we have regretfully used a stock photograph of this poster for the catalogue. 450 
For a photograph of the available poster, please visit our website. 


Toulouse-Lautrec (Continued) 


450. Reine de Joie. 1892. 


35 Ÿs x 52 3⁄4 in./90 x 134 cm 

Imp. Edw. Ancourt, Paris 

Cond A. 

Ref: Wittrock P3; Adriani, 5; DFP-Il, 823; Wagner, 4; Posters of Paris, 88; Wine Spectator, 49; PAI-LXXIV, 451 


Victor Joze, a Polish writer of cheap erotic novels and a friend of Lautrec, in 1892 published “Reine de Joie/ 
Moeurs du Demi-Monde” (Queen of Joy, or, The World of Easy Virtue). It was a perfect subject for Lautrec. 
The episode shown is one in which the heroine of the novel, Hélène Roland, kisses the corpulent Olizac on 
the nose at dinner. At the insistence of Baron Rothschild—who believed the main character in the novel, 

a Baron Rosenfeld, to be modeled on himself—attempts were made to suppress the entire edition. This 

did not, however, prevent the publishers of Fin de Siècle from riding on the publicity of such a scandal and 
selling parts of the story. As Ebria Feinblatt notes: “The poster is one of the most piquant and popular that 
the artist produced... Aside from the acutely realistic characterizations, the impact of the composition lies in 
the skillful use of pure color to model the forms, which assume an abstract quality” (Wagner, p. 19). 


Est: $60,000-$70,000. 


vr CRU ce ot Bergar nag monta 


451. Jane Avril. 1893. 


37 Vex 51 1⁄4 in./94.5 x 130.2 cm 

Imp. Chaix, Paris 

Cond A-/Unobtrusive folds. 

Ref: Wittrock, P6A; Adriani, 11-1; Wagner, 7; DFP-Il, 828; Maitres, 110 (var); Wine Spectator, 41; 
Lautrec/Montmartre, 175; Reims, 784; PAI-LXIV, 516 


“Universally considered his most brilliant and successful design” (Wagner, p. 22), Toulouse-Lautrec shows 
“Jane Avril on stage doing her specialty, which, according to contemporaries, was essentially a cancan that she 
made exotic by making a pretense of prudery—the ‘depraved virgin’ image aimed at arousing the prurience in 
the predominantly male audience. The sexual innuendo was captured by the artist by contrasting the dancer’s 
slender legs with the robust, phallic neck of the bass viol in the foreground—a masterly stroke that not only 
heightens our perception but also creates an unusual perspective: we see the performer as an orchestra 
member would, and this allows Toulouse-Lautrec to show, as if inadvertently, how tired and somewhat downcast 
she looks close-up, not at all in keeping with the gaiety of the dance that is perceived by the audience. It is 
clear, as Maindron has pointed out, that she is dancing entirely for the viewer’s pleasure, not hers, which makes 
it a highly poignant image. Seemingly without trying, Toulouse-Lautrec not only creates a great poster but 
makes a personal statement: Only a person who really cares about his subject as a human being would portray 
her with such startling candor” (Wine Spectator, 41). 


Est: $60,000-$70,000. 
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Toulouse-Lautrec (Continued) 


452. La Loge au Mascaron Doré. 1894. 


12 34 x 19 % in./32.4 x 50.2 cm 

Imp. Edw. Ancourt, Paris 

Cond A. Framed. 

Ref: Wittrock, 16; Adriani, 69-1; Lautrec/Montreal, 26; PAI-LXXIII, 459 


“For Lautrec the theatre was to be found in the boxes as much as on stage. 
One of his best known inventions, La Loge au Mascaron Doré (The Box with the 
Gilded Mask) was a programme for Marcel Luguet’s play Le Missionnaire (The 
Missionary), which had its première at the Théâtre Libre on 24 April 1894. With 
its economical use of colour, this is one of Lautrec’s greatest achievements in 
the field of small scale colour lithography... Above left we see the profile of the 
English illustrator Charles Edward Conder... who had met Lautrec at the Moulin 
Rouge” (Adriani, p. 110). This is one of 100 signed copies. 


Est: $30,000-$40,000. 


453. Elles. 1896. 


18 3⁄4 x 25 Ye in./47.5 x 64.5 cm 
Cond A. 
Ref: Wittrock, 155-IIl; Adriani, 177-IV; DFP-I, 842; Reims, 782; PAI-LXXXI, 472 


This poster announces Lautrec’s “Elles” collection, his famous brothel series, 
an edition of lithographs depicting prostitutes simply referred to as “Elles” 
(Them). This ambiguous title both recalls the common phrase ces dames (these 
ladies), and at the same time is the pronoun indicating all females. Although 
the women of the “Elles” series are prostitutes, they appear desexualized, 
shown in postures that emphasize the everyday and unglamorous nature of 
their occupation. In this instance, putting her hair back up after finishing 

with a client; the only indication that a man is even in the room is his top hat 
resting gingerly on her bed. It was the pictorial epilogue to what the artist had 
experienced in the maisons closes of the rue des Moulins, the rue d'Amboise, 
and the rue Joubert. “They” are “women to my liking,” as he used to say, and 
he often lived with them for weeks at a time during the years 1892 to 1895, a 
constant witness of their daily lives, of their suffering and intimacy. 


Est: $14,000-$17,000. 


454. Elles. 1896. 


15 3⁄4 x 20 % in./40 x 52.4 cm 
Cond A. Framed. Speckled edges. 
Ref: Wittrock, 155-IIl; Adriani, 177-IV; DFP-II, 842; Reims, 782; PAI-LIX, 629 


This is the rare state of the previous poster before the addition of bottom text, 
printed in an edition of 100 copies, and used as the frontispiece of the Elles suite. 


Est: $25,000-$30,000. 
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455. May Belfort / With Remarque. 1895. 


24 Ye x 32 Ve in./61.2 x 81.5 cm 

Imp. Edw. Ancourt, Paris 

Cond A. Framed. 

Ref: Wittrock, P14A; Adriani, 126-IIl; PAI-LXXVIII, 459 (var) 


“May Belfort, whom [Lautrec] represented in at least ten works, had gained a 
reputation for corrupt innocence by appearing onstage dressed as a baby holding 
a black kitten in her arms, and ‘miaowing or bleating’ her popular song, ‘Daddy 
Wouldn’t Buy Me a Bow-Wow,’ whose lines had a double meaning which was not 
lost on the French-speaking audience: ‘I’ve got a pussycat, I’m very fond of that” 
(Frey, p. 382). This would have been particularly amusing for the audience, as 
Belfort was in an openly lesbian affair with the English dancer May Milton. 
According to Wittrock, this is the “extremely rare” version: one of 25 signed 

and numbered copies with the cat remarque. 


Est: $50,000-$60,000. 


456. Le Matin / Au Pied de l’Echafaud. 1893. 


24 x 32 % in./61 x 83.5 cm 

Imp. Chaix, Paris 

Cond A-/Unobtrusive folds. 

Ref: Wittrock, P8; Adriani, 14; DFP-Il, 830; Reims, 787; PAI-LXXXI, 478 


This design advertises the serialization of the 1891 book “At the Foot of the Scaffold” 
in the newspaper Le Matin. Written by a former prison chaplain, the book carried a 
“true crime” quality which would have been particularly appealing at the time. The 
poster perfectly echoes this feeling: the prisoner’s gritty face is contorted as the 
giant hand of the executioner weighs down upon his shoulder. Beyond him, faceless 
shadows on horseback will be the last thing he sees before death. All known copies 
of this image are trimmed at the bottom. 


Est: $7,000-$8,000. 


456 
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Toulouse-Lautrec (Continued) 


457. La Vache Enragée. 1896. 


23 1⁄4 x 32 in./59 x 81.3 cm 

Imp. Chaix, Paris 

Cond A-/Two horizontal folds. Framed. 

Ref: Wittrock P27A; Adriani 165-II; PAI-LXXII, 371 


This is the rare first state of the design before letters. 
The poster was created to advertise Willette’s magazine, 
La Vache Enragée, which lasted for only a single year. 
Wittrock, who rates the rarity of this state as “uncommon,” 
also indicates that “the image in the poster was drawn by 
Toulouse-Lautrec in imitation of the style of A. Willette” 
(p. 808). This is one of the few Lautrec posters with 
movement: the runaway cow is the centerpiece of a 
remarkable caricature depicting sheer panic in some 

and curious complacency in others—an obvious 
reflection of the world that swirled around the artist. 


Est: $15,000-$20,000. 


458. Catalogue d’Affiches Artistiques / 
A. Arnould. 1896. 


14 x 10 % in./35.4 x 27.4 cm 
Cond A. Framed. 
Ref: Wittrock, 167-II; Adriani, 187-IIl; PAI-LXXVII, 388A 


The original lithograph was entitled “Le Débauche” (The 
Debaucher) and was subsequently used as the cover of the 
Catalogues d’Affiches Artistiques, published in June 1896 
by A. Arnould. In this case, the debaucher is Lautrec’s 
painter-friend, Maxime Dethomas (1868-1928), shown 
pinching the nipple of a poorly-clad woman. Frey makes 
an interesting observation: “It has been said of Dethomas 
both that he was an eager participant in seductions and 
brothel visits, and that he was in fact a little straight-laced 
and that Henry’s use [of him in this image] was a kind of 
teasing. Increasingly, however, when Henry showed his 
friends in compromising positions, it was because he had 
observed them thus” (p. 411). This is one of 

100 impressions. 


Est: $12,000-$15,000. 


> Register for online bidding at posterauctions.com 
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459A. The Chap Book. 1896. 


24 Vex 16 % in./61 x 43 cm 

Imp. Chaix, Paris 

Cond A-/Mat stains at edges. P. Framed. 

Ref: Wittrock, P18A; Adriani, 139-1; Wagner, 24 (var); 
DFP-II, 846 (var); Wine Spectator, 51 (var); PAI-LXXVI, 435 


Toulouse-Lautrec may have been embedded in raffish 
Montmartre, but from 1894 onwards, he’d descend every 
afternoon to hold court at the Irish and American Bar, at 33 
rue Royale in the upscale Right Bank. Behind the gleaming 
mahogany bar, a Chinese-Indian bartender named Ralph 
maintained the establishment with stoical calm as he served 
the British jockeys and trainers who frequented the house. 
For Toulouse-Lautrec, this was his home-away-from-home, 
and he “presided over the clients in the bar as he had over 
his house guests, insisting to Ralph that people he didn’t 
like not be admitted” (Frey, p. 390). This scene proved 
irresistible to Stone & Kimball, the Chicago publishers of 
The Chap Book, a biweekly American literary magazine, who 
commissioned the piece from La Plume (which was provided 
by Lautrec). The poster was never used in the United States; 
possibly it was intended to promote the magazine’s sales in 
France. As Alain Weill indicates, “One hundred copies were 
run off but without any mention of the printer's name” (Weill/ 
Art Nouveau, p. 40). This is that rare version before letters. 


Est: $35,000-$40,000. 
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Toulouse-Lautrec (Continued) 


459B. P. Sescau / Photographe. 1894. 


31 x 24 A in./79 x 61.6 cm 
Cond A-/Slight stains at edges. P. Framed. 
Ref: Wittrock, P22A; Adriani, 60-IIl; Wagner, 15 (var); PAI-LXXVIII, 462 (var) 


According to Wittrock, this is the “extremely rare” version with remarque; it also bears the red monogram stamp 
which appears in only two known impressions: one in the Toulouse-Lautrec Museum in Albi, and this one. “The 
only poster by Lautrec that relates to photography, the medium that so significantly influenced French artists 
beginning with the Realists and Impressionists, is Sescau, Photographe... The lively Paul Sescau, who was 
given to the same pleasures as Lautrec and other friends, was the first in his field to photograph the artist’s 
work and from him Lautrec learned the art of photography. As did Degas, Lautrec often used photographs for 
figures and compositional motifs in his painting and posters. It is not known who printed the Sescau poster, but 
Lautrec defrayed the costs... In this poster a woman (possibly Jane Avril) in a red print gown holds a lorgnette 
in her black-gloved hand and acts as a large repoussoir element, vivid against the overall moss green of the 
background. The woman’s contracted and shrinking attitude, suggesting that she is fleeing from the camera, 

is an ironic comment probably intended for Sescau, who ‘used his studio mainly for seduction.’ Head and body 
largely hidden by a dark cloth, the photographer in Lautrec’s drawing is converted into an almost extraterrestrial 
creature whose head is composed of a square box with a bulging eye-lens, intent on pursuing or exposing his 
object. The woman’s dress, designed with a repeating pattern of question marks, could be said to add irony to 
the message” (Wagner, p. 26). Julia Frey’s interpretation is even more explicit and interesting: “Sescau... who 
was reputed to use his studio primarily for sexual liaisons, is completely hidden under the black cloth of his 
camera, but the cloth itself dangles between his legs in a long phallus-shape, and the elegant woman of his 
focus seems to be trying to flee” (Frey, p. 422). 


Est: $80,000-$100,000 


459B 


460A. Marcelle Lender, en Buste. 1895. 


10 3⁄4 x 14 % in./27.5 x 36.3 cm 
Cond A/P. Framed. 
Ref: Wittrock, 99-IV; Adriani, 115-IVa; PAI- 


Parisian actress Marcelle Lender had been 
operas, principally at the Théatre des Varié 
with the performer, Lautrec did many draw 


Here, she is depicted in Chilpéric, an operetta-revue that was revived in 1895. 


“The main attraction in Chilpéric was the b 
as the Galaswintha at the court of King Chi 
plot of this medieval farce as the actress... 
operetta nearly twenty times. Always watc 
of the first tiers on the left, he would lie in 


157). Lautrec’s attentions were well repaid. 


her fantastic Spanish costume, bowing to t 


a lithographic masterpiece. “No other lithograph is printed with such a wealth 
of subtle color combinations, and none embodies, as this does, the opulent 
decoration of an age moving towards its close” (Adriani, p. 161). This is the 


Pan edition, in extremely mint condition. 
Est: $10,000-$12,000. 


460B. May Milton. 1895. 


23 Ya x 30 % in./59.2 x 78.2 cm 
Cond B+/Slight tears and stains, largely a 


Ref: Wittrock, P17B; Adriani 134-Il; PAI-LXXX, 499 


An English dancer at the Moulin Rouge, May Milton was in an affair with May 
Belfort. Toulouse-Lautrec’s portrait of her is so subtly bizarre that Picasso 


included it in the background of his early p 


is shown in a seemingly impossible position,” Ebria Feinblatt writes. “Lautrec 


so twists the position of Milton’s right leg 
emerges from the side. At the same time, 


continue the unbroken, undulating pattern that starts with the wavy hair hanging 
down to her puffed shoulder sleeve... the undeniable presence of the figure [is] 


arresting” (Wagner, p. 27). 
Est: $17,000-$20,000 
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Ipéric. It was not so much the flimsy 
who led Lautrec to sit through the 
ing from the same angle, from one 
wait with his sketch pad” (Adriani, p. 
His half-length portrait of Lender in 
he audience applause, is considered 


a 


edges. Framed. 


ainting, “The Bath” (1901). “Milton 


hat, instead of a back kick, the foot 
his pose answers the artist’s need to 
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Toulouse-Lautrec (Continued) 


461. LEstampe Originale. 1895. 


33 x 23 1⁄4 in./84 x 59 cm 

Imp. Edw. Ancourt, Paris 

Cond A. Framed. 

Ref: Wittrock, 3; Adriani, 9; Color Revolution, 32; PAI-LXXVIII, 463 


One of 100 signed-and-numbered copies. “By 1893 if there were any doubts that there 
was a printmaking renaissance and that lithography dominated this general print revival, 
those doubts were quieted forever by a new publication entitled L’Estampe Originale... 
From March 1893 to early 1895, in collaboration with [critic] Roger Marx, [André] Marty 
published a series of quarterly albums of ten prints each (except for the last which 
contained fourteen prints) in the media of etching, drypoint, mezzotint, woodcut, wood 
engraving, gypsography, and lithography. In all, the publication encompassed ninety-five 
prints by seventy-four artists representing the young avant-garde such as Lautrec and the 
Nabis, as well as their established mentors including Gauguin, Puvis de Chavannes, Redon, 
Chéret, Whistler, Bracquemond, and Lepère. L'Estampe Originale offers a remarkable 
cross-section of the most advanced aesthetic attitudes in Fin-de-Siècle French art” (Color 
Revolution, p. 22). Marty felt that Lautrec “deserved ‘a place of honour in the golden 

book of the modern print’... [and he] accorded Henri exactly that place, using him as the 
artist for the cover of the first issue” (Frey, p. 323). Lautrec shows us his favorite model, 
Jane Avril, at his favorite lithographic workshop, Ancourt, studying a proof pulled by Père 
Cotelle, the experienced printer at the Bisset press behind her. 


Est: $60,000-$70,000. 


> Download our mobile bidding app at posterauctions.com 
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462. Divan Japonais. 1893. 


24 2 x 31 % in./62.2 x 80.7 cm 

Imp. Edw. Ancourt, Paris 

Cond A-/Slight stains at edges. Framed. 

Ref: Wittrock, P11; Adriani, 8; DFP-II, 824; Maitres, 2; Wagner, 3; 
Modern Poster, 5; Wine Spectator, 42; Posters of Paris, 92; 
Lautrec/Montmartre, 164; Reims, 780; PAI-LXXXI, 471 


Pictured at the Divan Japonais café concert, Jane Avril “appears to be almost smiling, 

as if the whole thing were an inside joke. Jane is accompanied—or, more likely, being 
accosted—by noted critic Edouard Dujardin, no doubt with amorous intentions, but Avril’s 
faintly bemused expression indicates that she is used to this, and will be able to handle 
him without any trouble. Note that the performer—although it is a great celebrity, the 
famous Yvette Guilbert—is not the focus of the poster, and Toulouse-Lautrec makes sure 
of it not only by placing her somewhat indistinctly in the poorly lit background, but even by 
going to the length of deliberately cutting her head off... Toulouse-Lautrec has made good 
use of spatter, a technique which adds another dimension to poster art: here, for example, 
it effectively separates the solid black of Jane’s dress from the less important dark mass of 
the bar and the orchestra” (Wine Spectator, 42). 


Est: $20,000-$25,000. 
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462 
463. Le Rire: Au Moulin Rouge / Cha-U-Kao. 1896. le AUS 
10 % x 15 % in./26.5 x 39.6 cm PQ Ease 
Cond À. Hand-signed limited edition print. Framed. a e Ss nga 


This is a hand-signed print with a dedication to Footit of the image that 
appeared in issue 67 of Le Rire, released on February 15, 1896. The limited- 
edition print shows the entry of Mademoiselle Cha-u-kao at the Moulin 
Rouge—and, naturally, she’s arrived on a mule, as all glamorous women do, 
when celebrating Mardi Gras. Cha-u-kao was shown as “La Clownesse asise” 
in the major print in the famed Elles suite. 


Est: $10,000-$12,000. 


464. Le Rire: Chocolat Dansant. 1896. 


10 % x 15 % in./26.5 x 39.5 cm 
Cond À. Hand-signed limited edition print. Framed. 


This is a hand-signed print with a dedication to Footit of the image that 
appeared in issue 73 of Le Rire, released on March 23, 1896. The limited- 
edition print features Rafael—otherwise known as Chocolat—who escaped a 
life of enslavement and found a career as a clown; for ten years, he performed 
alongside Footit. Lautrec, always drawn to eccentric characters, befriended the 
two clowns. Here, Lautrec has found Chocolat at the Irish and American Bar, 
where he decompresses from work by dancing to live music; as always, Ralph 
the bartender observes the scene with composure. As if frozen by a camera 
lens, Lautrec has captured Chocolat in a snippet of time: one arm extended, 
one leg pointing, demonstrating grace and agility. The text at bottom reads: 
“Be good, oh my dear stranger!” 


Est: $10,000-$12,000. 464 
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Julio Tubilla 


465. Casa Codorniu. 1897. 


47 % xX 36 Ya in./121.7 x 93.5 cm 
J. Ortega, Valencia 

Cond B/Slight tears at folds. 

Ref: Cataluña, 770; PAI-LXXXI, 28 


Codorníu Winery is Spain's oldest and second-largest 
producer of Cava—it was founded in 1551 near 
Barcelona. In 1897, the company held a competition 

for advertising posters, which prompted a long lineage 

of remarkable designs for the company. At this first 
competition, Tubilla’s ethereal design took first place; 
Ramon Casas took second, but his designs would later be 
used to promote the Spanish sparkling wine. Here, Tubilla 
employs undulating nymphs to create a lush setting 
behind the two Valencian imbibers; the metallic silver ink 
in the background creates a stunning visual effect. 


Est: $2,500-$3,000. 


465 


ETT 


Antoni Utrillo (1867-1944) 


466. Publicacions de la Unió Catalanista. 


37 ¥% x 52 in./95 x 132 cm 

Utrillo & Rialp, Barcelona 

Cond B+/Slight stains, largely in margins. 
Ref: PAI-LXXXI, 16 


This delightful strawberry red design promotes publications 
from the Catalan Union. The group held its first assembly in 
Manresa in 1892 with the goal of uniting disparate Catalan 
entities, newspapers, and individuals. They proposed 
restoration of historic institutions and using Catalan as 

the official language of the region. As their initiative grew, 
political Catalanism became inextricably linked with the 
important cultural, artistic, and literary renaissance of 
Spain’s Modernismo. On offer here are various assembly 


reports and deliberations from the union’s diverse locations. 


Although unsigned, this image has all the markings of an 
Antoni Utrillo design. This is a two-sheet poster. 


Est: $1,500-$2,000. 
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Jean-Dominique Van Caulaert (1897-1979) 


467. Mistinguett / Vedette Columbia. 1938. 

44 Va x 62 % in./112.5 x 158.8 cm 

Cond A-/Slight stain at horizontal fold. 

Ref: Karcher, 279; PAI-LXVIII, 639 

This sassy image coincides with her latest record put out 


by Columbia, featuring a new rendition of Minstinguett’s 
signature song “Mon Homme.” 


Est: $2,000-$2,500. 
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Pieter Vanderhem (1885-1961) 


468. Moerheim. ca. 1920. 


21 % x 33 Ye in./55 x 85.5 cm 

Lith. Lankhout, Den Haag 

Cond A. 

Ref: PAI-LXVIII, 640 

Founded in 1888, the Moerheim Nursery quickly became 
one of Europe’s most important growers of perennials. 
Vanderhem depicts a charming scene with people young 
and old enjoying the flowers. 


Est: $1,000-$1,200. 
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Marie Vassilieff 1884-1957) 


469. 2me AAAA Bal / Bullier. 1924. 


30 % x 45 v2 in./77.3 x 115.6 cm 

Risacher, Paris 

Cond B-/Slight tears and stains, largely at folds. 
Ref: PAI-LXXXI, 486 


At the center of this poster, a conductor—yes, that’s him with 
the baton—raises his hands, signaling that the symphony is 
about to commence: the second ever AAAA Ball (Aide Amicale 
Aux Artistes, or “friendly help to artists”). Numerous benefits 
and balls for artists were held in Paris around this time; 

his one was an overture to Russian artist émigrés from the 
Bolshevik Revolution. The artist, Marie Vassilieff, preceded 
hem: she arrived in Montparnasse in 1907, opened her own 
atelier in 1912, and collected works by Chagall, Modigliani, 
Picasso, and Léger. She was a nurse for the French Red Cross 
during World War |, and painted the ornamental panels for the 
pillars in the dining room of La Coupole. She exhibited puppet 
portraits in London in 1920 and in Paris in 1923; these were 
obviously inspiration for this 1924 poster. 


Est: $3,500-$4,000. 
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Bernard Villemot (1911-1989) 


470. Bally. 1989. 


47 4 x 68 Ya in./121.3 x 174.5 cm 

mp. A. Karcher, Paris 

Cond A. 

Ref: Bon Salle, 313; Villemot/La Femme, cover & p. 32; 
Villemot/A to Z, p. 116; Affiches 1000, 0731; 
ncyclopédie/Weill, p. 113; Publicité, p. 208; 
AI-LXXVIII, 481 

Villemot created many posters and advertising images 
or Bally, all of which are bold, charming, and winsomely 
designed. Here, our leggy model bounces the world off 
of her Bally pump, while her shadow gives a hint of the 
store's men’s offerings. 


Est: $1,400-$1,700. 
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René Vincent (1879-1936) 


471. Underwood. 


21 1⁄2 x 29 % in./54.5 x 75.8 cm 
Imp. Draeger, Paris 

Cond A. 

Ref: PAI-LXXXI, 488 


Vincent became a posterist for the smart set by virtue of 
his long connections with fashion—from the Belle Epoque 
of the turn of the century to the Art Deco styles of the 
late Twenties. An apostle of elegance, his posters are 
graced with sleek, stylish women who are like goddesses 
elevating their surroundings. He was also quite capable 
of utilizing this graphic command to transform the most 
mundane of products into something exceptional with 

his eye for charm and impeccable skill. Case in point: 
this wonderful design for Underwood typewriters, a 

work which encapsulates all the artist’s strengths as he 
renders the durability of the fast precision office machine 
with spectacular detail, and combines it with the breezy 
flirtation and the fine fashion sense of a frizzy-haired gal 
from the steno pool. 


Est: $1,200-$1,500. 


472. La Vie Parisienne : Maquette. 1918. 


12 % x 17 in./32.5 x 43.2 cm 
Signed gouache and ink maquette. Framed. 


Vincent was best known for his fashion illustrations; they 
portrayed the sophisticated people between the wars 
with a very special flamboyance, insight, and sympathetic 
treatment that resulted from his own high society status. 
In posters, this was mainly evidenced in the large body 
of work he did for the Bon Marché department store. As 
for his illustrations, these are best seen in the covers of 
La Vie Parisienne, like this naughty-and-nice depiction 
of a chic flapper girl telling the angels at her bedside, 
“You know, my little ones, he will be here tonight. 

He has an 8-day pass.” This maquette is accompanied 
by the complete issue showing the original artwork as 
the cover of the February 16, 1918 edition. 


Est: $3,000-$4,000. 
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473. Femme au Parasol. ca. 1920. 


11 34x 17 1⁄4 in./29.8 x 43.8 cm 

Signed gouache, crayon, and ink drawing. Framed. 

Ref: PAI-LXV, 532 

Very similar in style to the many illustrations he created 
for La Vie Parisienne, this coquettish young lady was most 
likely born out of Vincent’s long relationship 

with the publication. 


Est: $1,700-$2,000. 
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Andy Warhol (1928-1987) 


474, Perrier. 1983. 


23 Ye x 17 % in./60 x 45 cm 
Cond A/P. 
Ref: Warhol Posters, 31; PAI-LXXX, 514 


Warhol created two posters for Perrier; “Each show 
hree Perrier bottles in oblique positions, conveying 

he illusion of floating, and weightlessness—as if they 
were buoyed by the bubbles within or were themselves 
ighter than air. The bottle, as Warhol represents it, 

is as effervescent as the product and stands for its 
very quality. He managed this advertising tour de 

orce showing only the bottles without accessory or 
graphic pyrotechnics, his purity of design reflecting 

he simplicity of the product itself: water” (Warhol 
Posters, p. 89). This is the smaller format. 


Est: $800-$1,000. 


For a searchable database of every poster we’ve ever sold at auction, 
view our Poster Price Guide at posterauctions.com 
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475. Perrier. 1983. 


24x17 Yin./61 x 44.4 cm 
Cond A. 
Ref: Warhol Posters, 30; PAI-LXXX, 513 


In 1983, Warhol created a variety of images for Perrier, 
each taking the product and elevating it through his 
signature use of silkscreen color-washing. “These 
posters were intended for publicity in bistros and cafés 
in France. They won the French poster Grand Prix in 
1983, the only award Warhol ever received for his 
work as a poster artist” (Warhol Posters, p. 85). 

This is the fuchsia image in the smaller format. 


Est: $800-$1,000. 
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477. Olympic Games / Berlin 1936. 1936. 


24 %4 x 39 3⁄4 in./62.7 x 101 cm 

Reichsbahnzentrale für den Deutschen Reiseverkehr, Berlin 

Cond A. 

Ref: Olympic Posters, pl. 32; Ateny-Atlanta, 10; Affiches 1000, 0300 (var); 
Olympics, p. 45; Sport à l'Affiche, 92 (var); PAI-LIX, 505 


The official design for the 1936 Olympics in Berlin shows the city’s Brandenburg Gate 
silhouetted against the golden image of an athlete wearing a triumphant crown of laurel. 
The poster, sponsored by the German railways, was printed in nineteen languages and 
allegedly distributed in thirty-four countries. Here we see the English-language version. 


Est: $2,500-$3,000. 


Jean d’Ylen (1866-1938) 


478. Fiorino / Asti Spumante. 1922. 


44 x 61 7% in./111.7 x 157.3 cm 
Imp. P. Vercasson, Paris 

Cond A. 

Ref: d'Ylen, 22; PAI-LXXVII, 424 


While his early career was in jewelry design, d’Ylen shifted into the poster business in 
1919, and by 1922 was under an exclusive contract with Vercasson. His style is quite 
obviously influenced by Cappiello, of whom he was a tremendous fan, and who was 
previously represented by Vercasson—therefore, his work allowed the firm to continue 
in a similar fashion of advertising even after Cappiello moved on. Here, in his poster for 
Fiorino sparkling wine, a blushing Rococo-themed fellow is seen tickling the chin of the 
smiling beverage whose froth mimics his own 18th-century wig. 


Est: $2,000-$2,500. 
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Tadanori Yokoo (1936-) 


479. Lucky God. 1996. 


28 %e x 40 % in./72.8 x 103.2 cm 
Cond A/P. 
Ref: PAI-XXX, 694 


In this silkscreen print, Yokoo creates a hypnotically balanced design for the “Japan 
Beckoning Cat Club,” filled with a nationalism not typically found in his designs. Officially 
titled “Hino Moto No Neko” (The Cat from the Sun), the design seemingly sets its sights 
more on the traditional celebration of Japanese heritage than it does on patronage. All the 
elements are clearly in place: the Hino Moto, or rising sun, that served as the Japanese 
flag prior to the armistice of World War Il; the torii, archways of Shinto shrines, the national 
religion of Japan; and finally, the cat—specifically, the maneki nekko, or “Beckoning Cat,” 


a well known and col 
“Made in Japan” feat 
quite a bit more than 


ected embodiment 
ured at the top cen 


the accumulation of good | 


of good 
er of the 


uck. Combine these elements with the 
design and it becomes clear that there’s 
ck kitties being promoted, a fact plainly 


reinforced by the kanj 


i slogans broadcas 


ing posi 


ivist messages of health and prosperity. 


Est: $1,200-$1,500. 


480. LaChapelle Land. 1996. 


29 4 x 37 3⁄4 in./74.3 x 95.8 cm 
Cond A/P. 


David LaChapelle and Yokoo were destined to work together creatively: the former uses 
portrait photography to create out-of-this-world, in-your-face scenarios of sublimity; 

the latter works lithographically (among other media) to invent surreal and psychedelic 
scenes of existentialism and transcendence. Yokoo created this design to serve as the 
box and front cover of the 1996 monograph, “LaChapelle Land: Photographs.” He adopts 
LaChapelle’s Pop Art aesthetic to create a candy-coated scene filled with reckless 
abandon, sexual innuendoes, and flashes of dizzying neon colors. This is a hand-signed 
silkscreen print. 


Est: $1,200-$1,500. 


481. Haizuka Printing. 1977. 


28 % x 40 % in./73.3 x 103.4 cm 
Cond A-/Slight creases at left edge. P. 


They were limitless 
Est: $800-$1,000. 
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other? And no matter how much | beat them back, these spheres of egotism persi 


Ref: Yokoo, 112; Yokoo’s Posters, p. 47; PAI-XXIII, 530 
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482. Kyotomo / Some no Kimono. 1978. 


28 Ya x 40 % in./73 x 


Cond A/P. 


03.3 cm 


Ref: Yokoo/Graphic Works, 1496; PAI-XLIV, 526 


Chances are tha 


if yo 
as a poster promoting 


hadn't read the title of this piece, you wouldn’t single it out 
he dyed kimonos available at the Kyotomo shop. Apart from 


the Cubist kimono wearer who emerges in fractals at center, there aren’t even that 


many feminine elemen 


deconstructionis 


s in the poster. But it is a feast for the eye, a kaleidoscopic 


playground composed of geometric mish-mash—but between the 
mish and the mash the 


e appear to be very carefully chosen images: the beach from 


a verandah, a locomotive, playing cards, electric guitars, a bottle of wine, an arrow- 


pierced heart, a 


ace, t 


he word “year.” The text in the ad mentions that Kyotomo also 


“deals with dressing.” And why would they do that? Because most modern women 
can’t do it, that’s why. If they need to wear a kimono for some formal event, they 
will go to a beauty salon or a shop like this one to have someone (or several 
someones) help dress them. 


Est: $800-$1,000. 
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483. Le Rire: 1894-1898. 


Each: 9 1⁄4 x 12 Y% in./23.5 x 31 cm 

Publisher: F. Juven, Paris 

Overall excellent condition with slight wear at edges. 
Ref: PAI-XLI, 591 (var) 


Bound in four volumes illustrating the first four years of Le Rire. This is the 
famous satirical weekly to which Lautrec contributed drawings, mostly in 
color, and all 18 appear here. Also important (and delightful!) are the 
numerous fine illustrations by Willette, Metivet, Valloton, Forain, 
Hermann-Paul, and Steinlen. 


Est: $4,000-$5,000. 


484. Album des Célébrités Contemporaines. ca. 1910. 


14 %x 10 % in./37 x 27.2 cm 
In excellent condition; in original binding. 
Ref: PAI-LXIX, 742 (var) 


49 postcards of leading theatrical icons attesting their love of Lefévre-Utile: 
from Sarah Bernhardt to Massenet, Coquelin, and Simon Gerard—plus 8 early 
aviators including Wright, Dumont, and Blériot. All are embellished with 

Art Nouveau borders that entwine and frame each card. This is presented 

in the original binding. 


Est: $2,000-$2,500. 
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485. L'Estampe Moderne: 1897-1899. 
12 1⁄4 x 16 Ye in./31 x 41 cm 
Imp. F. Champenois, Paris 


Two volumes; in excellent condition. 
Ref: PAI-LXVII, 568 (var) 


L'ESTAMPE || L'ESTAMPE 


Moderne Moderne 
This is the complete collection of all 100 plates in excellent condition and in the original two- - 


volume binding. Each plate has the original textual tissue overlays. L’Estampe Moderne is the 
premier ode to the art of lithography. When it was in publication, subscribers received four prints 
each month from designers who we now consider to be legends. This publication, in part, helped 

to draw attention to these designers, and the prints became highly desired. Over the years, these 
issues have become harder to find, especially as complete sets—collectors often took out their 
favorite prints to admire as works of art. The publication contains twenty-four monthly portfolios 
plus four bonus plates. Almost all of these lithographs were commissioned especially for this series, 
featuring works by Mucha (2), Donnay, Evenepoele, Rassenfosse, Louis Rhead, H. Meunier, Léandre, 
Lepère, Grasset, Berchmans, Ibels, de Feure, Robbe, Helleu, Roedel, Steinlen, Bouisset, Gottlob, 
Détouche, Boutet, Bellery-Desfontaines, Lenoir, and Willette. This includes the supplements as well. 


Est: $17,000-$20,000. 
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486. Das Plakat: 9 Volumes. 1912-1921. 


9 x 11 1⁄2 in./23 x 29 cm 
Overall excellent condition, with slight wear on covers. Issues are loose, 
except for parts of 1915, 1918, and 1919. 


Das Plakat was the most influential of all German publications dealing with 
graphic art, and was published in Berlin by Dr. Hans Sachs and his Society of 
the Friends of the Poster from 1910 to 1921. This is one of the most complete 
sets that we have ever offered; 8 of the 9 volumes are complete with just 

two issues (January and May) missing from Volume 4. Duplicate issues from 
Volume 6 are, however, included. The journal is replete with illustrations of the 
finest posters of the times, including over 100 color poster tip-ons from artists 
including the Beggarstaff Brothers, Bernhard, Bradley, Cardinaux, Fenneker, 
Hohlwein, and Schackenberg. Das Plakatis one of the most important reference 
works for any serious poster collector. We are pleased to send a detailed list of 
all the issues to those interested. 


Est: $17,000-$20,000. 
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CONDITIONS OF SALE 


The Conditions of Sale in this catalogue, as it may be amended by any posted notice during the sale, constitutes the complete terms and conditions under which the items 
listed in this catalogue will be offered for sale. Please note that the items will be offered by us as agent for the consignor. 


Every potential buyer should read these Conditions of Sale and it will be agreed, acknowledged and understood by such buyer that said buyer has consented to each and 


every term and condition as set forth herein. 


1. Authenticity and Terms of Guarantee. 


For a period of five years from the date of this sale, Poster Auctions International, as 
agent, warrants the authenticity of authorship of all lots contained in this catalogue as 
described in the text accompanying each lot. 


This warranty and guarantee is made only within the five year period and only to 
the original buyer of record who returns the purchased lot in the same condition as 
when sold to said buyer; and, it is established beyond doubt that the identification 
of authorship, as set forth in the description in this catalogue as may have been 
amended by any posted signs or oral declarations during the sale, is not correct 
based on a reasonable reading of the catalogue and the Conditions of Sale herein. Any 
dispute arising under the terms in this paragraph will be resolved pursuant to final and 
binding arbitration at the American Arbitration Association. 


Upon a finding by an Arbitrator in favor of buyer, the sale will be rescinded and the 
original purchase price, including the buyers premium, will be refunded. In such case, 
Poster Auctions International and the purchaser shall be deemed released of any and 
all claims that each may otherwise have had against the other arising out of the sale 
of such item. 


The benefits of any warranty granted herein are personal to the buyer and are 
not assignable or transferable to any other person, whether by operation of law 
or otherwise. Any assignment or transfer of any such warranty shall be void and 
unenforceable. The purchaser refers only to the original buyer of the lot from Poster 
Auctions International and not any subsequent owner, assignee, or other person who 
may have or acquire an interest therein. 


is understood, in the event of disputed authenticity of authorship of any lot results 
a rescission of the sale and restitution of the original price and premium paid by 
such purchaser, stated aforesaid, such restitution is buyer’s sole remedy and Poster 
Auctions International disclaims all liability for any damages, incidental, consequential 
or otherwise, arising out of or in connection with any sale to the buyer. 
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Poster Auctions International has provided as much background information for each 
item listed in this catalogue as possible and has made reasonable efforts to insure 
the accuracy of the descriptions provided; but Poster Auctions International disclaims 
any warranty with regard to such descriptions and statements which accompany the 
listings in this catalogue, including but not limited to, the year of publication, the 
size, the condition, the printer, the references or any other background information or 
fact. Accordingly, buyer has due notice that any such information and/or descriptions 
cannot and will not be considered as material facts to this transaction and will not 
affect any sales herein. 


On the fall of the gavel, THE SALE IS FINAL. 
All items are sold AS IS. 


The consignor warrants good title to the buyer. Poster Auctions International and 
the consignor make no representations or warranty that the buyer acquires any 
reproduction rights or copyright in items bought at this sale. 


Any statements made by Poster Auctions International, whether in this catalogue or by 
its officers, agents or employees, whether oral or written, are statements of opinion 
only and not warranties or representations of material facts as to each and every 
transaction herein. 


2. Auctioneer’s Discretions. 


Poster Auctions International has absolute discretion to divide any lot, to combine 
any of them, to withdraw any lot, to refuse bids and to regulate the bidding. Poster 
Auctions International reserves the right to withdraw lots at any time prior to or during 
the sale. The highest bidder acknowledged by the auctioneer will be the purchaser 
of the lot. Any advance made on an opening bid may be rejected if the auctioneer 
deems it inadequate. In the event of any dispute between bidders, or in the event of 
doubt as to the validity of any bid, the auctioneer shall have the final decision either 


to determine the s 
dispute arises afte 


uccessful bidder or to re-offer and re-sell the lot in dispute. If any 
the sale, the auctioneer’s sale record shall be deemed the sole 


and conclusive evidence as to the purchaser of any lot or item. 


3. Transfer of title and property. 


Upon the fall of the auctioneer’s hammer, title to the offered lot shall pass to the 
highest bidder, who may be required to sign a confirmation of purchase; and, shall 
be required to pay the full purchase price. The purchaser shall assume full risk 
and responsibility for the lot purchased upon the fall of the auctioneer’s hammer. 
Poster Auctions International, at its option, may withhold delivery of the lots until 
funds represented by check have been collected or the authenticity of bank or cashier 
checks has been determined. No purchase shall be claimed or removed until the 
conclusion of the sale. In the event Poster Auctions International shall, for any reason 
whatsoever, be unable to deliver the lots purchased by the buyer, its liability shall 
be solely limited to the rescission of the sale and refund of the purchase price and 
purchaser’s premium. 


Poster Auctions International disclaims all liability for damages, incidental, 
consequential or otherwise, arising out of its failure to deliver any lots purchased. 
Poster Auctions International does not charge extra or sell separately any frame if a 
poster is so offered; but it is clear that it is the poster and not the frame which is being 
offered for sale. Poster Auctions International shall not be responsible for any damage 
to the frame or to any poster within the frame. Generally, framed posters offered for 
sale were received framed, photographed that way, and Poster Auctions International 
can make no warranty or representations regarding the condition of the poster in 
unseen areas of any such frame. All items are sold strictly as is and the purchaser 
assumes full risk and responsibility for the purchased lot upon the fall of the hammer, 
as stated aforesaid. 


All lots shall be paid for and removed at the purchaser’s risk and expense by noon 
of the second business day following the sale. Lots not so removed will, at the sole 
option of Poster Auctions International and at purchaser’s risk and expense, be stored 
at Poster Auctions International’s office or warehouse or delivered to a licensed 
warehouse for storage. Purchaser agrees, in either event, to pay all shipping, handling 
and storage fees incurred. In the case of lots stored at Poster Auctions International’s 
own warehouse, the handling and storage fee will be an amount equal to 2% of the 
purchase price for each such lot, per month, until removed, with a minimum charge of 
5% for any property not removed within thirty days from the date of the sale. 


In addition, Poster Auctions International shall impose a late charge, calculated at the 
rate of 2% of the total purchase price per month, if payment has not been made in 
accordance with these Conditions of Sale. 


Poster Auctions International may, on the day following the sale, remove all unclaimed 
items in their offices or warehouse. 


Unless purchaser notifies Poster Auctions International to the contrary, purchaser 
agrees that Poster Auctions International may, at its discretion, use purchaser’s name 
as buyer of the item sold. If the purchaser fails to comply with one or more of these 
Conditions of Sale, then, in addition to any and all other remedies which it may have 
at law or in equity, Poster Auctions International may, at its sole option, cancel the sale 
without notice to the buyer. In such event, Poster Auctions International shall retain as 
liquidated damages all payments made by the purchaser, or sell the item and/or lots 
and all other property of the purchaser held by Poster Auctions International, without 
notice. Such liquidation sale shall be at standard commission rates, without any 
reserve. The proceeds of such sale or sales shall be applied first to the satisfaction 
of any damages occasioned by the purchaser’s breach, and then to the payment 
of any other indebtedness owing to Poster Auctions International, including, without 
limitation, commissions, handling charges, the expenses of both sales, reasonable 
attorneys fees, collection agency fees, and any other costs or expenses incurred there- 
under. The purchaser here by waives all the requirements of notice, advertisement 
and disposition of proceeds required by law, including those set forth in New York Lien 
Law, Article 9, Sections 200-204 inclusive, or any successor statue, with respect to 
any sale pursuant to this section. 


4. Buyer’s Premium. 


A premium of 20% (23% for online bidding; 25% for online bidding through 
Invaluable/Auction Zip) will be added to the successful bid price of all items sold 
by Poster Auctions International. This premium shall be paid by all purchasers, 
without exception. 
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5. Order Bids. 

Poster Auctions International shall make reasonable efforts to execute bids for those 
not able to attend the auction; and act on the prospective purchaser’s behalf to attempt 
to purchase the item desired at the lowest price possible, up to the limit indicated by 
purchaser in writing as if the purchaser were in attendance. Poster Auctions International 
shall not be responsible for any errors or omissions in this matter. Poster Auctions 
International reserves the right not to bid for any such purchaser if the order is not 
clear; does not arrive in sufficient time; the credit of the purchaser is not established 
prior to the sale; or, for any other reason in its sole discretion. An Order Bid Form shall 
be provided on request. 


6. Sales Tax. 

Unless exempt by law, prior to taking possession of the lot, the purchaser shall be 
required to pay the combined New York State and local sales tax, or any applicable 
compensating tax of another state, on the total purchase price. 


7. Packing and shipping. 

Packing and/or handling of purchased lots by Posters Auctions International is performed 
solely as a courtesy for the convenience of purchasers. Unless otherwise directed by 
purchaser, packing and handling shall be undertaken at the sole discretion of Poster 
Auctions International. Poster Auctions International, at its sole discretion as agent of 
the purchaser, shall instruct an outside contractor to act on its behalf and arrange for or 
otherwise transport purchased lots. Charges for packing, handling, insurance and freight 
are payable by the purchaser. Poster Auctions International shall make reasonable 
efforts to handle purchases with care, but assumes no responsibility for damage of any 
kind. Poster Auctions International disclaims all liability for loss, or damages of any kind, 
arising out of or in connection with the packing, handling or transportation of any lots/ 
items purchased. 


8. Reserves. 
All lots are subject to a reserve, which is the confidential minimum below which the lot 
will not be sold. Poster Auctions International may implement the reserve by bidding on 
behalf of the consignor. The consignor shall not bid on consignor’s property. 


9. Notices and jurisdiction. 

(a) All communications and notices hereunder shall be in writing and shall be deemed to 
have been duly given if delivered personally to an officer of PAI or if sent by United States 
registered mail or certified, postage prepaid, addressed as follows: 


From: Poster Auctions International 
To: (Seller) 
From: (Seller) 
To: Poster Auctions International 


26 W. 17th Street 
New York, New York 10011 


or to such other address as either party hereto may have designated to the other by 
itten notice. 


w 

b) These Conditions of Sale contain the entire understandings between the parties and 
may not be changed in any way except in writing duly executed by PAI and buyer. 
C 
a 


These Conditions of Sale shall be construed and enforced in accordance with the 
ws of the State of New York. 


d) No waiver shall be deemed to be made by any party hereto of any rights hereunder, 
unless the same shall be in writing and each waiver, if any, shall be a waiver only with 
respect to the specific instance involved and shall in no way impair the rights of the 
waiving party or the obligations of the other party in any other respect at any other time. 


e) The provisions of these Conditions of Sale shall be binding upon and inure to the 
benefit of the respective heirs, legatees, personal representatives and successors and 
assigns of the parties hereto. 


f) The Conditions of Sale are not assignable by either party without written permission of 
he other party; any attempt to assign any rights, duties or obligations which arise under 
hese Conditions without such permission will be void. 


DESCRIPTION OF THE POSTERS 


l. Artist’s name. 
Unless otherwise indicated, the artist’s name, mark or initials that appear on the poster. 


2. Year of the Poster. 


The year given is that of the publication of the poster, not necessarily the date of the 
event publicized or the year that art for it was rendered. 


3. Size. 


Size is given in inches first, then centimeters, width preceding height. Size is for entire 
sheet, not just the image area. 


4. Printer. 


Unless otherwise indicated, the name of the printer is that which appears on the face of 
the poster. It should be kept in mind that frequently the establishment credited on the 
poster is, in fact, an agency, studio or publisher. 


5. Condition of the Poster. 


We have attempted a simplified rating of all the posters in this sale. It should be 
kept in mind that we are dealing, in many cases, with 50 to 100-year-old advertising 
paper. The standards of the print collector cannot be used. Prints were, for the most 
part, done in small format, on fine paper, and meant to be immediately framed or 
stored in a print sleeve or cabinet. A poster, for the most part, was printed in a large 
format, on the cheapest possible paper, and was meant to last about eight weeks on 
the billboards. 


Most important to the condition of a poster — not eight weeks but often eighty years 
later—is the image of the poster: is that image (the lines, the colors, the overall 
design) still clearly expressed? If so, it is a poster worth collecting. 


While details of each poster’s condition are given as completely and accurately as 
possible, blemishes, tears or restorations which do not detract from the basic image 
and impact should not seriously impair value. 


All posters are lined, whether on linen or japan paper, unless otherwise indicated. But 
please note that posters received in frames are not inspected out of their frames and 
therefore no warranty can be made about them. 


All photos are of the actual poster being offered for sale. A close look at the photo 
and a reading of the text should enable the buyer who cannot personally examine the 
item to make an intelligent appraisal of it. 


The following ratings have been used: 


CondA Designates a poster in very fine condition. The colors are fresh; no paper loss. There 
may be some slight blemish or tear, but this is very marginal and not noticeable. 
A+ is a flawless example of a poster rarely seen in such fine condition. A- indicates 
here may be some slight dirt, fold, tear or bubble or other minor restoration, but 
most unobtrusive. 


CondB Designates a poster in good condition. There may be some slight paper 
oss, but not in the image or in any crucial design area. If some restoration, it is 
not immediately evident. The lines and colors are good, although paper may have 
yellowed (light-stained). B+ designates a poster in very good condition. B— is one 
in fairly good condition. The latter determination may be caused by heavier than 
normal light-staining or one or two noticeable repairs. 


Cond C Designates a poster in fair condition. The light-staining may be more pronounced, 
restorations, folds or flaking are more readily visible, and possibly some minor paper 
loss occurs. But the poster is otherwise intact, the image clear, and the colors, 
hough possibly faded, still faithful to the artist’s intent. 


Cond D Designates a poster in bad condition. A good part of such poster may be missing, 
including some crucial image area; colors and lines so marred that a true 
appreciation of the artist’s intent is difficult, if not impossible. There are no D posters 
in this sale! 


The above condition ratings are solely the opinion of Poster Auctions International, and are 
presented only as an aid to the public. Prospective purchasers are expected to have satisfied 
themselves as to the condition of the posters. Any discrepancy relating to the condition of a 
poster shall not be considered grounds for the cancellation of a sale. 


Some other notes and designations relating to the condition of a poster: 


Framed Where a poster is framed, this is indicated. In many cases, we have photographed 
the poster in the frame and the dimensions given are those which are visible within 
the matting or edges of the frame. 


Paper All posters in this sale are linen- or japan-backed unless the designation “P” 


appears. 
6. Bibliography. 


An abbreviation for each reference (Ref) is given and can be found in the complete Bibliography. 
The reference is almost always to a reproduction of that poster. If a “p.” precedes it, it 
means the reproduction or reference is on that page; if number only, it refers to a poster 
or plate number. Every effort has been made to refer to books that are authoritative and/or 


easily accessible. 
7. Pre-Sale Estimate. 


These estimates are guides for prospective bidders and should not be relied upon 
as representations or predictions of actual selling prices. They are simply our best 
judgment of the fair market value of that particular poster in that condition on the date it was written. 
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at Rennert’s Gallery 
Absentee Bid Form 26 West 17th Street, New York, NY 10011 


Tel: 212.787.4000 | Fax: 212.604.9175 


PAI-LXXXII: Rare Posters www.posterauctions.com | info@posterauctions.com 


Please bid on my behalf on the following lots up to the price shown. | understand that all bids are subject to the Conditions of Sale which 
are printed in the Catalogue. 


Poster Auctions International will make every effort to execute bids for those not able to attend and act on the prospective purchaser’s behalf 
to try to purchase the item desired at the lowest price possible up to the limit indicated by purchaser below as if the purchaser were in 
attendance, but Poster Auctions International cannot be responsible for any errors or omissions in this matter. Poster Auctions International 
may reserve the right not to bid for any such party if the order is not clear, does not arrive in sufficient time, or the credit of the purchaser 
is not established, or for any other reason in its sole discretion. 


The purchase price will be the total of the final bid and a premium of 20% (23% for online bidding; 25% for online bidding through Invaluable/ 
Auction Zip) of the final bid together with any applicable sales tax. Unsuccessful bidders will not be informed but may telephone for sales results. 


Date 
(Signed) 
Name 
Address 
City State ZIP 
Phone: Home: Office: Fax: 
Email Address 
Bank: Name 
Address 
Account Number Officer 
Credit Card # Exp V-Code 
LJ Order Bid 
O Telephone Bid - Telephone numbers where you can be reached on Sunday, November 15 
Lot # Artist Title BID (excluding premium) 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
$ 
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YOU CAN JOIN OUR NOV 15 AUCTION 
FROM ANYWHERE IN THE WORLD 
THROUGH THESE OPTIONS: 


ONLINE BIDDING 


Bid now and on auction day through our site: visit pos and 
click Register i . Or download our app—Poster Auctions International 
is available for Apple iOS and Android. To bid on either platform, you must 
register a credit card; please be sure to do this before the live auction. 


On auction day, follow the Live Auction link on our website to begin 
bidding—and remember to confirm your bid. 


We recommend using our platforms for a lower buyer’s premium (23%), but 
you may also bid through Invaluable and AuctionZip (25%). 


ABSENTEE & TELEPHONE BIDDING 


Complete the form on page 203 or download at pt 


For absentee bidding, indicate your maximum bid for each desired lot. You 
may indicate an “either-or” bid if you want to purchase only a portion of the 
items on your wish list. You can also indicate an overall maximum dollar 
amount. We’ll execute your bid on your behalf at the lowest price possible. 


For telephone bidding, complete the absentee bidding form with the best 
phone number to reach you on Nover . When your lot comes up, one 
of our staff members will call you and execute your bids on your behalf. 


SEND US YOUR FORM 


l: info@posterauctions.com 
«: 212-604-9175 
26 W. 17th St. NY, NY 10011. It should arrive by Fri 


Or call Terry Shargel to register at 212-787-4000. 


BID WITH CONFIDENCE — 
EVEN IF YOU CANNOT ATTEND 


We recommend all participants familiarize themselves with the Conditions of 
Sale before auction day: visit pc 


Beginning at 11am on auction day, you'll be able to access a live video feed 
at p om 


Poster Auctions 
International, Inc. 
at Rennert’s Gallery 


26 W 17th St (between 5th & 6th Ave) 
New York, NY 10011 


Phone: 212 787 4000 Fax: 212 604 9175 
Email: info@posterauctions.com 


MOONLIGHT BATHING 
ON THE EAST COAST 


s: FULL INFORMATION FROM LNER OFFICES & AGENCIES 
Lot 5: Moonlight Bathing on the East Coast, by G. Stanislaus Brien. 


Poster Auctions International, Inc. 1° 
26 West 17th Street, New York, NY 10011 


